MATSU & #L#

MATSU Quarterly Magazine

kusch {_CO Spring Issue 2013 N0.23
03RRI Z T - 2013 FEHEZET

‘a chawr to remember’

# i | ¥ , y oy | 'jm':ﬁ rq f'p!.-r'll i
RN e < o
AT ol I N 7
.'.'f i L. T T;ﬂ[}f“'- _H i i o . - '_.- o {f Vil
4 S | e D .‘J. ._.,' .'."r : (k. [ : .F

T

r Jower Frzankfu'fft w
i ; sy

YN RIE T SRR Esarey "1aded 9)qB|9AII 3SN IM 'A|puUIL) A||EIUSLIUOAIAUS 3Q O] JIPIO U]

Inspiring Office Lifestyle

WWWw.matsu.cn

PR L .l-II';




BEL
FORE

2
B2

e

iRt

REF

B m
&5 XA

RITRTEA
R

ED))
iz bAvE S

ikl
EEWRFEFFEX
EivH 8 S

#3%8. 200245

EBIE: +86 21 5475 6399
f£E. 4862162780217
Pk WWW.MATSU.CN
ZER#LL : 400 630 9229

'}

sy
$.4%

[ ¢

o® Ton N

®
s tety

[ ¢

e
~$

8

L ¢
’Q

"".ﬁ’ %" o

%

¢

[ ¢

Publisher
Yanguo Cai

Editor - in - Chief
Qian Peng

Editor
Luoluo

Graphic Design
Leiping Wu

Photographer
Fenfang Lu Da Liu

Circulation manager
Nicole Tao

MATSU Group

Address

No. 8 Nansha Road, Minhang Economic & Technological
Development Zone, Shanghai PR. China

P.C.: 200245

Tel: +86 21 5475 6399

Fax: +86 21 6278 0217

Web: WWW.MATSU.CN

Customer Service Hotline: 400 630 9229

2013 MATSU ©

FRAS: 20130420

ElX: 5000

HEAREK: 2409 7% E #BRK
TIZEEK . 1409 7% E #BRR
ENRI. FOEENRI

Editor's Voice




NEW PRODUCTS
(e PRV

ANALYSIS
ANALDL

PRR )
EXCELLENCE
[EXCELLENCE

WESTERN DESIGN
AETERN D

INDUSTRY UPDATES
PHDUSTRIY

/N

LIFESTYLE
eIl

CONTENTS

Magazine Section Information:

Consistent with our magazine's title and theme, each section is named using a Chinese character that uses
the character "ZK" (pinying: mu, chinese meaning: wood) as a component, or radical, of itself. The
following list gives the sound of each character and the content of each section.
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An Interview with Designer of Roxxane Mr. Rupert Kopp
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Bright Everywhere

Nimbus Participated in China (Shanghai)
International Construction Lighting Fair

A
=

2013 4 A1 HE 3 H, &E Nimbus X “¥-
B, BREAEFESETE (L EFRER
RARES, £ LEHEREERC, ASIE
ZWTHREBIRITNSHBRZ A,

ENERBIRDARERBER MATSU 3348583z, HRIAE
PEfKEE Nimbus AEFESR, FEBILARESHNT LT
B, RRTEWY, ILEDHEEMR NRZATCHERNER
S5&iE. HiRS5BE,

During April 1st to 3rd of 2013, German Nimbus participated in
China (Shanghai) International Construction Lighting Fair with the
theme of "Bright Everywhere" at Shanghai New International Expo
Center and displayed exquisitely designed, artistic and high-end
lightening products. As an established furniture brand for high-end
office, MATSU participated in the exhibition with its partner Nimbus
as the main actor. It is hoped that through the professional plat-
form of this exhibition, more and more Chinese consumers can
enjoy the joy, comfort and freedom brought by light.

Nimbys*
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EVERY
SINGLE
NIMBUS LED
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Squeeze “HRLTE={4"

Bk, Squeeze MEBEHIBKLIBTE Nimbus f&iig. £HHY
BARATHAmE . hEAALEITIF Karim Rashid €]
B, HAMSeEREEN “hats”. “BRFAN B
Karim Rashid Z8R#&{# I, Squeeze TTEER, FESE
FTRHER MR RRE. MEMYBNERRIEFE. RENLT
&, RAXFEHFIBHTNERRE, Squeeze KRB H—MITH
T REFRRRAIEK AR R

Roxxane &= “4#p”

AMBREFEBER Nimbus RE&, 53 LED {TR
Roxxane EVIAY “FTHBME”, Roxxane {AfaEEEARAAE
BIEE, EAhEENNEEFNSAKKES. Roxxane H
EFERITIP Rupert Kopp €1, REHEEFHEHITIEN
BREAITE, H 3D BT XEBBENERM, XiEASR
BRI, ZETREEZHNITIES £, B—=E460LT
MMr—EEZMOEHE, 2—HSAERNERS,

1 Nimbus Roxxane LED

Squeeze-"Peach Red"

On the exhibition, the bright peach red
Squeeze stood out on the simplistic and
classic black and white Nimbus stand. She
was created by New York designer Karim
Rashid with its material and color reflecting
the classic style of "Mr. Peach Red" and
"Plastic Poet" -Karim Rashi. Squeeze looks
extremely lovely, imagination-evoking and
futuristic. From the soft and diffused light
to the streamlined light body and the
smooth top surface, Squeeze has shown the
power of order and drama.

Roxxane-Lighting up “Life"

Visitors could not help themselves in staying
around Nimbus stand and saying "hello" to
the new LED light model Roxxane. It seems
that Roxxane can read the language of
humans and use her intelligent light and
friendliness to interact with the visitors.
Roxxane was created by German designer
Rupert Kopp and is the first gesture
controlled light. Its 3D conection rod has
overcome the limitations of local illumina-
tion. This will amazed people because it
must be a wonderful thing if you can have a
light with life at your work desk and enjoy
all the freedom with you.

04-05
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Nimbus LED &{RZERIE

25 Nimbus BIFHEEM, RA ( EEFEE) AT 80 UL,
7 Nimbus LED HZLHERT, ZEMNTESNETERE
BN RESEMEAENERESSE, T Nimbus BXTHHS
WE—H, BEHME B BXILRT, ER—ENAE
B EEBHIAEXE E, MIARITRLENZER.

Nimbus LED Fa[3p4EE—4

Nimbus LED SfE4H755 KT . = LTHELL, BERRBIET,
FHE @ MR, FHYS, TREXAEN, TRIRE; &
28 24 REERREAR, BERITEAAMIENNHE
2, BMERSTILERNG, thesdes; MEKLA 5 F
MNNRHERES, WMEX 8 /BfkitE, BIaffER 17 F£IY
£ (17 FEHFEN 30%, RRELTER, EIbMEFE
B3R Nimbus FI=@REFERZE S ); B5M, Nimbus FHR
SERIT B ELINETOING RS, TReFRATEYESE
JEEE .

1 Nimbus Modul L 120
Kusch+Co Hola Lounge Chair

Nimbus LED-Decorative Light

Due to good color rendering property of Nimbus, the RA (Rendering
Index) is above 80. with the light of Nimbus LED, female visitors
started to take out their cameras and enjoy the experience of photo
taking. Nimbus light seems like smiling with its unique "dimple"
design and sheds light to different areas from certain angles to
achieve the effect of no glare.

Nimbus LED-Being with You Forever

Compared with traditional fluorescent and halogen lamps, Nimbus
LED lights have better illumination intensity, excellent color rendering
property, better evenness, no dark spaces, light spots and glare. The
24V voltage and low-temperature touch will avoid unnecessary burns
due to heating of the light. Even for children, it is absolutely safe. It
has a useful life of more than 50,000 hours; if 8 hours is accounted
for each day, that means more than 17 years (after 17 years, the loss
rate is only 30% which can not be observed by human eyes. So in a
sense, Nimbus can stay with you for life). In addition, in the lighting
scope of Nimbus, there is no deleterious UV and infrared radiations
and can be used at museums and shop windows.

v, Line

%F Nimbus BB{EHT: ZE Nimbus EHFE—xR EFR L,
20 ZERBHE HEEMSA LED ERRBATZHNASE.
Nimbus A& HREMERIT 7000 LM TREEF, B2RH
FE. BEEE. ZR. EREAHEEE. MATSU 185
3272 Nimbus FEA R IRR & Bk

About Nimbus: The German Nimbus Group is an international com-
pany and has become the leader in interior LED supplier with its more
than 20 years of efforts. Nimbus now has more than 7000 project
cases around the world, including residential building, commercial
spaces, schools and hospitals. MATSU is the sole partner of Nimbus in
Greater China Region.

Nimbus Roxxane

Nimbus IXEEEMRENZITS LED Next B EEFRTTH LA
BTSSR, PIMBKEREDE. JEM=NG. BE
Z5TAHE. BHF Rf7. BEENENRS. XEZHEA, B
=M, {8 Nimbus EARIEHT I, FEBLXHNTERE
BEPETH EEELFLF LED UEE.

Nimbus has achieved sound performance in the international market
with its simplistic design and LED.Next. It has been sold to companies
and projects such as Uniliver Headquarter, Lufthansa Airport, German
Economy Building, BHF Bank and energy efficiency house project in
Germany. However, Nimbus is hoping for more and expecting to have
more LED cases in the Chinese market through such platform.

B2 Nimbus ZEX PEEX YRR &1
IKFE, MATSU 333H$27IEH A EERE
XS RBERAS R M E
ZEF, MREHHEMIAT—HHE
%, WMFHREEESHNEHEE M
)\O

BrEI#ALL: 400-630-9229

Note: As the only partner of Nimbus in
Greater China Region, MATSU is hoping
to bring more efficient lighting solutions
to more customers. If you have the same
thinking, please join us as dealers.

Hotline:400-630-9229
Mail: tony.ding@matsu.cn

< Nimbus Roxxane LED
J Nimbus Squeeze LED
Nimbus Office Air LED
Kusch+Co Colani lounge Chair {kE#5
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1" z /4 — \ 4 Toucan-T Grip Carpet %
0

IEl l l \ - Toucan-T Gloss Carpet #b3

Paint the Heart
with Colors

N

To express personality and interpret the mind, the color is another self and more the mirror of the world.
Through its years of color analysis, practical cases and studies on product color, MATSU analyzed and divided colors into four major categories:
nature in spring, vitality in summer, thoughts in autumn and silence in winter, and applied them to spatial planning.

FR: EXBARNEIE

AT, BETR, L2 MR HEEA B RPRINHEE
H BTN BT ORERASE: BAND, FEEE;
ERER, —ZR.

Nature in spring: Enjoy the natural comfort

Featuring vibrant rhythm and infinite vitality, the life force after
winter enjoys the bloom in the great nature, and delicate and soft
color changes are as if a charming dream; it is natural and subtle,
harmonious and comfortable; with spring winds blow, everything is
in peace.

—MEERBANBEZEE M
WS S53CUINE S, B
FEAE SR 4 Fp R I A o R R SR T 4R AR
EES

A color close to nature breeds a new life
and cultural revival, and it demonstrates

the original and delicate beauty of life in
its cracks and rough originality.

\‘\n.
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HBR: MARRBAEN

WIS BHEER S, THENRIUFBNEY, A8
ERERMELBRAR, BHRE, BRSE, R
£ BB AL

Vitality in summer: Inspirational vitality

From the minuet to A Midsummer Night's Dream, its infinite vitality
and strong and imaginative colors sketch out the picture roll featur-
ing a prosperous summer. It is filled with self-release, attempts to
change, the pursuit of the dream, and the desire to challenge! Life
should be as wonderful and gorgeous as fireworks.

08-09
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HE: RSN ES

TR ERBIFRT, BEREH, TAKRTEE. KA.

TodE. Mk B, BRIE, HENTRGERNRS I'
EEARRENMERNS R, RAAENMA SR, X —

ERPHEARMI,

Thoughts in autumn: Quiet and elegant enjoyment

Calm earth tones may be conservative, but more elegant, and they
represent wisdom, low-key, soundness and connotation. Sometimes
it is confusing, and sometimes anxious, the sorrow in the season
featuring falling leaves makes the sky look more noble and brighter.
The sexiness and nobility of thoughts and the maturity and charm of
goodwood and eaglewood quietly appear in this color.

: Y £
2 BEEENEE

MEERARE, BEF—O0NE, FE—HEF. BFIE,
BARF. SR, RERRE, BIRTRIFERR? SH,
RUEREFERS,

Quietness: Quietness for deep thoughts

All the colors and excitement have been washed off and the situation has
changed. Be persistent and wait for a bloom. Although it is speechless, it
contains numerous thoughts. With dust-like snowflakes and being dressed in

white, who said it is monotonous and silent? In fact, the great beauty in the
heaven and earth is often speechless.

& Toucan-T Concept One Carpet ¥
- Kusch+Co Uni_verso Lounge Chair {kiFE#5
J Toucan-T Chip Carpet i
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8080, Kusch+Co 5 Porsche £ [EH &

i

Design and Speed

8080, a product jointly launched by Kusch+Co and Porsche

Design by
PORSCHE OESIGN
STUOIO

kuscmfco

Kusch+Co SRmEAEF AT SimiEiHES 8080 H3%, 8080 MSMIEITSRIEMERE M
MBI . FEREE . SCAEX . MEE R DIEhARE , FS R ERERE 2 RN ERIR T,
PURS B ARIERR, 8080 BATEHEAT. ZABMETRARBRE, FHE2stiERSE A

Kusch+Co and Porsche jointly developed the 8080 high-end reception seat series. The visual strategy of series 8080
completely matches the strong presence of a Porsche sports car. The series boasts a dynamic forceful character,
claiming everyone' s attention through its almost opulent design. Either as a standalone armchair or bench or
configured as a suite. Even in large assembly halls with a prominent architectural style, this design immediately
captures the eye and appeals to all senses through its premium standard of luxurious comfort. Series 8080 is
designed to furnish exclusive Public Areas, such as lounges, executive floors, art museums, and private health care
facilities.

FEPE, BEFTS Kusch+Co TR &1E, BHEXEATERIL,

In China, MATSU and Kusch+Co established exclusive partnership to perfectly demonstrate its German-style classi-
cal products.

B BREERIT TEEN REER T 7 BAZ AN
TR, XMRITREIBAS IO Z A E F A IR AR B Tk %
RIMEGNFTZRATEL . K5 Kusch+Co MBS
BIERRIERTE,

The Porsche Design Studio combines a tradition of craftsmanship
with innovative technology, hence every design item it creates has
the potential to become a classic. All of the designs bear an unmis-
takable signature: clarity and functionality of form, careful selection
of materials and high-quality workmanship. A recipe for success that
always captures the zeitgeist. Porsche Design Studio and Kusch+Co
Design team merged their know-how to create a unique product
developed with innovative, state-of-the-art technology.

12-13
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A CLASSIC REBORN

ZHBNZARERBKIENE, XATERFEATEENRA

i, BAEMNEERT, FRTENRTNPOES.
2750 Séley RN, BEERMAXEZREMNIEA S
RS, ETmBEmAENARTRREIERANB. it
B RIHEBEEE, WRESIMNULALI, HmEER

TR, 875
SCATIREIL AT BR. MRIRRARTEX MR I H M S%
Rk, A4 Soley RRBEBEIRI™ Mo HERTHEANER
=8, AEWINTHIESEENEF. Soley HmBNENL,
EAFRAMNNAZE. BIE SHEEFT. RAER.
EYIE. ZABBER SV, UERREBRIEENER

=ao

design by valdimar haroarson,,

Classic works of art are of timeless beauty. This statement also
applies to furniture classics, often taking the centre stage of the inte-
rior design thanks to their unique design aesthetics. Series 2750
Soley also rose through the ranks, achieving cult status. Nowadays,
this series is much sought-after to adorn upmarket environments.
Serving the purpose of an eye-catcher. Or showcased as a classic
characterized by progressive design features. Or used for its intended
purpose as a compact folding chair, appreciated for its practicality
and cherished for its looks. Séley is ideally suited when you are still
looking for the x-factor. For something beautiful. Séley adds zest,
offering fascinating finishing and colouring options. Boasting these
qualities, this series is geared towards the interior design of modern
offices, hotels, upmarket catering, museums and art galleries, fash-
ionable agencies, private hospitals and towards trendy interior design
concepts.

|
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Valdimar Hardarson

BHRIDSIRITIHEY Valdimar Harsarson, H&F KR EEBE MR, 1980 FEE
W FHGE Lund KERINFE M FETH koM, —EERRASTHESEST i
Fle, BERS SHAERZHERLT BCHER A SN —NERRITIH,
EBERERFH TR L, At A S TR, F RS T WA RIN,

Designer: | ; i
Valdimar Hardarson :

Bornin 1951.
The architect and designer Valdimar Hardarson was born in Reykjavik. Having completed his
architectural studies at Lund University in Sweden in 1980, he gained his first work experi- -

ence in different architect’ s offices. Only two years later, he founded his own architect’ s

office with his colleagues in his home town. As an architect, he played an active role in the —
urban design of Reykjavik. For their designs of public buildings in Icelandand private

residences, he and his team won several awards.

BTIKES, Soley

K, XMNKSKFEFHBIS, BRIBHNRESFERK,
ERRMNNESBENRK. BN SHE, 285X
BHEERITIMN LR R B MiXEZ 2750 Soley AIHE
b,

Soley MIZITIETFEBR, KBAXS5H XN
2L, B Soley BIFCHISE S AIRMES &
siE FRENKB SIS, thELL, eIk
“RENEIT RS

Iceland &t the soley flower

Iceland. An island full of contrasts where fire coexists with
ice.Precipitous cliffs with calm waters. Bright lights with dark
shadows.Opposites attract, as the saying goes. These landscapes are a
rich source for inspiration and a haven for creative work. The birth-
place of series 2750 Séley. A folding chair that achieved and earned
the status of a design classic. The pair of opposites, consisting of sun
and moon, is united into the design aesthetics - reflected in the
circular seat and the lunate back. Echoing the deep affinity with
nature, a philosophy embedded in Icelandic culture. Soley literally
translates as "Island of the sun", and it is what buttercups are affec-
tionately called.

Séley & Kush+Co
Soley's success story began in 1983 when young Hardarson met
Dieter Kusch in Cologne and showed him the prototype of the
chair. Mr Kusch said: "This is a beautiful chair and the first one |
I have seen that is foldable without it being obvious. We will make
SO|€Y & Kush+Co this chair a classic” Series 2750 Soley was launched shortly there-

Soley JE4EF1983 4E, TERIEELE  after
A9 Hardarson 38 I T Dieter Kusch
SeH, ¥ Kusch £&4F%| Soley Bt
AEHEDIE. “XEX 2 —KEWAY
B, LR E RIS TSR
FEIBEAALRE, RIVEHTIXEKITE
RREMEZM” BIERA, 2750

ﬁ Soley TE7 HEEHE .

= —
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Nimbus Line C LED

C of Art

TURE—HRBNAS, THRL—REEMN
B8, TUUE—HTFHRE -4, BREMK
%

She can interpret a romantic dating, carry a cozy dinner and witness
a win-win talk... She has a lot of stories.

'}

FENSEHN smm WEETEENZL “C” B, 87 @

: e R8s N ENER METHE HEsb AL

;‘”;ﬁ%fiﬁf“ PIBROSRBETZ, BRAE o s AR AR A KR, MATSU i85
) TEESERIEXHSNNBERATREUEESES,

WMREDEMIAT—FEAIES, YOIMATNTNREEER,

JBRHEL . 400-630-9229

LineCH 2K 35 1 X3 WMEETE, BRREMNITRYE
EREZ=ERE, BRATSE, EEMTEERESE.

Note: As the exclusive partner for Nimbus in Greater China, MATSU
Line C 23W #EYF 70W EATHEEE ., Nimbus LED 5% very much hopes to make this efficient lighting solution available to
CRRYTEIRT . EEATELL, BEEEET, more customers. If you have the same idea as us, welcome to join
our dealer system.

. . . Hotline: 400-630-9229
The shallow conductive tape with only 5mm thickness perfectly pres-

ents the classic "C" shape, which gives Line C a perfect sense of lines,
embodies exquisite metal manufacturing process, and brings the
artistic harmony between light and space.

Line C has two height options - 2 m and 1.3 m. When it is suspended
from the ceiling, it can be arranged according to the user space, with
its height freely adjustable, to create a unique romantic atmosphere.

Line C 23W is equivalent to illumination of 70W halogen lamp. Com-
pared with traditional fluorescent lamps and halogen lamps, Nimbus
LED's illumination is significantly improved.

N Link: P4-P7 NimbusBEHE ( 1) ERRARBRYES ‘I 8 ‘I 9
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7£ Silver Tower L HY{EEBLFRELEE 2 A

Silver Tower Frankfurt am Main

fIF Jurgen—Ponto-Square HY Silver Tower GEEERS
NER, ERITMRTEAIBMTF I, XNMERKERH
IGV Immobilien AT)EIR, 2012 FLHENER, EEBHHE
F{/AE] 2000 N RATHEE L,

Rising to a height of 166 meters, the former headquarters of the
Dresdner Bank located at the Jirgen-Ponto-Square used to be the
tallest building in Germany. The skyscraper is now owned and man-
aged by IGV Immobilien. After the completion of the extensive reno-
vation in 2012, round about 2,000 employees of the Deutsche Bahn
AG have moved into the tower.

20-21
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& Kusch+Co Scorpii Lounge Chair {K##
Kusch+Co Volpe Lounge Chair {kiR#5
Kusch+Co San_siro Table 8745

The staff restaurants on the third and fourth floors have been com-
pletely furnished with seating and tables by Kusch+Co.The interior
design is characterized by the side chairs and armchairs of series
3100 Scorpii and 3150 Scorpii lounge, combined with matching
tables of series 6000 san_siro. The armchairs and occasional tables of
series 8200 Volpe add just the right touch to the environment. The
wall-mounted benches by the Stuhlfabrik Schnieder are more than
just good looks, they add many seats to the staff restaurant.

RRETALTF Silver Tower 8= 5%ME, XA7T Kusch+Co
FE#3, Scorpii tRiR#E . Volpe K%  FHHEEL San_siro &K=,
‘itz AARE layout, MHEHFEEHNRESRE. BESHK
HRHER; BENEHAMNFE; BRLFEN/NEIES, 3
SN, BARELEZERTAEKBEARTHAEZEESETE
ZEEM, FERASEIBINER, AZEEE T 4K,

g il
"”'nlm
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Modern Government

Shanghai Fengxian Nangiao
New City Development Co., Ltd

B LET +—R" BEREA 1966”7 2 HK
FRERBPOMIZ—. BRHASEE@EIR 71.39 5 R E,
MIADA 75 BA. EAZEREXMBUE. 25, X,
IR IR A LA E L i R SR S AR S5 Bl
T

Nangiao New City is one of the 9 new cities in the "1966" urban &
rural planning program of Shanghai during the 11th Five-Year Plan
Period. The planned total area of Nangiao New City is around
71.39km2 with a population of 750,000. As the political, economic
and cultural center of Fengxian District, Nangiao New City will be
developed into an integrated service-oriented core urban area on the
northern shore of Hangzhou Bay in Shanghai.

IFERXEB/ N 5885 S LEERBIHERARE

BE/AE_UJT?TE “EIJ_'L'T‘%EZK?“ E@’}Eﬁﬁ, lft>kﬁ1§7§l“@i§i+ M Kusch+Co Profession Traning Chair #%3)Il4%
DU 03R4 h HEE R TR T 2540 200 A8 THIAVAZS., . \ N
BB Project ;BRI RARAT SR FITE TSR 200 LR LA A BT U5 Profession SIS R AR L LW St RFEEK.

Professional training chair series which are easy to be stored and moved make the large-sized multimedia
conference room livelier.

Shanghai Fengxian Nangjao New City Development Co., Ltd Shanghai Fengxian Nangiao New City Development Co., Ltd, located

®3T/A 8] Designer; 4TUE%it RED Design Consultants at Jinhai Road 5885, Fengxian District, has invited MATSU and RED
TE & Project Location: £, #E Shanghai, China Design Consultants to build an office building with an accommoda-
T f#th Project Area: 3400773k 3400km? tion capacity of 200 employees for itself in a bid to implement the
SEREATIE] Date of Completion: 2013%E18 January, 2013 idea of building a "modern government"”.

& Kusch+Co Papilio Swivel Chair ##%5
Matsu Sysca Cabinet fi§#)4E
Matsu Viken Mobile Cabinet SEEHE

BUERR. B, &K, BB TBERERFT. TRHFAHN
FRRE RS A,

The simplistic black, white and grey can shape a solemn, closed-
ended and rational space of government hierarchy.

- Kusch+Co Ona Exective Chair {7B#a
Planmébel M—pur Conference Table &5
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| € ROXXANE

% Z Roxxane

%1/ Roxxane i%11fi Rupert Kopp

An interview with

designer of roxxane Mr. Rupert Kopp

& A:

Q: Matsu
A: Mr. Rupert Kopp

nimbus™

15 AW RIS E A —EEE, HPA RoxxNQAIis TRk BE4LIR? Roxxane #i
FHTRK? FERIT Roxxane BT, B AH S WS ESC NS EIEE?

Would youSggase tell us the story behind the design of Roxxan®&ggw did you get the inspiration? What is

t‘ng &f the name?Did you have any unforgettable or interesthg experiences during your design of
R

F AKEHRIREEEER, XA RESK B TELARRFRS B NER TR REFEKE
1Tt 77, Roxxane 9 3D 3&AH T 270° Jigsk MBI DULEATOREA T M RaEHE, B EERL,

RIS FIE S IMATME BT, iR St MmahE AL TR (RS

One of the exciting aspects of developing a luminaire for the workplace is finding a new solution for its

complex motion. It was clear to me that any new design for a table luminaire needed to come up with a
new innovative mechanism and a new quality to stand any chance on the market.

BIRER, QB UFNRR, BNRSTEHISEIIEIR TR AR T AT E
BT HERIX— VIR N TR JE AT Roxxane, XTI ARMRMAE T 5237 2 FRIRITHUHE
Wi, F—EETHTERTT S TIEPRRAR.

| got the idea from the screen on my laptop, which was steady whatever its position and which was never-
theless easy to move.

It was friction joints that made this possible.

For Roxxane, this technology was taken as far as it can go in order to achieve such perfection of perfro-
mance. During the 2-year development process, there was a constant weighing up between design and
feasible technology.

BATERREGAR EETRTIRIT M & 1991 FE
—RK RSN E D EMI R AN T?
We learnt that you majored in jewellery design. Why did you build up a furniture company based on mobil-
ity and interaction instead of going into jewellery hen you graduated in 19917

bﬁkﬂ’ﬂﬁﬂ*ﬁiﬁﬁkii&iﬂ T T ol

BIENERAEEZAN, HEEEARBR M AR RH RRTHEESRE R LRt
=—HEE RN, HEVSR—AFTIASEHIETRSHKNR, RERITERLSHE—
R KIRIRERI LR , IRIRIEFR R K T W ERIGE,

The school where | studied had a very artistic orientation. | never really made jewellery except right at the
beginning. For my degree, | designed and produced machine-like light objects that moved around all by
themselves. Jewellery is actually like a small sculpture without a real background. I quickly lost interest in it.

Roxxane SEEL 7 FEEHIRA , AN A B FFXFRA?

Roxxane has gesture-control technology. What do you think about new technology?

7 Nimbus &P, FA18L Roxxane FFRinfEl TARRYIBIRRE 1T T RACHS B AYINIE  FAT I AR ZRSE
A= SRINEEF LB HIIRET IS, Frll Nimbus RE BCHA LT BNBATR S ARE
HE ERIMAIRRE MRREE M/ LER FIEMNER, MEXNEEENET T BN
S IR TIURBEM L, FRIFE — R P E=EH.

We had long discussions at Nimbus about how Roxxane's switch should work. There was no standard prod-
uct with the features we wanted, so Nimbus decided to develop its own solution.| find it fascinating that it
works so perfectly.If you look at the development that has taken place in the last few years, electronics is
the field that has changed our world most.I'm a big fan of electronics - except when they are used to
control me.

T BERFALRTIMEZ BRXFR? BRI EHEX R R R E R ?
What is your opinion of the relationship between human beings and the environment? How do you repre-
sent this relationship in your design?

L5 13 7 i3 LT RFMER 100 NEIINE . AFFRE. R U R IR REN R
L2 FRE A s iR SR B E BRI IES,
K CHZERN, WR—EERL, IR ABTENTRA. XWEATAR
CHIRIT R ] RERYEMT. L, MAIRIZEBARAT K, tean, K E1818 Roxxane
TE—BEWEZH, et TEENTIE,
Our world is overloaded with generated needs and information. 100 TV channels, flat screens, projectors or
a quick glance at the smartphone. The electric tin opener because it's faster or the height-adjustable work
surface because they say it's more healthy.
Most of these things can't really be described as beautiful and, when it comes down it, they actually aren't
necessary. That's why | always try to make my designs as clear as possible. In fact, they should blend in
perfectly with nothingness. Just imagine Roxxane in the desert. It works perfectly.

REBFANN TIEETEEHAREL? ST NSRRI I AN AR TR ID?
What is your opinion of lighting and people’ s work and life? Would you tell us something about your expe-
rience and understanding of these things?

FFAAMNAIBERARR BN AN AR, TRBNEERIRE, EXANNBETE
BRERKHSZ N, REFIE S 018 KRB IR MIEY 0 A T R 5T 1 RB—F 1015
Z—BEFNELE; SRFEHFIEE.

Light has got a lot to do with emotions. Everyone perceives light differently. Light has a great influence on
our mood and health, whether we are aware of it or not. The lighting concepts in modern food stores and
shopping malls are nowadays adapted to these needs.Good lighting - good mood - better turnover; money
makes the world go round.

TEMNR, WEFHNNARBIENMRRFREEIERITEX BT RIBREBIRM R THRuX—
RIS EIEIRIIESS BB E Roxxane SRSV BREIESNIER . Roxxane BAERAERER
HRET UERRSESKFNE B MAVEEER, £aEMRRRS, TRBANDAEEENE
EFHFE.

Unfortunately, added investment in better light in offices hasn't really caught on. The improvement in
employee performance is hard to measure. | hope that Roxxane will help to get the ball rolling. Roxxane's

high level of lighting performance can be individually adjusted both in strength and position. In combina-
tion with basic lighting, this will create an entirely new atmosphere in offices.

Roxxane 4 A IREL . S AR SEMENR X BRI IT I N AMER BT AR R?
Roxxane looks quite minimal, highly efficient and sensible. Does this kind of design have anything to do
with your own experience?

BMRHEL = REBEERE RS — MNP~ RERFE—MBEWNE S, BMEERIHIET
thFEERUTIVEITEH TSR M LR IIRE A T 2 T HAL — Tl X MR B2 ST ERKN
R ESE LA B AR ER B RFEBHFERITIRRN X E=REEANER RBARIRE
FEREXANRR (B BIA A Roxxane 21REFHIBIF .

I never attempt to make things particularly beautiful. A good product always needs a clear idea, which
always needs to be questioned during the design process. | always start off with the actual function and
forget about everything else.lt is like a dogma that helps me make decisions or achieve a result more
quickly.But then there is also the level that makes a product sexy but which is still in line with the design
approach. | can't explain this level but | think Roxxane is a perfect example.

Designer:

Rupert Kopp

" FR R T USRI £,
BRIEB—R A TR ESETE — Rupert Kopp
I'm a big fan of electronics - except when they
are used to control me. — Rupert Kopp ”
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REPAER
Quality is irreplaceable
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Kusch+Co —EI “RELXIER”
HEEES, THE#RECHN~RS5
BRE ENRUERNEEES
Kusch+Co HEH#3H, XM—#HE
PRERTHLEN~&R, EFEE
Kusch+Co IJ #17EIFAME, )5
IRIRE P REEFE A

Kusch+Co has always based its business
philosophy on "Quality is irreplaceable”
and continuously to improve its products
and services. During the time | was in
Germany sharing learning with
Kusch+Co, | found groups of customers
who had used their products for decades
returning their products to Kusch+Co for
refurbishing process before being
returned to them to continue using.

*fit, Kusch+Co HHXREHRTAR
S HEOERNZSER

The managers at Kusch+Co said proudly
and humorously: "We want back our
customers instead of products. But we
also feel honoured and proud because it
has proven that our competitor in the
market is ourselves."
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Life and Vitality

2013 MAISON &t OBJET Paris
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BRI ERR SR AR R EE
TR BHNERLE; KeerE
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Paris is a major historical town with
delicacy and creation inspirations. Thou-
sands of window shops have been filled
up with a glittering array of creative
products and works of fashion designers.
This city has an extremely artistic facet,
from Arc de Triomphe to Eiffel Tower. All
this has shown the omnipresent wit and
inspiration of the designer from life
details to majestic buildings. And the Paris
residents of different backgrounds add
more imagination and vigor to the
dreamlike city.

Lol e vs wiabenan

Al mSawry

i3y -t i

FAE A TSR
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2013 £ 1 A 18 A% 22 HERREFIHFHRSEXANTE
BERBERNRT D, BERCRNMFEN, BERRESE
RS BRFNR BMNEGRCEE—&, N~ %,

W ER, ARG, IEANSEFRML R
HYFHTZR. BRIERESGEFREENRESERRE
BOKRRIAE o MNEE (\FL 135 FEAX ), @igmAi
SRS AEEARERE: FE. &t BEHEEESR.

2013 £ 1 AERREERSWBALLOT: BUBAL (K
BEEE): 76,149 Ao BS512F AN 2936 A,

During January 18th to 22nd of 2013, Maison &QObjet Paris was held
in this romantic city and gathered unique home furniture and deco-
rations with its unique charm. Visitors communicated with suppliers
of all sots on unique products or master works of classic or modern
style. Two events are held at the 9 exhibition halls (total area: 135,000
m' ) each year in the northern suburb of Le Bourget, Paris. Home
decoration fashion was displayed from four aspects: luxury, design,
decoration and accessories. According to the statistics of the 2013
Maison &OQbjet Paris, the total number of visitors (excluding the
media) stood at 76,149; the number of reporters was 2,936.
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Edward Barber , Jay Osgerby

EB—IRAIRE 8B [ERHAY 2013 now ! design & vivre T
&3, Edward Barber #1 Jay Osgerby, EFRAIARIRE
HERITHFEZ S, EESEE RTINS, hRTF
ERR ERIREESH now! design & vivre TBIZO I BRH
RHEARTHEYIES ERERER T AINESR.

What' s mentioning is the 2013 now! design a vivre Designer of the
Year in No.8 B Exhibition Hall. As the internationally recognized rising
stars, the works of British designers Edward Barber and Jay Osgerby
covered many design fields and were displayed at key stands of the
design a vivre exhibition hall. Their works were also displayed at
London Design Museum this year.

HALITY
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Nourritures premiéres & 4K,

by Elizabeth Leriche, 1 SREfT

MNEZFERY), 490, 5, 2, HE AT, XA KRS
GRMMAHEEESBENETE, SABL AMEEAR
RO NHRR A RRERY), BB B RRMR AT
FHURFEHENNERET, RHERMATNER AR
LRI S, R4 SRS BRI B A

Hall 1

From sprouts to meat by way of milk, honey, salt, vegetables and
bread, humanity's ancestral foods are becoming the raw materials of
an aesthetic that makes your mouth water. Comestibles are inspiring
artists' creativity. The raw and the cooked are feeding our appetite for
authenticity and materials with symbolic expressions that transcend
Nature and emotions that reinvigorate the body and mind. A liturgy
of sharing that celebrates vital energy and the pleasure of the senses.

4 Halll 824K, Hall2 3¢, Hall3 5

ERNEAE T RERRIFNETE — TR A EI A8
FHE-FINEN, FEETRSENEETR HAENTHE
TRBANERAR BHEN BB ELE— DUt AR

FoRIAY, ESREMRES, FRNEENFERTS T

The art of living aspires to better living. Our dematerialized, virtual world is searching for a harmonious lifestyle that
is more anchored in reality. A new vitality is perfecting the riches of Nature. Design is recomposing a bio-inspired
world. The world of the home, a true living organism, is part of this revitalizing effect. We are rediscovering the
primal force of original fodder. We are exploring the modalities of emotional comfort in which Beauty is first. We
are experimenting with new fields in the sciences in order to lay the foundations for hope of rebirth. A manifesto for
a better present, with the rallying cry: life to the hilt. On the exhibition, the Fashion Observing Office of Maison
&Objet Paris released the spring and summer trends of 2013: centered on the theme of "vigor" as illustrated from
the following three aspects to feel the coming season.
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Renaiscience B¢,

by Vincent Grégoire - NellyRodi , 2 S FEfT
TR HFNTR=E, B BMEmNERNEs T
KERNRE, HORENEN . BIBEREE, HOFIRE,
M, S, X %, HER0EE, wa, FEHRLTFE
MPPEKEEWAMRTS, FERE PHEEER O IR
B, W AEHS ARG B EREORRO% S, EIREN
MR, EFMMRRNPOTE, PHEERTRMN A
&,

Hall 2

In the strange laboratory of our times, ideas inspired by nature as
revealed by the microscope are invigorating design. A convulsive,
fascinating, alarming proliferation of globules, gaseous states, x-rays,
entangled fibers and molds is animating a world in constant muta-
tion. In the test tubes of Bizarre Beauty, an intriguing alchemy is
distilling the lines of a bio-phantasmagoria. Tortuous aesthetics in
which the science of metamorphoses is activating a vital force seek-
ing a potential rebirth.

Pioneer 4c§%,

by Francois Bernard, 3 S&JT
BITRVNRZE TEMEEBEF AN, HEFSEEYE
BN XRBIVAERE K. R18ARMEIR B Bk SE8E
FH, EFERXANTESAFNSE. EFEMEWSE
HEEERENNYRZENRR, MR HEERIBOZER
o BRIMBTRKIER, B8R, FEMNYRIRTERE,
XMFTACREERDE, SIBNEGRENSRKBARAX
FmEdtsE,

Hall 3

Here's to tomorrow! Emerging technologies are tracing the territories
of an innovative new world. Against the grain of déja vu, modernity
is sending a gentle change into orbit, activating our imaginations.
Innovation is speeding up positive energies in all fields of design.
Materials and their performance are sketching out a future in which
the senses and sensuality are combined. With fluidity and light, we
are exploring new ways of living. Tomorrow is already here.

RMNEHEAIRETERRRNNE,
BT EEGEYESHHR
B, BREm2NTNETE. Bl
ERERZH AR LB EE XN
FE, BB ERIBEEETN
e, REESETE, 2R 2013 &
1 B# Maison &0Objet ZE 2B ™
BRI T RAN VEN” B,
2014 £ 3 B 10 B -13 BIENKRE
RSB E I E & E bR
SRBRHIOEESTT, Maison &0Objet
RiFmHEER

We have rediscovered the power of genu-
ine food. We have understood how emo-
tions can be comfortable in a world with
a dominant presence of wonderful
things. We have tried to rebuild our
renaissance hopes in a new scientific
field. An aphorism is recommended to the
wonderful present: enjoy life. Although
Maison &Objet experienced a cold winter
in Paris, nothing could stop the
"vigorous" trends. During March 10-13,
2013, Maison &Qbjet Asia will be held at
Sands Expo and Convention Center,
Marina Bay Sands, Singapore. Maison
&Objet truly believes in Excellence with-
out Borders.
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EEE S —EE
Another Kind
of Existence of Garden

REMISETELS LEREREART , 28 7 X098,
MINERFNNOBEER — /IR NEERE. BIES,
ENEEREEREN, EFZARZTF, FNERHHIA
BAREHTEEN, FEMRIHNEFN, SABN.

There is no better season than spring to get close to nature. With all
hopes brewed during the winter, people cannot resist the temptation
of the tender green color and vitality of spring. With a little decora-
tion, we see magic gardens. With some artistry of the artists, we see
the possibility of combining materials and nature to create amazing
effects.

= Rhine

RS LT, 10000 BiEiLRHEK R S8ETH Dream above the Clouds is ﬂoatling above
R N RS e the pond water. 10000 pieces of
ZIK 2 WjE], E—REF AT RE LR ERYIZ 1930 SWAR0OVSKI crystals have been used in a
T Beatrix Farrand %31, REGBENELEERXRFZBE  manually sculpted silk net with reflec-
HIRRAITEAR, 1950 EAEIRE T o] RUIEAN T I MIgTEdz, &  Lons on the lake. The garden was

N ot deswgn_ed by Beatrix Farrand in 1930 with
NI AEE. 1Z5EH SWAROVSKI ELEMENTS 2 {#%8), only simple rectangular vanilla garden

b AL TFEE LR RE Dumbarton Oaks, and wisteria jardiniére. In 1950, the side
parterre and Dolia stone enclosure
according to rococo style. This program
was sponsored by SWAROVSKI
ELEMENTS. The project is located at
Dumbarton Oaks, Washington D.C., USA.

KBEBROLFRRENE, Ttk
BEHRKAZHRARAKSE, £
BUTFHAEKR, EEEBHNR
EL2RBATRN. &AM EE
RMERIPRIRAIE, TRBEHNE
BEMA, EEXFFAT.

Crystal is almost synonymous to magic.
No matter it is natural crystal called
"Fengshui Stone" or artificial crystal of
different shapes, it can create extraordi-
nary atmospheres. With such magic and
spiritual materials, you can have a
brilliant piece of work regardless of your
ideas and the themes.

XA E B Ak B ZHAE RS ZAREK Andy Cao
F Xavier Perrot 2B3AY cao | perrot EEFrER, MR L
ENITERNFREBVMRNAT=E. BRAMSWH, 1§
mLAERZ,

Land artists Andy Cao from Los Angeles and Xavier Perrot from Paris
have established the cao | perrot firm. They have been dedicated to
using crystal materials into space, architecture and landscape in
recent years and their works are very impressive.

= N\ |/

\QI/7/
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AR WA

LR XA EERTNERANEY R M L2 Em % ZRZ Paola Navone AWk HIFHFEKTE S Barovier & Toso %t “The Secret Garden” &Y, b
" £E, TR BEEHENEET, 2BIORBRAE HHETE K2 — N E AR EYE The Orto Botanico, BMEERFHREZMH L, XE—PMSA
KRB HARNERE, FERXEREA(INEEETR, BRIt , X—BRENFETH—AmESEETE, Ak Brera EREZARIE, WHERTE
B R N L& R T B K & fS. & Saint-Lazare 2012 R =R T EHAENR BLE R
Leprosarum, 5000 REBE S AKEHRR, FEHILAE

RITEIESE TR, T F7AE Beauvais, The Secret Garden

Artist Paola Navone designed "The Secret Garden" exhibition hall for Barovier & Toso, a crown glass lighting prod-
uct brand. The site is located in the unnoticeable Orto Botanico even if it is in downtown area of Milan. This is an
enjoyable place with a tranquil land of greenness near adjacent high-end residential apartments and close to Brera
Art College. The Secret Garden was well regarded during Milan Design Week in 2012.

Red Bowl

The Red Bowl discusses purification of people on the physical and
metaphysical levels, marking the transition from sacredness to secu-
larity. The creation of Red Bowl was inspired by the cure of lepriasis
in the Holy Bible to evoke people' s moral sentiments to cure bodily
diseases with faith in blood. In Saint-Lazare Leprosarum, around 5000
metal rods are standing at the middle of the pond with red glass
hoodles above. The project is located at Beauvais, France.

XA E BRIk B2 ME RS Z KRR Andy Cao
F Xavier Perrot ZBEAY cao | perrot EEFrTER.

Land artists Andy Cao from Los Angeles and Xavier Perrot from Paris
have established the cao | perrot firm.
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Paola Navone #&it7 —RIIBEEMMIHELENR, LHEF
F 11,000 &iEMERAREREESE, NERAFIE
ZWEWIZ R~ N8R E Muano) & M—
Barovier&Toso HUREEIETELT . MATEEERR, AFEA
TS0, HERBFERIAMH . XERENF
MiREf £, BREESY, RER, KIONFRE. A
#FTETH, 23RER, REXN, BEHE.

Paola Navone designed a series of blue nests on the branches. He
used 11,000 pieces of filbert twigs to knit a gigantic blue nest
with exquisite glass lights inside-Barovier&tToso lights which are
famous in the traditional glass light place of origin-Murano. The
chandeliers are hidden inside which could evoke people's curios-
ity. Its shape also has strong impacting force. Some of the big
nests in different shapes and sizes are lying on the ground and
some suspended in the air. People might be searching for them.
After exploring efforts they might be touched when they find

them.
N : | }
sriin bk i i st s ot UL WK LG GACE O Tt Pacia Navone MFHSEZMIRING 30 S3, FRLHGE
llhl.ll“ 11".“! ”mm bt bl ) L g g BUHFRIMIE L HAL Kt i I} -I e J ' 1 1 | %%E‘%Hﬁl&i"—/‘t%o Paola Navone :.F 1983 Eﬁjﬁ%&k—f?ﬂ%

EFri&iT A2 (International Designer Award), F 2000 £
HIEEZE (Architektur & Wohnen ) JEAFEERITE,

Paola Navone has been working for world-class interior design firms
for more than 30 years and has designed products for various
famous brands. Paola Navone was given the International Designer
Award in 1983. He was named Designer of the Year by German
magazine Architektur & Wohnen in 2000.
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The Snake Pavilion

T RZARKNE A LB REE HilE 2013 F
EfcFRISRmEIENAHZAER BHNEREZ ALK,
E: 4RiE. Wk, M&. g, TE. 2013, &, T, FELE.
=YL BOFE, T, mRGINES. NEEMRE
SRIRASNE, WHEHERLEHS, BERSMA 500 EX, &{
4h 316 XK, NEER 5 EXK, NAREME LRESTER,
RIERIEEILT

HEIHESEENETRINESEE, AAMNTEZSGSES
EEREMRBELFNELNTZAT, AMIEXEHERE. B
. REMBE ., T BREEIRE, AREFRE
BEMGER—NER.

The Snake Pavilion is a public art work created by artist Liu Yi for celebration of
the 2013 Year of Snake at Shanghai New Place Nanli Square. The neon lights
include various patterns such as bat, double coin, Pisces, the upside down
Chinese character “fu" (meaning fortune coming), 2013, the Chinese character
“xi" (meaning happiness), precious vase, Chinese knot, cloud shapes, the tradi-
tional Chinese characters with the meaning of the year of 2013, ruyi and so on.
The main raw materials for the Snake Pavilion include steel plates, steel tube
and the inner lining steel structure. The highest elevation is 500cm and the
lowest 316cm. the diameter for the steel tube is 5cm. The steel structure is
painted with silver car paint on which neon lights are installed.

In this snake-shaped pavilion and with colorful traditional Chinese lucky
patterns and neon light art, people can express their wishes to each other, relax
and take photos here. The Snake Pavilion will attract more happy crowds and
add new happy atmosphere to New Place Nanli Square.

ZRRER:

RUE

EERFEBMREARFR ERFRAFLZARE WD

M50 §RZARZE EHITR IS

2010 NOTCH B EZ AT 7RI 5]

www.61creative.com EAR B

RS REIZEAE, KB BE  RIrSEE , S2XS5ERMNER. RItRE.
S5 R SHE MR RETE 2010 £iHES, HEFOHRBHRTET AR
IERHEZ AR TR RIS, HELY < LA > FERZRRITHENRESH .
TERESR X ERZERMBERRITHEEBEUFE, &0 (AD). (ELLE RIFEEN.
Interior Design ). | home 8—5% & ). | Look ). { Furniture ), { &%} space ). (%
AT CZRERN AFHFR) FF

Artist

Liu Yi

Fudan University Shanghai Institute of Visual Art, Public Art Department Teacher
61CREATIVE Art Supervisor

Current active artist, designer, art academy teacher, art activity promoter;

Mr. Liu" s works involve domains such as multimedia, installation, drawing, sculpture and
designing

Mr. Liu has participated in various domestic and foreign art designing exhibitions, and also in
numerous social as well as nameable projects. served as a senior consultant at

Northern Europe-China Art Festival; Senior executive of Shanghai EXPO centre
sculpture;Many of his dissertations have been published in specialized magazines, and he
has planed some displays and promotions such as <the integrated effect> to introduce the
younger generation's work

Mr. Liu's works and papers in a number of internationally renowned art and design

magazine has included, such as < AD >< Elle Decoration >< Interior Design >< | home >< |
Look >< Furniture > < space ><World Of Art>< Art contemporary ><df daily>
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Endless Blueness

in Qinghai

BRI XhA
Photographer: Liu Da

"Having carried a
travel bag with a
volume of 40L for 7
days and 6 nights
over 5000 kilometers,
| knew that | could
carry on...Here | saw
the strength of
Qianghai. The blue
sky there is eternally
appealing to me." He
said.

“BE 40 FHHUIRTTE, 6 B 7 K, 5000 A,

HAMEH TR XBIERER T FBRER,
P—REFEKBARS|” MXE,




B2 | BitFER, REBSEE LFESTYLE |

Endless

IREMEEREE G, TURNSEKILER IPRAE XN
ok BEGE, EEMAMARNET—LEE, “EER—
AR, MOMINE.” FANKESERE, BEXFIIERE,
REIDERT B, BAZE S8 SXOMT, B
HRBEE. MR R TIRTTE—HF, BHETMRNTIE, f
BREE—DTHEREFEN LA R (EURE )

The photographer had travelled to Qinghai Lake by tourist bus. The boring
sceneries gave the photographer a whimsical idea: packing up stuff and going
back to the city he knew well-Shanghai. "Life is a choice, so is travelling." With
such mindset on travelling and life, the photographer had chosen to stay here.
Now he is thinking about leaving the place named "Qinghai Lake" and leaving
the tourist group. He was like being chased off from the tourist bus and head-
ing towards an unknown place. He had chosen to go to a place where there
might be “tashi” (Tibetan-style restaurant) or not.

Blueness

01 EeXF—= 8 (FEFTRK)
Blue Skyline-Qianghai Lake (Non-official tourist site)

02 ERRIGZBIRIKREL, 1EFHAE 4 BRANESE, MATURZEIFNEIR,

Ice melting before the spring. We could feel the coming of spring even during the cold April in Qinghai.

03 H@MM A%, BERENEEEREEHNRVKEIEY, SEHXRFEENEH,.

Sunset at Qinghai Lake. The warm and yellow sunlight and the cold and blue ice presented a beautiful
picture of balance.

04 BSMYUEER SR E A2 [BIHIEEE.

The stories of blue sky and yellow earth outside the window.

091 101 11
U, BEZR, XEUNERET LFNRERZE,

Yanglong Valley, the origin of Yellow River. Here you can
see the true color of Yellow River.

05 BRANETR. £E, EFEEHA - EXN—EBEFNELZMN, EFERERINSEANE
o
The Tibetans are paying, wishing and paying tribute to ... In a land of endless yellow earth, faith is the paramount ritual for
Tibetans.

06 #4217, XK “WIE” 2. HEWEF, SRFES (KXFRPAR) BX, BEHRBUAN, Fi8
ANFAEMS, BRNHER, TEHEEZE. FANIRRA@IN, EEIVE BRI £, 1€ "X
FARAR" @BLTEERN, AFER, BRAREEXHE ®REGE, SEH—KEY
TRWEX—K, FrRRESHENARFTHEN “NFEAER,

Payer wheel, or "ma ni" in Tibetan, is related to "om ma ni pad mc hom" . According to Buddhist faith, more prayers means
greater piety for Buddha and that you can be relieved of reincarnation. So people also put their written prayer scrolls in side
the wheel and spin it. To the Tibetan people, spinning the wheel means reading the Buddhist scripture. They repeat the prayers
for hundreds of times each day.
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Colorful prayer flags fluttering everywhere at the peak of the mountain. The river bank, riverside, road and the temple is known
as an Aura environment. You can hear people chanting and praying while the prayer flags are dancing in the wind. It is a place
where God and humans are connected.
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A sacred place for Tibetan Buddhism Taer Temple with a Han Chinese architecture style. But this is the least liked "cultural

blend" for real travelers.
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