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MATSU 19, fE&ZH;
MATSU 20, SEliZ/E!

GUR: RRE BA: BYUK  Eitor Leolang  Photographer: Jason

MATSU 19, Paying Homage to Heritage;
MATSU 20, Shaping a Brilliant Future!

1996 £E2 MATSU RS —E, ESEE

T 19422015 4 6 H 27-28 H, MATSU &
AFFEIIRE , FF R 19 BEZIR, 5 MATSU
19 BS P4, 2 MATSU 20 BT BEEEFAES
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The year 1996 marks the first year of perceiving the world by Matsu, and the
ear 2015 ks e 1th sy of ats On e 2.2 201, Mot 3
journey of
celebrating the 19th anmv:rsarv Jeiigond iy ety ssleald
for the 20th anniversary of M

65 27 B, MATSU {=f
FEM, W17 EBERIG.

AAAA ZORIFRX PRI E

On June 27, Matsu' s colleagues carried out the team outward bound
training at Zhongnan Baicao Garden - a national AMAA-level tourism
attraction.

19+1

# MATSU 19 B2 R, AR

mARER R, HhEk
=

FESEN 1 ERNAEE, B
MATSU 20 BFRR3L1

1941
On the occasion of the 19th anniversary
of Matsu, all the colleagues demon-
strated themselves in four outward
bound challenges by trying to transcend
themselves, the most efficient and quick
response, sense of responsibility and best
teamwork. Besides, they all wished to
work harder in the coming year to greet
the 20th anniversary of Matsu.

SRR

MATSU RIS B ERTF R HRPBNEE, WULH.
SIHE,HE “MATSU 20" SPRBBHRHIT 12 %1€ 155K,
B 1 KEEE, 3 SERIENN TR BLHRENE,
BE, RN MATSU ABSEMER AT K5
£AtH “MATSU 9 Logo * hRDISEIRKY 20 BSEMmMM, &
ENPETYIF|

Pamﬁng the blucprint together
ted to use their

words 'MATSU 20" on \2 banners (15m*1m), and combined them

into one large picture using colorful *hand” patterns Finally, the

enthusiastic and passionate Matsu colleagues coordinated to use

their bodies to shape the logo of Matsu to greet the upcoming 20th

anniversary, wishing a briliant future.

FhGS
THAM,

R, BRI ERER) HIGH BIBS R, 5, FiF
MATSU [RH-FIskiksE MATSU 19 %4 BF0A IR,
RS, BEAHERTRIFEE, MATSU ASREIFFA 20 R,

Campfire evening
The campfire and beer ignited the atmosphere of the evening, and
hot dancing, grand anniversary celebration ceremony s wellas fire
breathing stunt culminate the evening. In the end, all the colleagues
expressed their best wishes to the 19th anniversary of Matsu by a
group dancing. Meanwhile, with the countdown, all Matsu people
ushered in a new chapter of the 20th anniversary.

B 1 (1941) £, KRB —MIBLSSRRHAMKZ
M—20 B, RIVERNG, MATSU 20 $/48, hRHE
# 20 BT 20 ALK, RRMTF MATSU Sk
SZE—A4 20,20,

One year later, we will celebrate the 20th anniversary of Matsu -
another memorable and splendid milestone. We are looking forward
to the 20th anniversary of Matsu, and anticipating the sustainable
growth of Matsu for numerous 20 years in the future. Each and every
“20 years” is unique to Matsu.

& 28 P MATSU RYKPHTRER S
7K,

On June 28, Matsu's colleagues enjoyed
2 wonderfu boat ifing batte.
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HFRTE

T, DRk R B BATEARM, A RTEM B
SR, RERNTRRABHE .0 H TR —FiE
GO ARER SR, FRAMRRN, RERER
Merkovic Nebojsa SUZ4 B T K2R F HG%E.

HF ETEERTRIREBG, TN ARBIEET LR
FEGRBEMAL, DATRRNE . ESTMEE FR
ESTIEIRFREES AR, HFER &R
TGN, £ CRTR, AIRESERE KK, AR
FERRRTNEMN A GERERN T, ECRSARZ
HRIAZ BRI T —AFER, TR TSRS

IR, Markovic Nebojsa #11F 8172 FAAR54 7540
55, PUEBSRT XA A SRR X TR
SRR SIIE, 7 BfTES MATSU SR
MEBART RIEESSE M MIESENIS.

Bamboo Bicycle
the explosive increase of vehicles
and electric bicycles on road has signif it

‘environmental-friendly. During the salon, the
bicyele fan Markovic Nebojsa shared the
‘bamboo bicycle designed himself;

Tne frame of the bamboo bicycle can uarantee
safe iding; moreover,the natural propertis of
bamboo can make the bicycle operate more
freely, have the function of shock absorption,
make the bicycle body more lightweight and
ensure the handlebar turn reliably. Above all,
bamboo s a kind of true renewable resource,
with fast growth rate (even one meter a day)
andis possibly the most eco-friendly and
sustainable material forbicycle manufacturing.
Bamboo manages to ind a good balance
between the opposites as the traditional and
the modern, full of a sense of permanent
beauty,

After the salon event, Markovic Nebojsa
presented the bamboo bicyce to Matsu Shang-
hai Flagship Store as a souvenir for display. It
represents the *Public interest of Tesla(PT)"
team and Matsu’ s common adherence and
witness of sustainable design. In addition, the
integration of the bamboo bicycle and Matsu' s
eco-friendly office space refected the concept
of inter-nfilration between healthy life and
green office.

T AR Markovic BHHOATEES, OFROR
“The attendees signed on the bicycle designed by Markovic
insupport of his envionmental protection idea.

KTAL
RGPS AT ST RRANAHA AT
SRR RIS EHS

About Testa
Asa company engaged in the manufacturing and istrbution of electric vehicles Tsla s
devoted o acceleratng the development o sustainable moblfty and reducing the global
‘commurity' dependence on petroleum.

3T Nexus SRFFEFL.
Nexws 1 1000 SERERINBHR AOUR ARALHUEIAT
AR O AT,

About the Nexus Global Youth Summit
Nexus s an nternationalorganization consisting of aver 1,000 young investors,phatho=
pists, phlanthropic entrepreneurs and the public, s el as consortiums dedicated to
improving and ancingthe phianthopy.

IBABSASTIRMR A 2B "
TR %

—MERSFRBEMESE, BT —ERAN THITEHE
BERARAT, BURFF A TIT A28 RIS o

TR, BESIHBRA SR TAEREROKR, M
KRG PREEI R MR RRRRS MBS, AR
5, kY. sk
M SFRIRIAIE ( GREENGUARD CERTIFICATION ) ISR EIFMA
RARMZ—; AT EENBREORIRGTLRRIER
A8 LEED SEEAEMNRET

it TR IFFARAFEA, T MATSU FEREY

DARASE

AT AR i
FEo

MATSU's journey of practicing environmental

protection and public good

During the salon, Matsu shared with the attendees the importance of
2 gl _

rotec-

tion and public good.

In terms of environmental protection activities, Matsu has been calling on its

menting the busi i of green and sustai o
throughout is busii including furni i i
o

office furniture brands in the Asia Pacific region to be awarded the ‘GREEN-

hall among v
Here, Matsu call

i ith its
eco-friendly office furniture and professional space planning. Making
everyone' s offie ife green i always Matsu' s objctive and responsisiity.

MATSU & /3%

2004 Ar 7

2008 FEHBROIBERAMRRRE

2010 ESLMFARMPAT Gensler BHEFK KRR TFHME ", FBMRA™@:

2011 EERHHR, ate, LS.

2011 5 BT IBEEAT. TEL A1 BN0L EREERRE, h3R E— BB

2012 455 "E5hMBA havd g

2014 85 CJ2 SR, TRBLRAIMG DIMRES"AMR, FIUGHG RE (1@ ), 15
AT 7 o

In 2004, Matsu donated to build classrooms to create favorable learning
7 i o .

dong province;

In 2008,
quake;

In 2010, Matsu cooperated with global famous architecture firm Gensler to
aunch the *Program of Caring Children of Migrant Workers* and donated
furniture;

In 2011, Matsu cooperated with Qinghai Gesanghua Educational Assistance
Association to donate for chiren affected by the Yushu Earthquake;

1n2012, Matsu and

A AL

donation of books;

In 2014, Matsu participated in the public exhibition titled *Sky of Horses™
co-sponsored by CJ2, Beacon of Love and WABC (World of Art Brut Culture),
‘and successfully won the auction of *Red Horse” ; with the auction proceed

10-11
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i BTEZ 7 Markovic Nebojsa

PR fERR EA: Markovic Nebojsa 1t
Editor: Luwei Ren  Photo Provided by Markovic Nebojsa @4

A Dialogue with
Markovic Nebojsa

446 A 5-7 B, 2015 FELAEIHE
BOHRT “HHTRE" T LEHR
WERLRY, 1 HMF—WRTT
BF, BIERE 2015
IR, SAR—RERBEHHE
TEAFE, DFREANNTA

B MAZ— D ( Markovic Nebojsa ) 4 3 Ath
RUE ROR" DERDESETRTHFATENES,
BHRE, URZER

A one o the founders o nerg Prodict Markoie (R shared with

bike as gift to MATSU. P(un!e o MATSS hovsoom s greatinterests
RUBAHR, in that bike.

On June 5th to 7th, 2015 Eco Design Fair held

in Jingan Kerry Centre. As member of the Eco
activity, by providing the opportunity of

WE-R HFAGTE RHAROETSHREERAR

experiencing the fun during bamboo bike' s AGHBIR,

making, iEnergy Products tried to infiuence

people’ s atitude towards theirfuture ife. REMOTHS, SRNSETHF AFTERFLRORE,
ERTTFLSENTFRITENTR,

We invite Markovic to talk about the bamboo bike. With gentle smile on his
face, Markovic Nebojsa received our inerview in his workshop, and shared his
storles about the happy community formed by his clients, and show us the
process how to make a bamboo bike by our own hands.

WRtER.

FEfELEelAE, fbff
KRB SPEVE ARSI FRLLEVHER, BIF
ST SR R RIS IR “ BB LT B X
BRESANBIEE STREET AR R, T
AfERIG2— N, “RER TUERE TRSUNE
ELERGEETARMNAC

Background Info
Mark (Markovi¢ Nebojsa) and Rui each vettwtﬂ their Mlslel of Science in

Leedsin the
UK

some of their smam .S they havedecided t work on Encigy Products

g e
pﬂfﬁﬂ i s i ot it planoF P s pandig 0

a

>

=]

>

EHEHTETHIE Markovic Nebojsa
‘A Dislogue with Markovic Nebojsa

Q: BB MATSU
A AFEBEH Markovic Nebojsa

WIS T F BTE LY, TRIARERZH
R? UM RBRTFEHER?

When did you start the workshop and what inspired you to do
that?

AOAN, RMELE, B TIXMITFEGELES,
WA, HFATEETESREE, BOE—4
T AFEREIRHIEN. L 2015 £ 4 A, BFF
AR, ST RGEREDAT 100 LR,
FEEH 30 R FATELRY

It started 2 months ago in Shanghai. | made my very first
bamboo bike back in Beijing. The community of the bike, they
have made around 100 bikes, they have 30 workshops done so
far,

ERE(HFAGELES ), ﬁﬁi{&—%éﬁ%‘aﬁﬂ

?Vu: iﬁ*ﬂl?iﬂlfﬁsli A BB AN T
BIELES, RIBBAESEZBT QSRR

o
What' s more, you can make your own bicycle, you are not a
consumer, don' t just buy the product. People

Q0 ARBHFAGTEIRHESTRHRANR, B "FRMTACHRFIE", B4, TUHE
—THTFEGENRIELE, MEXTHTFLEGRASNRED?

What' s the most interesting part in your commurity?

A %, BEMTFAS
RNBLHRHEF T KRR,
Actually, you don’ t have to be too serious and professional, our workshop totally cost you only 2 days, you
don" t have to be an engineer to doit. It' s simple, however, time consuming procedure. We prepare the
design information for people.

R RAIR. BHFRME,

RIS RRAE R MELR, BFTENIE, HRBREFKITSHIN —BHATES,

770 BIXBMN, NERS, MAERRERIATABIE.
The worshop ceatesthe customized design,the height an style th person ie.Once you i n e work-
shop, you will work with the bamboo straight away, then you will make your bike sketch, e, the drawing of
the bike made for you. It shows the dimension how decp they will cut through the bamboo We 5o far have
different ranges of people, from teenagers to the elders.

ERMXE, F=RCRFRATMAT, MNFERE 40 24, BB, —RratMRams,
el T Bkt BN Taf o WRIRRAM A

BRT—REITHTR, EGOFANBERBED.

There once have 3 peaple from Volvo, their average age is around 40s, They are from Sweden, one woman and

two guys, and really cared about the bikes. One of the lady, she made a really beautiful bike. The bike was

shifted few days ago back to her hometown. We organized a bike riding event for her, and it’ s quite good and

well organized.

Q “HF, YR
Winere did you find the amboo, and how?

A BT HF2ib, ENER ), BELBTE,
FRRGERIER R, BN Yﬂ‘!i‘ﬁ‘lw R F#EEKEBIBEL, HFPERIKD
DRESR, AREAA—ERE, NORERNBHENR. BRAENFRRSSTR0E,
B —EETUTHREINREAR,

Our bamboo is from Anji, where it' s convenient and not far away from here. We choose the cubes, diameters,
age and land. Al the bamboo we use are high temperature pretreatment, always try to improve our practices.
The water in the bamboo should be taken away, so it could be strong enough to make the bike.

BR, MTHHEHMRE, JMRROME, REDREN. RIS, 08—
ATHeH Ao BRFFRIEAAKIE, tEA—ERER—BHRA, RN BFERTHER.

It''s natural material, So that bamboo is easy to crack. We explained to people from the beginning, it' s not
dangerous. We can repair and replace it later.

Q HFAFELRESRTRNRMA?

For you, what' s the core value for the bamboo bike?

their time with the computer and phone, technologies take our
time with ourselves away. Few people try to create their own
things. That' s what we try to do, to bring the people together,
and enjoy time to feel the beautiful moments with themselves.

MFRMOGE, HFAGERRE— >R, ESHR
MMHERA TP R SR, WATRRIE 20 MY
FASEARTE—MIR, ERY— ®

RRARRLT R EBRT. T, MATFEPE
45%‘!? HEMEBTTE. BHENMERNMAT, bk ASBRENRE FENEFETS
BT LR
One of the Swedish guys for Volvo, what' s interesting,is that he did some journey in China and Sweden on
bike. Now he made his own bike in China. We also have some German teenagers, they fecls it s cool to make 2
bike in China. They are all proud, because everything comes from local.

L » W HAR

LRBEBTEMARE, FA

For us, the bamboo bike is not just some product, but is much
more about the person who spend time and energy to make it.
You might spend 20 hours to build a frame, with your time and
sweat. In the end, when you get things done, you will smile like
others,even after hard work.

TEIRMNNE—T “BER" T8, MRSAGET

HIFR?
Tell us about iEnergy Products, and what' s the connection with
bike workshop?

BY), BNOE “RALE" WYR, BRE—VTHRE
BEAURATRRERSANT R AHFATEER
o P57 o
%ﬁXE—ﬁ'!lB’iiﬁﬁRu mite—3k, AMIRTR
BUTAGE (RS ) GREREET T,
We start the idea of iEneray, as 2 platform for introducing green
and sustainable products and lifestyles. Bamboo bicycles come
to. perfect combination of them. We call it ECO product.
Bamboo itselfis green material, and cycling is 2 healthy lfestyle.
This is an example that you can use the ECO product every day
andlive in a healthy lfestyl.

ERE ERHREFERE—-NER),
EFRFRBRI, METEE—#OARRIE, BR—HSAXRBSNENE

What' s more, you can make your own bicycle, you are not a consumer, don' t just buy the product. People
nowadays spend their time with the computer and phone, technologies take our time with ourselves away.
Few people try to create their own things. That' s what we try to do, to bring the peaple together, and enjoy
time to feel the beautiful moments with themselves.

Q GREFEX “FR
What' s your definition of G0 GREEN7

A NTRRA, AHBRAHS, HRERITRIE, am—ﬁﬁq&mﬁg BRERET
R
For us, especially for myself life gets quite busy. L always try to keep a' ) simple life. I' m avoiding getting in a
car and facing the traffic jam. %

b, HTFRKB, MRALEERREA:

Being simple means get in the metro and ride bike.

BIIEATE, BEREHERN. TAT:
In Shanghai, it s supet flat and good for cycling. Th
is pretty much bicycle-friendly. We live close to our
for your body as well

, AT U,
o ot thed e 3 o of bk s The ity
rxpmz e don' tgetpoluton tothe city. I s good

213
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" We Design
the World"

&tk
Design Salon

P8 ERE. EXR EA: RIK
Editor: Viviane Wentzo Wang  Photographer: Jason

Teambition CEO FFATTSAEMDGEERA, Hh2H,

Qi Junyuan, CEO of Teambition, il be the guest host.

M SENG, MATSU D3RHLT M MR
R BREK A T RIS

31st, May, MATSU' s flagship store in Shanghai will welcome the designers from ind g vertisement, jewelry
and product, and all of them are going to attend the crossover salon “We design * , which s held hand in hand by
MATSU and Teambition.

WRBNAG AR BB A TERS T, HPBHBIRFMEE Tezign H#AF CO0 3
Brkti M ERRGIGTAR" SESRRNTT AT

DRSHR.
Two big-Fitters are invited onsite to taik over the topics. One of them is GuoXaogin CO0 o Tesgn, and she shared her thoughts
with the guests on "How to manage your design projects™

SRE MATSU MXIBABL “Workplace 2020" J3ABtfTEB00N, MIRT MATSU MFHRRMAE
[BRRRSNTRSER,

Liu Da of MATSU gave his speech concentrated on “Design for the future”

BE, FECREBIHBIERUME SR, $t5¢ RIDBERA". RO FEEHTT

BB S53.
15 from 3l felds were divided into aroups to give free comments and communicatiors on “When design
meets technology” and “he oigin of esign”

SERBEN M RARERIR, (EAMRNARAGUERIE MATSU, EFRFHS Teambition, %
BERAREWAN DRV R G 1E, EXMIEIASHEONR, HRRSMBILHHTE
BES, E. BEHEOEEFE, GO KRB,

Facing the swift coming of mobile Internet in a large scale,ieading brand in high-end office furniture field, MATSU, together with
the Cloud Collaboration supplier Teambition, hold the crossover design salon * We design the world" , with the hope for more
inspiation for the future through the communication among designers coming from ll

| 2 | @iteem, REBRE NEW PRODUCTS |

ture togethe

BNTEREEREA—ATLAS

ITRHRIBAZR T 118, o DT B RIETIRRAALT EREMEA,
BIHREES, RMNEELE—IHAIREK.

MATSU HOLZMEDIA $£RIFR 7 ATLAS,

ATLAS FENL ( Science Fiction ), RAMEF=H% “PSFMWK” (Science Fact)o

A wisdom glant with infinite pqtumn—nus

of *smart”

*smart” people.|

ATLAS s not science Fiction, while we call it Scence Fact.

B, ZRZHK
Deconstruction, art form
ERE RN
( BEHARIRATE + WHRETAR )
“Green" giant (Superior cocobolo wooden veneer -+flax fiber )

ARy KX

‘the "brain" of an enterprise
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SRAEGLEISEHS—H, EAERMARRALRENIESSY, £ PENYH ERERETRR
SBELNAES, #H;WEWJ :F 2012 AL M-office SKKIMABRIE, E4 MATSU RT

EST T HESH,

Like Benz being a leading force in car industry, MATSU, a pioneer in office furniture, hit the market first in concept
of light media and mobile office. It made itself an example in 2012, the M-office future office experience hall.
Consistently, members of MATSU are experiencing the mobile office here, and this case becomes the first model of
mobile office in domestic furniture industry.

v

s RARIAEEATIA
UFRBHEBEN S, RAEFROEREAT UN
STUDIO #3t, FH#FIRASKT AR Holzmedia J3tH
HEEHHSRBE W,

FRIGME, B3 MEEHENEREBAL, BARAR
R 4,800 m?, B IASEMER, RITPGHMKIL
TRRERY 78] 16,500m2, @Y 160 FES 15000 HRT
REASREENES TR,

PEMERTRZRRS, MRASLHNEY, RAMEE
BBESMEHE, IANEREETNRES TR, DB
IHEHNSRERARRER ML, CHRELSETRE
W, TETARGEHRNE, MOHRIE.

Sitting as a proud beacon of automotive excellence just in front of the
main gate of Daimler' s headquarters, the building is an architectural
wonder designed by UN Studio.

The old museum which actually rested inside the factory has been
replaced by a niquestructure (ezumng three overlapping circles ike a
cloverleat. The design al

on'a footprint of rly 4,800 square meters Over 160 vehices and 1,5000
exhibits are on display within the double helix nterior.

Constraint should not be the outcome of the technology development,
instead, hi-tech is going to bring us the wit for simplification and more
time to value the true ife. The multi-media furniture system from MATSU
well shows the concept. It shartens the distance of the long way, and save
Youlots of time get there and back,thus work can be more efficient.

1 Tl a54.0

BT c5 A
BERIHEN, TERUEE, NBRARLNEENGR
R BEARBETTRRBARRRTERRE, LZ@A

FEE, BUA—RNE, C5 MAMTBMEERTIAY
TR

Holzmedia C5 Conference Table adopts modular design structure,
which can enable diversified combination to meet various needs of
meeting space layout. The oval table legs can hide technology inte-
gration and wiring system to make the space ciean and tidy. It is
worth mentioning that the legs of CS can be assembled and removed
easily and quickly without any tools.

Y
Holzmadia CS Conference Tablo
SUHLRR

AT R FEATHIIE R

Industrial Revolution 4.0
The Choice of Leaders of Automobile Industry

iR WHE B ROER B4 KuschsCo 1t
itr: Qan Peng Photos Provided by Jason: KuseheCo

EXH— YRR SEURMARAOTUES 4.0 B, JUROE, BLRZ, RBORE,
LRI TR HRMXGRIEMRRE, ME—RRR R,
BRRFF SR, B o B, HE. XEREFUKENRE
RHIDE?
In the era of industrial revolution 40 integrating the physical world with virtual network, the automobile industry
is highly featured by cool machinery, dazzling automation, amazing speed as well as trendy streamline. While we
are amazed by the models and superb performance of cars, we can' t help wondering about the ways and environ~
ments the car creators conceptualize and manufacture them, and the office atmasphere created by the leading car
makers ~ individual and cool, passionate and enthusiastic, vanguard and stylish, or rational and logical?

A RRHE, XD W,
Y. KRS, 2EH R, RE#—D
B
Matsu has cooperated with numerous world-renowned car makers to create total office space solutions for them,
including Porsche, BMW, Mercedes-Benz, Jaguar and GreatWall, etc. These office spaces enable us to discover the
car makers and their brands at a deeper level beyond the view of ordinary consumers.

PIONEER
BENZ .s: s

R, YOS
IREBR, St
wBE, B

Folow the hearand persevere
From the very fst moment o the futur, ahways
Ploneer, Benz

HEFAT — F55b (Mercedes-Benz ) E&ﬁzﬁﬁ’l%@iﬁﬁm %ﬁ’i‘): “ﬁﬁﬁ&*}ﬁiﬂﬂ%ﬂ 1886
E£10, ¥R - BREREHE - o Mite, 57
RETHE. 192667, MEM’\‘]Eﬁ%"TA#MWTMM ﬁ%-&"? FousTE
# - FROEIEBT, WEATERME, BETH.

Mercedes-Benz, a well-known German car brand, is crowned as “the inventor of cars" .In Jan., 1886, Karl Benz
invented the first three-wheeled motor vehicle, and Gottlieb Daimler invented the first four-wheeled motor
vehicle. From that moment, the world had great changes. In June, 1926, Daimler' s company combined with Benz's
company, thus the Daimler-Benz was established. Mercedes-Benz is the car’ s brand name, and the reputation
speads.




| BT | szitesia), R REFERENCE |

THE SPEED OF SPACE

PORSCHE

SERGEE R O: !
TSI ATEIKRE Kusch+Co SREHEAIEFR T M REASEER 8080 K31, 8080 MSNRBITIFG

4 4 REHEEE> XS BMRH NN MEFERNERIRIT . 8080 hNFIRIIEEHNA, KWTHR
4 WE, EWHLEATT—MEBNEK.
% 8080, Porsche design
P The collaborative partner of Matsu, Kusch+Co, together with Porsche, developed 8080 series, the high-end recep-
E4RAEM tion chairs. The appearance of 8080 chairs integrates Porsche' s beauty of speed and strong individuality of super-
FOSERSCH, AR EF i — R, SRIBREA  cars. Just ike Porsche supercars, BOBO chairsleave the streamline of charming footprints for us.
2 5 —BER1To

R ERPRETRAMN %, ©XF A S0, — 017, = ——— R

N A -3  CREER

PORSCHE

The development in Ghina is ke the racetrack for speedy cars and
whirling wheels. Wren in complete joy of the exultation created by
the fast growth, and when admiring the mobile office featuring free-
dom of flexibility, MATSU inherits the classic culture exclusively

AT, SRR LaFerar TN P1 BN NFURES,

King of Supercar - Porsche 918 Spyder
model,

owned by the ancient ginkgo leaf, persists in designing high-cnd
furniture with elegant fashion. We go our way forward with full
attention to our field, and are never indulged in the huge exagger-
ated market.

9

.o’ (!'

Mystrious speed cratesfascination.
Purespeed eads to purespint.

Specd cultaton synbalizcs the passion.
freedom and fodbity

B yoursel at full speed gallop
Porsch,inherltste great dassicspif.

8080, 918 Spyder 4¥3IiR

AR 918 Spyder T FRILHMRRR, SREHHEIT
fEEBIfERY 8080 WRTHRM A, UL, 8080 #3 918
Spyder #3IRR, ICERABALRKN, 5 918 @MHMALLE
PR

8080, special edition of 918 Spyder
Porsche 918 Spyder, displayed in Leipzig, s perfectly combined with
8080 sofa innovated by Porsche design studio. Now and here, as the
special edition of 918 Spyder, decorated with fluorescence yellow
pattern, 8080 is in perfect coherence with 918 supercar.

8080 & (k)
k), RELucy), MERGRESE - MHRHE, FROOELYRIET -

8080
8080 I A IIHA L, TRBTEGAX, ML RIBHSE, K
5 Lucy 27,

8080 & Lucy»
ey

et o o
series creates aclassy and steady atmosphere in the high-cnd club. With a powerful

Min-5K) met Lucy and assigned tasks.

8080, ERIBE Galoria Kautho! BE5k#E

18-19
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03 PEOPLE
CAR
e SPACE

BMW

EEFOCHE—H,
R
wawn—, x5

Erjoying every manipulation n t,
Itisjoyous
ing fun, MW

B 2003 & MATSU 5 BMW SE—RAfE, ESEAHKT 12
FEXRo WER. L. Rl EH, BBFHEIFRS BMW
B, BRAAT EEKFRSMHFRRPOHAASE, 71
BERAERRTTR

It has been 12 years since the first cooperation between Matsu and
BMW in 2003. Our cooperation has found its footprint in Shenyang,
Shanghai and Shenzhen. Recently, Matsu once again gained the
opportunity to create a total solution for the office space of BMW in
Jinhonggao International Center in Changning District, Shanghai.

RDYRE, ROITES RN, SHRIDNEMER
R, ¥ 1919 £ 6 AT LHNE W TRENER
LF—0760 Ko 2/F, RERRWPHRATRER
BEH, BENNEARLN, GRTRDR-E-NBRE
8o

At the beginning, BMW was for producing the airplane engine. In
June, 1919, its excellent engine performance helped to set the world
tecord of 9760 meters high among the field of biplanes. Later, BMW
adopted its high technology in the car designing and making. With
the solid support of the strong technology, driving in BUW becomes
a unique fun.

RFMAEA—MHER, SIERT AN THH—H, RE.
0, TR, REERAR, LA REIRENERER
ek, RREGRHR, BENTRRFTBINL. 44E,
TRA. KA, SEMTEE. BE: ARSI, LA
WRALE., 8 WTNLAERAEH, ARBIRE,

The sense of cantrol brings the feeling that you and the car are one
combination. The ergonomic chair from MATSU gives you the similar
feeling. Bending over, tlting, elevating or lowering the chair, every
movement you made will produce perfect sense of control. This helps
us to experience the era. The look and performance are not of the
utmost importance. What weighs much more is the smooth combi-
nation of people, furniture and the whole space, the freedom and
comfort when sharing the space, and the fun when adopting it when
designing the space.
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GENTLEMAN
AND BRAVE MAN
JLR

Sit5BE EINRE

o
JAGUAR

04

‘Th Bitis genteman,lowkey and legan,
‘which robe and yish

‘Th running JAGUARsends out the power
and beauty that nly owned by puma.
Courage rcoluteness.

Conguer alth diffcul land, gan th hearted
love 3l over the word.

Forge head ven in winds and ais

Gofor theunknown word

Complte the mission iossble

Landrover

193267, WETE AT, SWBPOSEHE—L BT
REGHFENREBORMOIAN, KERNST M -
L

1947 £, —RREA
T SRR B EREE .

20084F 3 H, %), SMIBENEEREASINE, XAE
RASEEEIOREAT)
In 1932, JAGUAR came to the world. Every JAGUAR has a “lion” as its

symbol, which stands for the talent in car making field, Wiiam Lyons
who created JAGUAR.

In 1947, an Englishman outlined a car in the beach in Wales, and that
is Landrover.

In March, 2008, JAGUAR and Landrover were acquired by Indian
‘TataMotors, and this is how JLR was given birth to.

1996 XS, IMHYCHE 198, SHHER, MATSU
ARIBRALIF), 19 ERNFBRBRKOEBNST, Brl
#HES.

WK BT ERSROGRMNG, ILHEENG— 20
AR ) DNA—HR TR

From 1996 till now, MATSU has seen 19 falls. Just like JAGUAR,
MATSU is 2lways elegant. Just like Landrover, MATSU goes on its way
forward with courage and perseverance

MATSU s gifted with noble lineage. Every space from us shows the
exclusive DNA—elegance.

Njord 0% FARMGE, BRM o

EEWHHEA ARG o

Njord, like a gentleman wearing a grey wollen coat, s full of charm
and elegangce, which brings out the best of JAGUAR enterprise
culture.
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IR ST

ROLLS ‘

I

Goved)

SFHTSRHT (Rolls-Royce) M—1 “BR{L” MSERMIR
FALR, FIAREDIATMTHRAL, F 1906 FE

NOBLE
SPIRIT
ROLLS
-ROYCE

SRS, R,
SR

REERRL, B2 A= B

FUHNREATE 2L, ETARERTFIE, EAT
AF, X
BRFHEHNERANRE Z—, HESR, FHUBLN
RHYERLRATFIMNE, BSARFHR, HIRGE
KB ST A x
FHIL RN TR, T—ARABRE—NTA—8REA
BERREHIR, WEEME 5 NN EHITNTITE.

Rolls-Royce founded in 1906 in Britain is a BMW subsidiary. Rolls-
Royce is world famous as a manufacturer of luxurious cars. It is at
the same time the world third largest producer of aircraft engines.

The distinct feature which makes Rolls-royce so special isits enor-
‘mous adoption of handcraft. Britain is a country where labor is very
expensive, and that leads to the high cost which gives us the reason
why the price of Rolls-royce always shocks us. Till now, its engines
are all man-made. What is more amazing, all Rolls-royce grilles of
headstock radiator are produced by sophisticated worker manually,
without any tools to measure. It costs one worker a whole day to
produce one radiator, and then 5 hours for processing and grinding
tofinish the job.

Rolls-hoyce

Ef» RAE, M
vt AHATHARES

AT, FEASHISENT LBIAZIRPT BRI ARARR
FRe

With the collaboration of the two powers, and with the support by
MATSU' s years of experience in high-end office space, finally we are
recognized by the noble Rolls-royce. We are selected to provide
proposal for Rolls-royce Shanghai office.

TR WBMAR L RIE
3I14i%, SREEEHLNRE
Holzmedia 5 2Li$ 7 Wittmann &
fk, Holzmedia %X FHAHRR
SHRETRES, LRI T
EROHREESYRNER, Tk
ERBAAF LHERIMARA
Wittmann QU2 [T —F T
HORIS AT,

MATSU, a leading designer and producer
in high-end furniture industy, collabo-
rates with Holzmedia from Germany and
Wittmann from Austria, both of which
also have over 100 years of history. Holz-
media focuses on perfectly mixing
wooden furniture with multi-media,
which enables MATSU' s space to honor-
ably demonstrate sense of technology.
On the other hand, Wittmann, purely
man-made leather furniture, adds the
Solid atmosphere of warmth and culture
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ENGIE

SR EXHWH A MATSU 2%
Editor: Wentao Wang Qian Peng Phato Provided by MATSU

ENGIE

The Colorful

Affection from the In

Energy Giant

ENGIE (WLt ) RBEXRILLE, RBEF
BB
“2014 FERATTALL" FHEW 4, 2005 F, ET
T TEFRR
&ES %
WHRRMLR WL RRRNARMATAE, § ENGE &
FRELH DRC HEXAAARNAAFFITERAT SR
MIESERSM,

BB WIL Design Tym tien SRR, Jan zhang 2408
LT,

) gas industry chain, i kg o te
Top 500 i In 2015, MATSU,
fotusesan creativiy and nsitation, becomes the aficial suppler for his
wwansnational enterprie that puts mch importance on fts members' working
4ATSU wors and Design,
lifein ENGIE' s Bejing uff:utaenmg ‘Diplomatic Residence Compound

Mr. Tym Tian from WIL Design was the Project directer; Chief Designer of the
Project: Mr Jan Zhar.

EAMERIE 3000 FRAAZEE, HEWERERATEL
Do HEE—HANEARTRRNOSE, FIBAARE
HEMTSE, BAVENARANEATSINT RHNEY,
EABEFRT W E - BEAEMN, BIERIRENR
SUNTE: Clover LA, 3. MMMZRE, Lenco® &l
FRESESKE, LS SEESRR. Bk

‘The almost 3000-square-meter office space Is capable of supporting over

hundied employces.In order o reae s harmoniou, raturl and maxmg
fullof atual gt

bl lively an
which have red, yellow and blue p.l‘mung ety Standing screens
‘which feature green and beige.

coe ez

eNGie

ENGIE
201544 F 24 B, GDF SUEZ( G- )2
B4 GOF SUEZ EAWEY ENGIE,

ENGIE ZEHEIEH 40 SEMRIFS:, 2008 £,
ENGIE EFEBREBGR, FHAT SPEANE
AKBHERIN, MARIRS, RIS, %
WBSHRTRES SRAN A, FFHRE
R YRR

ENGIE SNERHT 152900 BHLT, 70 MERF
TR, 2014 S VWK 747 (BT, SR
ERUSFEL: RRALF U RPREG R
WRRBAGABRENR, TLAPERRA)
HRERBERAS R

About the ENGIE Group.
n April 24,2015, GOF SUEZ annaanced i Parsthat:
GDF SUEZsoffical renamed ENGIE.

ENGIE has been present in Cina for aver 40 years. n
2008, ENGIE tartedisbusiness development nenergy
field in China and started to develop eationship and
coogeration with Chinese partners inthe energy ield
such as: natural ga, LNG, s Infrastructure, energy
services and engineeing sevices, for prjects in China
a5 wel s inoverseas markets.

ENGIE employs 152 900 employees throughout the
world and optrates In 70 counties with 74.7 bllon
Euro revenues in 2014. Its business includes five
et e o e i

trrational

R—RNEED R, WHHDH
i KRRE KR EEH, KN
EENERRR. —VXTHENE
FUARATSRE. R F
FRENMA, RINELRE. B
W, EMEW, HASBORE,
BWEHD, WA,

The dark and light color contrast between two
couch cushions next to each other, the arc
scpaatonval th water dop-shaped round
uspended ceiling with different
. the ‘round" elements make the
public rea flexble, smart and relaxing. At the
afternoon tea times, staff may have tea or
coffee here, while talking to each other. lh:y
may also be able to elx their eyes by enjoyi
{he scnety of the west mountain sFer the
tiring work.

26-27
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N Malsu Lenco* Workstation L
Matsu Sysca Cabinet 4516
Kusch+Co Ona Work Swivel Chair A

RIHNE, ATUBAZAESRAS, BEKY Lencos WURRATHELENAR: REE

BRR + 5. 7 ENGIE fESRER
58 Sy BT  TTHSE S 01
AR, WDOE. SEEER,
ing area, to i -ombination
ige sic to echo with h
facltate

P
communications.

 Matsu Lenco* Workstation 8t
Matsu Croce Table S
KuschsCo Ona Work Swviel Chalr F7EcH
KuschsCo Ona Visi Cantiever Chair %4

¢ Lencor SR 1.8 KITHHENKE, &0
RUESTERRGE, RESESARLY

*

The Lenco Diector s positon i separated from the
employees' area by 3 1.8-meter screen, to quarantee
both openness and privacy.

way 10 yte ()

WL DESIGN

WILDESIGN ATRRT 1999 4, ERFH
i RRELSEEN NSNS, KT
MTL SRR, ERAOERER
LRI, 16 FEBUK, SRIRA 30 ROLE
5% 500 Edbak, 200 MRUERASAE
BT, ik WIL MEERIRIG
KRUEEROST.

WTL DESIGN was establshed in 1999, We have 16
years of experience in the commercial office it out
and furnitur industry andspecializ n nternatioal-
i2¢d and modern commercial office design and
construction. We have an inernation background,
global team and the most internationalized vision.
Over the passed 16 ears, WL have provided extaor-
dinary senviees to over 30 of Fortune 500 companies
and over 200 clients from all over the world which
makes us more than equigped to meet international
elents needs.

RBEE, —HH, CHAERR
FHRIES Croce ARSBREH
ROEMRBIAXILRE, 5—%
H, CHAMARRTHERT
ARG ZARER

In the General Manager' s offce, the magnifi-
cent Ren Exccutive Table and Croce tea table
form a contrast in the space. On the other

hand, the simplified modern style of the work-
station echoes with the table.

 KuschsCo Volpino Lounge Crair St
- KuschsCo Profession Training Tabio Sl
KuschsCo Papilo Cantilever Chair %4

« pemE

Matsu Lok « £ Executive Table
Matsu Croco Table 343t

Kuschs Co Ona Executive Char 58t
Kuschs Co Papilio Cantiever Chair £%#

Profession ISR, SEFBERE, Ll
EXRHRBERRER AEHILM Papio SEHHES
Profession SR EBSHHEF, LLEEESEE.

The Profession training table is foldable and equipped with movable idler
‘wheels, which makes it capable of changing the room layout by moving freely
inthe space. The Papilo cantilevr chair with white punched backs match with
the white edges of Pofession training table, making the space full o refreshing
energy.
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BIENEN, BEIXE

PR ERR B RS
Editor: LuweiRen  Photographer: Jason

STRONG ALLIANCE BETWEEN
HISUN AND PFIZER 3 TS

YR &FK Projoct; MIEMAMIIHRAS
Bk Location: 5B, £ Shanghai, China Project
WEER: §3t9,03046 0"

TBIE & B
2012 %, HiL T o
5" L RTERT
S(Elilﬁjﬁ:il i.'ﬁ%&’ﬁlﬁﬁt}&ﬁ’ii}l?z‘&’iﬁ% REET EHNR. BESLE
ERERSWR. £PER, ArAARBAR
B4R #JIP 5 SCHYAEES,

isun & Pfizer

in 2012, Zhefang Hisun Pharmaceutica Co. 16, and Pfizer Inc. founded the joint venture “Hisun Pfizer Pharmaceutical Co.
L. The twosidessigned the JV framework agrecment at the Us.-China Economic and Trade Cooperation Forum held i Los
Angeles during Vice-president X Jinping’ s off cal vsit to US. Mr. i, US. Commerce Secttary Bryson and other officils from

Bai Hua, Cnairman & indicated that Hisun will be dedicated
e g on the world-c';
system and RED and production technologies, thus | lid foundation for the goi strategy of Chinese p

ceutical enterprises.

S IENEE: & AR
2014 %, BEMREL EBHRTK
RAESBR hA LB, RE
“+—E" R, BFLAKBERE
SHIHA. WLEREF¥ERX
ARNERR, PLh EAERSTRIRAIRR
HERHRFHHER. HX, BE
BREADERTEATREARH
AWM EERE, ARTRHETH
7R (TR WHAEM,
H2RIR. EREMSARYS
it SmiE,

Hisun Pfizer & Matsu

In 2014, Hisun Pfizer selected Fenglin Life
Science Park in Xuhui District, Shanghai as its
corporate headquarters. According to the 11th

five-year plan of China, Fenglin Life Science

Park, Zhangilang Biotech and Pharmaceutical
base (Zhangjiang Drug Valley) and Shanghai

= International Medical Zone will supplement
(o T each other to become the hub of medical
resources and R&D force in Shanghal. This

time, Hisun Pizer selected Matsu as ts partner

for the office buikding to provide the staff with

a 7-floor office space (including a ground

f 1 floor), incluging the spatial planning for staff
. I == ‘area and manager area as well as workstations
and cabinets.

4 MATSU Lonco* Workstation L BN/
& MATSU Sysca Cabinet
MATSU Lenco* Workstation MBI T oA

Fhs7 & FFIK
PABEHERBEERNR. FREFOER, BE layout £
5 il

& Lencot L MR TIANE, MRHRRTELHER
RRHTEZEY; RS, BRSO, REHETR
FRROFBRALRL HTRA—BIDADEHORE, =
EREHEA Lencot EETIERL,

Independence & Openness

The office space focuses on the concentration, efficiency and order, but it also

needs the change of layout to inspire innovations. The office space of Hisun
rge number of Lenco™ L

concentrated on of quality and

besides, we arranged open workstations for departments in charge of social

and communication affais. To unify the overallstyle of the offce space, we
adopted Lenco+manager workstations for the manager ares

BWEKETESMRNKE, ARBLRGH, ARGHE
A REEBRAITE AR B o 7}’:}@7%% BFM—ER

BRI S | R Zrd
e e e BB, G =
TR LK
\ |

T —— N ]

eyt il o
ikttt
e ket et S o ot arong anee e o
e e e s o i e apmaion o e
e
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RIRF Office

Dream Factory in China

Phenom Films Office

. WE ER. RO
Editor: Qan Peng  Photographer: Jason

AR YR EE 2), MCRRLASETRDZICR TG ), MCBR
BWE) B (FEAKA) &, RLREHANEERAS (X
THARLRR ) §ORTERR AR LHRNOFHEY
FEMARIE, S KIBAEMBRA, 81 DRI RS,
BR. MW BTEE, RESHANKMERARDRR
A

The Message, Painted Skin I, Aftershock,The Flying Swords of Dragon Gate, So
Young,and American Dreams in China ... Phenom Films (nereinafter referred to
a5 PF) once took over al post-production jobs from the Huayi Brothers. Direc-
tors and actors who have worked with PF for a long time, such s Feng
Xiaogang, Chen Kuo-Fu Tsui Hark, Zhao Wei and Peter Ho-Sun Chan, all have
highly praised PF' s worls.

NG

HEHAL: DYERZ—, A
BAEEHEHRELES, XIRRBRE, E—Hape
RS, SEREARTRRAERE. F8, HN%
ERE ROAE, EXRE
ALEREOREE,

Voices from the post-production team

As a major location in China Film Directors' Center and a post-
production studio which is extremely important in China film indus-
try, PF points out that lots of discussion and creation need to be done:
during the making of a film. They also hope that guests and custom-
ers can visit the entire post-production process, yet at the same time,
a certain level of confidentiality should be guaranteed.

RIEFRAR

BHPEARRSIENART, STANEE. BRONA

i, MAESARMSEL LA, PR, S
i

SRERHEN, FRNKEBENAE; M2, REBRH
HRRA, EREEEREAR, ILWRLHEARRBER
SERIVATRGES, RBUEARILIERER,

Close to the Nature

Designers make the most of imited space and create a comfortable
and bright office environment rather than a messy and shadowy
place which s 2 stereatype workplace for post-production. Natural
0ak, large blank space, wooden desks to echo the entire look, green
shields, and earth-color furniture ... all create intimacy to the Nature,
which nestles staff in a comfortable place where inspirations can be
easily generated

2015 ¢, BERE, KRRWTSRINE, HRER ]
3-448,

¥
In 2015, Matsu worked with PF and provided an integral office space solution to PF in Beijing. The project is on 3rd and 4th floors
of China Film Directors' Center at Befing International Innovation Park.

SEFRARIT

RIMBIRF 2002 9645 LIRS, BOIBRE
NG SRS BB R, MBS
SHEERRRELE , = A— A, E2T
SLEFTREE 500 FHERAEREEINES
B, S0/ R TR A IV A
S, ARG S BRHT
HTH.

Vermilon Zhou Design Group was founded in 2002 in
Shanghal, by Ray Chou, Creatve Dirtor, and Vera
Chu, ighting Design Director.Lter oned by, Garvin
Hun, the Directar of Commercial. Three of them
leaded the team accomplished over 500 interiordesign
proects inChina and oversas within the ecade, and
abtained the igh eputation.Thelrprjecs areindud-
g publcsreas, commercial space,hotels,cub house,
offes and high-end residences.

 MATSU Lonco* Workstation TLfef
Kuseh+Co Papilio Swviel Chair M

BBUENITR
4

k> EEEHAE,
SHBEEATEP RG] (SR, R )

PRARTHSREEK , TR RIS B SN RUI 1,
TR B IHGMRATIERT Papilio APLTH, ke
MBEERRS, LT, WERERYE, BUERTRE S
STHes%, HHRABARENBRHEES, REEHE
&1,

Ways to release pressure

On the top of the big stairs on the 4th floor s the directors'offices.
Two most important post-production departments, 30 and Visual
Effects, are on the east and west points.

Since the Visual Effects people have to work long time under huge
pressure i front of computers, processing visual documents. Matsu
choose Papilio Swviel chairs. The waist support part of the chairs is
easily adjustable to all directors so that the chairs can fit well with
people n different sizes and sitting postures. Employees wil release
their body pressure and sit comfortably while working.

BE TR 5 RET B
ERESAL, WHRERTRERRIS

. Lencor AR LRI, 08tk

ZEEBFF .

kb, 3 WM i1, ™ i TORER
N W, 3 AR T T,
AT B E A

Stairs to openness and privacy

Designers keep the original 3.8 storey height of the building to maintain the comfortableness, use stairs to smartly
change heights to meet different needs on privacy and openness. In the employees' area, Matsu Lenco straight line
shields on the table are adopted to maximize the space.

Public affairs and departments who are engaged in discussions more as well as meeting areas are planned at the
lower level of the space on 3rd floor. Editing rooms that require privacy and quietness are located on upper level in
i in the north, with ol which allows d keeps privacy. Visitors may
walk through the north walkway to visit the specialized machine rooms through glass.

- Matsu Lonco+ Workstation LF8r
Kuscn+Co Papilo Swviel Chair 71l
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“Talk” tothe “Star”

FEHZER
Egon Zehnder

14

ERHIFD

In the Center of Duisseldorf

B BE BA. Renziift
Editor: QianPeng  Photos Provided by Renz

S £7 Projoc, Egon Zahnder
Bt ocaton: 1, L% shanghal, China Pojct
SRRER 40,165 SaM (B0 Dosigr)

13,547 Sq.M (Underground Parking )

8,097 Sa M (Atamativo Design)

S84 completon; 2013

RASHR Products Lists Ronz Star Bxocuie Table

Fi% 2013 % Ko-Bogen T, T

M‘rﬁ*lb Ké-Bogen A A%
AR AL @R Ko-Bogen FTHEARIY)ARIA (AEH ).
'7M. %ﬁ%ﬁ&‘!ﬁ!k%% Ko-Bogen 3474 40,165 75

*, frF Eo EX

Ko-Bogen M5
!Ilﬁ.ﬁﬂﬂ( E{ANT&(Daniel leaklnd)ﬁﬂﬂih

2014 &, {EH—4

FIM Egon Zehnder IEZE (0 F 4 MRS KM Ko-Bogen X
renz 3 1600

MﬁlﬁﬁhﬂMa

Ko-Bogen was completed in the winter of 2013, which marked a new city
center of Dusseldorf in Germany. K6-Bogen was designed by the American
architect Daniel Libeskind who participated in the rebuilding planning of the
World Trade Center.

In 2014, as a reliable headhunter and strategic leadership development
consulting service provider, Egon Zehnder moved to the Ks-Bogen building in

NFTEAURH GRS Shadowplat. Hofgarte
BEREERER,

FRAKBT 2014 MPM “RERDERTAR" XA, 1R
TRSE PSRBT R H9%R S0 l5h, Ko-Bogen SEAHEETTHY
BRBREFTANEN, LRBT LED REBHAHRNE,

New City Center-Ko-Bogen Building
Libeskind integrated functions of shopping,leisue (walking in the gardens) and
office in this commercial complex. Ko-Bogen covers a tota area of 40,165
uare meters ocated on the divisionline of the downtown area of Dusseldorf
and the park andscape arca, The giant green roof and the pedestrian passage-
in body wit

WA

ARR - Biafie

daniel Libeskind

1966425 7 12 Btk BBkt TARIE

BRI, BT AGRHLAIBR. 7
ey

K-Bogen won the award Best Urban Regeneration 2014, the
Oscar i M Bogen has d

with LEED

Dusseldorf. Renz, one of Matsu' s partners, created a
modern offce space for it

Platinum certfication.

911

Egon Zehnder & Renz

B 1964 S£MIAMRK, Egon Zehnder REEI—, BFH— MR
WML U RBHRT D RRAEAGY, 2R 41 MER
AR 420 NHA R WETHN 3G, Egon Zehnder 2
BEASEIRAH 50 FWA.

Since 1964, Egon Zehnd:v Has Been ATmsl:d Executive Search And Strategic
Leadership Development Advisor To Renowned Organizations, With More Than

420 Consoltants I 41 Countries Around The anld The Firm Is The Market

Egon Zehnder {4 F ko-Bogen X# 5 /&, *ﬁa‘mmnw
BkEE Renz

T Star
ﬂill L AMRTRELLER Star R Talk SRR,

Egon Zehnder Occupies 1,600 Sqm On The Fifth Fioor Of The Ko-Bogen. The
Interior Designers Selected Premium Modern Furnishings To Provide A Superior
Ambience. Consultants' Offices Are Equipped With Tables From The Renz Star
Programme, While The Flexible Talk Table System Of Renz Changes Along With
‘The Adaptable Space In The Conference Centre.

T Star REUTHGER
¢ Star &R

IR

Star HEITEHEE

Star B 479, {BIORRES, sravm;snmaumﬁr.
ST SOt
B
PR L SEH TR, FFRLASIAZ,

Abandon redundancy - Star Conference Table
Staris T A e s e s et et Star out of
Nat

scientific space manxgcmcnl sys!em to meet file and cqmpmcnl sturage

ATHBOXHR
Talk SWRRGE

Talk i Jehs+Laub i&ito TRIERIEY, MBS
ik HHEBRE . AL, IR, S
SRR, “BIERAE", MR AHR, U%&ZF‘M*»
The magic work off stage-TALK Conference Table System
TALK was desgnes by Jehss Laub. not only maximized room for legs. M boards
g toge g down, which is effici ient. TALK collec-
metingor taining, he ighy modular strcture and ptability willconstruct

different combinations to meet ifferent eustomers'demands.

4 Tak WA
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KEHE, SEERKE

Zhang, Zhoujie, A Doer from the Future

R KB Summer FA: ERBAMFIRGTRRERS

Edito: iyu Zh

’ A
Zhouje Zhang

KR 19846 3,

ETRTIEN
HUTFRRGREDTERSEHER
2010 54 EUNKBANFIGRGE
R Trianguiation Series

TSk www.zhangzhoue.com

Bomin une, 1984, Ningbo, Zhefang,China
Central Saint Martins Calege of Art and Design
Fourded Zhang Zhosje DigalDesign ab
nShanghal, 2010

Representatve work: Tranguiation Seres
Wiebsite: wwwzhangehoufecom

KA, 80 ERIHT, fRIfERITHRR i, R
Bt RE it

- BRI, KEERIEL WEMI R PR

BRE, it 2 IR i :4:3
TR, “BRTOR" R EMITR

Zhang, Zhoujie, 2 1980s-generation designer, s a epresentative of independent
Chinese designers with hisfuturistc and experimental woris.

Asan insp
rations from the process of creating, construct meaning in the making and keep
the act of creating always possible and sustainable. *Be natural” s the comer-

tfor

tone
digital logics and algorithm.

WRAERK MR, ENEEH RKEIANE X
BRAEET T A HRNESENIHEL, BRTABINERBERYE, KANBREMR
M 4 3% — B S MR,

MEMEXHEE, DAAARFLOEN, RHREE—T2HNRR, FE—PRFLENTH
o

the thinking and or creating of a powerful desig h ©
design, which shows his sense of responsibilty to hs works as If he is trying to complete  mission of the era, Unlike most young

designers, Zhouiie has no such i in i mind. He abstracts his I ting whi

for a better life and to explore a gful and valuable Thatis \
where he sarts to build up a totally new 13, a new world. \

%
HISRE—5
Zhoujie s now doing what he believes in, 25 he walks Into the future.



ws s own logic a
ng, Ziotjie s desions
fidrotjis focson

he whole'system is not comple
e public i
digitalized production
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NIMBUS

XfFE=REAFN,

S5RM

KFHETRERERR

OnTop Among the Top Ten

Nimbus Supported the OnTop

Team from the Frankfurt University
of Applied Sciences in the Solar
Decathlon Competition

GR: XX PA: NimbusEt  Editor:Dali  Photos provided by Nimbus

BERTAENRE Nimbus RiEX
ERASERMKERHHLAEX
JEM, Nimbus BX$ 5, #
BHEEZEBAEM (OnTop)
F ] % 3 AC PR R I Bt 08 Ok R A 0
MAKR, 2014 %, % Nimbus §
MAXHFHTF, OnTop AAMBE
2013 FRKHAMMEHALMEN “H
BET" ARRFRAR—R.

Nimbus has once more been engaged as
partner in the international collegiate competi-
ion Solar Decathion Europe. Together with the
Onop team from the Frankfurt University of
Applied Sciences, the Stuttgart enterprise
Worked out the lighting concept for the team's
PlusEnergy house, which won therm first place
in the *Social Housing* ategory.

ERARAE-HRLMEER (Solar Decathlon U “SD”) Bk
WAREBANEER, HHERAHE. WHEROEAR SR, KKBE&E ﬁﬁﬁﬂﬂﬁi 5!5{&#»&—“{2&9%7‘7‘

REBEE, W, FFHIURR 118 » MIETT—) #HE. BRE. AF PIREEE,
R, SRR, BRSO, MREAT. BRI, &gam HEREER, xﬁi-"ﬁﬁﬁ}ﬁﬁﬂZimﬁﬂu
SD %, EREET: AL ) .2

Solar Decathlon Europe that s independent However the jury of d architects -
including Thomas Herzog and F Héltne Jourda - does not ideas but [Ex
Collegiate teams from universities all around the world partcipate in The stak two years of their

Studies in the project.

SERRAIE, K i RIRLEERS SRR TN, RAYBAGIBL

I 3, A HT BitHos “+HRemw” Sk

During the contest, is with solar T togivea

the ntrics onthelr ity t save the Jate the i d gai gy by self-support. All hese are running
ot

2002 %% 2013 52 8], SD FEXRERBKM AN T AKX,

RS TEE PR , RELT BIEA FRIEX
FIREST , REERT 5
BRERHRRO RIS

From 2002 to 2013, 5D was successfully held for six times in US and Europe
and nearly 100 hundred universities and colleges took part in the event, which
would particip: p indus-
trial scentifc research and application abiiy of their countries and reveal their
ang emis-

9
sion reduction.

3F Nimbus:

W Nimbus RER—REFALL, 20 H5
YIRS LED RARABHHES
#, Nimbus ZEBRERAEE 7000 ST
ARG, DERAES. AHAN. ¥R, BN
AR VATSU TR Nimbus 2K
ERRHR AU

A_—
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2015 £ =ERRER e —

HENE, TR, RRAHER 2015 BAXR
A, Ewias , BETERIEMER AR, BRMMER
TR F i ol

Salone del Mob'le 201 5 BHFEBRPIMIRS, HBTERNDE: THUREAR, FEAY. RER—LH5, F
e, 2015 EHLEFRARTRNER, a«gmmm&msmﬂmﬁummw, it
. . B (s ), EHEH,
Roam around in Designs R .

. W B Salone milano Bt A History Teller

Eur e S 4 Mol g e s e o gl e et e e KT e ey
ditor:Qan Peng _Photas Povided by Salone milano brings up in terms of expres-

sion and thinking, and so ur- It s safe to say that the key word for 2015 s *history" , or msmw of beauty” , to be precise. The

beauty in the old times is reborn in new creative designs and it comes with a new life. Stvnrs time, new life and the light of future

are all the intriguing elements P BT (Le Corbusier) HYARER Ozon 11, 1962

Oz0n1l, 1962 by Le Corbuser

Designers hunt for inspirations in history and they get what they are after. The inspirations can be artists, historical figures or
locations. Location s a ery noticeabe nspiation sourc i this years' Salone el Mobie, such as Miami { representative of unex-
pected renaissance of the 1980s syle), North Europe (or simplicity with chals), Africa and the Mediterranean area and the Black
Sea (related to themes such as tourism and races). PEHEHF %3+ Jaime Hayon 3 Cassina i3t #9

“réaction poetique” Rt 5B R, BRMNE
2015%E4 B 14 BE 19 B, % 54 FAX2ZERR g E Eﬁkﬁm-ﬂ?ﬁﬁﬁ\( (Le Corbusier ) fI4 &5

Snis, B ER P RBUR R, MSRICH) IR A8
FJR ( Salone del Mobile ), XF&IRFITRET MRRESGREITHELRE: 50 £ XL “BHENAME"

RIS THFAN AN, REHBEIRA 160 B4 . ag2Mp, s T,
ER 40 FIA&Ro ! T Réaction Poétique designed by Spanish designer Jaime Hayon was

inspired by painting and sculpture works of French architect Le
Corbusier, to commemorate the 50th Anniversary of the death of
s ground-breaking master of moderism in arehitecture These
strange puppets include two tables and five plates.

On 19th, April 2015, the 54th Salone del Mobile drew to a successful close. This
global feast of fashionable design again caught the attention from all over the
world,drawing four hundred thousand audiences from over 160 countries.

BB —ERPRANRTROK, ERIAD
BAMEHDRE—RMEESEE." Hoyon HEH.

Bk, BREGRET WK S s v ket
HRABHHBE EHER, A andshadow said Hayer
BLRRIMPERRMMRE, T
SR, —EHENEBBILLT
FAOHRIE, ERARITE, Hib
T Recton Poticue RS
i FITOEBRTRE. B,
Dcsicn. Sme e “Dressed in wood” 3 3 g Valle
& Dressed in wood SEAURS) Strona fF T2 & % WA F & ie

Brang: s

Designer: Maree Wanders Alessi fILBEATEIRANE T b Wik
T Marcel Wanders $iHH9ER,

Localization is an ambition to go beyond local.
In the 19505, people used to pursue for the
beauty that would be recognized by the world.
But now, dialects have become the new world
language. As for tableware design, local crafts-
manship is indispensable. For example, the
Dressed in Wood collection created by crafts-
men form Valle Strona, Italy, for the brand
Alessi figures patterns designed by Marcel
Wanders on the beech cutting boards and
plates.
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Rt & B

%
W, REREMXZWERNEFEET - TWERRK
ERE, WitSHSHREARE .

Altreforme BREZERMRATIE, TESHBRTITMEM

, HRAY
o HRASMURHIREHHEAIRT UTERR, O
BHABNEERS RATENR, HEHBEEE
Altreforme R AKZRHEUR EAR Lo

Design & Fashion

Design s more profesional, or more distant from our plan ves Tis year, at
Salone del Mobile, fashion and design are frequently merged.

Altceforme is created in the merge. Through studies on feasibillty of using
aluminum plates and on elastic strain analysis, furniture is streamlined as
origami. Metal finish and colors add geometri effects to highiight the strong
existence of the furniture. The three-dimensional visua effect and astonishing
‘model make Altreforme the star at Salone del Mobile.

Altreforme F#4 50 EAIHSAAY Fontana REAR LRI
Fontana 528, R5., XA, BHRFKBATELILS
ERMSMBE, XER Altreforme MRSz 2 MEIREHR
BT R DHNRITE®. Mk, RALEIEA
Valentina Fontana SAEY AfE: “BANM>RBHLE
BER 0.9mm, ERREENENFER, AXRET RBHNHR
e KERSRLNET, BN RRBTAMRNE
50% ZHo"

Alteforme was founded by Fontana, a corporate with 50 years' experience in
aluminum industry. Fontana has long-term partnerships with Audi, BMW,

has been developing as an innovative furniture expert with aluminum

elements since it was fist founded. The founder Valentina Fontana was quite

confident about that: “Tne thinnest part of our products s only 0.9 mm. We

cnsute the ey andsergth whe gety gieing e weght Wit tre
lighter

N ObjetsNomsdes FBFK Brand:LouisWuiton  Designer:Atlier O
& Collcton Obits Nomades - Lous Vitton

| f |

€ Alvolormo ST QAL NEKMEHIR
WAAT T BRI ( Salvador ) Bt

N Orjets nomades Bt
Brand: Lous uiton
Designe: Paticiac Urquiot

- Ojets Nomadesstool
Brand: Lovis Vaitton  Designer: Ateer O

44, Alreforme ARHT T3
4 BB 38 3t B Manish Arora,
Yazbukey, Corto Moltedo, Fausto
Puglisi 1 KTZ 3R T 25401
RE% (Salvador ) gits, #th—4
BRERS, NESSRAMNFERRL
£ - B, HESHIERSEAR
%Y.

Thisyear, Altreforme inites five world-famous
fashion designers, Manish Arora, Yazbukey,
Corto Moltedo, Fausto Puglisi and KIZ, to
reinterpret th classc Saivador chalr. Th new
limited-edition collection pays homage to
Salvador Dali and his passionate ways of
creating

H—RpEdE

S5 E—RRERARKAFROIEKER . BERERRE, X
—RHAT 5.
P, 2015 %, BAE, BXERHT—A—BERENH
SERARNSANRL. B HHEE, ENRYE
THEARGENRE, EFEEFHT.

Another Type of Luxury

Urlike North European style and simplicity pursuit ast year,this year s Saone
del Mobile goes to a totally different destination, Miami, a fashion city. In 2015,
Miami, connecting Moscow and Dubai in the triangle, is a new representative of
2 decorative ar, luxurious in an elegant way.

7 Ot ER Brnd: GlloriRadice  Designer: Gabrek, Osear Burat
& o RBHF] 8rand:Flou Desgners Rodolfo Dordoni

b & 3 BREGE, S4F, Louis Vuitton 5 9
Mﬁ?ﬂﬁﬁn“ﬁbmﬁlﬂﬁhﬁiﬁ Objets Nomades ( 24 2012 £, Objets Nomades &
FIRERE ), 16 HHFIERARALKZR, ¥ FEHE Patricia Urquiola, Atelier Oi. Barber &
Osgerby. Campana Brothers, Gwenaél Nicolas. Raw Edges. Damien Langlois-Meurinne,
Maarten Baas B2 1T # &) nendo 4Bk, (HH Raw Edges, Gwenad! Nicolas 13L& Damien
Langlois-Meurinne 3 frXA RIS ERERS LV &k ) foATEILE LV REEXALFH KT
DNA™ e T — IR BRBAERERIRITRE Ao

Fashion in traditional Name brands n te astion ining o coow i wavs
into the furniture industry. This year, Louis Vot h the Ot
s nunched in 201,16 s i s vaton e o
sgerby, Campana ' N\calas‘ Raw Edges,Damien lzﬂglmyMemmn: Maarten Baas
- Nendu Raw Edges, cweratl i st timel, They
ith high qual i ich the Trovel DNA

BRT Louis Vuitton, Ammani. Versace. Mami. Fendi, COS. Diesel, Kenzo SRt it
WA SRIMFEHNREFSBINT KER,

Besides, Lousi Vuitton, other name brands including Arman, Versace, Marn, Fendi, COS, Diesel and Kenzo have also attended the
Salone del Mobile with their distinguished furiture designs.

RMTUM Fiam HFEF “Ginevra”
PFRERRE, XMERB Dante
0. Benini 1 Luca Gonzo B /R
BEZARR HelidonXhixha 3£ &%
3 % 4 GallottiéRadice f§
Gabriele 1 Oscar Buratti #3342
. EHRAEE “Oo” E¥E; 8
Rodolfo Dordoni 3 Floui& it #
“lko” RERSF, BER, HKE
B RSHIRE

We may find something from Ginevra Mirror by
Fiam. It was created by Dante 0. Benini, Luca
Gonzo and the Alsanian artist HelidonXrixha
Gabiele and Oscar Burattidesigned the brown
cooper round table Oto for Gallotti€Radice, and
Rodolfo Dordon erated Iko collction for Flo,
including bed,dresser, sofe and table
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AR B
HHh—4 20156 EREMRABLMRARBRRZ. Hlm,
Vitra B3R T B Alexander Girard % 1952 SEIRHHI TN
ISR AETE, RF Arik Levy 2 Danese 1834
“ECHO RIIi%iE", 2% Enzo Mari F28 BERfEZME
13, BIMBEESSAES Bosa MEILFTR. Sam Baron
HyTFa . Jaime Hayon 3K, lonnaVautrin KZHEHE
5% Elena Saimistraro #9IEAE.

Fun Home Furnishing

Fun Home Furnishing is a theme of 2015 which might b neglected. Vitra has
presented the magnetic detachable wooden puppet which was designed by
Alexander Girard in 1952. Arik Levy designed ECHO riddle for Danese to
announce the return of Enzo Mari. Boss' s anima toys remind people of fairy
tales: unicorn by Sam Baron, elephant by Jaime Hayon, strange bird with a big
beak by lonna Vautrin and fox collcting box by Elena Saimistraro

7 Khepri AR Brand: Bosa Designer: Elena Salmistiaro
> Urbane 354, Brand: Bosa,
Designer: LanzavecchiasWal

€ () Avioto, Unicomo, Toro B85#fé Brand: Bosa,Dosigner: Sam Baron
(% )T-table, Brand: Bosa, Designer: Jaime Hayon

Workplace 3.0

BTHRRRBRZ5N, ZRORIFE—RODARAR
(Workplace 3.0 ) AIFRAIEZ]o RERIMARRR,

36 127 MR

TMAR, HET) t, BRAK
B AH) 7. BB
B, B—RBANAE, THZE, ER—RNE, SEH
ARARERSE 2 B FRENER AR (Imm Cologne )
ik ABW FEETIBRIBAFIRHAIH Michele De Lucchi,

ki

# :iN
RBEGEAIABERE—"The Walk”,

Workplace 3.0

space 3.0 For this year' s exhibition, 127 exhibiters have made it stunning
summary of two years.

For this year, the biennale focuses on planning and designing of working

spaces, with furni i i i ik

banks, post offices, general individual working offices and studios. What s
ioning is that the ltalian architect Mi i, winner

AW award at Imm Cologne in Febuary, was invted to plan the entire exhbi-
tion space, interpret modern office concepts and take charge of the major
installation exhibiton: The Walk.

RATAS Mchele De Lucch

- -z
T FERNMRR,
B—ARERARAFTRNSA, RROPLEERS  OIFRRFETRR LOREE

—METHAR." FRA Michele De Lucchi Fx, X

7
2, ) N
SV SHH BENEEZ RS Hit, FRER
5 Michele De Lucchi 23R K &4 “The Walk”s B
SARRSDAZEMUMEGREHNZE, TRE

AL,

S in thinking ; o
designed into space with innovations and possibiities. We wil b seeing all
i % I the ever

iety, offices are y places to work to
socialize, discuss and cooperate. Therefore,it s not hard to imagine why

QA E——R . EXRM
—MRIRES, FREHFITN
B, R RMBIE R, R
RELBFHEEAE, BHAMR
BREBA—L, ILRREMOR
ETFRTHRRS, FERE, F
g

Office furniture or home furniture, all the

possle vesions of tomrtow have becn alked
about at the Salone del Mobile. In a feast ke

1, o that

i ot b i
they can create inspirations and ignite thinking.

5 “The Walk” % ERRITA 4 DEMI XFHRORE
B, 2% “Club”: RERRMERKRGE; “Free
Men”: FHEAHWANASADLBM; “Agora”: SIAE
SRMME; MR “Laboratory” EARRHEAME M,
FNTM HRABIE" HEPHUERERK, T
REUBWERET 4 MRR, BRRFE “The Walk”
i BARR

FRURRGBIE, BERATWEEL, HRGEASR
AR IR

He makes the Walk four open-style exhibitions spaces independent from

each other. They are: Club, where people eat together in a elaxing space;
Free Men, where people enjoy privacy; Agora, where people do multi-

par :
walk from one part to another and echoes the theme of the design-The
Walk. The entire exhibition area is connected to the outside space and
covered with green plants to reflct the change of four seasons which is
another metaphor of the nature-inspiration match.

many to lsten to. Although we can’ ¢ cover
them all hee, we wish our introduction might
be a good guide for you to roam about in the
‘world of design, in omantic o fun way.

4 The walk,Ciub
L The waik,|




| #8 | HA%, REBEE UFESTYLE |

You would certainly enjoy the driving when all you
can see along the road is green, no matter how far
your destination is. You would naturally smile to
green trees neatly lined up. It is the green magic.
Simply put, we are originally from the Nature and
we are part of it. The natural connection is innate,
yet it is stretched far by the smart urbanization
and high technology so that we are now quite far
from where we came from. But we are lucky that
we have designers who plant seeds in their design
works and that we have technologies and ever-
changing life which keep inspiring us to go back
to the origin, to explore the sustainable way of
living and developing and to taste a life that is
healthier and smarter.

LIRERFIE— B RHRT, SHEARMNRNRBRSLEN, IREABETR,
LFB MR A, REFSRE ARBRENBY, BROME M
ik, ZMARETER, LEN—H2.TH5AROBRRSERKRARAL
RANRTRERE, B aRSRIRENE 74, BE— P BRI ITHRS
AHHRAMATTRITIBLE P T T REMTTF . %, BFAFHBR,
ARABMETERERTSLERN, BEEER, FSMERTREMNER
H, REEREMERNEE,

58%, BWF
FEEs

PR I Editor: Ayu Zhang

A (R BB T WNRERAROITHR X
—MERKEMIER. R, RERFGERES,
EMRRE, hARGRRTRR DBk

n this edition, we will introduce you several green architecture cases.
Itis Something that is worth our lfelong pursuit. In the future, there

will be more and more green architectures which have never been,
and will never be, replaced by trends.




| #8 | HA%, REBEE UFESTYLE |

Read

FEFRYE T EFE b R
wHAR, X

Read in sunshine, Beijing
Li Yuan Library

SORBNIRA , IS Localized materials, easy-to-access operation
RS, ARG FRA T

BFERTBMHET, BRbE ko R o R SRS BRI
REMER, YRS NS ERE/EAMT, FRBEETN

FRme, &4 1, RER
EFEE,ZBSLABROWH TRECTAIRRMN 825" B, BHIEH “RE" HTR,

Take off your shoes and put them away at the door. Walk into the space and feel the wooden floor with your feet.
Be gentle when you walk, but be whoever you are when you read, lying around or erouching down. When you are
blending into the environment in your own way, reading can be so fun, Library can be so different. The liorary
would close as soon as the Sun sets. Reading can only occur with the company of the Sun. How natural and rare is
that? This is Li Yuan Library in Huairou, Beijing. It makes its own contribution to Green not by technologes but by
localized materials and energy-saving practices.

in Sunshine,

Beijing

AgEES, HRTAR
BRGHBBERA, 170 FIK, RITIR, ki
SRR, 4 FRIKG—E, BEL, Lkt

KRB, BROEGEE— B

BERHRILS L
BERESRAPEEEOY T RATEN, WRMEN, &
FEp T B,

Kl DEFROBHNEREEANZE, RIEI

L BT R4
ARMMNS G WIHFERAN: “BEMARPTE, B
BEAERN—BS, BENLHEARNIAHRES S
BEMER"

Fenced up, hidden in the Nature
The Library is not a large space, only 170 square meters, two floors in
some part. The main body is constructed by square steel. Over 40
thousand 50-cm firewood picces in the same length and diameter
are densely bound to wrap the toughened glass. The firewood pieces
are ll from the wilderness in the mountains. That' s why the Library
is called i Yuan (meaning wooden fence in Chinese).

The Library is simply constructed, but it has its own various ways to
talk to the Nature. When sunshine slips into the room through
firewood pieces, it i bright and tender. Breezes shake shadows inside,
like they are dancing together. A small pond works with the space
constructed by pebble road and fence to showcase the local beauty
and to absorb all the fresh spirit of the Nature. The designer Li
Xiaodong said: “The Library is created by the Nature and willbe part
of the Nature. Design like this brings humans into nature and then
make humans disappear during the talk with the Nature.*

(Vi

RN DUALFEAS, REAEHAAR, BREZH

7
RAEHAN. EREOWENNREMRHEPTEEE, X
E3TRATT:

HB—FAR, BHYBHRARRARPRTRRAAIR
o

The village where the Library locates has only 60 or 70 households.
Countryside spaces like the Library are attracting more and more
escapers from the crowded and polluted cities. They provide spaces
for people to read and communicate. Tourists talk to villagers, which
is always a way for tourlsts to talk with the Nature, since the local
tesidents are the humanistic part of the Nature.

EANEWNRT, FENBRXE
HAMRE 30 KIK, AR, RAETHL,
kel ] T, X
BT REEEGIEN, BNEBROTE, EH—AT
AR, i,

Straightforward interior design, diversified talks with the
Nature

The 30-meter-long space is a one-piece room, with no partitions or
furniture whatsoever. The main space is consisted of stars and book-
shelves, with books placed down the stairs. It s where people stay to
ead. Meanwhile, on either end of the space, there is an independent
sunken space for group discussions.
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BEKIEH AR
—SHRAE, BE

One Central Park,Sydney

Vertical Gardens

RSN X OSSR

Expansion of New Dimension to Define City Gardens
BTSN

Exploration on Heavily Populated Living Spaces
ANRTEH TR ABASRIRLE

Specular Reflection and Large-scaled Water Plants Walls

B2 Architeot Atelers Jean Nouvel

MK Botanist; Patrick Blanc

A& Lighing specialist; Yann Kersal 6

$8# Pholographer: Murray Fredericks, Simon Wood, John Goliings.

EHE 1000 FRHRE
i, TR, LSRR T RS R AR
o RXIER One Central Park —ARo

Vertical Gardens? Yes, the One Central Park in Sydney is vertical, with green

plants spanning over 1,000 square-metres on the vertical walls of two ultra
high-rise residential buiidings. That' s what makes One Central Park so specil.

One Central Park BXEH#EEYLIF Jean Nouvel iftiH)
3R Patrick Blanc SRR, FIHARA SRR 34 REVEL
EERNE 12 RORESLE. BPAHH, REEL
Patrick Blanc 4 F RSN L T ¥t

The famous French architect Jean Nouvel partnered up with the botanist
Patrick Blanc and completed the magic design. The two buildings are one
34-storey residential one and one 12-storey complex integrated with
residential apartments, retail stores and entertainment businesses. Patrick
Blanc covered half of the floorsin green plants

BT B

ERBORBI, RUTRET —PEAGRE, BB ETREPRA. 8, KBRS
: HE. HEE, S X

IE#n Jean Nouvel Fiif A T" B

U280, BT R0 SRR B EDKEAERIERBAEF. RIRHKIE S Yann Kersal 6 ol

Sunshine can be re-arran

On the top of the higher building is  giant hanging platform where residents can relax, rest and enjoy the beauti-
ful city views in Sydney. The Specular reflection system captures and stores sunlights in the daytime, and then
refiect the sunlights onto the shadowed areas in the building. Justlike Jean Nouvel once said, sunlights are rear-
ranged and people are living a better life now. Besides, as the night falls, the built-in LED on the platform willight
up the area. Yann Kersalé designed this lighting system.

T BB One Contral Park H5—X ik

HRAHAIRRIMR
KARAAHELRTRSHE One Contal Park HFANA. RIFREAME R E AT
DU,

i N KRBT 208 0123
BRES. Z—YHRT—1 TR 3 R,
E IR,

‘The Natual Coat Resisting Cold and Heat
One Central Park has two bright spots: hydroponics plant wall and sunlight specular reflection. The application of
these two technologies can help to manage the sunlight and the plant.

The plant wall, the horizontal piping and cable provide room for the growth and expansion of the plants; the
large-area green plants absorb Carbon dioxide and release Oxygen. All these help form a Solar self-control system,
which can make changes with the alternation of seasons , for example, it accumulates heat in winter and block
burning sunlight in summer.

NENBRESIR
BEAMEENANER. ik, ST A 3
Jean Nouvel FERETIL. FEHER. LHRRET TRUSHER, SRS, Bite
HNESEAW, MRERE. ARREH.
AT

6 Star Green Star rating

Sydney is a lovely city with pleasantly moderate temperatures, Therefore, Jean Nouvel enlarged the outdoor spaces
by adding walkways to connect south and north, east and west, so that residents may enjoy the beautiful weath-
ers in Sydney. East-to-west walkway is open to the outside, whereas south-to-north walkway s inside the vertical
sides to avoid noises, winds and sun burns. The colection of sustainable design strategies “ave won the 6 Star
Green Star rating for One Central Park from Green Building Council of Australia.
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Vietnam is transforming from a traditional agricultural country to 2 manufacturing industrial country. The rapid development in

manufacturing industy leads o land requisiton and environment deterioration, o Vietnam, a green roof, a vegetable garden and a
g sp i i o

2Farming Kindergarten is a sustainable practice by Vo Trong Nghia Architects to reflect on the urbanization. Architects hope to
con: i help them return
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Spiral classroom

The open reen roof is the highight. The
spiral three-ring system creates three
* . relatively closed yards where kids play

BTWBER, HAT 25% WIEER 40% KRKER.

Low-cost environment protection

The Kindergarten is built for 500 kids whose parents are workers at
the shoe factory next to the kindergarten. Since factory workers are
living on low wages, the Kindergarten has to be affordable. So archi-
tects must do whatever they could to lower the cost, They used local
materials as much as possible, such as tiles and bricks, as well as
Tow-tech construction methods, in which way, environment can be
protected as well.

“The total area of the Kindergarten is 3800 square meters,stretching
like long straps. Both sides are installed with windows for natural
light and wind. The green roof s a perfect place for avoid summer
Sun and heat. That' s why there is no need to be equipped with air
conditioners inside the classrooms, even in tropical summers. Mean-
while, an experimental garden covering an area of 200 square meters
has been established on the roof where five different vegetables grow
to help kids learn about agriculture. Besides, economical environment
protection strategies such as energy use and mechanical energy-
saving are adopted, such as solar-energy water heating, factory
waste water recycling for irigation and toilet flushing. What is worth
mentioning is that kids at the kindergarten actively get engaged in
the entire process so that they learn about sustainable development
as they do it themselves.

According to the statistics for first 10 months after it has been put
into use, Farming Kindergarten saves energy by 25% and fresh water
by 40% when compared with reguler buildings.

and run safely. Meanwhile, the spiral
structure creates multi-layered studying
spaces where kids walk from higher
places to lower roof garden to learn
about farming and agriculture.

MRS HE

HCHRMRE, %8
Sustainability Treehouse, USA
Education in the Forest
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R Designed by: Mithun Studio
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Sustainability
Treehouse, USA
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Located in the 4000-hectare nature reserve, West Virgiia, the United States,
38-meter treehouse is half hidden among high trees. It was designed by
Mithun, orginally for children camping. The camping is a two-week program
every four years, with over 40 thousand campers each time. When there is no
‘camping adventure going on, the treehouse serves as a space for tourists to
restand experience.

o XA TRIBK, RPN, WEFPENSPRA, B
b BRI, B 4500 AF IET BANEL AR %R
R AA(KERADS ) LN 2014 ERHERGBRRY—,

PEET I

Self-supplied treehouse
Architects used the unprocessed materials which were raw in texture, such as steel boards, recycled oak and the
local locust wood which is often used to make floors. Therefore, people don't have to pay large bills on maintenance
which keeps the wood surface smooth and clean. The solar panels and wind turbines as wellas the 4500-fter reser-
voir and water-purifying system make sure the treehouse would sustain itself. Tne project has been awarded with
the 10 Best Green Architectures by AIA.
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Take an adventure and take a sight-
seeing tour

There are four floors inside the tree-
house, each of which has a display
space. Walk along the iron stairs, from
the ground to the sky, to experience the
Nature on different levels. Meanwhile,
the rusty iron framework leads tourists
to the highest level where they wil gain
3 new perspective and enjoy the incom-
parable beauty of the Nature. Mithun
said: The treehouse captures a kid' s
curiosity to take an adventure in the
outside world and implants education
into the curiosity. It brings back
people’ s childhood memory and gives
You a lecture on the Nature. It is truly
meaningful experience.
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