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Consistent with our magazine's title and theme, each section is named using a Chinese character that uses
the character "ZK" (pinying: mu, chinese meaning: wood) as a component, or radical, of itself. The
following list gives the sound of each character and the content of each section.
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24th Anniversary of MATSU:

Sailing Forward through Wind and Waves

YRiE: BRISHT 7. RE Editor: Alice Lu Photographer: Chen Feng
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Facing the unpredicted pandemic in 2020,
24-year-old MTASU is ready to set out with a sincere heart and lofty aspirations,
like a brave sailor eager to sail through wind and waves against all obstacles
= in pursuit of a greater future.

X F1ER, MATSU BERRMIES:

1996 &£, MATSU BT/ M;

2000 &, [TMNDREFERRPOREEFHAE,;

2020 £, MATSU R#HEAIZITFM Unit&Morse LAK 23T
HKINZRF, thE MATSU Rl RUSHFDREZFERLFD
F&E; TNCGRYIEERRAARE, BB EILEREHE, 54E4L.
ERFTHHERE,

SRR, Bz

Sailing Forward through Wind and Waves

The story between MATSU and Southern China goes way back:

In 1996, MATSU was established in Guangzhou,

In 2000, our Guangzhou Office Lifestyle Experience Center was relocated to
Zhonggiao Mansion.

In 2020, with the latest original design product Unit & Morse and a whole-new
leisure series, MATSU opened the brand-new office life experience centers in
Shenzhen and Zhongshan; meanwhile, MATSU" s new sales teams in
Guangzhou and Shenzhen staged a strong comeback-to the-Southern China
market, which was synchronized with the foray into_the-Nerthern China and
Eastern China markets.

SOADM pub puim yum A1031s InQ

pJomiof buijins pub uiogay

202066 H28H, MATSUTF HRIL2H R TE RIEHOEE D
4B ERMERE, AMER.RE, FENRANELE24
FRIWIR; MATSUER 7R T, MIRMATSURLLT FrE R
I458—%, BROEN, BeBaNZL,.

On June 28, 2020, MATSU observed the 24th anniversary in our brand-new
Office Lifestyle Experience Center in Zhongshan. With a new look, new passion
and new vitality, the 24-year relationship with Southern China was celebrated.
Employees of MATSU in the Southern China market and the entire staff of
Zhongshan plant got together and enjoyed a merry feast.

I ESBISRERE
BERRIA T IMATSURR T RRFEENEE
KN ERF, MFEERE,

Ms. Huang Shujuan, Executive Vice President of
the plant, expressed during her speech: the new
plant of MATSU will have a big promotion of both
soft and hard power .

FiEHRREEE BB
PHRESMATSUH IR KAV o

Yu Haishu, Vice President of Channel Development
Department of the Headquarters, shared her story
of growing up with MATSU.

RitImE 2R
BRI AEEEILR ORI R

Designer Li Jianxiong explained MATSU" s whole-new
planning of the Office Lifestyle Experience Center in
Zhongshan.
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AAREE, FFHHIGHE

Mind-blowing Party at the Midsummer

245 MIMATSUS B T, BB IRA58 B B3 ER ™17, BB 55
BHAETRRET, BEE N+ BRI (FRENE. A2E, A MNe
BE, FNTHESEN, BEMATSUFRE .

Dressed in denim, 24-year-old MATSU staged a strong comeback to the South-
ern China market with a mind-blowing party. Clean-cut black T-shirts and
energetic denim shorts and skirts rocked the summer of Guangzhou with
passion and vitality, brimming with the youthful energy of MATSU.
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BEID A, XA EFIMIMojito. I EVIECRITH, BRBDRAG EBEMINREMATSUR TR AT
at
Refresh your mind and activate vitality with mojito on the rocks in midsummer. Abe

In red, yellow, blue and purple lights, as well as the colorful cocktails, are just like
the infinite possibilities of MATSU.

LB MR ZBARL, — KR,
MATSU24R %,

\\
Teams from Beijing, Shanghai, Guangzhou, Shenzhen and Zhongshan
together celebrated the 24th anniversary of MATSU.
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We invited the exclusive office design team anySCALE of
Porsche to design MATSU Shenzhen Office Lifestyle
Experience Center. With the elements of the coastal city
Shenzhen, it is built like a “container" loaded with
colorful dreams; features of the subtropical climate like
vines are added; in respect to color, the “infinitely
possible” dream colors of this high-speed developing city
are applied, thus forming collision with the overall
industrial style to highlight the artistic experience of
space.

Shenzhen Office Lifestyle Experience Center not only
presents the future office trend in the overall space, but
also blends MATSU's history into it. In 1996, MATSU was
established in Guangdong. In 2001, benefited from this
port city, MATSU innovatively launched strategic
cooperation with furniture brand in Europe and
introduced excellent design to the start-up furniture
industry in China. That is the deeper implication for the
use of container and other coastal city elements in
Shenzhen Office Lifestyle Experience Center.

g8 ®H  1B®: BRE Editor: QianPeng  Photograhper: Chen feng

20208831, IBA IR D QLB AL RO LL“BEGAN
AGAIN, B8 FHIa BT " J9 E BT R LTI MATS USRS
EAEEHINERERZ — I REIDBER I M,
#r MR EREMATSURNELHOBBRF . ARAIRIT
h, HEBRBRALTRETI, —ERAH “ZADRZA, 7
EREZN!”

On August 3rd, 2020, grand opening ceremony of MATSU Shenzhen Office
Lifestyle Experience Center was launched with the theme of "BEGIN AGAIN, to
the place where the dream began"”. This is one of the most important actions for
the strong return of MATSU to the South China market. Guangdong is the place
where MATSU set sail and MATSU Shenzhen Experience Center showed
extraordinary splendor again after the 45th CIFF. More than 100 designers,
celebrities and elites gathered here and embarked "the ship of art office to set
sail with inspiration”.
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Host of China Business Network
Yang Zi

& 7
G2 EXUERELIBA
KIS
Mr. Guan Ming,

founder of Green Spring Media,
makes a speech

2 LR AVASE S
FRERERE

Mr. Cai Yanguo, CEO of MATSU,
makes a speech

5

anySCALE E3&i%it 2k

Simon Berg &It HET

MATSU R A EIE ORI IER
Simon Berg, anySCALE Shanghai Design Director,

shares the design concept of MATSU Shenzhen
Office Lifestyle Experience Center

EfFERBREARAR
FNBHUREE

Professor Xiao Hui WANG,

international famous crossover artist,

makes a speech

8 JRS BlIEA
Joeri Reynaert

Joeri Reynaert,
founder of Shanghai JRS

@ Link: MATSU RYIMALE RO ITIERIFR, Simon Berg i3, %M P14- P19
The Design Concept of MATSU Shenzhen Experience Centre, see P14- P19 for details

@ Link: MATSU 2020 £ 7 SRIMAKIRETERNEE, Joeri Reynaert i5i%, i¥00 P30- P35
7 new office leisure product series, see P30- P35 for details

YR AEEHROFRG, 8/20-23, fEAAMATSU mh# ERY
Bk, R KB RBEZ B, RL:7B18,

MATSURARRT 7, IZEh2[E, 11/26-29F K 7E L2 MATSU
mmhE R 58 = U,

After the opening of Shenzhen Office Lifestyle Experience Center, we will, as
the second stop of our brand exhibition, participate in Shenzhen International
Furniture Fair from August 20" to 23" at booth 7B18.

Starting from Guangdong, we will dazzle the whole nation and hold brand
exhibition from November 26" to 29 at our third stop in Shanghai.

12-13
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INTERVIEW WITH SIMON BERG,
DESIGNER OF MATSU SHENZHEN EXPERIENCE CENTRE
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Due to the geographical environment of Shenzhen, its culture
is open, inclusive, and innovative. As a global creative city
network, it has the title of "City of Design". Shenzhen is the
port city with the largest number of ports, the largest number
of entry and exit personnel, and the largest traffic volume in
China. The container throughput of Shenzhen Port has ranked
fourth in the world for nine consecutive years.

On August 3, 2020, a "container" loaded with infinite possibili-
ties and colorful dreams landed smoothly on the 9th floor of
West Building, Jiafu Plaza, No. 5 Guihua Road, Shenzhen Free
Trade Zone. At this point, MATSU Shenzhen Office Lifestyle
Experience Center officially opened.

MATSU #iE T {REHEDAZ EE AR ER IR
it anySCALE , & & T FlEOW B R SEHR
Wi EY, BN TEITEREHEZREE
HhAERZH.

SR, MATSUB =X 15 FIBE DRI 0
F et ManySCALE EiEi&It 2 ESimon
Berg, #EM—RE EXE DRERNZA", FF
BEIRATRERY AR A

MATSU invited the Queen" s team of Porsche office space to
design anySCALE, which combines the elements of Shenzhen's
port city and the subtropical hell to turn the entire space into
an office art boat loaded with colorful dreams.

Today, MATSU had the honor to interview Simon Berg, the
chief designer of anySCALE Shanghai Design Director of
Matsu Mingli Shenzhen Experience Center, and take us on
board this "office art boat", opening up the dream "container”
of unlimited possibilities.

™ ERH# Sensor REIRGRE, BY: RER
Q: 1518541
A:EE EE%IT 4 Simon Berg
Q: MATSU

A: anySCALE Shanghai Design Director Simon Berg

Q1: IR MATSU BORIND AR OZE MATSU B3 ErRmHIZHINE
2 ‘S, BN TFEBTHE —HRENER, BEWFR
Y METH B IRERD, BRER?
This Shenzhen Office Lifestyle Centre is an important "performance venue" for

MATSU to make a comeback to the Southern China market. And we have special
feelings for the Southern China market. What do you think of Shenzhen?

D BB BEE Wallpaper* 1241, 587 kis

DREAM CONTAINER ON
ﬁ_l““” E’\JiﬁETﬁo Ellﬁiﬁﬂlﬂlﬁé,’é, WERIEPRBR, RESTH
S H E N Z H E N P 0 RT R ABESCRA L I HAE, RX Pt 5 RS, SIbER,

XEHTEEIRECHEMS XA, EXNTF—EHEZMTZ R
BT, XFAR—H5%.

** Shenzhen is an exiting city that stands for the new China, with a fast developing
~ economy. A city where everything seams to be possible. The proximity to the South
\ China Sea, with a lot of green and people from all over the county that come to this
city to find there opportunity have formed the character of the place. At the same
time the city is in the search for it'" s own identity and culture which sometimes is

not that easy if things moving forward with such fast pace.
YRR BB XHp  BR: PREE, K@, RER  Editor: Alice Lu, Chang Liu  Photographer: Chen feng, Zhu Di, Jianquan Wu
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Could you give us a brief introduction to the overall interior design of Shenzhen Showroom? What are its features?

We wanted to create an own identity for Shenzhen that can be understood and will be appreciated by the future customers from southern China. From the
window of the experience centre one can see the Shenzhen river that separates Shenzhen from Hongkong. The sea and the Harbour are close to the site. The
proximity to the sea, shipyards and harbour are important catalysts of the city, at the same time they tell the story of Matsu: Furniture production and importing
high-end furniture from Germany to China via the sea. From the other window one can see the city skyline of Shenzhen with its reflecting high-rise glass towers,
the home of many leading technology firms of the country. These views, combined with the sub-tropical climate of the area serve as inspiration for design, materi-
al finishes, textures, colors, etc.

™ EFBESR Wallpaper* 211, B K@

Q3: (ERRINID AR OERTE) AL RN FMALIEI0E?

A3 BRI ORITARR D ATE, ROREE—NAHLEETE, BRItz F5E
ROEE-RINMBEREVNXE, SMeFZREEE B CREFIRHTNEEsR. X
LEXIFEEERE, IRFPEE—EBRRRN=ZE 5.

How is the overall traffic flow designed for the interior space of Shenzhen Experience Centre?

The experience centre is designed as an open plan office. There is a communal space in the center. Around the core
the experience centres develops as a sequence of spaces, each of them with it'" s own particular design and color
scheme. These spaces are connected to each other and create a flow and visitor route through the experience
centre that invites to explore and discover.

T EIFBER Wallpaper* 121, 1B%: %@
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The entire ceiling and columns have industrial-style naked cement surface, but the
soft decoration is colorful--a dreamy combination of blue and purpose gradients.
Could you tell us about the meaning of this contrastive design?

The existing conditions were very challenging to deal with, the ceiling height was
low and there were many existing piping shafts that could not be deleted. First we
stripped out the ceiling and worked with and open ceiling in the display areas. In
order to maximize the clearance all the MEP installations are integrated in a
dropped ceiling close to the core. The shaft are used and partially extended to
become room dividers. They are finished with diachronic glass that gives them a
light and floating appearance. he glass and the linear light makes them appear light
and floating.
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Q6:

A6:

Sliding doors are used locally. Could you tell us the reason behind it?

The sliding doors in large format made of polycarbonate bring in the
industrial feel of a warehouse or an aircraft hanger. From a functional
perspective they work more as walls so the space remains connected and
flexible, however, still can be enclosed or protected, rather than dividing it
into small rooms.

ZPZREFRDIRREN MATSU REI S5 MIENR,
BREHOILER?

BNSBEBISETIFETRANIE, 52885E
NEFE+IER, tE—UAEENEIR, 228NN
B e R ERIRITIHE SHMEEIHRRAT =

After cooperating with us on multiple projects, could you talk about your
impression of MATSU and its products? Any new idea?

We have worked with Matsu on many different projects. It' s great fun to
work with Mr. Cai, he is a true entrepreneur and always striving to find
new, innovative solutions for both their own products as well as their
interior design projects.

™ B Sensor MEIRGRE, B RER

™ BEFE# Sensor WA GIRE, B RER
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XFanySCALE Architectue Design

anySCALEEEIRIT2011FAEEBMIL, BRIFEILR. LB R
YD BEDRE QIR E WER 7 1 2 E R R AR X £
RARE, BART BHERAR, HRAAEFARERA R XK.
BT R FURS MR B A EmhiE AR UM EEIR T RS

anySCALEEBRITEA T ERNIRITBINRIT UREBXIT
EMRS, HER AR 88, 5. 4£H. SOHOREFA
AEFANKIEERITIE.

anySCALE

What' s you opinion about the future office trend, such as color and layout in office
environment?

The boundary between workplace and private home is becoming more and more blur. During the
corona crisis many of us have been experiencing an extensive home office period. In the recent
years there has already been a trend in the corporate office design towards design ideas including
colors, texture and furniture that originally come from residential design. Users do appreciate a
comfortable activity based environment with a broad range of spaces to collaborate, social or
break-out. Especially in Asia, large companies have understood that if they want to win the best
talents for their enterprises they need to provide a workplace which caters to those needs.

About anySCALE Architecture Design

anySCALE is a global studio for architecture and interior design, focusing on workspace sustain-
ability and next-gen design. Since 2011, our Sino-Austrian-German partners have established a
reliable and reputable global practice with offices in Beijing, Shanghai, and Shenzhen. Our best
signature projects have won numerous industry awards, including Red Dot Design Awards, ICONIC
AWARDS: Innovative Architecture, Automotive Brand Contest, German Design Awards, and more.

We offer architecture and interior design with extended services. Our long-term serving clients
include Porsche, Daimler, BMW, China Resource, SOHO China, and more.

18-19
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About Xiao Hui WANG, an International Crossover Artist

Xiao Hui WANG is an international interdisciplinary artist living in Shanghai
and Munich.

Her works can be found in fields including photography, sculpture, design, new
media, and writing.

Reprinted for over fifty times, her autobiography My Visual Diary has received
great popularity for more than a decade.

The Hong Kong magazine Phoenix Weekly recognized Xiao Hui WANG as one of
The Top 50 Chinese Who Will Impact the Future of the World.

Xiao Hui WANG is also the first Chinese woman in 35 years to win the Athena
Award which rewards the most prominent women in the world.

SHENZHEN, A CULTURAL DESERT OR THE NEXT OASIS?

ART SALON BY Xiao Hui WANG AND HER FRIENDS

dRiE: BB, X 1BR: BB, RER Editor: Alice Lu, Chang Liu

AP B LD AEFFEROFE
AFRBIE T EfFBERZEAREE, FEA
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MATSU MU N2 IMAFRIE I T — P TFFH
Wi, —EFIRKTRYIXER RIS R
o

TFFERBIET —HNE2EMNAR, HA
FZEHMFHNEHEVNESRK. REHE

SR ERNERERFMHERNXHREA
FRASRITT. MBI, ZRERS
PARZERNE, IR LRDZL AR,

For the opening ceremony of MATSU" s brand-new
Office Life Experience Center in Shenzhen, we had the
honor to invite Professor Xiao Hui WANG, the famous
international interdisciplinary artist. The news that
Professor Xiao Hui WANG was coming to Shenzhen
caused the active participation of lots of fans, which
was beyond the expectation of the event organizer. In
response to the great enthusiasm, we also invited
twenty of her friends to the special afternoon tea time.

Twenty friends of Xiao Hui WANG were invited to the
afternoon tea, including the chairmen of real estate
companies, the chairmen of fashion enterprises, the
presidents of non-governmental associations, the
curators of art galleries, outstanding cultural investors,
exhibition organizers, and designers. In the process of
reminiscence, there was no lack of pearls of wisdom in
their speeches. Here are some excerpts from the event.

Photographer: Chen Feng\Jianquan Wu
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ART NEEDS LOVE AND PASSION

Shen Yongfang (Honorary Chairman of Shenzhen Garment Industry Association):
Professor Xiao Hui WANG is admired by us all for her ultimate pursuit of art and
forward-looking vision. Both her early work My Visual Diary and her interdisciplin-
ary art today are impassioned waves in the trends of art. Whatever we do, only with
lasting love can we persevere. From Professor Wang' s pursuit of artistic perfection,
we see her deep love for and perseverance in art.

T ENBRBZERAIMATSURIIGLE R MERERRE

Uniqueness Achieved by Artistic Crossover and Integration

Xiao Hui WANG: In recent years, having lost the vitality of innovation, numerous
enterprises have come perilously close to failing, but crossover has brought many
back to life. In the post-pandemic era in particular, crossover has practically become
an essential part of development. Therefore, we established the Interdisciplinary
Academy, and proposed in 2007 that "Interdisciplinary is the new productivity."

He Wen (Vice President of Tian An Cyber Park): Since 2000, involved in a variety of
fields, Tian An Group has always adhered to crossover with art: from the integration
of art and life in the Tian An Park in Shanghai to the integration between fields
including technology, industry and finance with art and culture. How to transform all
industries such as traditional industries and renovation into f---ashion? Interdisci-
plinary is your chance. Infused with art and culture, every project can be unique and
original.

Make life art, and make art life, so that life and art can be perfectly integrated with
each other. The upgrade of consumption and experience is the real art of future life,
which gives people a more direct perception of the beauty of art.
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ART, SPIRITUAL ALLIANCE FOR THE FUTURE LIFE

Huang Xiaozhen (Interior Designer): During the 70s and 80s, as China was still
struggling to solve the subsistence problem, there was no time to spare for art
and cultural cultivation. Nowadays, with the popularization of crossover with
art, art has become an integral part of our life. Living in art, design for life, and
bring design closer to life. Art, spiritual alliance for a future life of high quality,
elevates life to a higher level. The true essence of art cultivation is to live with
art through days and nights by incorporating artwork into life with the help of
artists. Therefore, the purpose of crossover and the goal of understanding art
are to enable more people to enjoy the atmosphere of artistic life, and let
children experience the lifestyle integrating future technology and art & culture
since childhood.

Liu Huihui (Art Investor): Nowadays, people cannot live a day without art. From
living space to design works and even the presentation and style of dishes,
everything can be art. The company of artworks in life can put you in a pleas-
ant mood every day.

ART, THE SPIRIT AND SOUL OF CITIES

Luo Xiaoyin (Founder of Everybody Art Park): This year is the 40th anniversary
of the Shenzhen Special Economic Zone. 40 years ago, Shenzhen was just a
small fishing village, which then developed at a high speed with the construc-
tion of the special economic zone. Nevertheless, economic development alone
is not enough; only art and culture can endow a city with life and soul.

Xu Hailan (Art Director of Kaltendin Apparel)—Once Professor Xiao Hui WANG
led people on a "journey of art” to a small town in Peru, South America, which
was once under Mafia control with its people in an abyss of misery. The towns-
people used to make a living by robbing and evening killing people. Neverthe-
less, the arrival of artists transformed the town dramatically, and even resulted
in good economic benefits. It was art that cleansed the soul of the local people.

ER, BFRYIER

IKfE, OCAT ZARE2ESERK: BEAR—BUANRIIZ
XALHIID R, (B SN LEFHIRAR 2 RLFF 4A IRt SR AT B (F fo
0E, RNERABREBCHBESZARE, LTt
WEARLEIEHIR, EREERMEZARMERAXIER
REHERANES . 05, RICRT2EZMAFNE
AK; FAURRIBE—EELRS!

=H, AIENEAESKEIFD, BAKBERS, BEXY
FRIMNAZZRBEALHN, LARECREBRSIT. BHEE
T UIRIEERHZNREEYT, FRRNXERTENES
£ TAEIENIHE ZAFEND QT EISH AT RETE
BRfRas, witEZHANE: RIIFBEXHNEIR
BiLRAEZANLIRSSE, ASULESHRENEZL
HEEHBETFI

T BNBEMOARBEZERAIMATSURYIF LR MG R ERTE

EARFE R

FET, RIHGSRTEK . SAPENZERS XK, 6
Wit A\FriRZ 22 AR ERRAN, BIRHE; R, hERME
B9, BREMIAXKIR, LIRS “ZR, KBDRBIEXZEX
&, BB RS T WX BB EFTERBEm; MRS KA B
‘AEHRESRHEREQRE, b TN2EM ARE
. EHEEMERE RS ZEARRNEmR, BELHRERT
FR &R, MARNIAT SR

M2013EES, TMESBERIBAHSGEETET/NZ
HRFAZEREEARK, EPEXUTREEEZNRERAY
Z—, RREREBFNREH R AE; MIEANREIRITS
EARBEIERND LR AR, DAL TES )/ \KEETR
RIEEE, BN AR TUHERE T PEZRNNR. ERWA
XHSEEAENER, INERNEN, URRILSERS,
FRRKHR B S 1Fo

IR, BT BRI TN 2B MM EHRREZ A LA
REBRZM, WEREFB L RFRRIY, B ARIER
FWRIRBENENS, USKEARIIB A RN TS !

SHENZHEN, A CULTURAL OASIS

Luan Qian (General Curator of OCAT China): Shenzhen was universally recog-
nized as a cultural desert once. However, as a matter of fact, the Overseas
Chinese Town had begun to collect works of world masters since a long time
ago. Nowadays, the youths in Shenzhen have developed their own ideas and
reflections on art, and made a great progress in the theoretical knowledge of
art history, with in-depth dialogues carried out with China' s top artists and
curators. Today, Shenzhen has attracted excellent artists from all over the
county. In other words, Shenzhen is constantly developing!

Gao Ying (Board Chairman of Sunnow Shenzhen): Shenzhen is not my home-
town, but my love for Shenzhen is sincere, and | hope Shenzhen gets better and
better. MATSU' s strong comeback to the Southern China market will instill
more beauty into this city, bringing comfortable and pleasant experience to the
people with the creation of office space with artistic atmosphere. It will make
more and more people recognize that Shenzhen is no longer a cultural desert!
Only by enriching the soil and air of Shenzhen with art can we win the favor of
literature and art enthusiasts and keep them here.

ART REQUIRES LANDMARKS

Li Yiping (Executive President of Shenzhen Herose Club and Executive Commit-
tee Member of Shenzhen General Chamber of Commerce): Today China' s art
and culture can be accepted by the world for it is an Oriental landmark offering
gentle and warm humanistic care. The art we mentioned before mostly refers to
the works praised highly after the industrialization of Western civilization;
these days, increasingly more "Oriental” voices have become heard by the
world, e.g. the works of Oriental artists such as Xiao Hui WANG, Xiang Jing and
Yue Minjun have been discovered by the international market, and gained
recognition and appreciation among the Chinese people.

Xiao Hui WANG and MATSU met in 2013, and have been cooperating with each
other for 7 years by now. Professor Xiao Hui WANG is a famous Chinese artist
in Germany, one of the most important representative figures in cultural
exchanges between China and Germany, and an "Ambassador of Goodwill"
commended by the Chinese and German governments. On the other hand, as
an office furniture brand in pursuit of extreme design and artistic experience,
MATSU has cooperated with eight top German brands successively, and built a
bridge for the communication between China and Germany in the field of
office environment. With similar background in cooperation with Germany and
shared respect for art, MATSU and Xiao Hui WANG, a perfect pair of partners,
have reached long-term strategic cooperation.

This time, by inviting Professor Xiao Hui WANG and her art and culture loving
friends to exchange ideas and discuss about artistic lifestyle, MATSU has inject-
ed fresh momentum into the development of art and culture in Shenzhen,
striving for its transformation into a cultural oasis with real efforts.
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July 27th~30th, and August 20-23, 2020, the 45th China International Furniture Fair (Guang-
zhou) and and Shenzhen Fashion Home Design Week and Shenzhen International Furniture Fair
(Shenzhen) . As the first two stops of the three exhibitions of MATSU 2020 brand exhibition,
MATSU was invited to the fair with the theme of "never end” . As the first brand show
returning to the South China market, as well as the first stop of MATSU 2020 joint exhibition in
three cities, it certainly will start a new trend in the product design field and create infinite
possibilities for current and the future office furniture.

YIEXIR, B&igit
NEVER END, BOOTH DESIGN

Photo provided by MATSU
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The exhibition booths are designed by anySCALE, our booth stand creates a colorful space with
a great sense of future to explore infinite possibilities for future office. The booth is inspired by
the unique marine elements and tropical atmosphere of coastal city. The pure and bright white
booth forms a visual contrast and comparison with the seashell fan-shaped colorful archway
of dream. Going through the fan-shaped archways, visitors' attention will be focused on
combine scenes of different series of MATSU furniture from different angles, offering them
with an inspirational self-exploration experience of “finding seashell in the sea of arts” , which
will be “never end".
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Among the showcased, the MATSU Shenzhen Furniture Booth with its fantastic design won
the "GOtrend Award for the Best Space Designs” . In addition, the MATSU office space
project VMLY&R won the "GOtrend Award for the Best Office Solutions” .

The GOtrend Award represents the highest honor in the domain of furniture design. It is a
professional award for furniture design initiated in Shenzhen, the city of design, and a laure-
ate platform where the Shenzhen International Furniture Expo (SIFE) encourages home
furnishings businesses to design and innovate. Master designer Lv Yongzhong, experienced
media man Wang Xu from AD Architectural Digest were among the judges invited to the
final round.
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Both exhibitions were built with the BL series 100% sustainable recycling modular building
system, 100% restored.

MATSU BL Constructiv PILA series, a set of "points and lines", connecting parts and
aluminum alloy pillars as the basic components, can be flexibly combined, quickly disassem-
bled, stable structure, safe and environmentally friendly modular building system. The whole
system is centered on the connecting piece, combined with through columns of different
sizes, and supplemented with diagonal tie rods, support frames and corner braces to ensure
the stability of the system. The PILA system is highly expandable and adaptable. Its
aluminum alloy pillars are equipped with grooves on all four sides, so that users can flexibly
install various filling materials and accessories including glass, cloth, metal, etc. according to
their needs. Constructiv PILA has been widely used in various fields including exhibitions,

office spaces, shops and outdoor venues.
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No Boundaries, No Ends
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The four areas—co-working area, lounge, bar
and executive office are connected and
combined via fan-shaped archway with no
boundaries,  fully  displaying ~ MATSU's
pioneering spirit of endless pursuit for future
office.

shiE NEWS |

IthX% MATSU # Unit & Morse TR R4S 7 e AR &, X =HE,
BIEE—RNE, TFRIIREREN MATSU MREZNETH MMOSER. B +H.
Space matrix By “TEZF” TiEAKigiHE—21 HEEFRDEGHEH, 2BERR
DREZEEMEREE RS,

This time, MATSU brought the Unit & Morse work position system and 7 new leisure products to a colorful
appearance.

It is particularly worth mentioning that at the Shenzhen Furniture Fair, MATSU' s furniture was also selected as a
"work box" space by M MOSER, B + H, Space matrix and a new classic of the 21st century international office
chair to interpret the future of office Ideas and retrospective classic seat series.

@ Link: M MOSER. B+H. Space matrix B “T{F&F", ¥ P46- P51

M MOSER, B + H, Space matrix's "work box" , see P46- P51 for details
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Set sail at the origin
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Guangdong, as the origin of the brand, means too much for MATSU since we
set sail from here and grows up.

In 1996, MATSU was established in Guangzhou; in 2000, Guangzhou office
lifestyle experience center moved to Zhonggiao Mansion; in 2003, MATSU
made the first appearance in CIFF; in 2009, we was renamed MATSU Group and
made a grand appearance in CIFF and won the exhibition award; in 2020,
MATSU, taking the latest original design product Unit & Morse and new leisure
series, returned to the South China market with our new office lifestyle experi-
ence center at Shenzhen and Zhongshan, as well as the sales team in Guang-
zhou and Shenzhen. We are recruiting franchisers throughout China with all
efforts to enter the national market.

Guangzhou Furniture Fair and Shenzhen Furniture Fair, as the first two stops of
the three-place joint exhibition of the MATSU 2020 brand exhibition, have
represented MATSU's strong return to the South China market. At the same
time, MATSU's new office experience center in Shenzhen was also opened on
August 3. After MATSU launches in Guangzhou, the third stop of the MATSU
brand exhibition will be held in Shanghai to dazzle the whole country.
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MATSU@AHF ASIA HOTEL FORUM ANNUAL MEETING, FLOURISH TOGETHER

JmiE: BOBYIT B B AHFBEICIGIRME  Editor: Alicelu  Photo provided by AHF
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On August 12th, 2020, the Hotel and Commercial Space Expo was held at the
Shanghai National Convention and Exhibition Centre. Elites and leaders from
the hotel and travel industry gathered at the InterContinental Shanghai Won-
derland and witnessed the grand opening of the 2020AHF Asian Hotel &
Travel Forum Annual Meeting and the 15th China Hotel Starlight Award
Ceremony.
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Themed "Flourish Together" , the event chose amaranth as the dominant
color, which has a sense of the future and expresses the expectations and
best wishes for hotels and other entities in the post COVID-19 world (the
word "amaranth” is termed "red and purple” in Chinese, and there is an idiom
that goes, "Big Red Big Purple” , meaning flourishing business or great
reputation). The popular products of MATSU including X sofa, Lax_M,
Univer_so and Mini Ginko contributed to a space that facilitates com-
munication and sharing in a business casual atmosphere.
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To highlight the theme, the event on August 12th gave play to
various forums as a warm-up session for the Hotels and Commercial
Space Expo. Experts, elites and fashion media professionals enjoyed
heated discussions and appealing talks at forums on hotel culture,

trends of design, transformation, investment, etc., sparkling new
ideas for a flourishing future.
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Flexible Office,
Warming Sofa Up!
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An Interview with Joeri Reynaert,
the Designer of MATSU 2020 New Leisure Products

MATSU's seven "New Leisure-Cooperation SeriesSofas” were launched
successfully. The new series breaks the regional patterns which are clearly
divided intraditional offices, makes the boundary between work and life
permeated and mixed, which forms a new working mode characterized by
integration and cooperation. In an office environment that respects individual
dreams and emphasizesteam cooperation, employees can keep their love for work
and effectively achieve team goals as in a cooperative atmosphere filled with tacit
understanding.

Itis a great honor for MATSU to invite and interview Joeri Reynaert, an indepen-
dent furniture designer as well as the founder of Shanghai JRS. Meanwhile, Joeri
Reynaert designed MATSU's New Sofas Series2020. Now, he is going to share the
seven brand-new leisure-cooperation series.

30-31



| AN |8 AY, REASE EXCELLENCE |

Q&A

Q: MATSU
A: MR AT ESIRSBIIBA
Joeri Reynaert

Q: MATSU
A: Joeri Reynaert, an independent furniture designer and the
founder of Shanghai JRS.

Q1

#S5MATSURTEF R T MorseZIhae G, LR IEHE
REMATSUETE, EHTRIKRFTRAT, XE~mZ
BBEE REKIEIE BRI A MAE?

After developing Morse multi-functional bridge in cooperation with
MATSU, this time you work together with MATSU again to launch 7

new leisure products. Is there any correlation between these
products? Or, is each product an independent unit?
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The design concept of this series is to strike a balance between work and life.
Recently, affected by the special factor, the pandemic, people are no longer confined
themselvesin front of a square desk to work. Instead, they combine work and life
into one, creating a new working mode: flexible office. Thisenables people to
enjoy a cooperative working environment, pleasant and comfortable, and with sofa
as its core.Therefore, MATSU integrates business and home, inventing a series of
leisure-cooperation sofas that is equipped with the function of leisure & collabora-
tion simultaneously.
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These seven new leisure products are all independent and infused with different
design concepts. They can be applied in different life and office scenes.But the design

philosophy behind them is the same, all for a balance between work and life to
break the insurmountable barrier between the two.
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The new product takes "leisure working" as its starting point to create a more
flexible working environment and bring the business sofa with the sense of life.
Therefore, the new product not only has a big difference in the shape, but also has

been improved in thefeeling of sitting. For example, some are rounded whereas some
are soft.

Q2

BRI, RGBT R R B “ZEH A" KD
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How does the new sofa interpret the theme of "flexible office"? Please introduce
specifically.
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Flexible office means more flexibility, functionality, diversity and fun. The
ambiguous flexible area, informal in office, is used to adapt to diversified
working scenes, to make a more comfortable and pleasant business

atmosphere. The multi-functional sofawill serve as an “office weapon",
making youwork comfortably.
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For example, Collar and Marsh can be attached with small side tables for mobile office equipment to
be placed, and they have the function of instant charging; Marsh is designed to be applied in the
waiting hall, so a luggage rack is added between benches to better place large luggage.In addition,

Collar's high backside partition allows you to find own "secret zones" in the sharing and
space. These "office weapons" aim at a more comfortable cooperative space.

it CollarEANEIfH, EEMarshiligREEZF IS EER L
RERERMZEF,

cooperative
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Either Collar's rounded chamfer or Marsh's puffy shape which resembles a sponge cake, the business

space is filled with the beauty of flexibility.

Q3

BowlerB7» RBUIMERG—TAIEF, 25 RERTW?6E
B8R TE—TE?

Bowler looks like a hat. What's the inspiration? Would you please give a brief
introduction?
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Bowler was initially designed to be a comfortable leisure chair with smooth
lines and armrests. Just like hats worn on different people, the three

different chair legs, namely disk, wood, or metal, are intended to give Bowler
with a different personality.

32-
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Bowler

Plume

Q4
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Bowler can bear the weight of people and chair back only with the

"brim-shaped” armrest and chair frame. Would you introduce the ingenious
design for us?

Ad
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Indeed, Bowler is the most difficult one to be produced among all the sofa
series. The hidden design of screws makes it stable and beautiful at the same
time. However, in fact, the fixing point is not only the connection between
the steel pipe and the screw under the armrest, but also the steel sheet
hidden in the chair shell so as to support the whole chair and the person
sitting on it.

Q5

Pulsef97b & BB, IEEIRIE, AIZ AEKNINA

The legs of Pulse look unique. Would you tell us more about it?

A5
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What we pursue in Pulse's leg is the simple "one line" design. But extreme
simplicityis reduced to be common, which needs some highlights to make
the overall design outstanding. Therefore, we designed Pulse's leg intoa
zigzagelectrocardiogram; the overall design philosophy is square and calm,
and this highlight add some active fun.

Q7
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Pulse

PlumeRViSBIRER, BER AT TR — T ERIITER?

Plume is special in its shape. Would you tell us about its design concept?

PumeZPENER, BRE.BH, FH L, W%%?L%
TR, X2 ERREPLENSHE, BiRARE E—F
FHEHLMATSUREXTHIE A, 1E‘<%§|7\]FH%J@%E
EENTER, MEEE LBNE R XMEENE &gt
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Plume denotes featherwhich hasa light, elegant and classic sense. It feels
like a peacock spreading its tail, or a woman'sdress in Paris operas. It's just
like stitches on the chair back. Many interior styles among the customers
that MATSU faces also have retro elements, just like the Paramount in old

Shanghai. This type of linear retro design exists from the past to the present,
and is integrated into the modern simplicity.

R RSERDRIKE, —FAKRGIN, 5—HATRE
E&Er; BBt NEE UERFTRDSMEEP, £
BREESIWAERAN, MAFIMERE. Ed,

E

This sofa is equipped with two kinds of chassis. One is wooden and the other
is made of metal disc. Moreover, high back and low back are available to
adapt to different scenes. As for the two types, metal frame is more suitable
for modern and tough style whereas the wooden feet fit leisure and retro
style better.

06 Panache & Prestige#B @8 ALULHE AR BYRRDE, BES TS
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Panache & Prestige are both featured with elegance and calmness. Would
you tell us the differences between the two series?

Panachefi#. 38, WEI&I, FEFREFRNEHNSE,
PrestigeMISBMNRLIHE, F AR REHAEESE,

The elegant, clam and two-tone design of Panache makes it fashionable and
young. Prestige, on the other hand, is more dignified and mature, with a
half-open chaise longue as its main feature.

Prestige

Panache

WFRRNDAEE, EXEWEREHZTAN?

What are your prospects or predictions for the future office trend?

FINREREKN20-30FH, HRTERFAH U ABNZIRENR
F1E, cEBRERNRMTE, SR TEEE ST ENXE
THEZRAE, MOSYHAFRRIATZ L LRR, EZH
BRAREFILDTENEEEAT A EBXEFBTHIAL, #E
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| believe that in the next 20-30 years, the office space will no longer exist like people's
stereotype. It tends to be more flexible so that every employee may choose his or her
favorite area to work and communicate with others. Especially in today's world, Y
Generation have broken the boundaries of different specialties, more and more
youngsters become comprehensive talentswho work in more than one field. It is these
interdisciplinary talents that stimulate innovation and drive enterprises as well as the
society!

ERRITRFIN = @it BB EREEITRY A AT @R E
BER, BEMEARDASEEMS, MTEEREDATIE
In designing the 7 series product, | was also trying to break the inherent understanding

of traditional office space and considered how to integrate work and life so as to create
flexible office space.
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When The New Meets The Old On The Bank Of Pujiang River
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The headquarters of Poly Property Group sits at the Poly Plaza in
Lujiazui of Shanghai. Equipped with respiration-type double-layer glass
curtain wall, you can see from the building that on the other side of the
river are the 120-year-old exotic building clusters, who have witnessed
the changes and transitions of Shanghai architecture among the
never-ending flow of traffic. The headquarter building symbolizes
internationalization, fashion, revolution, innovation and determination,
which also characterize the city of Shanghai.

202098, R B L EFARSSMANE LT D ATIE,
JLai&itiJames Liangk B AEMEARNTENLIT,
M= e R E B BIEACER 3 /15 9 s MATSU D ELiR (1K
RRBNDRREBRTE.

In September of 2020, the headquarters of Poly Property Group moves
into a brand-new office space. James Liang from JLa Design undertakes
in person the overall designing that covers arrangements from spacial
layout to the selection of colors; MATSU provides excellent solutions for
furniture.

A BRAND-NEW OFFICE SPACE FOR
POLY PROPERTY GROUP

T Mh =
[E A FHRFE

A FOCUS ON REAL ESTATE,

A FUTURE PAINTED WITH HEARTS AND CRAFTS

YREE. BXOBMT  Editor: AliceLu B®: KK Photographer: Jacky Zhang
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Shanghai

Interior designer: JLa Design
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The overall design absorbs the charms of Shikumen based on the
Shanghai-style culture. Instead of applying bilateral symmetry, a
feature shared by many traditional layouts of Chinese architecture, the
space consists of two parts that are diagonally symmetric. For an
original Shikumen, it has a long and transverse courtyard at the
entrance, which is opposite to the living-room with wing-rooms on
both sides; however, the Poly headquarters has an elevator shaft as the
center, surrounded by different functional zones. The dominant tone is
of a futuristic gray, highlighting the simple and elegant French windows
that present beautiful views from the outside. While the inclusive,
reserved, generous and innovative spirits of Shikumen are maintained,
the headquarter building establishes a different style, thus the new and
the old meet across the Pujiang river in a harmonious yet diverse
manner.
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Project info: Poly Property Group Headquarter
Address: Dongfang Road No.18, Pudong New Area,

Architecture designer: gmp Design
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Big But Detailed
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The office space is people-oriented and attaches great importance to various details of
people's working life. Today, the majority of companies take an economic approach by
arranging their employees into 2m2 working stations, forming "honeycombs" that are
considered to be efficient. On the contrary, the design here prioritizes big space and
broad view. The Lenco+ office tables of M-pur panel here are 1.8x2m, bigger than the
common size of 1.4x1.4m. In addition, every working station is equipped with a closet
and a cabinet, allowing staff more convenience and privacy. Poly Property believes that
a higher comfort level leads to higher efficiency, and to improve the working
experience, every employee enjoys a working station of 10m2 with riverscape available.
Take a rest from the hustle and bustle of your work, look up or walk to the window to
enjoy the view of Huangpu River.. Compared with the riches residing in their
hundred-million Yuan mansions, wouldn't you feel happier?
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Various needs can be met as the layout of furniture is flexible. With regard to the zones
that serve different purposes, there is the western part open to meet the working needs
of 50 people and the eastern part specifically designed for conferences. When it comes to
details, ergonomics is considered and every detail is accurately measured. Meanwhile,
MATSU offered 12 to 13 versions of furniture solution for simplicity over complexity. The
Poly Property project team and MATSU watch closely to every production line, and work
to make sure that everything from design and production to installation and layout goes
well.For cabinets, precise workmanship ensures that they can be folded up if not used and,
without occupying much room, they make it more flexible to adjust the seat. For closets,
a mirror is embedded so that staff can conveniently care for their looks, which accounts
for the professional etiquette of Poly Property.

BRRHRRES RIER MRETER)
The Deluxe Gray Texture And The “Instant Reshuffling”

EEMFTURFCANMI, HEERMNA.EDATEIEAS LKA RE, M
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With a leading role in the real estate industry combined with an international perspective, they employs deluxe
gray to level up the texture of the interior space. Marsh, MATSU's latest sofa design, are available for a fluffy
experience, and their plump appearance sprinkles delights for the overall space. The leisure space welcomes
Singlax and Lax-M sectional sofas, the flexible combinations of which are ready to make you a good rest. The sofas
have colors that match the logo, and can be "instantly reshuffled” into a training area with the entrance of the
elevator lobby that is Poly-Property-ish.
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The big conference room gathers ideas from the Shanghai-style culture. It uses deluxe
gray to enhance the texture of the overall space. Ona desk is employed here for its simple
looks and modular designs to endow unlimited vitality and possibilities.

AN, IRBEEIXE, NEAE B R, # A
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The east conference area follows the Shikumen style and the Shanghai-style culture.
From color-matching to product details, things can be tasted and ruminated along the
way. Allow MATSU to show you around. Poly has three kinds of conference rooms to
meet different needs, namely, the big conference room, the "glass box", and small
conference rooms.With its unique features, the glass box conference room has become
an "Internet celebrity” for its exquisite settings. For the table, it employs Vioo, MATSU's
conference table, which features very thin table legs and provides an excellent manage-
ment of cables and wires. For chairs, it employs Volpino, leisure chairs with arched back
that present smooth and beautiful lines. All that add up to a neat and delightful
environment.
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There are two other small conference rooms for daily use. When more people attend the
meeting, the partition wall between the two rooms can be removed to form a
medium-sized conference room. The conference table here is M pur, with upturned
U-shaped legs narrating the great inclusiveness of Poly Property; and Wave, the
matcha-green chairs, add a sense of freshness to the space.
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Competitionline is one of the most well-known internet platforms for architectural
planning competitions and third-party evaluations. It publishes over 30,000 selected
tenders by architects and engineers each year, provides unique tender area analysis
and background information; recruiting thousands of positions provide a display to
allow design companies to find the best professionals conveniently and efficiently.
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Recently, it has moved into new rooms in the building, is designed by the
designer of the platform.

MIMDAZEM T HEMBERAIFriedrich K% (Friedrichstrale) B9
Frizz23 K, BEEE—EERERUENR, E— I EKEIREF HE
MG EFRRI A — AN SRS RN BENDATERUFL T
— L BHRHDAIIEREEE M.

Frizz23, situated in FriedrichstraBe right in the middle of Berlin, is a location for the
creative economy, education and temporary accommodation. Although the
employees now have a little less floor space than before, the quality of their new
working environment is significantly better.

FEAh S 2 E B ARE RN, SN0 L A SR, B
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The original office location is a typical old Berlin building with a
long-lasting appearance, but the overall facilities have a lot of aging and
deficiencies. Although the new office location is only 200 meters, the
overall space is reduced by 30%. How to move 530 ' to 365 m' office is
very challenging. Unlike many companies that choose to relocate,
Competitionline is not designed to adjust the number of employees. "On
the contrary, the purpose of our move is to enhance the health and
comfort of the employees' office environment." said company boss
Angelika Fittkau Blank.

FMFEHBTILK

Soft and fresh industrial style

SRR FR

Glowing "LightingPads "
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Nimbus Lighting Pads have been suspended from the ceiling as part of
the acoustic concept.These efficient sound-absorbers also provide
brilliant light. With their felt-like feel and striking colours in cool shades
of grey and blue, they act as a natural-looking counterpart to the mainly
smooth surfaces in the interior.

MDD RIFRRE T TWIREAE, MU HHEENNE, 55
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The new office environment retains gray as the keynote, complemented by a slightly
playful pink and elegant blue gray, so that the original cold and cool industrial style
can also have a fresh, elegant feeling. The soft decoration part adopts soft carpets and

sound-absorbing curtains, and the soft and safe touch can also promote the burst of
designer inspiration and happiness, bringing high-efficiency output.

Competitionlined¥i&itfTanja Ptacek#Dirk Bonnkirchi : “i%
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"People are really enthusiastic about the building's rough industrial charm: the high
ceilings, the smooth concrete, screed and glass surfaces," say Tanja Ptacek and Dirk
Bonnkirch from competitionline, who each played a major role in supervising the
move. MATSU partner Nimbus provides lighting and sound absorption solutions:
Lighting Pads sound-absorbing disc chandelier, Force one floor lamp, Modul L linear
chandelier, Roxxane Office table lamp series, etc.
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The new administration building of Filstal Energy Supply (EVF) in Goppingen
bespeaks grandeur in an urban context, suggesting openness and transparency
towards customers and staff. With its inviting customer centre, exhibition area
and training kitchen, and with workplaces based on the New Work principle,
the building represents the highest quality of living and working.

A freestanding solitaire in reinforced concrete, with a floor-to-ceiling element
facade, the new EVF building provides a prominent gesture of introduction to
the firm' s row-type buildings along GroBeislinger Strasse. Reflecting the
company' s down-to-earth character, the building has a compact, clear struc-
ture.

“BEE" , EVF £ 3{THBIAR

"House Of Cards", Evf's New Administrative Building

JRiE: BRISHL, H #|&2: joachim grothus fotografie Editor: Alice Lu, Qian Peng Photographer: joachim grothus fotografie

FRAERE, EIAHRR A

RENABRINERE, BANEG. MESRARITHEES,
HAREZEQS—MIRARE. FEZER EVF BIEEFPED
NEEESNZ R, SIEMAGRIIRE. TR EVF
HRZXEF, ERET EVF WEZAREN . BBENES, &
IenhEXS B HFRASIAE, LUIAHIRAFREETE.

OPEN KITCHEN IS THE SOCIAL CARD OF ENTERPRISE

The open design of the ground floor is meant as an invitation to customers to
see EVF as both service provider and host. Which is why one will find niches
near the counters, where the combination of colour and design of materials
and furniture creates a sense of privacy. Yet another invitation is the show
kitchen on the first floor. The cooking courses regularly held there highlight the
company' s accessibility and offer a concrete example of services in keeping
with its commitment to electricity and gas as ensuring quality of life.
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STEEL AND WOOD, HARD AND SOFT

Its architectural language is built upon a play with dualities: Contrasting with the well-defined, cubic shape and interior surfaces in
exposed concrete are more gentle shapes - such as round seating niches and counters - and the warmth of wood accents.
Connecting the ground floor and first upper level is a sculptural staircase whose laser-cut sheet steel core expresses the EVF values:
strength, quality and dependability. Ceiling-high windows are eyecatchers that give the facade plasticity. The building" s contour is
emphasized through indirect lighting on the facade. Two orthogonal light axes illuminate the exposed concrete ceiling, emphasiz-
ing the structured division of space. The interior is visible from the outside: Openness and transparency are a built reality, in a
structure that truly represents its inhabitants.
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The legs of Motu table A series are made ofsolid
wood, which perfectly matches the architectural
concept. Also, it provides an adjustable office
space to meet the needs of sitting and standing,
which complies with the health concept that
people advocate.
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HEALTHY OFFICE, FLEXIBLE SPACE

Although the upper level office spaces have a more closed design, they promote
interdisciplinary work as well as internal communication, thus enhancing the
quality of stay and of life. Flexible floor plans enable EVF to pursue its commit-
ment to continued development, both internally and externally. Structural
changes to interior space can thus be implemented at any time.
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M Moser
Space Matrix
B+H
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Presented Jointly By
M Moser, Space Matrix, And B+h
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Future Office In A Box

ER DA ERGIH R AR RHEE, £RTAN=K
1% it A 8 8 K M Moser Associates (L4 T f& #x M
Moser). Space Matrix. B+H BxF MATSU I318$% 31

B, FRRYIEFFRRER & ERTEREI&IT N FH@”
(LUREH “TEREIZITR) MMM A REE, FE5
“FAIARSR -2025” BFHRAR, U—1E G0N “T
EEF iR, EUARTIENRESNZTER,

As the "weathercock” of office space design, the world's top three
designer companies—M Moser Associates (hereinafter referred to as M
Moser), Space Matrix, and B+H—joined hands with MATSU, and together
put on a show at the Shenzhen International Furniture Fair &
International Work Environment Application Fair (hereinafter referred
to as the "Work Environment Design Fair"). From different dimensions,
an exploration on the theme "Foresee the Future—2025" was carried
out, to present the pluralistic scene of a new form of future work with
forward-looking "work boxes."

WORK BOX 1, “H52735”
WORK BOX 1—"RESONATING SPACE”

MATSUBIEZRA:
IEANBLEEFTHABR Marsh HEKE
RB 7, RARRBHER WINGS EE}J%EO

Creative furniture by MATSU:
The Marsh bench that makes sitters lose track of time while waiting.

WINGS, the interactive installation that puts smiles on people's face with the

fluttering of delicate wings.

BI=igit:M Moser

CONCEPTUAL DESIGN BY: M MOSER
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The development of society and commerce has accelerated the
speed and enhanced the intensity of work, triggering a serious
"sub-health” phenomenon among the people. Under the
impact of global epidemic outbreak, if the problem with
people's physiological and psychological safety in office space
remains unresolved, it will further affect the efficiency of
institutions, enterprises, and the society. Then, what potentials
does office space have to improve people's physical prowess
and spiritual wellness?
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As increasingly more highly repetitive tasks are being
undertaken by artificial intelligence, creativity has thus
become an important criterion for measuring the commercial
value of individuals. Correspondingly, the overall creativity of
an enterprise will become the key to success. What can we do
to inspire creativity and innovation in the future office space,
and therefore achieve a win-win situation between individuals
and enterprises?
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Based on the above, in this work box under the theme “Cloud:
Resonating Space,” M Moser attempts to create a space
integrating healing power both mind and body, inspiration for
creativity, and enhancement of emotional resonance, so as to
realize "rebooting, creating, and socializing" experience.
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It must be a healing space for physical and spiritual health;
An inspiring space to promote creativity and progress;
And a social space to reinforce a sense of belonging.
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Thanks to technology, people can work anytime and anywhere,
but still stay connected all the time. How do we transform the
office space, and give it brand-new and irreplaceable

functions as well as advantages not available to shared space,
café and home office?
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These questions offer much food for thought. The future office
space is full of infinite possibilities like "cloud"—which cannot
be defined or bounded, and has never stopped evolving. But of
one thing we can be sure: with the nature of work keeping
changing, people are the core. Therefore, the future office
space should focus closely on the human capital. It will be and
an irreplaceable place to inspire, encourage, and make good
use of people’s creativity.
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1. EF.;8W RE-SET
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In the "re-set" room, people enter a state of detachment, to relax the body and
mind while bathing in the breath of nature.

ECERMERARNEEE, RIT—BLFHIEANAE
TERIFEHRF ERIRES SRS AR S MM S E
T BERIP S O MEER, B K — AT B R A B S AT
R, UREBANTEZH,

In the hustle and bustle of life, people stay digitally connected for work and
private life, which may have a negative impact on the mind and body. To

protect our physical and spiritual health, we must take some time to detach
ourselves, and forget everything in the rhythm of nature.
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As one of MATSU's new products, Marsh bench relives people of physical and
spiritual burden. In a gloomy healing space, the pattering of rain washes off

complicated thoughts from people's mind with all returned to zero. Thus, the
mind is reset and prepared to embrace even more new creative ideas!

ASEMRER, BITRNELRE, 1EARFRZ.
The immersive experience of virtual interaction with rain removes all
distracting thoughts from the mind.

2. 61,58 Eh CO-CREATE

T HOIZE B, AOIREEG 28, MriigHEe 2 H,
In the "co-create” room, people of one mind seek the way of balance, and listen
to the sound of harmony and communion.

FLERAZ R LRTRAE, REM TIER EX PR EAE 218!
BB RRIA) A, BT X0, LB S T “PuRIHEE”, Af]
BEDS IR S H B A KRB EiE /7. HERA B E hER
“HE B, AN HEES,

Compared to programmed flow, future work is more about innovative
thinking with collective wisdom and problem solving. Through experiment,
practice and bold "fast trial and error," people can learn faster while

promoting the brain's creativity. When we "co-create" through mutual
collaboration, everyone will benefit more.

BEREMAFBNES, FENRNEE L, EMSMES
HEER, ILMEE Z BRI S,
Through concerted gestures of two people, the interactive induction unit

displays co-created ripples of multiple forms, which demonstrate good
teamwork between collaborators.

3. BX&£5.)3/2 CONNECT

T BREZE B, p EMIRITER R KD AT ENERNES.
In the "CONNECT" room, we share and discuss your imagination and vision about the
future office space.

ABEEHBEAINYF GHNV S OREFEIXR, HIEER
BRMEIEN HPREEN —RESMARILEREKR, TIEF
RHRRARXRES T AR EE AEER AEEMRENX
(SR

Human beings have empathy. When our mind and body are taken good care of, we
become more efficient and creative. One of the most important things is the establish-
ment of social connections with others. Interpersonal relationship in the work
environment helps people to build trust, understand each other, and create unique
culture and communities.

XA e, EREMATSURN B EIZEBEWINGSIRBR Y BALF
K, EEWINGSH ¢, AS AZBNRZSEEEEMEFNR
B,

WINGS, MATSU's interactive installation, hangs in this space. Pull the little ball in the

air, and its wings will flutter, so that tacit understanding and trust between people may
grow in a relaxing and happy atmosphere.
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WORK BOX 2, “EiRZ R”
WORK BOX 2—"Infinity"

MATSUBIEZRA:
FE LB SEFRAS T Uni_verso 25T,
IR, REPA SR & Velaxo

Innovative furniture by MATSU:
Uni_verso barstool series with countless combinations of foot and shell.
Modular Velax sofa of flexible combinations.

BE=1%it: Space Matrix
CONCEPTUAL DESIGN BY: SPACE MATRIX

Infinity, “TRZ 52", X2Space Matrixig HANI&IHER,
SUEMET . 2ELRKNESRA TBRNRANTLESE
B ERZ R BRI RIEIFR R . fESpace  MatrixBEF, F
MNEFEHEREAENERA—MEEIZEA, M AZIE
FEAMHNIIE— o

“Infinity" is the design concept proposed by Space Matrix, which revolves
around where to work, the fully interconnected ecological system, the seamless
integration between new ideas and technology, and the flexible environment
to suit the needs of users. From the perspective of Space Matrix, the world we

live in is constantly changing—from time to technology, which should be
embodied and extoled by the office space.

L9k, Space Matrixi®IREEE XM TIEEF, FESUERE
BERSIMITELRANERRTE S BRANXR, BE—M
MR ERIIX R, Space Matrixigt, BT a4 s EHA
EZRFLRERE, XEFREBRINEERNBEZIMEILUIREER, ™
EREBNIEB I ORI BNRENTERFHHE
MEEB LA T TIRFA S, B8 BRI R BN TREHIM BT L
WIRIRERR 7S AN S EIN A EEB R R X —1T L T
&, MBI FEEMH—LEMS E R,

Besides, Space Matrix also attempts to visualize the increasingly closer
relationship between future space and nature in this work box. It points out
that the life cycle of architectural space is being shortened year by year, which
means we need to invest more materials and energy, filling up refuse landfills
rapidly. But what if the plants in our work box can nourish the soil and nurture
the nature? What if the materials we wasted can be recycled? Emerging
technologies and new cooperation partners can make this industry-wide
revolution happen, and we only need to do something differently than usual.

WORK BOX 3, “BktHEF"
WORK BOX 3—"Out of the Box"

MATSUBIERA:

REA %, ANBEEMKIWINGSELRE,
MAERNM TIHITIRITHIRA™mda aR 5o
FRADAZTEFHBEEL, unitBXFAFESR.

Innovative furniture by MATSU:

WINGS, the interactive installation that puts smiles on people's face with the
fluttering of delicate wings.

Furniture product series "da a" with heavy mechanical industry design.

Unit adjustable table with screen, a pure land for thoughts in open office space.

M EAERENTNXR, TEABZ TEIMETE /IR
&, @S FH. B, a5 th AMRIFEXR, BERTRERL 2
BES, UEFEMT EDABRTRETEX.

Technology is changing the time-space relationship, and work is no longer
limited in terms of time and space. People stay connected with each other

via phone and computer. Therefore, office can be anywhere, anytime, to the
extent that "far” and "near" have lost their meanings in this context.

B+HEVIR I, HHHNEBE -T2 H QR —"T
PERNESERA”  TIES £IERIAR IETERME, A1 8
SR TIERS, IL TR RIABBRMETEE £, X—
BRNEEMATENE SR, BITEIDRAEHEL
MX & EERNIFE, LGB TSR A EN A
Bifo

The design of B+H provides thoughts on a brand-new office era, i.e., "work
is life." With the boundary between work and life blurred, people seem to be
working or ready to work at all times, which highlights the importance of a
sense of belonging and comfort in the workplace. Meanwhile, the
environment we will face is constantly changing and highly connected, and
our workplace will continue to update itself and adapt to data.

2t B+H

Conceptual design by: B+H

EXTXEFAIARN, B+H IXEEIRERN RNz m”, Sk
KIEMBVER T BHEFREE, RERRDAZERE
WS TR SRBY ML T T R EMM 2R A — P ABNEF,
RIEBFD AT ENNED AT ERRILR S, XiFpIRtS#H
—PRBERNRNTEXRRAXE, M2 HANSNE—ER
WAERHH SRS, SIEANRRDAZTEZREXEE
E DRNTHXR MBI ASRRZEN%ERSE,

Facing this future, B+H attempts to encourage people to "think outside of the
box" with Plato's metaphor of cave, and explore the deep meanings of the future
office space. The four-dimensional cube presented by B+H is an open box
symbolizing the integration between digital and physical office space, which
further transforms the traditional time-space relationship. Here, B+H discusses
the ideal state of human society with visitors in an attempt to provoke thinking
on the multi-layer meanings of the future office space: the time-space
relationship in office, the conversion of time, the tie between human and
technology, etc.

EB+HER, D AT RN T ERER HES, FABEX
PRARFEEHENNM, RIELEESAREEEB+HI “TIF
2F M2FERI2FH 2RXENESTREYHATE >

T SFEF TN, LR FREDRARITHERVEE

iEO

From the perspective of B+H, the design of office space should also withstand the
test of time, especially in this era with changes taking place at an increasingly
faster pace and flexibility playing an increasingly more prominent role. The work
box by B+H encourages people to jump out of the box, in an attempt to see more
social and economic changes with possible influence on the office space, and
promote wilder imagination about the future office design.
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FHIEMEP Y EZNERWIT, FRESEYER[IN Ko R
SH2020EMEIE, — B2 S NIFERHEXISEHS, BEEL
ZS, AR EN TR ER—AVE S Pk

Foreword:

The Pandora' s Box from the Greek mythology was opened. At the beginning of
2020, the pandemic broke out; the Black Swan event continued to evolve and
has posed both chances and challenges for all walks of life.

" ’ i EX A BMATSURRIE R4 7(2020, FEIERfL  Confronted with the challenges and opportunities, MATSU hereby presents the
e . 1 "l _."' = _' . OFF|CE>>T§FH?EI’I:§, 1§1¥I9ﬂo manual of 2020: OFFICE in the Post-Pandemic Era for your reference.

: |

Pandor( "ox
Al

i {RiAE "Home Office? "7 15?
Did COVID-19 make you a “home office"?

=g O

EEBRR, ZFrE AfKIHEEEE HOME OFFICE, FRT&E
BERNS AR AR MEIR HOME OFFICE BYRTTTI4,
HERE S TBIHISESTER KR UTRADHEARRE,
FILL, AR EARREBILASHATENXRZLETEE,
BHATESHTENS. BHEAE S, UNALLMIREFEL. ..
L X—IEBRIAT, MZEBEHERSMER, BREAMDER
HOME OFFICE BYRI{T14, & T iE& S FTHDAH .

POST-PANDEMIC
ERA

The "Artistic Distance” of Office

EAT R

OFFICERI“ZEARERE"

YmiE: BB, ®E  ElR: H MATSU 24 Editor: Alice Lu, Qian Peng Photo provided by MATSU

In the post-pandemic era, some people choose to stay with their home office:
the pandemic calls for "social distancing” and prompts people to try and realize
the feasibility of working at home; meanwhile, the mobile devices and technol-
ogies for remote communication/control provide the indispensable technical
support. It can be said that, in essence, it was not the pandemic that changed
the relation between people and their working space; instead, it was a collec-
tion of factors such as the flexible ways of working, the progress of science and
technology, the flattening organizational structure, plus the considerations for
safety during the pandemic, that urged people to turn to home office, a way of
working that fits the present.

MATSU A TE#45
HOME OFFICE #&
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O 2 "Behind the mask? "EREEICEIREEIRIHILINLT WK? "Expectation"{REIADE T B E R F| METHIOffice?

Behind the mask? How about your workplace etiquette? Expectation. Do you miss that office in the past?

AR, BEAPNIRER. EREREYFEER  Humans are social animals and have basic needs for communication, affection

MATSU BEZBINE, BEDAZARELFELRIN U — o MEAKSRSEN, LERDHRIZN-ET o8 FANT S o e By P e

Az, WEFE. /ES?@\%??(EXIVF SESEANBIER S > : - . ’ ERX, MR ERTLREAIRE RIREMERNZEIRWER  ment. In this regard, we want a space that '\’nduces cooperation.

Mzp, BREUVXAEBEBRUNEEREAXZ —DRT | : - : : M ; o Bo

B EXHEWRE, BHAERDANNAR, AR RING = _ - — o

WIERE, (RPN BB E, — - [ — | e = ; BiEE, AM1EEEEIE BENMESRNEE Y MEEHEH  In the post-pandemic period, people further realize the importance of commu-
- : ; - )y e =@ nication and cooperation, which they come to cherish more. Many have experi-

TS BIEA, B2 7 BF AN BN, S B2t R, i - 3 . - L d__im = j . ° enced a journey from the eager for freedom to the desire of returning to the

ELNNAY) EITHY EnlE N =Y S > - F " P : - group.

D REXRENIIZILN, ERAZE LT FAIAOE [k, SKIR
FEET RR?

MATSU believes in the value of dream. We believe that working space is the
witness of how entrepreneurs achieve their business ambitions; it is the place
where employees and thinkers have their working needs met and career goals
realized; it is also a subtle yet direct expression of enterprise culture. Working
place can create a business atmosphere of formality, produce a sense of
ceremony of working in groups, give play to role models who demonstrate
higher efficiency, and establish a sense of discipline and order naturally.

In the post-pandemic period, workplace etiquette is more than just an appro-
priate appearance and a detailed schedule, wearing masks is also necessary.
Ready to shine, Mr. /Ms. Masker?

O 3 "Work in motion"EBRD 2RI RRFIG T 15?

Work in motion. Run out of your inspirations working at home?

KBFa)fy HOME OFFICE, MR= B = FetRk, B{FE(RAYR AL Long-time home office make you suffer a lack of creativity and freshness. You
B TBE MIERSHASE, &S A Bk, BES m.ay alreafiyjun ogt of 'ms»pirat\'.ons. In a working spa’cre where you cooperate
AR IHE B — K with others, it requires motions, i.e. you need to move from one place to anoth-
~=VIYN B EI S — MBI E), BIMEAN T — 1T er from time to time in order to complete a task or goal, yet that is not the
1’E{{%§\Z§ﬁ—\, MBRIERFHITBEBIE, R2B{RFR—RIR  whole story--while in motion, you may encounter something or someone that
RNTESHE MEE— N FERENRIERHNE, HFESEE \'nsp.)'\res you. Ber itan uninten»t\ona\ facial expresyon or move, a casual conver-
e s HETAES KM $ sation between colleagues or even an alteration of light and shadow, the
ZEINERER S, EEAfER SRV Y, FERS shRYIS AR AR uncertainty that happens during the motion let go of your thoughts and ideas,

ERRHEN, ILBE 7, L RS . bringing life to inspiration.

Wingsiki#E B
5
Wingsibk

BEAEREN, 2—HATH, MaESESELIN,; BWERK LEEATEMR AR, BE— N F B AT B BR 0T, 3X a ‘y
S2MohH, 2BEKY, BB, 21FF1E, A1FILTE. Bahi MERRABNEETNEMEL, FELEIRER AR i
ANEPRSTURIRE, 1L BARE, iIE REFH K - [E=Er A8 OFFICE, {$9‘3$§LX?EE7FWE’WJ\’A$~}E, =

: HEBREFRE, HEHHHEBN ZARE, SBEMHRE .
While solid matter is certain and changeless and gas is intangible, liquid is fluid, — Y :_' #HE. .? 3 % -

free and open, allowing debates and mistakes. Working in motion is like the
liquid, it lets ideas flow and inspirations sparkle.

“ERIEIAR” , BIK, OFFICE NZARRE,

Cheers! To creativity! To the amazing "sparkles” that overflow! No matter what
today is like, tomorrow will be better and brighter because of us, and viruses
will finally be defeated. Take a closer look at the OFFICE of the post-pandemic
era, experience a working life that differs from the past, generate new ideas and
hopes, and share the beauty of “artistic distance" with classical paintings. Let us
welcome new inspirations!

"The post-pandemic era", scientific experiences, the artistic distance of OFFICE. ' o




Contact Us

www.matsu.cn

MATSU GROUP HEAD OFFICE
T+86 21 5456 0662
E info@matsu.cn

EEMIRCKERRH 686 5
No. 686 Zhaojiabang Road, Xuhui District,
Shanghai, P. R. China, P.C.: 200030

MATSU OFFICE FURNITURE
BRANCH OFFICES

MATSU SHANGHAI EXPERIENCE CENTRE
T+86 21 5456 0662

E info@matsu.cn

EETRCKERRR 686 5

No. 686 Zhaojiabang Road, Xuhui District,
Shanghai, P. R. China, P.C.: 200030

MATSU SHANGHAI SHOWROOM

E info@matsu.cn
EEHRTEFRATFRAXmEDEE 8 S
No.8 Nansha Road, Minhang Economic &

Technological Development Zone,
Shanghai PR. China P.C.: 200245

MATSU BEIJING EXPERIENCE CENTRE
T+86 1059007210
F+86 10 5900 7201
E beijing@matsu.cn

JEREBAX HAERRIS SOHOZHAB12-2 B12-3
B12-2 B12-3,SOHO2, No.9

Guanghua Road, Chaoyang District, Beijing,

PR. China

MATSU SHENZHEN EXPERIENCE CENTRE
T +86 755 8253 8001
E shenzhen@matsu.cn

AT RARR X ERRSSIE HERIR
9/F,West Building,Cafu Plaza No.5,

Guihua Road,Futian Free Trade Zone,
Shenzhen,China. PC.518000

400 630 9229

MATSU LABORATORY

SHANGHAI MATSU LABORATORY EQUIPMENTS
CO., LTD.

T +86 21 5456 0662

Elab@matsu.cn

EETIRCKERER 686 S

No. 686 Zhaojiabang Road, Xuhui District,
Shanghai, P. R. China, P.C.: 200030

MATSU ZHONGSHAN FACTORY

T +86 760 8550 8180
Einfo@matsu.cn

[REFUTREBEE-TUXTIKE
Industrial Avenue, No.1

Industrial District, Nanlang Town, Zhongshan,
Guangdong, P.R.China, P.C.: 528451

CHANNEL DEVELOPMENT HQ

T +86 760 8550 8180
Einfo@matsu.cn

[REFLTEAEE—TUXTIAKE
Industrial Avenue, No.1

Industrial District, Nanlang Town, Zhongshan,
Guangdong, P.R.China, P.C.: 528451

Our Partners

Kusch+Co Sitzmdbelwerke GmbH & Co. KG
P.O.Box 1151

Gundringhausen 5

59969 Hallenberg

www. kusch.de

Wilhelm Renz GmbH +Co. KG
Hanns-Klemm-Strae 35
71034 Boblingen

www. renz.de

Planmdbel Eggersmann

Vertriebs GmbH + Co. KG
Konigsberger Stral3e 3-5

32339 Espelkamp, Germany
Postfach 1413, D-32328 Espelkamp
www. planmoebel.de

Holzmedia Germany GmbH
Head Office and Showroom
Rathausstrale 61

71576 Burgstetten

www. holzmedia.de

Nimbus Group
Sieglestralle 41

70469 Stuttgart
Deutschland

www. nimbus-group.com

Toucan-T Carpet Manufacture GmbH
St.Toniser Str.84

47803 Krefeld

www.toucan-t.de

Karl Westermann GmbH + Co. KG
AlbstraBe 1

73770 Denkendorf
www.westermann.com

Burkhardt Leitner constructiv
GmbH & Co. KG
Breitwiesenstrasse 17

70565 Stuttgart

Germany
www.burkhardtleitner.de
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