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Magazine Section Information:

Consistent with our magazine's title and theme, each section is named using a Chinese character that uses
the character " ( pinying: mu. chinese meaning: wood ) as 2 component, or radical, of itseff. The
following list gives the sound of each character and the content of each section.
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On June 28, 2021, MATSU's 256th Anniversary Celebration with the theme of
"Enjoy 25, Challenge 100" was held as scheduled. Representatives from Beijing,
Guangzhou, Shenzhen, and other parts of the country gathered in Shanghai,
celebrating with joy in the renewed MATSU Shanghai Experience Center.
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Enjoy 25, people’ s words

During the event, Mr. Cai Yanguo, founder of MATSU, made an opening speech:
'In the past 25 years, we have gathered our strength and braved the
wind and waves to achieve the splendor of today. This is the glory of all
MATSU people, let us applaud for ourselves! South China is the place
where MATSU' s dream started. In 2020, Shenzhen exhibition hall was
renovated, Guangzhou company was restarted, and International
Furniture Fair in Guangzhou and Shenzhen exhibition have started;
Shanghai is the battlefield for MATSU' s dream. Based on Shanghai, we
graduzlly expand and deploy to the national market. In 2021, we will
firstly set up branches in Xi 'an, Chengdu, Wuhan and Suzhou. At the
age of 25, MATSU launches a new five-year plan. Our strategy will be
further implemented, and the pace will be faster, racing against time,
and coruscating new competitive strength!’
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999 pure gold customized ginkgo leaf (the
representative element of MATSU) badge
brooch, Shine and glory belong to your
day-to-day persistence!
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Thanks MATSU,
Thanks to every co-creator of MATSU,

It is the years of yours, Sl gt
It is the 6 years, 10 years, 15 years, or even 256 years of yours, that makes -

the success of MATSU!
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Challenge 100, Talk about the future

'With wind, the Giant Roc can rise to thousands of miles high'

The pride of poet Li Bai only wander in his liquor

But the natural pride of MATSU

With the ingenuity, ambition, and determination of people in MATSU
In the near future

Is destined to share the supreme glory.

There are you, me, and everyone in this glory!

Let's move on together, challenge 100!

--By Eve Chen, a 21-year veteran employee of MATSU

Be grateful in 25, thanks everyone

We are deeply moved by the persistence and dedication of senior
employees, and the hard work and passion of new colleagues are
also the driving force for the new development of our company.
From the commendation of senior employees in the 20th
anniversary, to that of the 25th anniversary, this is justa
beginning. In the future, the company will continue to praise
senior employees in every important time. MATSU sinet
hopes that more new colleagues will become senior empl
and more senior employees will become excellent employees,
making the MATSU family increasingly prosperous and brillizntlil
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In the past, we thought that the beauty of art was superior, as if it existed only in museums, books, and auctions. However, in
MATSU Shanghai Offic xperience Center, we can truly feel that the art world created by color and furniture has entered
everyone's daily office life he magic color illusion of future office can be seen here.

When the flagship store of MATSU was first established in 2010, it obtained LEED Gold Green Building Certifi

brand in the industry. After 7 years in 2017, it was upgraded and renewed with the spirit of innovation and new

years after the last reconstruction, MATSU once again invited the international design ager ySCALE to design and integrate it
into the imagination of future office and the magical color of "art’ to present the unique color of the "Magic Capital’ Shanghai!

3 £ o

ERBSRFEEENEEH.

why | feel so comfortable here.

& A i
' W C O Today, we have invited Simon Berg, the chief designer of this project, also the design director of anySCALE Shanghai, to take us into ™ B Wallpaper® 6%, #i: S
% _U m MATSU's "Future Office Magic Capital' .
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Project: MATSU Shanghai Experience Center
Completed: 2021

Designer: anySCALE ‘
Location: 686 Zhacjiabang Road, Xuhui District, Shanghai —

Photographer: Sam Huang, Vincent Wu




| MR | RiteRiE, REEE NEWS |

Q: MATSU B EBDASEEFIEPLERS
B, 23 2017 FE—REEES, FATE
WERAD, tTERESTFEFEARGE, BB
2017 FAEBEBLE 4 FRARRBEEMA
SRR T WL 5 HRE T ML A2 R FH
FEGEMEEIGTESRERMN? thin, —#]
ARENKSGTIERIE AR ARER MBS
7?

A: 2017 FEBPLRISE—RARNE: =E L,
FyaRRESHA SN , B S FIEEEER,
HfETE A EIEE. RITRAT ¥ EApIRmMER
B (FEXR) SIM—BeER, AHEES R
BE S, MR ENAE—RNRE, Nz
HASREHNRENE, AHEARTHEMESE
BE, BitzEsemiRiss; Mm-S
ERRFRRE S RIENFEBH T HERS
*o

FHMEIGERN 1IF =8, RINGBETERTRE, &
X8 MATSU 2 T REM A, &F. eI,
it EBWE EARENIRIBSYR R IE™ REE
BY, thibidERNTAEASIAME] MATSU FRéE
HEE.

3 2021 £F, X—R, Fi HERYIALE PO HITT I
CEREEAE" IEIRIR LA ORI IR E I E
EiE, AREMMRT MATSU MRS B
ERmR AR S EE WX S, 85
SR RS EHEAPE .

AmaAS LBNARET, mAL, FNR

—E=iE, NOERHEEK, fLEkieh
OHZEREMR, BEEHIMREEEMS T IhEE
51 S—EEEDRMMTENN, E=E
MARTITES=NRE, B=ENHTHEEX.

Q: The original MATSU Shanghai Office Life Experience Center
has a lot of blank space. In the first renovation in 2017, it was
injected with new vitality, making the space more diversified
and innovative. It has been 4 years since 2017, so what are the
similarities and differences between the two renovations?
What has been upgraded? Which parts are reserved? What is
the overall design concept of this upgrade? For example, what
is the purpose of changing the original long meeting
discussion area at the entrance of the second floor into a
leisure area this time?

A: For the first renovation of the experience center in 2017:In
terms of space, the original building structure is not regular
enough, with multiple pillars and walls blocking it, resulting in
lack of transparency. We use translucent polycarbonate
[sunshine board) to make a consistent background, and use it
to wrap every wall and column to enhance the sense of unity
of the space. In addition, the strong reflective property of the
material itself can improve the spaciousness and transparency
of the exhibition hall, and make the space full of sense of
future science and technology, while the sense of mystery and
low presence of translucent polycarbonate will not make it
overwhelming.

In addition, in the 1F space facing the street, we set up a
display shelf, presenting seats of different materials, colors,
and styles, allowing visitors to select products based on the
actual effect to a greater extent, while allowing passers-by to
recognize clearly what MATSU can do.

In 2021, we add the elements of Shenzhen Experience Center
to Shanghai, including 'container’ wallboard and port-themed
decorative painting, since they are telling the story of the
MATSU brand: a national high-end furniture brand has reached
a strategic cooperation with German companies, bringing the
most advanced concepts and designs across the ocean into the
Chinese market.

However, Shanghai office is different from the Shenzhen office
in the layout. Shenzhen office has only one floor, and the
entrance is social activity area, while the Shanghai experience
center consists of three floors. Therefore, we have made a
functional distribution according to the floors: the first floor is
mainly used for social activities, the second floor is for staff
work and meeting, and the third floor is for administrative
executives.

QAERUE, WAKEFESHAR/R, BARNFHEMR
MATSU A 5RTHIS RIEFARBUER I OEEFR
My (Bhek) REHR?

ARRIE, EBNRTASIZRIISZ, BUEWNARRET
FIBNEZ, MEFiy 3TN IEFEERS™RETE
THER— M. BRIVMBARERETAMN, 2NERTF
iR TEmE MERNER, REATFER. XHETURA
LERK, BREMRTTERREE.

Q: Compared with the past, there are more office needs in this renovation. How
did you balance the needs of office and display for MATSU? What is the overall
plan (traffic flow) of the upgraded experience center?

Az In particular, there are more employees in Shanghai office than in Shenzhen
office, so there are more job positions needed. How to balance the work
experience of employee and product display is indeed a challenge. We hide the
desk area inside, and the meeting area is used not only for communication and
collaboration in actual work, but also for display. In this way, the display area
can be maximized without sacrificing work space required by employees.

Q: bk, EhHHNERNGEHE, AWEY. SREE. AHSHERERHEERX
NMTREETHF, BRREHBENATEYSSAIDAGERALKEREFERTZY, 1
BXMANTEZANTE, HNGERNERSNXE, AISMET LESRIINGEPLZE
B ARF? XX LE?

A N R ROENRRES DRI Z —, FIUERIMERRBEEXER , FEZEER
BIERY, FTERARSERIBRIEEE, ILXEhERNER, WFTEE.

T LiEHhE, BIIHELAEEEA, MEREERAIGHES. i LSEEMZH, R
UBEMBEAT RSAE. FUTNBFRFEXHELE, S5 R SHEERGYIRAE
—REeEE R AR,

Q: Why choose these elements, such as the Shanghai urban elements,
impactive pattern or colored carpet, tropical plants, metal ceiling, wood, and
grille wall decoration? The colorful glass and tropical plants is similar to
Shenzhen Office Experience Center, but there are also some more diversified
elements added in Shanghai, such as ceiling in highly saturated color. Could
you please introduce the similarities and differences between Shanghai and
Shenzhen experience center? Why is it handled in this way?

A:How to inject new vitality into the experience center is one of the design
challenges. Therefore, we use partial hollowed ceiling to enrich the spatial
hierarchy. At the same time, the bright and vivid colors allow the ceiling to
become a leading role, bringing vitality to the space.

We do not directly apply Shanghai urban elements , but convert them into
design language. For example, Shanghai is known as the 'magic city’ , so we
used a lot of bold, crazy colors to echo this magic. In addition, we also skillfully
integrate the map of Shanghai into the purple carpet of the third floor.

10-11



| MR | 3&itERE, REEDE NEWS |

Q: FAINRTTERBRAFEN, ERNAERREZELS TR
BEAXRE—ENLAMER, UERBZINNEAEN.

AZRMNIBETRIFVEREHETES EENERRAL
&, MR hEn, 5 MATSU REEHERN
Kvadrat @ EEHEREATT L. MNERERNE, E&
BEEFRNER FHURSNEESER, LETFESNE
AR,

Q: FERF NG R TR B HEE) A EXES? RN AR
REY?

A ES A —R: EREE EEFEPONERM E, R
BSARUSEZEINTREE. FAUESH ERITEFAN
of 5, AAERNARNEN, LEHEAETENIINFRE
fER.

G o

Q: The elements are extremely rich. How did you integrate multiple elements in
a limited space and maintain a certain sense of contrast, forming such strong
visual impact?

A: We choose unique patterns and material finishes to combine with the
original classic furniture to form a new visual impact, which is in sharp
contrast with the Kvadrat net-colored fabric commeonly used by MATSU. It feels
like that the original classic models are supplemented with unique colors or
graphics to create a limited edition car, giving it new vitality and a different
feeling!

Q: Are there any difficulties encountered in the overall design and
construction? How is it solved?

A: One of the challenges in this project is, on the basis of the original Shanghai
Experience Center, to find a balance between preservation and upgrading. We
did not make any major structural changes. During the time of upgrading, the
Shanghai flagship store was still open and in use.

O ZRMEABRITHKRT, REBAZEKEZESIERE
SRH=ERERER B T2

A TUTE, 80 IEEAMNELENFENE, BEEIIERR
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FER e RE AR

Q: The third floor is a high-level administrative area. How did you balance the
dazzling sense of the whole space and the positioning for the pursuit of the
sense of business?

A: Now, the post-80s generation has become the backbone of enterprises. As
the management of enterprises is getting younger, they pay more attention to
and pursue novel things, and they are more willing to accept rich colors and
space layers brought by the sense of contrast and collision. Also, they want the
office space to demaonstrate their identity, taste, and ambition, which is
particularly important in China.

The collaboration area at the entrance of the administrative space on the third
floor is also my favorite area. It is novel and has a sense of quality.
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Q: In the post-epidemic era, China is in the process of rapid urbanization
supported by Internet and high technology. In this context, what do you think
of the future office mode and office environment in China? What kind of
foresight and feelings do you have for the future trend?

A: The epidemic made Chinese office workers experience a long-term home
office life for the first time. This has changed office mode in China after the
epidemic. In the past, check-in supervision is a common phenomenon, and
employees must work in fixed positions so that their superiors can check their
work status at any time. The epidemic has forced Chinese companies to trust
the subjective initiative of employees after the convergence of corporate and
employee growth values. In the post-epidemic era, companies begin to give
employees the freedom of flexible choice, allowing them to choose a focused
work environment suitable for their current situation, where the office space is
used more as cooperation areas and meeting areas.

That is also why the cooperation space of MATSU' s flagship store occupies the
largest proportion!

Q: MATSU is celebrating its 25th anniversary this year. As a long-term partner,
what is your impression and experience of MATSU?

A: We have designed several experience centers for MATSU, including Shanghai,
Beijing, and Shenzhen. We are passionate and excited while working with
MATSU, Mr. Cai, the helmsman of MATSU, is very open and far sighted. He dares
to break the game and try new things. He enables our design team to
implement novel designs, which is very important for designers to complete a
design project!

And, | hope that MATSU will keep this vision and courage to accept and create
new things during its centenary journey, and become younger and younger!

14-15
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rniture X-brick (1.8kg self-weight, witkE
MATSU ATTENDING DESIGN SHANGHAI WITH 3 BOOTHS *

comfortably experience the original
B & B WaERHaEHE Bl AR IriE i Editor: Chelsea PFeng  Photographer: TY & Landis Wang & Chelsea Peng  Photo provided by MATSU

¢, and even surprise of outdoor brainstorming

inspiration.

b

202146 B3 H-6 H, 4 AHAMREG, MATSU &
2513t Lid, BRLU "RWBIR, #0475 BREAK
LIMIT FOLLOW FLOW” i £ 1 = # 7 £9: W216, K002,
M700 ( R{i1S) o
From June 3 to 6, 2021, after two furniture exhibitions in Guangzhou and
Shenzhen, MATSU was invited to participate Design Shanghai, again with the

theme * BREAK LIMIT FOLLOW FLOW™ presented in three booths: W216, K002,
M700 (booth number).
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GOT CARRIED BY MATSU IN DESIGN SHANGHAI: TEACH YOU HOW X-BRICK CAN
BRING AN EASY EXPERIENCE DURING EXHIBITION AND WORK.
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Comfortable visit:
Visiting Design Shanghai in Expo Exhibition Hall with X-brick, it can be a seat when you want to check
the brochure or listen to the sharing from famous designer, helping the flow of ideas and inspiration.

In the booth No.W216 of Shanghai World Expo Center, MATSU displayed X-brick
and Flomo of MATSU Westermann wp 3 series, the new furniture works that
subvert the traditional training and sharing model, presenting a flexible health
office gym with urban vitality and suitable for teamwork.

HRAFANE &

BREY X-brick, BRASTEBIARA, XVE 1.4kg, HITIHEE 200kg, 2
GER, TERBE. ZRFIINOR, TREDATEMLAEZEGR,
HAI R E.

Easy carry:
With a self-weight of 1.4kg, X-brick can bear 200kg. It is a portable brick and can provide a variety
of arrangements through different combinations, subverting the traditional layout of office space.

ZiS=F

X-brick BITi&H K 3 ARG 8 FLIFRE; RERIRIT 5B ARKE
, EESTRFXAASHEE LIS 3 AR M. H. 8. E8; 8
ELSMIMRAE: ENSHZEIL HEAKR. REEINL kMR, MEFS),
D R TR+,

174

S5k, £ MT700 70 K002 BIE MATSU LIEMHAES, BBEXR
BRI B R 5 S T T RARTES, LR
RNASERHERAN “REDA" H: (ERBSACAS. B3, SUEN BRI RS SRR, SIS,
Xbrick BSEIIREHRE, 0 T{ETF RIS TBIERE , (2658 5 HRM A SSRA
Ha, (RFREED, SRS S RATREH R, X-brick B T IERE MBS, &
THEEWN S

Energetic work:

X-brick can create eight work forms involving three different fieldsThe modular design and systematic ~ Examples: used as a modular stool or footstool, or combining with a tabletop to be a training table,

In the booth M700 and KOO2, based on the concept of flexible office, MATSU displayed
its own original designs including product series of Leisure & Collaboration and
diversified work position system, to show the ‘flexible office’ that integrates office and
life.

accessories enable X-brick to be combined with different furniture and be suitable for three fields:
office, education, and sports, creating at least eight working forms: adaptation and sharing training,
discussion and negotiation, business conference, brainstorming, group learning, team building, leisure,
and silent zone.

conference table, etc. X-brick is a flexible partner of the space, invigorating the work environment and
encouraging people to communicate and interact with each other. Innovation is opportunity. X-Brick can
change the inherent viewpoints of users by changing their perspective.
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The space "new creature” arrivals on the earth
againl Being upgraded and transformed, it is
presented to the world in @ more diverse form.

ATTENTION !!!
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ATTENTION!!!

THE SPACE ‘NEW CREATURE" IS COMING:
MATSU'S BRAND NEW CASUAL PRODUCT ETEA

iRI5: BB EH: B MATSU 2t Editor Alicelu  Photo provided by MATSU
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elTea after 15 years

MATSU upgraded the classic seat eTea of partner Kusch+co.
The new eTea, with multiple shapes of leg, flexible accessories,
and rich colors, can be applied to more scenarios and satisfy
more space and function needs for users.

15 years ago, to explore the earth, the hollowed back of eTea is
like an eye, having an insight of your life, full of mystery of
alien creature.

15 years later, to better adapt to the earth, eTea covers the
single eye, only showing the two sides of waist, which makes
the alien creature more attractive.

Attractive waist

This is not all about the upgrade. Engineering plastic chair
board is used on new eTea, with both high strength and
toughness, bring stronger modelling and economy. The T-shape
design of the chair back can better fit the ergonomic
requirement in Chinese market. When user leans back, the
chair back will tilt back and give support to a certain degree
according to the user’ s weight. Besides, with an easy-to-clean
nature, plastic surface makes this alien creature more
adaptable to market demand on the earth.

eTea’ s ultramodern appearance makes it more fascinating and
will not be outdated for a century. eTea can firmly support
user’ s back while creating space and relaxation for the waist,
and the thickness of backrest also enhance comfort.

£

T WA TEEYERE, SRER, SRR

How to land

In the beginning, only four-leg and sled-leg options are
available. Under the leadership of chief designer Gianni Jiang,
upholding the concept that "design is a consistent and
continuous creative process, but not a specific style™ |
MATSU" s product design and R&D team has developed
multiple shapes of chair leg to fit more spaces.

Si=gs oubisag

Gianni Jiang
MATSU R&D manager Gianni liang
8=

MATSU 3858 irFf R TS

2016 4, Gianni Jiang Wi = R TR =M.

FZIHE—RHHSENeEEE, mIEEE
BRI ZIRIT ¥,

M 2019 SR MATSU A EHSTIGHE, M
SiEHE, FARATANINEETSR, MEF
FESENABATHREAERE, BABHNS
RETTiEZP, URATREARE.

In 2016, Gianni Jiang graduated from Nuova Accademia
di belle arti di MILAND [NABA).

Jiang believes that design is a consistent and
continuous creative process, but not a specific style.

Since joining MATSU in 2019, from the perspective of
space, liang with the team explores furniture' s role in
people’ s lifestyle, takes inspiration from life and work,
extracts interesting elements to make a warm design.
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Metal four-leg chair (optional armrest) :

The four legs of eTea, the stackable legs are easy to store and
save space. |t is suitable for leisure areas, working areas, and
dining areas, fitting all the attributes of different spaces.

Wooden/metal four-legged bar chair:

The ultra-high legs can bring user a higher and farther view on
the earth.

Plastic storage training chair:

The eTea with plastic tray allows goods on the earth to be
stored and placed, making space tidier and helping people
concentrate more on study and work, which is suitable for
educational training space or office space with more needs for
storage.

Four-star high roller chair:

Four-star high rollers enables eTea to smoothly move to every
corner on the earth, shortening the distance between people,
suitable for senior management area, staff area, ete.

Metal sled-leg chair:

Have you ever been carried by an alien on a sled through the
sky? sled-leg option is now available for Plastic eTea, bringing
you a light texture like flying across the sky.

i
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(3) HERHF, BREFIR, ERTRUR.
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In addition, many accessories can be chosen
to match chairs

(1) Hard-wearing high-quality fabric cushion can be used
together with wooden chairs, adding a peaceful atmosphere to
the surrounding area.

(2) There are two options for metal legs: metal painting and
metal polishing, which can be personalized according to space
atmosphere

(3) Plastic armrest and plastic writing board are suitable for
meeting area and training area.

wEEIE

EFH0 eTea, RBENAZEY

MY FENRESHEEMARLY, TEMNEARE, T2
AR NELETR RN G2, BNSHARANEE
EEMNAILLESE 4T, BIFHEPBEN; m MATSU NEL
iteA I, ILANREN WEYT EEMBK, PRI
EAAETE.

L3

Soft and tender eTea

From ancient China, or the astrologers of ancient Babylon and Egypt in the
West, to today' s modern technology development allowing space flight,
human' s yearning and exploration for the universe have never stopped. As
for MATSU, it makes the "new creature” from outer space to settle down an
the earth and accompany people in work and life.
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MATSU" s partner KUSCH+CO has been recently working with Aramark to create a
comfortable and efficient energy-supply station for Aramark Refreshment Services,
a subsidiary of Aramark that provides food and beverage services.

Founded in 1981, Aramark Refreshment Services is one of the largest refreshment
services providers in Germany and has provided intelligent tea and coffee machines
for over 4,000 companies. Employees can enjoy meaningful moments or grab a
quick snack and everything in their inspiring break room, which is not only an
efficient energy-supply station but also a perfect place for a little rest.

,f

AN EFFICIENT ENERGY-SUPP

PLY STATION IN G
THE BRA K

AND-NEW OFFICE SPACE OF

BiRR=E LR GEN TS5 RAFMER
FR BRI, L= 7S D RIER SRR
2, HENEINIEE 5@RFIVE & LaVEEE

For its own energy-supply station, Aramark Refreshment
Services has light colors as the ruling tone, whereas the dark
furniture and carpet stand in harmonious comparison, adding a
sense of calmness to the dancing vitality. For vitality, it has

Aramark Refreshment Services £F 7

ARAMARK

BI%BR, =B E AN, M AR T T _LEKaYEE

;MR R, ABKNjord FHEAEEREEY
FEHELR, EHEAERNNEN, BRT —H
g . HIETEEERS, [ SR {PeY e £ —E MNE,

partition windows in vigorous yellow and plants in brilliant
green; for calmness and warmness, it has the low-key Njord in
dark gray, which allows people to appreciate the food itself for |
a better appetite. Take a seat, and you' |l realize how spongy the | |
chairs are. Sit back, relax, and enjoy your food!

BTERITFEN B,

A%

E%? 1?7’ 5% SHMENT S

Aramark Refreshment Servicesia 28581
I2iE) OBk, F57KiE) F AR, Fras R #EaY
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Aramark Refreshment Services believes that every coffee
bar, tea room or leisure area can offer more than just
snacks and beverages. Break rooms could be an efficient
and quality energy-supply station where people come to
become refreshed and get inspired, so that they can better
connect with each other and be more positive at work.
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*Njord chairs from the KUSCH+CO series of MATSU
Original design from Germany, Made in Germany

of materia
n and

Design Av.ard and fhP IF Award. The upper p.,rr \
remind you of a "holy grail® from one of those western myths,
upright and reserved.

In additien, the Njord chair back is a hfghligh‘t for its all-in-one

felt design. Compared with traditional wooden chairs, Njord .
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HAPPY SOCKS i/ AZF|g]

COLOR & FUN FOR FASHIONISTA
HAPPY SOCKS" BRAND NEW OFFICE

R BB BE: RER. BB Editor Alice Lu Photographer: Vincent Wu, Feng Cheng

Project: Happy Socks (hE S &8
Address: F[E - F

Areas: 100075 %

EPC & Office Furniture: MATSU

Interior Designer: anySCALE
Photographer: Vincent Wu, Feng Cheng

20214 7R, E#F Happy Socks i AHEH 2
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HES BT " HRFRRERTEF EFER
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In July 2021, Happy Socks moved into its new head office. As a
Swedish legendary sock brand fashionable the world, the
overall interior design style reveals their corporate philosophy
‘Color world, Happiness everywhere!' . Adhering to the design
concept of ‘Born to be Seen’ |, the founder of Happy Socks gets
rid of the old concept that 'socks hidden in shoes and pants
only need to keep warm, without the sense of design' , and
gives full play to the fashion of ankles.

They pay great attention to color and creativity, and also
expect to convey happy emotions in a colorful way. At this
time, MATSU not only provided the overall solution of office
furniture, but also contracted the whole project including hard
decoration, furniture and soft decoration planning and
construction. In terms of interior design, MATSU invited its old
partner anySCALE to create an enjoyable office space for
Happy Socks.

BEEARNRKEZ

ERHRBEZ TNEHT, RIS BEETHANKF N
TH!t0EHappy Socks, MATSUflanySCALEtBIAAERES
BT REFETFRIFZ L, BN ZMANBEFEHAZEZH,
Biniest i REALE, MR R THEIERE, LUAR RBURL
RIS, ERH BN A S 458 9 4=40 . X BE B =5i8] fU IR R B
%, TMERTEHFR T BRI RREE!

ARIT, BN 7 AR E BN E T 57, e EEREHappy
SocksHIEHTBISTT R B # 6, SR BTES SE1 DR
BIER S $7E R B i AR SR

MESIF & RIME Z, BILEEING, ER8RENRE, 1
M5 BTN, TS5 ERFEE R SR ELTEH
B BANAKEEPlume®, MERBRIEHEZ LERE
5 Ao

Looking out from the arc-shaped window, you can see the inner sea and enjoy
the widest view. The city echoes with the sea, and the air and clouds penetrate
with flexibility and joy. Lying in the large lounge chair Plume by the window, it
is like floating above feathers and enjoying the joy above the clouds.

The Happy Magic of Color

Happy Socks, the king of color in hosiery industry, successfully made the socks
once hidden in the shoes a fashion trend! Like Happy Socks, MATSU and
anySCALE also believe that colors and patterns should not only exist on
clothing, but should also be integrated into the overall office space, and use an
immersive atmosphere experience to stimulate creative inspiration of staff, so
as to achieve resonance in the soul, enjoy and create the colorfulness of work
and life. This is not only the happy magic of space, but also the happy magic of
life given by Happy Socks!

Entering the lobby, there is an electronic screen outside the carridor, which
plays the |atest design inspiration and products of Happy Socks in turn. The
strong color impact and avant-garde fashion modeling promote the fashion
and joy from Sweden.
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The designer is trying to create a free office environment, hoping that
everyone's working status is within the collective visual range, each working
area is open and unobstructed, and all behavior norms and orders are
generated in the self-discipline among colleagues, so as to constitute a positive
working environment.

From carpets to lighting finishes then to table screens, MATSU and anySCALE
together “transplant’ the red, yellow, blue and green with high brightness and
saturation from Happy Socks' products into the space, fully showing the Happy
Socks' craziness on color, which can be said that greatness cannot be achieved
without ob: n. However, the distribution of color is not completely divided
according to different functional departments, but permeates each other,
which ismore in line with the flexible needs of expansion and mutual
penetration between different functional departments at any time.

Many people think that rich colors can make the space be brilliant easily, but in
fact, while increasing the richness of colors, it is also more difficult to grasp the
sense of quality. Since different materials are used in the same color area, the
colors of same color system between materizls will produce a certain deviation
because of molded product, coupled with strict cost control, the selection of
materials and processes is very limited and even more difficult! This process
requires the efficient and decisive judgment of designers with rich experience,
but also the repeated comparison and selection of color samples under the
time limitation, so as to finally reach a better balance. It is like the patterns and
colors of Happy Socks, with collision between bright colors, through countless
reconciliations, to achieve interesting combinations, without losing the balance
of their own characteristics.
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X-brick& Designer Toys,
Play Workshop
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In addition to color, anySCALE and MATSU use ‘redundancy’ in visual design,
rather than the so-called extreme simplicity in the mainstream market. For
example, wide desks, comfortable ergonomic chairs, and attractive and
interesting soft furnishings are all factors that make employees 'fascinate’ the
office. They directly affect emotional elements and working status of
employees. At the same time, it is also the sincerest care from company to
employees, so that employees can create more value for the company.

The designer makes the space more flexible in the way of ‘less hard decoration
and mare soft decoration’ , which is convenient for the enterprise to adjust the
office space layout according to the changes of organizational structure and
layout in the long-term planning. To a certain extent, it also contributes to the
sustainable development. The furniture with pretty appearance and high quality
will give full play to its maximum value in the sustainable process, so that the
office of Happy Socks will become an everlasting base for 'fashionista’ . As the
general contractor, MATSU also makes the overall space budget of Happy Socks
more scientific and reasonable in all links, so as to better implement the design
method of 'less hard decoration and more soft decoration’.

For such a flexible space, the best match is the x-brick from Westermann series
of MATSU. X-brick is a group of very light, flexible, modular and creative
combined furniture products. Its wealthiness in sporty texture and youthful
attributes makes the demand function and emotional expression of the
meeting and training space hit it off immediately. The lightweight design of
1.4kg can bear a wight of 200kg, and the modular features give access to a
variety of different modes here, such as 'ordinary meeting' , "small party’ , and
‘brain storm’ 1 5aid by Tom, one of the founding pariners of anySCALE, "X-brick
cleverly accommodates roadshow ladders, normal meeting services, and bar
counter and chairs in a random and varied manner, 'wonderful' is not enough
to describe it."

iah, HRREERANFAAUR, XEiRREREN
ENMENTRE, BRIAELTEEANEREHREAMRMN
84, $§ Happy Socks MRFIEBHEA— P ESNEH,
FEk=EEg&H i T BB ZNERE, R
WREDEBINDLRENE—HENEE.

There are designer toys from customers’ private collections. These toys with
great artistic sense and collection value can just bring more pleasant emotions
to the users in the space and push the happy emotions of happy socks to a
higher level. Therefore, enough display positions are reserved in the space to
allow these happy elves to fully penetrate into every corner of the office.

it=E R A FRAE NP,
iLEIfE T R BT 57

Let the space be youthful.
Let the creative spirit stay with colors!
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Project Info: e-Towndt RIFEEFAA R BEFGRE AR
Project Area: 3000m?

Project Designer: e-Towndt IR EERFAA £ BERBRAFE

Office Furniture Brand: MATSUT338$837
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USE "VIRTUAL" TO SERVE "PRACTICAL", LEVER THE FUTURE

OF BEUJING DEVELOPMENT DISTRICT WITH TALENTS
NEW OFFICE SPACE OF BELJING E-TOWN INTERNATIONAL TALENT DEVELOPMENT GROUP

IR MBI WE: TR Editor: Alice Lu Photographer: Zhenwei Fu
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In 2021, Beijing e-Town International Talent Development Group upgraded
its original office space, of which the solution was provided by MATSU. The
overall style of e-Town is modern and simple, with white, beige and woed
color as main colors, highlighting a peaceful and decent atmosphere for the
whole space. The leisure furniture in public area colored by vellow, gray and
bule, activating space and alleviating the fatigue in work.

Beijing e-Town International Talent Development Group was
founded in 2000 by the Human Resource, Labor and Social
Security Bureau of Beijing Economic and Technological
Development District. For 20 years, e-Town has been committed
to providing professional human resources service solutions for
enterprises. Many famous companies have become their
customers, including Huawei, Ping An, GE, Sanofi, Unilever,
Kuehne & Nagel, PetroChina, Sinopec, etc.
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MATSU" s upgraded eTea seats are applied in dining
area, and the color combination of gray-blue and
white brings a tidy dining environment.
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Joy color in peace, leisure cooperation area

The lights floating in the air of tea area are like honeycombs, where talent
"little bees” gather and spread to cultivate their own garden by hard
working. Between window and the cylinder core, Uni_verso’ s low-back bar
chairs are used to form an ingenious collocation, which provides infinite
extension to vertical and horizontal vision, making the space no longer
oppressive. On the other side, the high-back Wings sofa provides a certain
degree of privacy to public space, both independent work and small
conversation can be conducted here.

MATSURIEr R R TN EMarsh A\MEF R TERNE, &
WA, it AE RIS R LURB E A, FiE A K
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Marsh, MATSU® s new leisure sofa series, is housed in staff activity room.
Marsh is soft enough to be sunk into and allows users rest comfortably
after activities. The bench form makes space more open and transparent.

€ MATSU Marsh Sefa

(&) Link: P20-P23 MATSU $hiRif S eteast A

Keen awareness in order, the staff area

The ant ergonomic chairs in staff area have long antennas, symbolizing
that e-town, as an international human resources company, has a keen
sense of the industry to explore and match talents and companies.

No one knows the one better than the self. This new office space of Beijing
e-Town International Talent Development Group is also designed and built by the
group for itself, which the company’ s peaceful and modest attitude and Chinese
etiquette are deeply rooted in, presenting the group will use culture to gather
efforts, and use talents to lever the future of Beijing Development District.

T

MATSU Wings Sofa

MATSU Singlax Sofa

MATSU Clover Lounge Table
Kusch+Ca Uni_verso Barstool
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25 years is not only the 25 years of MATSU, but also the 7
years, 8 years, 10 years, 11 years of the MATSUs... We face
challenge and embrace the future together. In addition to
the commendation on the 25th anniversary celebration on
lune 28, the editorial team of SHU has a dialogue with the
people who have grown rapidly in different fields of

MATSU, learning from their experiences, and growing
together!

Photo provided by MATSU
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Q1: From product program planner, product management to chan-
nel expansion director, three different positions in 11 years, what
attracts you to work at MATSU for 11 years, and what attracts you
to rotate three different positions? What is the influence of these
three different positions on different stages of your career?
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AT:MATSU has a relatively comprehensive and rich product system,
including products from independent REtD and those from eight
major partners. The experience of product program planning
makes us be proficient in product performance, price, and colloca-
tion, and can be applied to customers with different styles and
budget needs.

The role of product manager is like "the biggest internal salesper-
son in the company”, that | must sell products to MATSU itself
first. From extracting product performance to market selling
points, we can have a more systematic and comprehensive under-
standing of the product market in office furniture industry, to find
opportunities for our brand and pain points in the competitive
product market, At the same time, this position also allows me to
have a better understanding about the composition and advantag-
es of the praduct price, which lays a good foundation for expand-
ing channels, supporting actual projects, providing price allocation
suggestions, and negotiating cooperation with dealers and
engineering agents.

The deep cultivation of technology in the past few years has
definitely provided me with equipment, skills and sufficient weap-
ons needed on the front line of channel expansion.

With the years of back office, | have built good communications
with every suppaortive team, which enables me to communicate
smoothly with various coordination departments in channel
expanding activities.

MNEBEAREXEIRERRAR
02 T, HAGEHEARNEEAL,

RRNEERARRURERE S
Z BRI EE?

Q2: From supportive technology-related job to channel expansion
which is market-oriented, becoming a comprehensive management
talent, how do you adapt to the transition between different
positions or roles?
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A2: Channel expansion allows me to face the market more directly
and get the first feedback from the market, so that to identify the
real customers of MATSU, clarify the real needs of the customers,
and quickly provide or adjust the plan and strategy. With the
background of product program planning, | can better understand
how important the efficiency of solution is for key customers! |
believe that brands pursuing corporate culture and the enterprises
expecting artistic aesthetics of office space are the real customers
of MATSU!

Bz mEE , EREEMATSU
X 25FNRRE R T ATTERXE
T, XS5 7T HEERIFT?

Q3: You had experience about product management before. What
do you think are the characteristic changes of MATSU' s products in
the past 25 years? And which key parts did you participate in these
changes?
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A3: Before 2010, MATSU's products were relatively German style,
simple and cold, focusing on the pursuit of functional satisfaction
and extreme appearance design, while the proportion of imported
products from international partners was higher compared with
present; After the establishment of product management center in
2012, MATSU not only increased the scope of authorized produc-
tion with partners, but also independently developed the DONE,
Landscape series and other space desks with competitive prices and
good quality, to ensure the landing of products in market based on
maintaining a sense of design; And since 2018, we have cooperat-
ed with external independent designers to develop many series of
leisure products, which not only enriches public area products of
MATSU, but also makes us unigue in the industry.
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Q4: As channel expansion director, what do you think of MATSU's
brand influence in local markets at all levels?
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Ad: Generally speaking, it is undeniable that companies in first-tier
cities have a broader vision and they pay mare attention to the
presentation of corporate culture in office space layout, while
second and third-tier cities are mainly focused on functional
needs. MATSU has been developing steadily in the mature first-tier
cities like Shanghai and Beijing, while starting from Guangzhou
and Shenzhen to deeply develop the South China market; In the
second-tier cities, MATSU has fully entered the southwest market
such as Chengdu, and has continued to explore central cities such
as Wuhan, Zhengzhou, and Changsha. For the second-tier cities,
during inspection and training, we explore high-quality third-party
cooperation organizations, whether designers or industry dealers.
For enterprises paying attention to the brand benefit and market
influence of MATSU, local partners will be chosen through real
projects, to enhance the understanding of each other in the
process of project cooperation, and then determine the possibility

of long-term partnership.
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Q1: From design to sales and then to general manager, there are
three promotions and changes in positions and functions. What
kind of efforts and struggles did you make? What are the impacts
of these three different positions on different stages of your
career?
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Al:Since | joined the company, | was lucky to participate in the
construction of important exhibition halls all over the country. In
this process, the brand spirit, corporate culture, and product
concept of MATSU have been deeply imprinted in my mind. Later,
as a space design consultant, | have cooperated with the sales
team to participate in actual project process, from which | felt and
learned the professional, brave, and progressive team spirit of
people in MATSU, and that inspired me move to the front and win
the trust of customers with expertise.

Thanks to Mr. Cai, It is his insistence and belief in the brand that
makes me full of admiration for everything about MATSU. Mr. Cai,
a talent scout, continues to discover my potential with careful
guide and help, which makes me move on with courage. Every
change in position is the trust from our team, and it also sets
higher requirements for me. | always achieve the established goal
step by step, remain true to original aspiration, and keep mission
firmly in mind!

As for the impact on my career, | will be more determined to work
with like-minded colleagues to create a new brilliant future on the
platform of MATSU!
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Q2: What did you learn from it? Can you share with the newcom-
ers of post-90s, post-95s and post-00s in the workplace?
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A2: | always share with team members that no position is superior
or more difficult than another, and the only differences are the
responsibilities carried by each of us. Every experience in career is a
foot stone of growth. In this ten years with MATSU, | got married
and settled with gratefulness. In retrospect, all the people and
things | met have helped me to enhance my cognition and broaden
my horizons, | gradually put down young impetuosity and uneasi-
ness and face every challenge more maturely and calmly.
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Q3: As a young and promising leader, how do you manage the
whole team? What do you want to say to newcomers in the work-
place?
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A3: Now the Generation Z has basically become the main force of
our team. | really have felt more thoughts and passions of the new
era from the young people of Generation Z. The most distinctive
feature of them is that they dare to think and do. As for manage-
ment, | lead by example and think from others' perspective. | try
my best to participate in the fight with everyone, stand with them,
give them opportunities to express and perform, and cultivate their
respansibility of subjective initiative and empathy ability. We are
goal oriented, but do not ignore the process, communicating
timely when facing problems and giving praise timely when
getting good results. In this process, we gradually unite as one
with a natural growth of team

MATSU is committed to allowing everyone who works hard to have
sufficient opportunities and rewards. God help those who help
themselves, we believe the power of teams, and be grateful for
everything.
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Q1: During the E|ght years in MATSU, what difficulties have you
encountered when lead Beijing team to overcome challenges?
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A1: Many companies of this industry are still attracting customers
with low prices (but without good guarantee for the quality of
products) to increase vicious competition in the market. We stick
up for quality of our products, and therefore some cases were
abandoned. By doing this, we find key customers of our brand,
and can efficiently operate the team resources to gain orders from
every key customer, Moreover, the teams will be filled with positive
atmosphere.
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Q2: From the sales side or from the market development side, how
do you understand the brand influence and positioning of MATSU
in Chinese market and the industry relationship with competing
products? Especially for the northern market, how does MATSU' s

Beijing team achieve a strong brand influence, making customers
choose our products repeatedly?
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A2: In terms of furniture design and space application, MATSU has
led the trend in the industry. We listen to customer demand from a
professional perspective, and benefit from MATSU's rich product
systems to provide customer with a suitable overall solution for
their office space, thereby winning the trust from customers.
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Q1: In nearly 7 years at MATSU, what kind of growth have you
gained during this period? Especially as a project manager, how do
you synchronize resource sharing and understanding about prod-
uct knowledge of MATSU between different places, especially the

product structure knowledge and process of MATSU' s after-sales
installation.
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A1: In the seven years with MATSU, the biggest growth | got is
independence, courage, and perseverance. In most cases, | had to
face a lot of problems by myself because | was in a faoreign place.
In the process of solving problems, | have learned a lot of knowl-
edge about the company, such as the structure of new products,
installation methods, and fabric materials. By exploring and
hardworking, | have increasing knowledae in my mind.
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Q2: As you have to stay in Alibaba due to work, did you meet any
difficulties during that period and how did you solve them?
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A2: As the first contact of Alibaba in Hangzhou, | encountered
many problems every day, which made me feel a little
overwhelmed. For this reason, pressure and challenges occurred
every day. There were no fixed difficulties for me, but only new
challenges need to face.
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Q3: How do you understand the relationship between work and
life? What do you expect from MATSU and yourself in the future?

H—iERE R, AR AR

REH, BAFIENE, t EhieHEH, 8

BTN+, SPURUHRT . TIEREEE

HAE, BE—TFRLE, BENES, NIl

LREANFRE, EREREENHAR —HiiEX

RFZAIE R, RBEESKOTERRRLR
B, BNIGHE, ILREE T RR!

A3: Work is my life, and my life cannot be separated from work.
The two have been so closely linked together. | have had a deep
feeling about a sentence: what makes Tang Monk is not the
Buddhist scriptures but the road to obtain the scriptures, and there
are no Buddhist scriptures until experienced eighty-one sufferings.
Work is an attitude towards life, and a good attitude and firm
belief are required. Success, the smartest thing in the world, wil
only follow people who work hard. Future is not planned but is
explored in my daily work. Thank MATSU for bringing me the
future!
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01: In the 15 years with MATSU, from financial management to

factory management, is there any difference for you in the transi
tion of positions and responsibilities?
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A1:There are so many differences. Currently, | am in charge of the
work in Zhongshan factory, managing production, quality, prod-
ucts, purchasing, personnel administration, finance, and other

departments. Therefore, financial management is only a part of my
current responsibilities.
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Q2: How do you deal with such trials and challenges? And how
does MATSU help you?
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A2: Over the past 20 years, | have been engaged in financial and
auditing work, and | am good at and familiar with professional
fields related to that. Therefore, the transition of job positions and
responsibilities is a great challenge for me! Apart from my dislike
of staying in comfort zone and willingness to accept more
challenges, the most important reason for me to keep moving
forward is that | am influenced by the corparate culture of MATSU!
Having been in the company for more than 15 years, as far as | can
see, MATSU is a company with dreams and ambitions, and it has
been making every effort to realize its dreams and ambitions! This
spirit deeply inspires me and motivates me to move forward!
know that I am not fighting alone, and | have guidance from senior
colleagues and support from team members. Every time | encoun-
ter setbacks at work, | recall the confidence and ease showed by
our company when facing adversity in the past 20 years, and then
| will immediately calm down with a strong belief that there is no
barrier cannot be overcome, so that | can quickly adjust myself to
return to work with passion
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Jingzi Chen: Excerpt from 'l Make Furniture at MATSU'

1999 to 2021

Great changes have taken place in China and the world
Put aside the years like a knife, changing faces
Be grateful to time, achieving regretless youth

| stick to my position here and | am also tolerated
| work hard here and | am also cultivated

| make effort here and | am also motivated

I move forward here and | am also supported
Whao said that the Shanghai girls are spoiled?
They are also very brave

Rolling up sleeves and working hard

With wind, the Giant Roc can rise to thousands of miles high'
The pride of poet Li Bai only wander in his liquor
But the natural pride of MATSU

With the ingenuity, ambition, and determination of people in MATSU

In the near future
Is destined to share the supreme glory
There are you, me, and everyone in this glory!

Photo provided by MATSU
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The 25 years of MATSU, from Ping's heart’

With the development of people's diversified office needs, the
demand for office furniture has gradually become more
complicated, and people are no longer satisfied with traditional
single-attribute furniture. Diversification, customization, and
complexity have gradually formed a trend. As a purchaser, |
have developed many new suppliers, new cooperation modes,
and new fields. No matter the company or myself, it has always
been our goal and direction to pursue personalized office and
inspiring lifestyle.
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Excerpt from "Happiness is Written by Ourselves’

In order to maintain innovation and leadership of products,
ensure quality of various services, increase high-guality projects,
and solve the stomers, the MATSUs dedicate their
loyalty and hard work to defend the brand ‘MATSU'".

We are no longer fragile, but strong; We are no longer confused,
but firm... A united and harmonious team has everything. Mr.
Cai will lead all the staff to set out and continue to struggle
towards the dream of building a century-old national brand.

MATSU has given me a boundless sky. What | have gained is not
only a job, but also confidence, self-improvement, and
friendship.
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For the 25" anniversary celebration, MATSU has solicited essays among senior employees who have
been with the company for many years to show their writing and thoughts. A few articles are excerpted

here to share experiences and grow together!
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Excerpt from 'Reflections of Twenty—five Years'

As a member of MATSU from basic work, | have been working
here for nearly ten years. For myself, MATSU is a big family.
With a grateful heart, looking back on the way | went through,
and the people and things | experienced, it was MATSU, the big
family, that made me mature step by step.

In the past 25 years, despite the ever-changing environment,
MATSU never give up the intention of brand, the ingenuity of
the products, and the warmth of humanity.
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Excerpt from 'Please applaud for MATSU and me’

Mr. Lei Feng wrote in his diary: If you are a drop of water, do
you moisten an inch of land? If you are a ray of sunlight, do you
light up a bit of darkness? If you are a screw, will you always
stick to your post? This passage tells us that no matter what
position, no matter what kind of work, we must exert the
greatest energy and make the greatest contribution.
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Excerpt from ‘Reflections of Twenty—five Years’

All my growth comes from the accumulation and subtle
nfluence of working life at MATSU. .1 have only now realized
that if | have a firm character and a clear and agile mind, it all
comes from the nirvana after various trials and setbacks in my
work, as well as the positive influence from what | have heard
and seen.
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MATSU GUANGZHOU EXPERIENCE CENTRE
T 486 20 87326988

IoMm R A ERE LR 239 S NIF B0 3102
Room 3102, Guangzhou ICC, No.239 Tianhe North Road
Tianhe District, Guangzhou

400 630 9229:=

MATSU LABORATORY

SHANGHAI MATSU LABORATORY EQUIPMENTS

CO., LTD.

T +86 21 hdho 0662

E lab@matsu.cn
LiamtRC K5 RE 66 S

No. 686 Zhaojiabang Road, Xuhui District,
Shanghai, P. R. China, P.C: 200030

MATSU ZHONGSHAN FACTORY

T +86 760 8550 8180
Einfo@matsucn

FEEPUTERES TR T K

Industrial

Avenue, No.l
Industrial District. Nanlang Town, Zhongshan,
Guangdong. P.R.China, P.C: 528451

CHANNEL DEVELOPMENT HQ

T +86 760 8550 8180
Einfo@matsucn

IMREPUDERES TR T AHE
Industrial Avenue, No.1
Industrial District. Nanlang Town, Zhongshan,

Guangdong. P.R.China, P.C.: 528451

QOur Partners

Kusch+Co Sitzmobelwerke GmbH & Co. KG
PO.Box 1151

Gundringhausen 5

59969 Hallenberg

www. kusch.de

Wilhelm Renz GmbH +Co. KG
Hanns-Klemm-Stralle 35
71034 Béblingen

www. renz.de

Planmabel Eggersmann

Vertriebs GmbH + Co. KG
Koinigsberger Strale 3-5

32339 Espelkamp, Germany
Postfach 1413, D-32328 Espelkamp
www. planmoebel.de

Holzmedia Germany GmbH
Head Office and Showroom
Rathausstralle 61

71576 Burgstetten

www. holzmedia.de

Nimbus Group
Sieglestrafle 41

70469 Stuttgart
Deutschland

www. nimbus-group.com

Toucan-T Carpet Manufacture GmbH
St.Toniser Str.84

47803 Krefeld

www.toucan-t.de

Karl Westermann GmbH + Co. KG
AlbstraBe 1

73770 Denkendorf
WWW.Westermann.com

Burkhardt Leitner constructiv
GmbH & Co. KG
Breitwiesenstrasse 17

70565 Stuttgart

Germany
www.burkhardtleitner.de

Matsrs Welhat
RN TR AR

Sina Wedo

HiER U R EE SR RME

MATSU & £ &R

MATSU F BRAR S
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