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Magazine Section Information:

Consistent with our magazine's title and theme, each section is named using a Chinese character that uses
the character "K" ( pinying: mu, chinese meaning: wood ) as a component, or radical, of itself. The
following list gives the sound of each character and the content of each section.
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1+1>2, B S | igitE = 1+1>2, Super Union | Design Background _ TINICCASE T T M HR i CB DAL imitE 2, {RTER N EE R AL, S84 MR IS TOD 2 4 35 IBMI LK. 1

ERTBENHIEUE, FREENAINE ZERENTE. HHEEHS5IBEHE I MR E UM EIIER

2021588, MATSUSHESYUE+CIubS{ERY “IRES XIF  In August 2021, the co-operated "YUE+ Club x MATSU Guangzhou Office Life RETE
- e 3 7 R ¥ s2h,™ Experience Center" settled in the Guangzhou International Trade Center . . 5 =

*H%ALMATSUT‘-MjJ‘,RQEI/E\WBﬁqJIi ;ﬁF'a:rMH;:\;'li (Guangzhou ICC). It has a dual identity as the offline experience exhibition hall . e - e o - o —
(r-mice), HREaNES M. B, TEMATSUIBEEIIM o maTSU in Guangzhou and also the office model room of Guangzhou ICC. HERBHBITENHRFHEHET S, LRANVAFLER, EHZECBDEFEN. BRI S IR ZE=WNAED
FrME9LE TR I9h, EHREBICCHS TR This tme, the experence center i no fo isplay oly, but also the actus _ 1 PEERRGBXHEDE, NS BRLIFODANEESR, ARSI, ST SHAS
i8]0 X — R BRI R B & S — B R BB ThEE, YR reduirements of most companies, so as to maximize the efficiency of 1+ 1> 2. d - R BAR T EN IR, B MER TRELE A S A 2 (a1 B AR, RIS R — R A TE B UL, S5 £ o
BRARSWEWHRITRER, URARE LRI+ ITBT2 ' e L BRI, BAHETE, IREVARE, BERFDATANEMELEN, HIZEETESRNBED,

RGN

Guangzhou ICC is located at the starting point of the north end of CBD, Guangzhou' s central axis, overlooking the entire central
axis. It also enjoys the multi-dimensional transportation network of Guangzhou East Railway Station TOD. The geographical location
of the project, the intelligent office environment, green and healthy space, and community construction all coincide with brand
positioning and enterprise pursuit of MATSU.

; YUE+ Club is the corporate membership system set up by Yuexiu Group. Both MATSU and YUE+ Club hope to create a future scenario
business space and bring customers a new office and life style. With communication as the core, and buildings and office spaces as
- the field for the flow of ideas, collaboration will make different thoughts blend and collide. Therefore, both sides actively integrate
’ resources, seek innovation and breakthrough, continue to explore various possibilities of office space, and find potential business
- opportunities in building ecology.
B X IDEFEIL NI ZE TSRS TR

SUPER OFFICE | YUE+ CLUB x MATSU GUANGZHOU
OFFICE LIFE EXPERIENCE CENTER

W wE  BR: FRE EREXK. EgE Editor: Qian Peng  Photographer: Feng Chen  Dison.Mo
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=M, BIBESEII MR & EH, 20214, HEs X IZ%HFE  Guangzhou is the birthplace of MATSU. In 2021, the new YUE+ Club x
ST M AL ER, AR BI85 T EREAT MATSU Guangzhou Experience Center is completed, which marks the

P — . MATSU" s return to Guangzhou. MATSU expects the Guangzhou and Shen-
Mo MATSUREXEN N SR, BRLER T zhen offices can move forward together and make success in the South

China market.
IWgatET CE
SO0 e HIMEARS

YUET | MATSU

B, K, EBaedctt | gt AR

1948 $8 ST BXFIRIT I T MR IE I, B EA
R3S 0 FBEERA . REERIR BN E, 3 LR
BR=RZ, BE— 1 NEXBHDQF
BRE, BEE ST AR R, B 58
DEST MHHIR, BT — 1 RiHE
WD AN RERRETIFRENES
o MR, IR RO RIBERILIE T
M+OFFICEEX S RIER R, HiER “4&Ht
37342, SCIR “IEHELE, EIE AL
40%EAERLL REDR” 2IMALITIE
X, BT RRDAEE D A=(6 B
A —PMETEXR RMAERAHRHD,

Less finishing, more decoration, super
ratio | design method

MATSU teamed up with independent designer Liang
Zhishan to make the entire experience center is
dominated by tough and cool gray and highlighted by
orange, creating a cool and hilarious office environment.
Not only the reflection of the sense of office design,
but also the current situation of Guangzhou market is
taken into account, to show an office environment full
of vitality with the business sense required by local
market. This time, the Guangzhou Experience Center
was jointly built by M+OFFICE, a subsidiary of MATSU,
and the "assembly" decoration was used to realize
"less finishing and more decoration". About 40% of
the area of the experience center presents social
cooperation area with "flexible office", showing that
the traditional office space is becoming a social center

MSEIL “BRREEE, ENE"NWREFE, FER KR EE WRB MR PORIREYT, SEm /L FE XA

based on working relationships. T XM SRR B E N T MIFHE L, XE TR, BERETIZEIEE,; S50, AIRKE
ER/ VISR PRI L SRR, REgEEE, Wil FHRFINGE, RO ATEEEIGIT
H—FIRA.
W 8T TN SRNAATE, ETRREE SRR RE L, BB — L b NS, MATSURA “Rik1E, BRN K e B
v % L e NS A N s «pz 5 » 4780 YL = —— e PN _ The best way to realize "less finishing, more decoration” is "assembly" deco-
LSS IR TR N AEE R X R, BRI BRI ARG TN CCE PR KRR A GRS _ : et on AL s e, slmo ll the walls of the entie exper ence conter o
BES B SHENEGEG O FENRESHESE, URARNBRAHFED LT RIERIEE, 5 e partitioned in this way. The "assembly" decoration not only simplifies the
A & e - — on-site construction, but also facilitates demolition and modification,
. Pf | \ f For traditional office space, hard finishing will be more than half of the budget compared with soft decoration. Today, MATSU adopts "less finishing, which Filrec.tly reduces the dv\fﬂcu\ty of on-site construcnoh. In add\tpn, it
‘I:‘ more decoration” to build Guangzhou Office Life Experience Center. This super-ratio design method of "less finishing, more decoration” is due to the 1 o can minimize dust and pgmt pollution caused by on-site opgratlons,
..u.. | . i hardware conditions of Guangzhou ICC office building as a high-quality office experience business building: very flat ceilings and raised floors, as well | J L conform to green decoration, and also allow owners to move in early,

as high-quality electromechanical system to ensure the constant temperature and humidity of the office environment. ¢ " | ; which is a good method for office space decoration design.
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FTRRZERCEE | SiEh R
NSO LZEY R SRE AR 700 F 75 KBV = 8], BE AT LURRERS, S G A, XAERRTA40E60-T0 A F it
AHIEBRE=E]

FEHRONOXEARDH AKX, BEEISKE, MEERMUNIEAFRDNAXUNER R, R SKIE A
OB, AR TEXSRMDAK (IMEX) XAEESES, FIRTERTE, LD AENZTSHE

Breaking the dimensional wall of space | spatial layout

The L-shaped building area of Guangzhou Experience Center is about 700 square meters. It can not only display, combine mobile office, but also
accommodate nearly 60-70 people working here at the same time.

The entrance area of the experience center serves as a flexible office area, which is a dynamic area, while the inner side of the window serves as an
open office area and management space, which is a static area. The dynamic and static areas are separated generally, while the open work area and
flexible office area (cooperation area) penetrate each other, breaking the dimensional wall of space and making office more diversified and integrated.

T, 2017 AR E X H B BB KX L EPR
SRR SRR, FTLL, RRX BN BRI EENNHAE
EERENEEG. BRI MMFEIEREERIZIT
Z RS, HPTEXIFE W AT B FARMIBAZ
BB IR HARF AR N B AN AREBRALES
BRZLW, Byl RIIFH R EL,

Guangzhou was defined as a gathering place for international
brands in the design industry of the Guangdong-Hong Kong-Macao
Dawan Area in 2017. Therefore, in the future, enterprises here will
pay more attention to the creation of creative atmosphere of office
space. This is also the inevitable way to upgrade the office space of
enterprises in the region after Guangzhou has transformed from a
manufacturing base to a design capital. MATSU is looking forward
to helping these enterprises successfully upgrade and transform
with professional overall office furniture solutions and finishing
experience.
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On September 3rd, 2021, the Guangzhou Design Salon with the theme of
"Front Design of Future Office Space" co-organized by Guangzhou Design
Alliance, YUE+ Club, LHAYAK, and MATSU, was successfully held in the new
Yue+ ClubxMATSU Guangzhou Experience Center. Designers gathered together

to share and exchange ideas, and visited its new Guangzhou experience center
under the interpretation of MATSU professional team.

Yue+ Club X MATSU
Guangzhou Office Life
Experience Center

FRHESBEBUGIE, MDAZENAE, NEFHE
NAERHIRFEBRHERT FOELR RESHEEERRK
RABSTE, AFFATRESIODAMETAN, LA
BsRAZD, UEFEEENBRRNGZE, @BEER
BEANSAZENEE, MERA—HFRANE. X513
YMIBRAREME, WHEHEAHR, FROFRE, ¥
SRENATENEMAIEENE, HIZEETFESRIEES
Mo

This time, the cooperation between YUE+Club and MATSU has brought new
inspiration to the future development of office experience in office buildings
from the perspective of office space. YUE+ Club expects to create a scene-style
business space in the future, to bring customers a new way of office and life,
with people's communication as the core, building space as a field for the flow
of ideas, connecting people's thoughts through activities, colliding with differ-
ent sparks. This coincides with MATSU" s concept. The two sides take the initia-
tive to integrate resources, seek innovative breakthroughs, continue to explore
various possibilities of office space, and find potential business opportunities in
the building ecology.

L L L
et
=N

wena  LHAYAK

MATSU 1/=2"

HES X BARILT MM AETFRIERC

RERES MATSU BXEITEN ST M AEFFRPOERFIMIFEHRD (FM ICC). HiRE
WEEM: Bk, ER MATSU BRESIATF MNNELTARRRET; Lthis, EHE M ICC WEF
HEEERIE,

The new Guangzhou office life experience center jointly created by YUE+ Club and MATSU is located in Guangzhou International

Trade Center (Guangzhou ICC). It has a dual identity: firstly, it is the offline experience exhibition hall of MATSU in Guangzhou; In
addition, it is also the office model room of Guangzhou ICC.

roMEE RO — LM, BRERLAT00TE 5K, URGEENE, REE MG E, iL=iEkk
AILARES, XA LARES! B Z R A& RT N ERN, B S5 %N AR AL 70 A F 1t
R AREHROMNAXIEA RN AKX, BESHSX I, MEEAMUEAF B RKUREEETE,
BEERAS X IH, BIAThER D B, MAMA TIEX 5 RN AKX (MEX) XABE SIS, FTH=IENRICEE, it
DNRENZTERSG,

The Guangzhou Experience Center is an L-shaped space with a construction area of about 700 square meters. It is dominated by
gray tones and dotted with vibrant orange, making the space both cool and hilarious! While the whole space has the display
function, it can also be combined with mobile office and accommodate nearly 70 people to work here at the same time. The
entrance area of the experience center serves as a flexible office area, which is a dynamic area, while the inner side of the window
serves as an open office area and management space, which is a static area. The dynamic and static areas are separated generally,
while the open work area and flexible office area (cooperation area) penetrate each other, breaking the dimensional wall of space
and making office more diversified and integrated.

10-11
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Fi78, ERgBRESKONRERERGTEASEERK. REFRMBFEWISHEE LS
R AR @B AR IR INEIE RO PTEEHN R R RE R T,
At the opening, Mr Eric Shing, chairman of the Guangzhou Design Alliance, chairman and chief architect of Shing &

Partners International Design Group (SPDG), expressed admiration for the quality of furniture produced by MATSU
and the inspirational atmosphere created by the Guangzhou Experience Center.

IBIRERI BB RERA 7 W F IR PA— TR IR 5IE AL RS, FH
RTIBERI ST NHINESR. T-M, IEERBARIMERE, 2 REET
MWiE, BEhFiligEkH#E, EEAHIABER.

Mr.Cai Yanguo, president of MATSU, expressed his welcome to the team of Guangzhou Design Alliance and gratitude
to the activity organization, and described the relationship and origin between MATSU and Guangzhou market.

Guangzhou is the birthplace of the MATSU brand. It is also expected that after returning to Guangzhou this time,
MATSU can cooperate with Shenzhen to move forward and shine in the South China market.

5 05450 & FOTURE CFFIE S

YANGCHENG X MATSU

Leader speech

BERTERIRE 1 L H AYA K X M ATS U

Design sharing

Bit5H=E

RITDERTH, NFEBREFRMLTERAZRNIRITBETHE, B
KOIARMNDET W= EE K.

BERIMBAFLEEFES, FETBRDHATEEEFEN

Design sharing

In the design sharing session, Mr.Wang Weimin, the interior design director of Shing &
Partners International Design Group (SPDG), shared with us the practice of urban space
revival through examples.

Mr.Chen Guofu, general manager of MATSU Guangzhou Branch, sorted out the common
environmental problems in the current office space and divided it into four blocks: | / share

REM, HiET 4 AKR: &/ #HZ (BRI, BiFF), i/ . - :

e (e ok B Ay . . o e (temporary station, telephone booth), we [ share (training room, tea room, public confer-

HZ (FIIE, FoKE, 2BENE), &/ R4 (EEI(, £EE), ence room), | [ exclusive (fixed position, manager room), we | exclusive (temporary station,

A7 / IRGIERTA (MBASINE), fBSX, HFEIXREHRR, project team meeting room), to rationally partition, and through the furniture layout to

R REFhE RS, SETURETH, MESNTINETEIE solve various space problems. Space can change behavior, and repetitive behaviors evolve
o Y Y g D1

into habits. Therefore, the development of good working habits is inseparable from an

.ltt, E.I’m, EHE‘JI(’F:]E%&EEEH‘J%’A?E’E‘*EJﬁo appropriate office space.

NREREMSTERAZENIRIT 2 EESS BRI NI ADLEEFEE 1T

RRRABAZARSEEN W BRARETT, —HKEFTRENNE: KESKEBATIEHENEESN; i
AL, KRR, AYAKBANBRZLO, ERIPREZNER, BERS; MURRFEAITSEVERUESALR,
AEUEENARSNBEESR, BHRERIIEINNZIBSHNE, ILTEMNRAFENAEMN. XA IR
PRXES.

Founder of LHAYAK, Megyur Dojee, as herder' s son, showed the story behind a yak skin: the herders live in harmony with nature; they regard mountains
and water as their gods, and use their awe of nature to protect the grasslands of their hometown and cherish their hometown. LHAYAK, as a social enter-
prise, is based on good intentions and purchases yak skin at a high price in the way of enterprise management, to help herders find and recognize their
own value and enable local people to protect the ecology of Tibetan areas in a sustainable way of faith and culture.

A
HEREARRZE 1

anySCALE {F&igit EiFigit B Simon Berg i@ SOHO 3Q H£ZENAZ(E],
MR SEBEHE IS ETTARREETE. MATSU RYIMARAHFOZE, DHFFU:

KR, FHDATRFREMEZBSOEHZRT ), DAZERERE—1 1t
T, — PRl RGEERZ .

Simon Berg, design director of anySCALE Shanghai, through the SOHO 3Q shared office space, as,well
as the Porsche project and MATSU Shenzhen Experience Center completed in cooperation with Matsu,
analyzed and predicted: In the future, the demand for traditional office space will gradually decrease

under the spread of the epidemic, and the office space will become a social center and a place for the
enrichment and expression of corporate culture.

anySCALE fE8i&it Ei§i&it 24 Simon Berg 2= 1T o
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RESHE & MATSU
EF=MHEmMEER

YRiE: £ B HREIERME  Editor: Qian Peng  Photo provided by Porsche
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\ — & =T il - ol : : 9 B 13-19 H, RINEESRABEIIEZE Taycan SIBtEEEIIE  From September 13 to 19, Taycan, the first pure electric sports car of Porsche,
) \ - ’ : =, ._-'- e e i - == = ey SEBEmRAREF=ANMERE, M, BEKT and the smart study solution of MATSU found their presence in Qinchengli
" r = — ._-%F_ D= — = - %= F— = i o . _ A‘Q . ’ Hangzhou. On site, the Westermann Motu electric lift table, Nimbus Ro>
) | T s e - < z - Westermann % %! Motu B & 7+ [& &, Nimbus % % |gpinfrared sensing table lamp and Kusch+ co Njord Red Dot Award Winner
- g I g - . Roxxane LED ZI9MEN & UT, Kusch+co &% Njord 2T 5532 lounge chair of MATSU showcased the overall smart study solution.
— S o= N ~ . ==
. RRBEEIE T RS R BB R o
. '
. {RETIEFIBEAR IR ENSESE T S.PA.C.E 2585, #  The cooperation between Porsche and MATSU is based on their common
. 2|, hE. BE5EEEMNER, 2010 &, (RATHEES understanding of S.P.A.C.E — Smart, Passion, Attraction, Collaboration, and
[ Engagement. In 2019, MATSU provided the overall office furniture solution for
. B ERIDAA R N HAR RV B AN AR EBR S = )
] DU N ERMNEEDARKERRSG R, WHER Porsche HQ. The two sides encounter each other because of space, and create
w Fie)tEiB, WERAEEBMSGET EZHBINEE), B8iFltk/x  more interesting spaces because of the encounter, including the presentation

BEaE, of the booth.
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9825-26H, HREEIMZ EX ERKAITEAHZRTE —BL HZR
&, F LB REDD2LNEA &, 2R B Y S 1E1LIR TR “4” B3t B 5
HEXREENZE, REENII23MNARE KRR RERSORMT Rm. Hd,
IBAE SR 6N EE AR H Rt o

From September 25 to 26, "Please be seated" Art Fair, the art public project powered by Tmall
LUBANZHXING & Wallpaper* with the aim to bring design back to its original intention of "Seat", was
held as scheduled at Level 2, HKRI Tai Koo Hui, Shanghai. With Tmall LUBANZHIXING as its core IP,
the Fair selected more than 80 showpieces from 23 outstanding furniture design brands at home
and abroad, including 6 seats from MATSU.

ItHIRIIRAR IR

&7 RAHZARIn

SKEBW2E & SREEIE

YRiE: HE BR: B Wallper 2

Njord EEIAHNIF
I038%%37, Kusch+co 2%l

Njord EE#FEMAE1&1TIT4HE Antonio Scaffidi & Mads K. Johansen
HEHTE, HRRASK, IF REMNMERETAR, EB—AKEL
BB IR Njord EERMN SR S, MBEERNIAER, RE3H
DRFALGEBMBRB Njord REHFMEE, ERM T RENEEY, B
21XH 4.5KG,

Njord Lounge Chair
MATSU, Kusch+co

Njord chair is co-designed by a Danish duo, Antonio Scaffidi and Mads K. Johansen. With
creative materials, elegant looks and brilliant details, Njord has won four international
design awards from 2012 to 2013, includng the Red Dot Award and IF Award. The felt solidi-
fied backrest is the biggest character of the chair. The felt Njord uses performs great tenaci-
ty and stability, better than traditional wooden materials. The weight of the chair is only 4.5
kg.

iHola! {kiH#&
I93H$831, Kusch+co &%l

iHola! FRZEHIZFI&IT A Jorge Pensi 8lli&s, EERIRA s E PR IT AL,
iHola! N B EEMNIE. ERERE. HKFRERIAE 200KG, jHola!
REBERESHOBR, WENERILE AN TEEMZE,

iHola! Lounge Chair
MATSU, Kusch+co

jHola! Is literally a multi-functional chair, created by the famous Spanish designer, Jorge
Pensi. Even in super light weight, jHola! is made of extremely strong and wearable plastics,
easy to stack up, move around, clean and maintain. Meanwhile, the brilliant ergonomic
design offers the best sitting experience.

Editor: Qian Peng  Photographer: Photo provided by wallpaper

Uni_verso ifi%
1948%R37, Kusch+co &7 |
“Uni_verso” EBRBIFERBENTHE, ZRVIRANESES “WOF
HRET AR, Uni_verso BEN TE. iHEHIRNE L M= E]HIE
BRI Uni_verso REEEREEH#HOEFR, HEEWAMNKT
AEBHX Ultramid® 47, BB —ERENTHIN, BFLHIE,
REA, sIERMEESTRENEE, AAETIFENMEER,

Uni_verso Lounge Chair
MATSU, Kusch+co

"Uni_verso" means "universe" in Spanish, and this series is characterized by its "all-inclu-
siveness like the universe". "Uni_verso" is a series of modularized products for use in a
variety of space for work, discussion or collaboration. Its shell is produced by renowned
chemical company BASF UltramidR. The one-piece shell has a slender appearance and pure
colors, It is sturdy and durable, and can be cleaned easily with standard disinfectant to meet
the anti-bacteria requirement of medical environment.

Volpino fAE#
I33H$%5L, Kusch+co &7

Volpino ZERAFMIEHZNIERMEE, Volpino RRFEIGIVER “R5h” BEINEERERIIE
IHESH, GHEAEIDEE, LFRFINiE. Volpino R “#” NEREK, NEEH,
MR TR ERTFEP, A TR2RS5EFERK. 55, Volpino RAEERE#H O,

Volpino Lounge Chair
MATSU, Kusch+co
The designer integrates the "vivacity and flexibility" of fox into the design of Volpino. When the user takes seat, it

feels like being wrapped up into a cocoon. The shell of Volpino provides the same sense of safety and comfort. In
addition, Chair shell imported from Germany.

MATSU’ S PRESENCE IN “PLEASE BE SEATED”
POWERED BY TMALL LUBANZHXING & WALLPAPER>*

KIBRE=

KBS -2 x #5Wallpaper®
N’

eTea kNG

1B3H$%3T, Kusch+co 2%l |
T FEBERHEIRTEYNMSEER, BTRE, Bid. TFEREREARIZEES,
BEMEEE, BEEE. eTea EARRIFRS BRIER, AEFEEBRIAE, H&,
RSN EIBETE, RARERFRIIIZ,

eTea Lounge Chair
MATSU, Kusch+co

Unique and special shape looks like creature from outer space. Chair back in T-shape is convenient for carry and
clean. Consider of ergonomic design that the T-shape chair back closely fits to the back and releases the pressure to
spine. eTea has wood and plastic chair shell, wood and metal chair legs are optional. Among them,chromed pedal,
smooth and wear-resisting, car-class bumper craft.

X-brick 223 H
13484837, Westermann 2%l

FEWIRRMAKE Xbrick MUkiEBRERUEIIEITZRIAT German design award. EIRIEAS ] LA E AR EAIZS 8],
TR, WE, SiE. @52, Xbrick AU ASNEIRIMERS. RIEUNEE. Xbrick B 100%A][EWA R - EEAA
AZRAE (EPP) #lmk, (XE 1.4kg, BHEARIREMSHE T, AI&E 200kg. H5b, Xbrick ARIFAK, FLESE, REXWKE
TEESMILER, TRARKE’YEE,

X-brick Lightweight furniture
MATSU, Westermann

This inconceivably simplistic, all-purpose block is a proven versatile piece of furniture. The multifun-ctional Xbrick is conveniently portable for spon-taneous use: It can
be used instantaneously as upholstered seating; be converted into a quick sto-rage area; used as a table, basic plinth, footstool, etc. Xbrick becomes a dynamic, flexible
compa-nion in every

creative environment. In the office world, Xbrick becomes a playful element that can enhance mundane working environments. The amazing modular Xbrick and simple
yet multi-functional furniture designs have won several awards including the German Design Award and Focus Open Gold Award. Featuring crafty structures and
ingenious use of materials, Xbrick is light, portable, and weighs only 1.4kg. Xbrick is made of German EPP. It is water-proof and sterilizable. The materials are safe,
odorless, free from harmful plasticizer, and 100% recyclable. It can store both food and toys. Processed using laser technology, it features convertible structures and a
smooth surface with a unique texture. The almost hollow inner structure is ensured by two halves that stick together. It is light yet crush-resistant. It can bear 200
kilograms.
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During the exhibition, MATSU cooperated with Porsche and LHAYAK to jointly
build the Nomad" s Workplace, hoping to bring workplace people with more
inspiration and efficiency. Nomad' s Workplace allows employees to choose
appropriate office area and posture according to the current working needs to
maintain efficiency while realizing freedom; and when they move through
different office areas, there will be unexpected sparks of inspiration-and

“magnetic field effect” . We hope that everyone in the workplace will be like a
"yak", carrying the seeds of inspiration. When you are walking and
communicating with each other in mobile office, your inspiration will be the
seeds spreading with wind on the grassland, growing wantonly, and showing
free vitality and creativity!

The booth is divided into four areas: A. high-speed business area; B. camping
talking area; C. pixel magic-box forest; D. fun lab. Nomad' s workplace is driven
by these four areas, to realize workplace “grazing" , free inspiration.

RAGFRERSE, REEN, RETHER".
—EWLDRATIEEH T, MADREFNTET
HHAREENEFESRE. Am, HIER
RENFEIE, hFEHT, MEAE, =8
E—ARFXEBIDRAR, BRERIT. X
ENBITFHIKTEo

10 B 22-24H, # Y i SR E AT RN
Efr =B O T IBERILIVEBL R W
4, REEH HEABREK 3 SIE - 06/07 (&
fiIS) MATSU B ALETEARINIE , Ffl TR Rk
BRE, XBTEN 8m? BT, M—1 R
O NE i, G o= W) /NS

"Suddenly want to graze cattle, with no pressure and routines."
An Internet buzzword tells the relaxation and escape that
urbanites desire under the rhythm of modern office life.
However, what really needs to get rid of is not work, nor the
city, but day-by-day office life under the traditional boring way
of working and lifeless concrete without design.

From October 22nd to 24th, China International Fashion Home
Art Festival was held in Tanzhou International Convention and
Exhibition Center. MATSU was invited to participate in the
exhibition with the theme of "Workplace 'grazing’ , free
inspiration”. At Hall 3-06/07 (Booth No.), in MATSU Nomad' s
Workplace, you can be away from daily life and escape from
the hollow 8 m' cubicle, being a "herder" of workplace and
experiencing "grazing” office.
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WORKPLACE

MATSU NOMAD'S WORKPLACE,
@ CHINA INTERNATIONAL FASHION HOME ART FESTIVAL

BXEANO A XREFEKX, EESRIIEEWABHE
Taycan, ZAR: RBREEER L. 7E&E (FALE) 5!
‘REELR, MBEHE, XErIHREIRERTTTEREIF .
FARNEH—FRREDE,” 2019 F, BEKILARNESIR
MTBEEDAREMBRS R, REGENIDHEBIRENSE
EETI S.PACE Eae. AE. ®al. thiE. S5HEMH
FERERE, WAHEAZTEEE, BEAEEMSFST EEE
BE=E), SELRERSEMR,

At the main entrance of area A, the high-speed business area, the first pure
electric vehicle of Porsche, Taycan, is displayed, which means inspiration is
always on the way. As written in " Nomadland": "And there is hope on the road.
It' s a by-product of forward momentum. A sense of opportunity, as wide as
the country itself." In 2019, MATSU provided the overall office furniture
solution for Porsche headquarters. The cooperation between Porsche and
MATSU is based on the common understanding of S.P.A.C.E, which represents
smart, participation, attraction, cooperation, and enthusiasm. The two sides
encounter each other because of space, and create more interesting spaces
because of the encounter, including the presentation of the booth.
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In the central area B, camping talking area, MATSU
use black tent woven from pure yak hair of
LHAYAK to create camping office experience. The

“black tent" can realize breathability, wind and
rain resistance that is adaptive to the ambient
temperature: the gaps of yak fabric, when the
temperature is low in rainy weather, the fabric
shrinks, so it is windproof and rainproof. When
the weather is hot, the gaps of fabric expand and
the fabric became more breathable. In this
wonderful black tent, you can relax your mind and
body. No words, no rehearsals, let the cold starry
sky tidy up our thoughts, and let the burning
firewood warm you up.

—

FRlbz 5k, C KEEBEEMS D X ilistie= L Xbrick&
flomo AZE, Xbrick BHHREZRRIIEFEFIERIMM
B, EAENRENIRIT SRR AEERET LI CRRE
ML FRE. JKE. WE, I, JES, R/, B
EEMBHE; M Flomo NZEH AR LS FIRIGAIEIR.
AL EIRRE R R AT LUA RN R BRI BT RiR.

Besides, area C the pixel magic-box forest and area D the fun lab are mainly
formed by Xbrick & flomo. Xbrick is like a pixel magic box in the jungle
surrounded by green plants. Its lightweight design and strong load-bearing
performance can display its modular magic for changes: low stool, bench,
table, chair, bar, tea table, or even lecture hall; While Flomo is transformed
into a desk for writing and graffiti, a soundproof screen that can be painted,
and a mobile recording board that can capture inspiration along the way.

BREE & EHEEE
X-BRICK & FLOMO

Xbrick&flomo, Rk 558 A RFAE M,
E5$E§E2EA¥@E_JLX‘%F\“ 3 %EPT\I??W@Z'
NHE. BE; EEHEDSTHIIERS:
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B RERI A TR FE R it 22 T 70
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1Y Xbrick LAARIE B 2 INREM R BIgiToRIk
T German design award 5 Focus Open & %2
ZEPREI, Xbrick HEBEMNALBRE G
(EPP)#IR% , {XE 1.4kg, BISER, (BEIAEE
KEVENE , AT E 200 2 Fro. B9, Xbrick BAzK,
ADHE, MK 100%AIEW, 2@ EREFREEE
HIIBZEF , BEFESRINE B3It .
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MATSU
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Xbrick & flomo features module design-and strong system
support. It .can match various furniture settings to
accommodate three different areas, i.e. education, office,
sports. 8 working scenarios apply well, including adapting and
sharing training, talk and discussion, conference and meeting,
brainstorming, group learning, team-building, leisure life, and
focus area. Xbrick & flomo provides workers in Nomad" s
Workplace with the possibility of diversified office forms
anytime and anywhere, just like yaks, trekking mountains-and
rivers with "herders" in workplace, from winter to spring.

The amazing modular Xbrick and simple yet multi-functional
furniture designs have won several awards including the
German design award and Focus Open Gold Award. Xbrick is
made of German EPP. Featuring crafty structures and
ingenious use of materials, it is light, portable, and weighs only
1.4kg. It is crush-resistant and.can bear 200 kilograms.
Additionally, it is water-proof and sterilizable. The materials are
safe, odorless, free from harmful plasticizer, and 100%
recyclable. It can store both food and toys.

In return to the society, Xbrick is manufactured in a special
way: the last step of Xbrick assembling is accomplished
manually by two local community workers in German.
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"Grazing" office emphasizes the flexibility, freedom and stress-relief of
Nomad' s workplace, and lets workplace people experience the freedom
liberated from traditional office and the self-realization guided by ownership.
These self-motivated people who match their self-worth with enterprise value
have more spiritual aspirations. According to surveys, the resignation reasons
of modern employee have changed from "what is resignation” of 1970s
generation to "resignation for higher salary" of 1980s generation to "resign
because | feel not cool or unhappy" of the post-90s and post-00s generations.
The reason behind this seemingly mindless resignation is that this generation
has more diverse definitions of "success"; they have more spiritual pursuits;
they have more freedom of choices; they have spiritual support and material
security from their families as good conditions to protect their choice. They do
not necessarily have BIG DREAM, nor are they all for money, nor do they just
complete KPI; they tend to have more valuable experiences and do unique works
in career and office life, or finally become whom-they want to be, or choose to
work in a recognized enterprise with the most comfortable workplace.

People who favor "Nomad' s Workplace" sincerely help each other because they
look forward to team strength; they respect corporate culture because it is built
by them;,.namely each employee; they remind the whole market that there is
another free and self-disciplined office lifestyle.

MXLE SO AR, HSSmEREMFROFH e
YR, WIlE R NTIEESRERNG HIEART RIS
RBNAE A, HNHHEFTHNAB FHEX 90 /5,
00 f5, XERFMESEHEN “MRITES BRE, XK
EEERRERIANY, EIIHE] AMERAAEIFE—FARZ
—o B4, X—MHE, HEFEHHEFNHED *REdS
HlIEBIRRE?

BRI AR KA RE, HMWHHEST TSR
8 /NS T RIS KPI S38E #4895 0 LU A 1B,

And these companies that try to work in Nomad' s Workplace are actually like
“indicator species” in the eyes of biologists, that is, sensitive organisms capable
of predicting the imminent major changes in the ecosystem. Then, how will the
company system under market economy break the ‘'old rules and establish a
new system in the face of the strikes from the "new employee ecology" forming
by post-90s and post-00s who emphasize personality and selfhood; However,
Nomad' s Workplace may be one of the ways. Therefore, isn't this changing the
progress of market economy, or the expansion of social system?

Understand the motivation, challenges, and aspirations of Nomad" s
Workplace, and then have a new perception of the traditional 8-hour working
system and KPI performance appraisal under the market economy.
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The chair is inspired by the horns of a cow. The curve of the beam is like a cow's
horn, strong and powerful, presenting a perfect arc to make the work full of
individual details. The way of connecting the legs, the metal chair frames are
fixed to each other. On the seat, we chose a curved wooden board for one-time
molding. The sitting surface is ergonomic, and the comfortable arc is cordial,
and it always maintains a sense of comfort.

Horns AT 2B FARZTEIGSR, W: &, WHET, 7AQFK  Chairs can be widely used in restaurants,

WX, ‘;ﬁiﬁgy ﬁﬁ%%ﬂ"]@#&?lao Horns %iﬁ]%ﬂ@ﬁﬁﬁ’ﬁ% cafes, office areas, and more public
spaces. Support the changing needs of

ERIA TR R BR. SN

BBIVAS, JLULRAESBFFEFTUVN“CERE, ZIE Interesting combinations can express the
S5 = IR — T, MRS N8 2 F— A9 R 50 BT, B3k characteristics of each product.
FEmIATR, THERFTE Mo

KFENMARZTN, FEAGKT
BF, ILERAEREEFRNEL,

The curve of the armrest is kind and ergonomic,
allowing users to have a comfortable
experience.

YA ALY

YmEE: 8 Editor: Chelsea Peng

Size:

R~

Kx®mx&:

W480 x D527 x HT69mm
MR 435mm

Material:
e

AR E IS B R AR T2 B AR Al
HFRABEWNRZ A LS K.
LYRAEREFFRERZ W
TR ERENERZH.

The base material is white oak, and the seat
board is made of hot-bent wood board. The
environmentally friendly paint surface
intuitively feels the vitality of the wood grain.
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‘Focus Boxes' , which are lined with PET felt
and provide a private haven for coworkers to
make phone call, carry out Skype sessions or

With 60 workstations, colour-coded meeting rooms‘and open kitchens spread A
work in silence;

over two floors, Stuttgart coworking spot, Urban Spaces, is a place for digital
nomads, entrepreneurs and small businesses to work, plan, pitch and network.

a0 7] =
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URBAN SPACE  Greanseaces o

Ymi§: &E  1RFZUM: Philip Kottlorz  Editor: Qian Peng  Photographer: Philip Kottlorz

SFEBEED AN FEREE, BALAR TIBEIE L Xorickis light, portab\.e,.and weighs only.1.4kg. Xbrick is made of German EPP. It is Urban Spaces BEMEZT 8], EZME = 809515, — Ul R Ny
Westermann 231 Xbrick BEHARA, 1.4kg @BREE, "o roorand serlzadle The material are safe, odorless, free from farmiu! EEAXAES. XR—IEHEARE. FEXHRYE b, b

R L AL . " e plasticizer, and 100% recyclable. The almost hollow inner structure is ensured by : e N o R |
HE ZOOkg BUSRAMERE, EHEATLRES T TIFRSHER, two halves that stick together. It is light yet crush-resistant. It can bear 200 B, XEMEARATENPE, BISELURL, WUF 274 B
RIREH TR =, RENEZ. SR, BIE, A, B4H... kilograms. The multifunctional Xbrick is conveniently portable for spon-taneous SENSGEMNERXKEE, ME L EEBARKERNAZ5E, 5 L A

usle: It can be used instantaneously a§ upholstered seating; be converted into a EME— LIS TR RSN, 1 3 : § st
quick sto-rage area; used as a table, basic plinth, footstool, etc. ! {| R iRy
Urban Spaces LR JEMFMSFHEEE D AN E TEER  Designed by local interior architecture office, Studio Komo, Urban Spaces is the Linking the two floors is a steel staircase which leads all the way to the terrace, [ e
N N - - fi i i d an arena—ideal for quick, informal meetings—has been built into a

N I . o “rELR B m  workplace of tomorrow; fixed office hours and static desks swapped for an arens : | ¢ i | |l
m‘eﬁjlﬁl*ﬂf\j le%E’J—'?’E*;E\to\ EW,M‘%E’JTJEniJjF: n flexibility and fresh concepts. Driven by the principle of networking, walls were connecting light-filled atrium. The colour palette and materials used range i { #
D AT 8] URERIEE, BidaHRin/hEie, 1 removed to enable members to circulate easily; “the aim was to merge rooms, from shades of red in the Barolo spectrum, complemented by rich green and :‘;P ::!l
mh A= EFEERE, XIS XIEZE e FEERE;  divisions and functional areas so that each would flow into the next,” explains hues of blue and grey, to oak panels and plenty of greenery; an urban oasis W) o

. o N itz Ko i designed to inspire its inhabitants. Y - J
Boh, CUFUREES AMUHTER (@55, @iz, Mo onerofsudokomo % ;
FOOKIMEX ) 1k 5 T2 BB A8, ” Studio Komo S -
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In the Rennweg district of Nuremberg, MATSU" s partner NIMBUS and architect
Sven Lechner transformed the former miners lamp factory into a remarkable
business location.

In the Rennweg district of Nuremberg, architect Sven Lechner transformed the
former miners lamp factory into a remarkable business location. He was not
only involved in the planning with his nyx | Architekten firm of architects but
actually initiated the project in his role as project developer with raumwerk23,
his second company. "We started off with a former factory, our architectural
expertise and a vision. The result is a place where we couldnt feel more at ease,"
says Lechner describing Haus Fichte45. The project was named after the
address, Fichtestrasse 45 in the north-eastern part of the city.

=g

SRIAYN

EEFICHTEAS D 2]
FICHTE45, NUREMBERG

YmiE: BGBHT  #B%: Nimbus Martin Kreuzer  Editor: Alice Lu  Photographer: Nimbus Martin Kreuzer

—E8 “fichtewerkstatt” #3T&K—NRIBHMZIAS0A SN
Y& HEES IR INIRAY Z Thae /&= E], NimbusHLighting
Pad Q9005 Rossoacoustic PAD Q 600 PlusFE A4 ==d]
LERERRA, M T L REHBH IR ER, FRTRAEERN
BIEE.

It is a similar situation with the "fichtewerkstatt" on the ground floor, which
provides space for 50 people for workshops, seminars or presentations and is
particularly flexible in its utilisation options. The spacious workshop and the
open plan office are fitted out with the Rossoacoustic PAD Q 600 Plus and the
Lighting PAD Q 900.

ZEh, RKEEZFEERAE
Fichted5 TEMIE M ANERER,
RIEMNISERM R,

At the heart of every office there needs to be a
place where people can come together and
foster a sense of community: all those working
here can gather in the communal kitchen, the
"fichteheart".

MIER RN EHEFR N E SHIDRZEER, BIIINFFR,
RELERSFENEUNKIEPER. TEXFES T
BILEZE.SNEMHREEMEBEBINImbusRT!
Lighting Pad FIit, HLFEMER SR EMEL MMURE=IE
ENES, EEE—ENRERRER, IRAEE LRSI
BETIEIXE LA Se ARBI IR S T4

RKENimbusHBREIT A, EHMXIER, “NimbusHILEDERS

FREIMUEAGAB TERENETE, MEXETIEE XK
ENIMAEFZBARATINMAEFR EEARAF LA R
R, BRE B ARE AT BN RFHINE,

“fichtework" is not only Lechner' s own suite of
offices but is also open to others: co-working
spaces, meeting rooms and quiet rooms on two
levels are used by him and by temporary
co-workers or long-term tenants.

"The modern acoustic luminaires are a real
benefit for our high workshop - in terms of
both optics and acoustics. The LEDs immerse
the room in a pleasant light and are also
energy-saving," says Sven Lechner.
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Kusch+Co has furnished a stylish, high-end staff restaurant operated by
catering company Aramark in Gerlingen. Kusch+Co fitted out the new staff
restaurant at "Gerlingen Work" to seat around 220 people, using a number of
different seating and table ranges.

Warm shades of brown and purist black dominate catering company Aramark’ s
new food hall in Gerlingen. Kusch+Co fitted out the staff restaurant to seat
around 220 people, using a number of different seating and table ranges.
- However, the Hallenberg-based contract furniture specialist not only supplied
T b P i + the furnishings, but also created the entire interior concept for the food hall

' y | and the café bar on the ground floor of the modern “Gerlingen Work" office
building together with Aramark.

THE NEW STAFF
RESTAURANT
AT "GERLINGEN WORK"™

=[EIGERLINGEN WORKBIEBE T

miE: B EF: B Kusch+co {21

Editor: Qian Peng  Photo provided by Kusch+co

7EGerlingen L FEIX A—H B RN HELZE R, BB~
FFABGIEAGERS, Hhik{SLeediAER “Gerlingen Work”
RESEAIRME T B25000F 5 KR RA R E L A8,
MEBBEHNZBATI NG f0Robert Bosch GmbH, Walldorffy
B FFREESAP,

Property developer GIEAG had four elongated buildings in a double H
configuration constructed in the business park at Gerlingen, which is located
around 15 kilometres north west of Stuttgart. The LEED-certified "Gerlingen
Work" new office complex offers more than 25,000 square metres of prime
rental space. Occupants include well-known companies like Robert Bosch
GmbH and Walldorf-based software developer SAP. The spacious staff
restaurant (including café) on the ground floor, which is operated by Germany's
second largest catering company, Aramark, provides sustenance for tenants'
staff as well as for external guests.

Y & “Gerlingen Work” I B BY, GIEAGH E # 1T E
Thomas Mannel #%: “FITHIAES AERAEZ], MEA
S NFELLXAER . AL, RITETHEIEEEMBE G
MER, MBIETREER Kusch+Co —[A25, RIHEIM
HMEFHITH R,

"Our building makes an impressive architectural statement and this
accentuation is continued in the interior” | is what Thomas Mannel, CEO of
GIEAG, says about the “Gerlingen Work" project. With this aspiration in mind,
the creators of the staff restaurant set to work and brought Hallenberg-based
contract furniture specialist Kusch+Co on board to provide professional
planning and execution support.
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SONETT NEW OFFICE IN THE NEW WORLD OF WORK

RiE: BOBHT  #BEUM: Kusch+co, Studio Wiegand  Editor: Alice Lu  Photographer: Kusch+co, Studio Wiegand

2021 £ 8 B, AU SIEMNSE Kusch+Co 5 Sonett #5F—
FI&iTT Sonett NEIMAZIE], {ERESESFIFEERE
FEIK, PU+4E3K Sonnet —BEFHEIEMAXS ALHNIFEZ
BRI 2R TR HAIE], AR ERSE SIS SR
MiHASE.NS, Sonnet B RIBHEEGE 50 NMER, it
F+EMATRR GBS B DAFEIESIT R, FER
BARZINE, BIIIEESEZLR SCCINE, BAFESSN
NCP JAJE th5bh, Sonett Bi@id SCE IAIE, XR— MDA AFHT
FENFI TS A ERRS.

Sonett works with Kusch+Co on the design of a new working and office world.
Sonett has been looking for for forty years for new answers for something that
is really humane, humane and the environment. During this time, the company
grew into the market leader in the field of ecological detergents and cleaning
agents. Today, our products can be found in almost 50 countries worldwide. We
offer more than fifty products for washing, cleaning, dishwashing, personal
care and disinfection. We are a quality market leader, which is also reflected in
our numerous certifications such as Stop Climate Change, SCC, or Nature Care
Products, NCP. In addition, Sonett CSE is certified, a label that distinguishes the
ethical and social orientation of the company.
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Last year, we experienced an incredible boost in terms of digitization and
self-organization. But we understand sonnet as a living organism that lives
from meeting each other personally and not just getting stuck in the
organizational. In the warehouse, in production and bottling, we worked in
shifts, with constant occupations, which many experienced more as imposition
and not as a start into a new world of work. This was necessary due to the
extremely increased demand for detergents and cleaning agents. We have
reached our capacity limits, especially with regard to disinfectants.

Therefore, Sonnet has made an upgrade in the office space: The entire space is
made up of cement gray floor tiles and logs, echoing Sonnet's office building
environment of gray stone and wood color, and showcasing Sonnet's desire
and respect for nature. The interior space is mostly made of traditional white
walls, while the conference space for inspiration and thinking is made of peach
and purple colors to add vitality, and the inclusion of the aesthetically,
artistically and environmentally friendly Njord lounge chair of Kusch+Co is also
a perfect choice of Sonnet. With its eye-catching design, Njord has won four
design awards, including Red Point, AlTInnovation Award, IF and Interior
Innovation Award. Its biggest features lies in slim wood structure and soft felt,
which are also the most durable material, presenting the desire and respect for
nature and for a sustainable future, and the wineglass rim at the top of the
chair back brings the comfort of an armchair.

Andreas Grosz, KAP Forum | Tommy Rube, Kusch+Co | Gerhard Heid, Sonett |
Oliver Gross, SonettBuilding is often associated with high consumption of
resources. How do you deal with the ecological challenges - also in the
expansion of the company?
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In this era, an empty city may only be witnessed during the COVID-19 outbreak
in 2020. However, the new office style catalyzed by the epidemic has taken root
and sprouted, affecting the development and transformation of enterprises

little by little. No one in the office space no longer means that there is no one N=| —t
at work. /tE I
MIXED SINYLE

TtR= Bl + D R17FR
Workspace # Office space
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In July, affected by the Typhoon In-fa, many local enterprises in Shanghai allow i L\
all staff to work at home, including MATSU. For these enterprises, they can
easily cope with online clock-in, WeChat voice message, Tencent online FLEXI BEICE
meeting and even enterprise shared resources.

It can be seen that with the recurrence of the epidemic, the relationship
between work and office is no longer equal. Office is only one of the
workplaces. Just like cell division, workplace has been copied or even upgraded
to home, cafe, subway, high-speed railway, and even airplane.
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EFBAIGT. RN 55188 Gensler XHEFRARE]: “Jp  Gensler, who specializes in architectural design, planning and consulting, said:
’REEQEZIS%@E*E&"EE?’E, EERI—MEAIREE "The basic role of the office has changed. It is becoming a place that brings
people together for cooperation, establishes interpersonal and working

—EB#HITEE. BIARXREAIEXRUREANSAH relationships, and connects people to special business, mission and purpose of
HERILS. {EamilBRNERIERIHFR.” the company.”
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Cell division in office space, "flexible office" grows wildly
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The redefinition of office space and the increasing attention to collaborative
functional area of working space have allowed the development of "flexible
office". In simple terms, "flexible office" allows efficient work in sofas, rather
than in front of desks. The "flexible office" brand-new leisure and collaboration
sofa series breaks the inherent clear regional pattern of traditional office
spaces and enables the infiltration and mixture of boundaries between work
and life, forming a new working mode of integration and cooperation. Flexible
office is about more flexible, functional, diverse, and interesting. It adapts
various office scenarios to the ambiguous flexible areas of non-pure leisure and
informal office, so as to make a harmonious atmosphere for business with
comfort, and add multi-function to comfortable work (such as sofa with socket
and bench with small side table).

EDR" KK

FHEDAMEBHN HEXBL B
AR SEERRR, 5T
BN ZEERENFERE
, EREOZRMEG T, REE
MASEA, El5ELENER
B, AEEXEFHEME, R&
g, BRNAMMARZZ it 7N
SSES PN

The "community center" constructed by flexible
office has become a high-energy display area
for corporate culture. In a cozy and
comfortable atmosphere, with magnetic field
of tacit communication, employees and
partners feel that the values of individuals and
values between companies are in harmony or
encounter with inspiration collision, feeling the
beauty of harmony in diverse worldview.
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End of chaos, start of mixture
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The epidemic has caused troubles to travel for a short time, forcing many
employees to choose home office (remote work). However, according to the
survey, most people expect to return to the office space and re-establish
contact. People are eager to socialize physically and mentally as social
creatures, such as the collision of brainstorming ideas, encounters in the tea
room, sense of belonging created by offline team building, and a win-win
model by teamwork.

However, apart from the unmet needs of social team building, why is a warm
home that reduces commuting time not popular as an office place? Through
in-depth exploration, factors are listed as follows:

« Dining chair used as an office chair, is not suitable to sit at the desk for a long time;
« The living room cannot provide enough space and time to focus on work. We

are constantly disturbed by family life;

*In the bedroom, the WIFI speed is so slow that we can only rely on mobile

Internet data;

« There is no double screens to check manuscript and data, and the notebook

screen is so small that makes eyes very tired;

« No access to company system to obtain company information resources;
* Failure in participating in corporate training and obtaining guidance and

learning paths from seniors.

« Costs for Internet, water and electricity are self-pay. It is acceptable in spring

and autumn, but the air-conditioning fee in summer and winter far exceeds the
gas fee for commuting.

« While we enjoying the freedom of working at home without monitoring, the

boundaries of 8-hour work system are also blurred. The nighttime has become
the best choice for enterprises to hold online meetings.

"We must acknowledge that not all homes are equal. Many homes do not
have strong internet access, enough space for a desk, ergonomic chairs, or
enough silence to accommodate focused work."

——Gensler Design Forecast 2021

]
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Therefore, if companies can create a future-oriented hybrid office space with
equality as a priority element, they will be able to attract a wider range of new
diversified talents.

In China, where the epidemic has been alleviated and restrictions have been
basically lifted, if you think that enterprises have ended home office in a special
period, Gensler's survey may make you realize again that the end of epidemic
does not mean the end of home office. In fact, nearly 90% of office workers in
China have adopted a mixed office mode. Gensler pointed out: A new hybrid
workforce, working both at the office and remotely, is an opportunity to fix the
pre-pandemic issues of the workplace, and to explore new real estate
strategies. Moreover, this mixed mode is also conducive to the improvement of
efficiency and creativity, job satisfaction, and the ability to handle work
independently.

Based on the above-mentioned problems of home office, some basic
suggestions for the equality of mixed office are provided here.

Mixed office equality suggestions:

Referring to the form of fuel subsidy, and supporting employees to work at

home or remotely according to the number of working days, to jointly bear the

cost of water, electricity, and network during work;

* The subsidy of office equipment expenses referring to the form of notebook
subsidy, which is used for employees to purchase professional office equipment
(ergonomic chairs, lifting tables, displayer support arms, etc.);

* Today, with the rapid development of science and technology, the 5G era and

the strength of intelligent office equipment such as mobile devices make it

convenient for employees to communicate between office and home;

Live-streaming and playback of online training also become the main channel

for employees to learn seamlessly at home, effectively avoiding the limitation

and small group nature of a one-to-one team.

.

For the main urban business district w
the preferred office space type for many e
were outdoor creatures. These historical and na
alleviate eye fatigue by distance adjustment. Today, in a city full of high-rise
buildings and reinforced concrete, with the increasing development of urban
civilization, people are far away from nature and the era of technological
architecture has begun. However, the original DNA and physiological needs lead
us to seek green buildings.

Not only the sustainable concept of WELL and LEED green buildings, it also
includes concept of "indoor = outdoor", which directly introduces nature into
the interior through plant wall and bionic decoration, but the most sensory
experience must be the "roof garden”. The green leaves and flowers growing in
the air, as well as the experience of air flowing around, allow people to enjoy
the nature in the skyscraper. Outdoor space will increasingly become an
integral part of the office environment, and the open facade and transformed
roof garden can provide additional flexible office space.
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Human do not rely on large size to become the top of the food chain pyramid,
but through the division of labor and the wisdom of teamwork: whether it is
trapping and hunting, farming and weaving, or modern civilized departmental
collaboration. After the epidemic, we need to re-establish contact and redefine
the relationship between people and space. These three points are understood
and implemented in every project by MATSU, as a provider of overall office
furniture solutions and a research brand for future office trends.

In August 2021, MATSU cooperated with YUE+ Club to open the "YUE+ Club x
MATSU Guangzhou Office Life Experience Center" on the 31st floor of
Guangzhou International Trade Center (Guangzhou ICC), applying these three
office trends to the new display space.

Guangzhou ICC has obtained the mid-term certification of WELL v2. Its original
ceiling and raised floor are very flat, with complete electromechanical system
and excellent constant temperature and humidity. This project adheres to the
sustainable development design model. MATSU retains the hardware conditions
of Guangzhou ICC as a high-quality office experience commercial building,
with the design method of "less finish, more decoration”, and adopts the
modern method of "assembly". In addition, fully combined with the current
situation of Guangzhou market, it shows a creative office atmosphere with
great vitality and maintains the sense of business required by the market.

About 40% of the area of the experience center presents a social cooperation
area by "flexible office", with the soft and diversified sofa combination to create
a comfortable office atmosphere. In addition, according to the design principle
of "Indoor=outdoor", a large number of green plants are integrated into the
ceiling area to retain the comfort and flexibility pursued by home office.
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Rather than an artist's oil painting, this is a
photograph of sewage. Maybe it is the source
of the water you drink.

“BROKT, KER XEFBEM N IRK—ERHIE,

BREBEHZIEY, EERENTNRES, EIHBEHE
"/RERR, BORARR. Z0, SFNBTHFKRR5
—Zl, BIIFEER: HSREEBRIK, BHNFAHE?

B, FEBEHIAARBARFL,

2016 F 1 B, EZKFELAHBHARER, 2E 80% LE
Ut TKBRISER, EEREERISH. XREe M AMZ?
PESMHKERN 20% EREMTK, ILHMELE 65% B9
HIERAK. 50% BITAVAIKE] 33% BRI A KERE R
HTRK, FEIEHEXLE 75% MAKZIEMTK FE 14
ZAAH, B T0%IRATK, 660 Z M HEAHHE 400 21
W Lt TR RIRAKER. E2E, REFBEI—FHKA
ME I IEAR RENANRF, FEMODZ—RtRKE
WESRHEEFTET U FERNEE, LFITURAR, &
1E—RFAFBEAIK, EEAEH.

HATHRSR, BRESFERARERALRL 350 A6, LT
29250 AN EENZREEK, EEHIEER , HIEKIEE,
FHHER GDP AYIEKAIELL. RIEET (2012 HEME
FLFR) AfREKE, FESXE 8550 MHIAREERA,
FHE 6 DA — AR NEE.

AT, BFONARBERERKLH, MFBHINRIZ, BMES
HENTE, BRESIEERNAOHNTR. RITBERIRER
FE—MELESRENHEMRA: RBRELE, BAX
MEREXR, KATBEER.

BRI — DR RRE—/RIRE R — & B HILER
ARE—EAFRH, BEFAMT, FABE?

Terms like "water shortage” and "water pollution” were once quite popular for a
long time. With the progress of society and the continuous improvement of life
quality, however, they have gradually become unfamiliar and rarely mentioned.
We are not thinking whether the water we drink every day is really clean when
at least at the moment we turn on the tap.

Yet no thinking does not mean the absence of the question.

According to a monthly report released by the Ministry of Water Resources in
January 2016, more than 80% of China' s groundwater was polluted, even by
heavy metals. What exactly does it mean? Groundwater accounts for about
20% of China's total water supply, which covering about 65% of domestic
water, 50% of industrial water and 33% of agricultural irrigation water in
northern China, and about 75% of water consumption in Northern China. 70%
of China's 1.4 billion people drink groundwater, and more than 400 out of 660
cities rely on groundwater as their drinking water source. In the whole country,
only less than half of all water is treated enough to be safe to drink, and a
quarter of all surface water is polluted to an extent that it is even unfit for
industrial use. So to speak, the water we need every day is almost all dirty.
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Tibetan nomads, Last Guardians of
the Qinghai-Tibet Plateau: God of Water
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Editor: DaLiu  Photographer: Da Liu

Due to environmental pollution, there are about 3.5 million new cancer cases,
including 2.5 million deaths, in China every year, with cancer villages, even
counties, growing year by year at a rate proportional to the temporary growth
of local GDP. According to the official Chinese Cancer Registry Annual Report
2012, there are 8,550 new cancer cases every day in China, or one person is
diagnosed with cancer every 6 minutes.

However, figures are often cold and seem to be far away from us, they can
hardly cause our inner anxiety even they appear serious on paper. There is often
has a selfish and lucky content and indifference in our subconscious which say,
as long as I'm okay, then this has nothing to do with me, no need to worry
about it.

We may change to another question as well: where and when was the last time
you saw a clear river or a pure lake?
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Perhaps the answer to this question from some old people is the stream in their
childhood hometown, which has long been vanished or turned into a sewage
ditch like an oil painting due to the process of modernization; perhaps the
answer from people returning from a trip to a developed Western country is
the sharing of their observations and feelings; and the answer from outdoor
enthusiasts is the reference of Western China, the third pole of the world, and
Asia's water tower - the Qinghai-Tibetan Plateau.
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Until now, crystal clear streams, rivers and lakes
can be seen everywhere in Tibetan areas. Many
springs can even cure diseases because it's free
of pollution and rich in natural minerals here in
Tibet.

Some people might say scornfully, it goes
without saying that the place was vast, sparsely
populated and extremely "underdeveloped” .
The real reason, however, is that these water
sources have been guarded for generations by
devout tibetan nomads.
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This ancient people never regard nature as an enemy to “conquer” , or as a
repository of personal possessions that can be plundered, but deem themselves
as a part of nature: "All the landscape environment on the plateau is a
complete unity, in which the human society is also a part, and human activities
should be integrated into it and obey its natural characteristics. For them,
nature is a spiritual being that cannot be divided, let alone destroyed; and what
Tibetan humanistic ecological concept advocates is that nature, Gods and
human society are a unity. If the unity is liken to a living creature, then the
landscapes are the body, the Gods are the soul, and the human society is the
heart, of the living creature. Therefore, plateau people have personified,
visualized, sanctified and symbolized the natural landscape environment they
live in since ancient times. They have created images of gods for every
mountain and every river. The landscape in mythology is either symbolized by
some animals or directly in the image of some gods."
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In Buddhism, water, one of the "caturmahabhuta” (the four
elements that make up the world), is sacred and precious, even
though there are countless streams and lakes on the
Qinghai-Tibet Plateau. Tibetan nomads not only cherish water,
but also worship it. They believe that the best tribute to the
Buddha is pure water: In the morning, devotees pour fresh
water into seven elaborate bowls in front of the shrine, and at
night, they pour it out, which they repeat every day.
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The reliance, attachment to, and resulting worship of nature made this
ethnicity believe from the bottom of its soul that it lives in a world with the
existence of Gods, and that is why they hold many sacrificial events, such as
during the solar term of August each year in the Tibetan calendar, when Venus
appears, the Tibetan people will celebrate the Bathing Week. Legend has it that
Sman-Iha, the God of Medicine, turns himself into a star and shines his healing
skills and recipes through the stars in order to save the people. During the
Bathing Week, believing that water illuminated by Venus will cure diseases,
people go to the water sources to offer sacrifices and fetch water. Therefore,
this festival is also called the Medicine Water Festival. Men and women, young
and old, enjoy playing in the water, believing that bathing can clean the body
and eliminate diseases. Amazingly, this "primitive" folk event has enabled
people with a good habit of bathing and keeping fit, along with a gradual
evolution into a unique Tibetan therapy, namely, the Tibetan Medicine Bathing.

Tibetan Nomads
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But at the water sources, Marnyi Stones are meticulously built with stone
tablets inscribed with scriptures. In the eyes of Tibetans, the stones symbolize
the eternal hard substances, and the scriptures carved on the stones imply the
eternal Dharma. These Eternal Guards are protecting "Le" , the God of Water
who lives here. Legend has it that "Le" can also be found in various aquatic
creatures, so when someone pollutes the water, or harms creatures in the
water, he will be punished and get "Le" diseases, including blisters, favus,
plagues, syphilis, typhoid, and so on. The tibetan nomads say that when the
water is made dirty, "Le" will get sick, and those who pollute the water will
suffer the same punishment. And if the lake starts to shrink, it's also a result of
offending "Le" . To heal or restore the lake, the water resources must be
restored devoutly. Therefore, they would thoroughly clean up the water sources
and the surrounding environment, invite eminent lamas to chant sutras and

SIKE, MIIAMRESSIEACE N ENNIFE, S5 pray for blessings, and hang delicate ropes and Khata wovlen with white wool
and cashmere at the water sources to express their apologies and respect, and

REBNRSEME, RSB FEFARSLEROE to warn others that there are gods living here.
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People are not allowed to drink the water here, they are only allowed to fetch water carefully from a place far away from water
sources, but cannot wash hands, take baths, wash clothes or dispose garbage there; f there is also a sacred lake downstream, more
care is needed.

From the perspective of modern science, the cause of disease is not an offence against the Gods. But the damage we cause to the
environment ends up with the damage of our own immune system, that is, the pollution we produce to our water and food will
eventually be paid for at the expense of our own health. We "conquer” the nature, in turn, the nature gives us different forms of

"punishments” , this is proven by the astonishing figure of one cancer diagnosis every six minutes. "Backward" tibetan nomads in

"remote” areas know a profound truth, a vivid metaphor that if water resources are polluted, "the Gods in the water will get
sick” . Because 70% of the human body is water, when water is polluted, people are bound to get sick. The only remedy for us is
that, we should be as clear as tibetan nomads to be aware that the selfishness and ignorance of human beings have brought the
desire for immediate "prosperity” , which has led to the survival crisis of human beings. Only when we sincerely purify and protect
the sources, can we ensure a really meaningful sustainable development. The Tibetan way of protecting landscapes lasting for
thousands of years is much more effective and "ritual” than the current approach of putting up giant warning signs, erecting
fences or deploying guards.
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REXGE.”

s

This marks the greatness and foresight of tibetan nomads' wisdom. Rather than
deliberately take some "environmental protection” actions, they protect the
nature selflessly from the heart of gratitude. They respect and defend nature,
and nature returns them with richest treasures, so that they do not have to
worry about whether the stuff they eat, drink or breathe is clean, so that they
and their descendants have enough and good food and a living environment as
that of a paradise.

The Chinese Environmental and Economic Accounting Report states, "The
environmental crisis is increasingly constraining economic growth. Under the
traditional industrialization model, the ever-increasing GDP figures are built on
the basis of constantly overdrawn resources, environment and public health.
Such a high-consumption, high-pollution, high-risk development is
unsustainable. It tends to be difficult and expensive for environmental pollution
control, for instance, twenty years of pollution control in Taihu Lake, with an
investment of RMB 10 billion, has failed to curb the deterioration of water
quality. Prevention is the key to saving China's water environment."
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Over the past few decades, we have polluted almost all of our water sources, let alone the
severe water shortage of many cities. The country has to spend a lot of money to control
pollution, and people have to equip themselves with expensive purification facilities, along with
suffering from the threat of disease caused by all these moves. Has our life quality really
improved?

As the Tibetan saying goes, "The most precious treasure my parents left to me is the precious
grassland like a golden plate; what | will leave to you is the same homeland.”

But what do we leave to our descendants?

"The world has enough for everyone's needs, but not everyone's greed."
- Mohandas Karamchand Gandhi
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