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Magazine Section Information:

Consistent with our magazine's title and theme, each section is named using a Chinese character that uses
the character "ZK" ( pinying: mu, chinese meaning: wood ) as a component, or radical, of itself. The
following list gives the sound of each character and the content of each section.
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Therefore, in [ ' EAs
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o é ; oy L <L b ; ack, white, gray hard clothing devorative materials and
b e [ ectronic effects. Build every space into a place that can talk
with the soul: warm and open r ion, real-time communication when
encountering, atmospheric and calm bu munimpeded collaboration, brain
violence at will, fitness.for a relaxed moment... Furth ize the office life
style that inspires the inspiration of the new generation of workplac;*‘EEopIe,
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Modular Furniture X-BRICK&F
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Artistic Furniture Du a .
_ Italian Metal Brand with A Strong Sculpturul Sense‘\
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After 2010, MATSU cooperated
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of the rigorous lines of traditional German office furniture. Da a's products always

radiate the light of the protagonist in the space because of its 69'13'Tines and

distinctive shapes; It can even be said that it is comparable-to art collections! == =i
; o
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| physical space.
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with Italian er"Daa’. Tﬂmay artistic ©
sculptural shape of their products hias completely subVerted the original cold sense

ed product matrix

a pular intelligent and
artistic multi style, which greatlyi_mproves the pro ressweness and uniqueness ! - i

of MATSU in the layout and configuration o _a-rfous functions. In 2020, we .
introduced a metal Italian outdoor furnitl hr{nd da a, with a strong sense of - . e
" artistic sculpture, to coopfate with Wstermann which focuses on creative - e " — -
furniture systems. So far, MATSU./h;} more than 180 product lines. -
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The lightweight training systém X-BRICK & FLOMO.is a model of creative
furnjture that meets the needs of flexible office. The appearance of street sense
bTeéks through'the elegant and simple texture of traditional German furniture.
The modular furniture system allows the space to change with the current &

tense and employee needs, and realizes the muIUfunctlona\ layout of the same’
Il

. i

| 4 }
Xbrick weighs only 1.4kg, but it can carry 2'p0 kg. It has excellent envuonme‘ﬁtal
protection and flame retardancy. Its su?gﬂfty performance, practical value

and extreme modularity make Xbrick, like@ "magic box", can bgarranged into a
variety of shapes, and can adapt to gfree d|fferent fields, namely office,
education, sports, and create a]l'least eight workmg fdrms namely sharing
training, disgussion and negotiation, conference negonan@n brainstorming,
group Iearmfg group building activities, leisure life and focus qur{Iand It has
overturned the spatial Iayout of traditional 0ffices, and therefore won
international awards such'as theFerman design award and the Focus Open
Gold Award.
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MOTU electric lift table set with rollers introduces
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the concept of "liquid office", which promotes
working people to stand and sit alternately, move
freely, and move in the office space, so that people:
can become space users and become masters of
the space, promoting "creative overflow" and
"information interconnection”.
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1a§ﬂ:‘né 5’]\5% ’3IjJEE,
% German design Award %

The unique A-shaped table feet endowMOTU with
a personalized industrial style, going viral among
the monotonous appearance design of the lifting
table in the industry. With its excellent appearance
and function, MOTU has also won awards such as
Open focus and German design Award.
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S1EBH RECONSTRUCTING COOPERATION
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In recent years, the unexpe'élt'ed atté& of
COVID-19 has made people pay more attention
to healthy office work. Young peo]ile that drink
water soaking Chinese wolfberries fave evolved
into white-collar normality, and office lifestyle
and office fitness have become the trend'of
high-quality office space. Therefore, &reating a
healthy and dynamic working mode and office
environment has also become the reseatch top
of MATSU.

W

Therefore, during the 2020-2021 Shenzhen Design Week, MATSU worked
together with ZWYN (the keysopinion leader in the field f#'tnesﬁ aesthetlcs] in

a pioneering cross-border Way.and cooperated \Hﬂ he new lightweight
module furniture brand, , to show a sma ] d c:;’geab\e public
training ground with urba ity and suitable foriteamwork. This \Iy of
cross-border cooperation wi e fitness industrylhas broken through the
internal vision of the office figld, changedithe overall solution of the office
environment from st?tic to dynamic, fr@m a plalle to a more vivid and
three- dlmensmnal method, taken the d in'plirsuing cross-border
cooperatlon with "health" elem ts and gul d enterprises to adopt new office
and life concepts in the poit epidemic era./
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Takmg the Role of Diversified Enterprises, Going Deeplmto the Causebf Environmental Protection; and Promotmg..-'fhe Sustimable Developme‘nt of Enterprises a
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MiSU has always been a pioneer in environmeqtal protectiongAll series of

3810 GREENGUARD EASSEBINE; LEANMAR P ucts passed the GREENGUARD Indoor Air Quality Certifigation in 2010; _
- - R :E 1 Ny Shanghai Office Experience Center was establlshed in 0 as an office 4
FibF 2010 EFAPERLIMIIRE LEED REEFITME  fmiture brand exhibition hall in China, which was the firs€to obtain the gold

certification of LEED Green Building Evaluation System. |
has been more involved in the practme of well certi
was awarded the Global Cornerstone Membership
Bmldmg Institute). The company has also trai

recent years MATSU
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How lucky we are to meet each other,

Grow together with MATSU,

And sense this brand with extreme vitality,
Remaining young and with a cutting-edge sense,
Together we create and witness,

Every highlight moment of this brand!
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Wuhan was closed for 76 days from January 23, 2020. No one expected that after two years, this scene would continue to happen
in China's mega cities, Shenzhen and Shanghai. Especially in Shanghai, the closure was sudden and lasted for a long time. From
March 28 to April 1, Pudong and Puxi was successively "closed". Up till now, the lockdown has not been lifted.

Not long ago, there began to be a shortage of food ingredients in some parts of Shanghai. In Shanghai in April, people got up at 6
o'clock for "panic buying vegetables as a group", started the "home morning meeting" at 8:30, and was required "nucleic acid
antigen" at any time. These also became the "three important things in Shanghai in April".

JwiE: &258 B MATSU $2/  Editor: Qian Peng  Photo provided by MATSU
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Warm-hearted "Fruit and Vegetable Man” Came!
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As a result, MATSU counted the needs at the first time, found the source of
food ingredients for every employee in need in all parts of Shanghai, and sent a
loving gift bag (Chinese cabbage, cucumber, tomato, cooked wheaten food, side
dishes, beef, pork, milk, oranges, apples, etc.) to each employee's place on the
night of preparation.

Although the epidemic has sealed our track, it cannot seal our action. Although
the epidemic has made us unable to meet each other, it cannot resist the
collision between our thoughts. After receiving the ingredients, MATSU people

used creativity to give the loving ingredients gift bag a new vitality and
temperature.
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Anti-Epidemic "Gleam”
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Both internally and externally, in this battle of epidemic prevention and control,
MATSU did not only focus on its own adversity, but also called on employees to
incarnate as "rebels" and "guardians" with one volunteer shimmer and another
to gather the majestic power of the war against epidemic and protect the lights
of all families.

On March 17, MATSU learned from the Shanghai Furniture Association that
there was a shortage of anti-epidemic materials in Huajing Town, Xuhui
District, and immediately raised 200 N95 masks. Because the express delivery
could not be delivered, the company's employees sent them to the designated
place by themselves, and did their best to ensure the protection needs of the
front-line anti epidemic staff.
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Then on March 23, MATSU actively carried forward the traditional virtue of
"when one party has difficulties, all sides support", took the initiative to
shoulder social responsibility, and donated RMB 10,000 for Minhang's
anti-epidemic work and care for the elderly and youth in need in Minhang
District, relying on the Shanghai Minhang District Young Entrepreneurs
Association.
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Not only that, on April 17, MATSU responded to the call of Minhang District
Federation of Industry and Commerce, and Minhang District employees Ying
Xing, Youjun Pan, and Yulin Zhao actively participated in the community
epidemic prevention and supply commando to serve and protect the
community they live in when necessary.
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MATSU People Worked at Home
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This is the first time that many working people in Shanghai have been forced to experience working from
home for a long time. Due to the sudden lockdown and unknown length of time, most people, including
the staff of our MATSU headquarters, did not sort out the necessary information and office equipment home.

This has brought a lot of impact to the follow-up working from home. However, with an open letter like
MATSU" s, many MATSU people gathered together to solve problems and took out computers that had
been stored for a long time. When the computer was slow, they cleaned the system and storage disk first.
Without company information, they used the remote internal sharing built by it. When they couldn't
communicate face-to-face, they connected through remote conference. Project progress control relied on
daily online documents to synchronize daily plans and weekly summaries to implement.
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Worked at home for 5 and a half years, senior remote brand person, Anna

As a senior working from home worker, | was once envied by everyone. But only those who experience it

B—ERRARR. BREEBERBATR,
KNEERDANES K. BENFETUEAN ETFRFREPFR, MmIRES
HTHE, RENSHEDS R 1000 LAKBAREE, MERZFPINE. FIUS

know the bitterness and joy of working at home for a long time. | used to be able to exercise on the way to
and from work, but now | am a long-term holder of WeChat steps within 1,000, seriously lacking outdoor
activities. Therefore, my physical health and posture maintenance rely more on independent exercise.

As for the blurring of the boundary between work and life, it has little impact on me personally. After all,
no matter where | work, | mainly focus on the work objectives and task content, rather than geographical
location and shift time.

FHR, EBRMNEMARRAMEREFZ

TR,
BT X

L2 A
VA ii%fo AR B ) 77 2

Marry

WNTYR + B = dafic

Lulu

“m mg&”
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FHEIFIE,
IR — R

MEZRIMA 5 FEFAERIL
I A, 2N EAEE

1™HBKREHE, It
MATSU A &t AN — #£ 1Y
“SERIVAT,

From experienced remote workers who have worked
at home for five and a half years to those who have
been forced to work from home for one month by the
epidemic, listen to MATSU people tell different stories
of "working at home".

WORK FROM HOME,

ONE DAY

GO@D

MEANETT!

BRI 5E, Fmmigitli, Oliva

BANHE RN REEENEBRNTE LT, FrUERD BN T TIESREZ B! S5,
PMLEMES, ZNTFEREEERD R, ALRERE, F1EEIZHEN B8,

BUNEFERNEZT, REEREEATER L. EEEIAts, RYNENFEFEF 92—
NEREIRNZEARE, 1HRXE~TEE, Tcéll@*ij]‘ﬁaﬁfk;%jﬂ/KEE"JEJ%?Q%\, MiiaEt
X ANBko

Worked at home for 5 years, graphic designer, Oliva

Both parents of my husband and | can't help us take care of our children, so working from home can relatively balance work and
taking care of our children! In addition, in terms of work, the nature of my work is suitable for working from home. | can think
alone without too much communication between departments.

But if it weren't for my children, | would still like to work normally in the company. After all, in modern society, the working time is
almost equal to half of the life time of the capital era, social circle &~ work circle. Completely telecommuting cannot build deeper
colleague relationships or expand social contacts.

LEEEHREERNM2RImEI{EE, Eliana

BETRNAEDE, AERSHRRESELY, HIFSBEEHTHIRK
21l

Eliana, a brand worker forced to work from home during the
epidemic in Shanghai

For some jobs, such as face-to-face communication, the atmosphere and tacit understanding
will be better, which may be more conducive to the establishment of common view.

2022 AEFFIJEEL

BEBIHRERRDLNASZIEE, Wiliam

WEEREN, AREHRL, 8X6AMERKRN, BROQHE, £F
BILABER T = UARTESRINEE RERFABEH M. MERALBY
TR, BLRFRILIZHER, REINIRRT . ENBMAHRES!

William, a personnel worker forced to work from home during the
epidemic in Shanghai

I live in Huagiao and my company is in Xuhui. | have to get up at 6 o'clock every day. When |
work from home, | can finally sleep until 7 o'clock. My food used to be takeout, with heavy oil,
heavy salt or substitute food, which was not fresh. Although Shanghai is in short supply now, we
can finally eat fresh and healthy meals. But the communication cost is really high!

»

LERFHREERIA

HERQE LY, BENTE

YHYFEIITE, Alex
EMREMHEE (RERMEBM. AMEMIDARE, WEEZFHEEBETI)
Alex, a graphic designer forced to work from home during the epidemic in Shanghai

I like working in the company with relatively perfect hardware equipment (fast computers, humanized office chairs, and no
interference from children and daily chores)

10-11
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8:30-9:00

9:00-11:00

11:00-12:00

ENERIR: FE—MIHE, Bad FIETL
EmB#HE, XE—KRHHFA!

Bed in the bedroom: get up early with a cup of coffee, and
have a morning meeting to discuss the work plan and project
progress. This is the beginning of the day!

13:00-15:00

BT. FIRE, ERBEREDR, BERBPR
BHHEZR, BREITERZEP,.

Restaurant: after lunch, you can work directly on the dining
table, and convert the tasteful experience obtained from
delicious food into work inspiration.

8.47%

33.9%

o SREFH

| RS

57.63%

FHESETHEX: MADES Xbrick

LN ER%%E&&M£WEﬁ£W@L¢
B ESIMEREEPTH, UBLATTFER
HIRZR AT,

Balcony and living room carpet area: bean bag and Xbrick
lightweight and modular furniture allow me to go wherever
I'want! I usually finish the trivial matters and cooperative
matters in the morning, so as to leave the whole afternoon
for bending over the table writing.

15:00-15:15

BAEE: AR AR ERENTES,

Bathroom: not letting go of any space for inspiration.

EXNEEE UQMH%Nﬁ,P—A¢@AR
T # = il ¥ WORKFROM HOME, F &,
MATSU 7B &LET “BRAR" M,
BRAZS5, SRERIT 60% MAEE 2-3 X
BROR, B 30% HAEE 5 RATRDA,

1% 8% EHEMIALER 5 P TIEHERD Ao

RNEEUHARENERDLZEH, RRH
FRAMFIE. AHSAERBFEADAEE
EFRUBR. ATBRENRBENNS bt
, BUKRMRRORBHIE, BHEFOKETH
MENAE, $R4TERFEENARS, &
VBV ETFRESEEREER R,

b) 2-3RBRNML FIHA

HE: NENENSEE, HAUT—HF
Wbmofaﬁﬁﬂﬁ%,%ﬂﬁ¢§%,ﬁ
PHE!

Bay window: the height difference between the bay window
and the ground gives people a different sense of experience.
If you don't have a lift table at home, then change your
posture and a bay window!

15:15-18:00

BE: FTFERMREATEERSE,

Study: the whole afternoon is devoted to bending over the
desk.

In this era of normalized epidemic, almost every Chinese has
tried WORK FROM HOME. Therefore, the marketing
department of MATSU launched the "working at home" survey,
involving more than 100 people. The results show that nearly
60% of people choose to work from home for 2-3 days, more
than 30% choose to work in the company for 5 days, and only
about 8% choose to work from home for 5 working days.

The freedom of working at home that we once thought and
yearned for was not what the public wanted. Most people are
still looking forward to returning to office space and
re-establishing connections. People are eager to socialize
physically and mentally as social creatures, like the inspiration
collision of brainstorming, look forward to the unexpected
face-to-face meet-ups in the tea room, enjoy the sense of
belonging created by offline team building, and can't wait to
start the win-win mode of team cooperation.

A, BRTHREAZNERTERE, BBERENERZRIEANDRIAAERE ? RANRR
HEFARYIE 10 Km0

a) BRFAREWHLE, FTEHARRKE
b) &BL . RENDAIE, WRESTRTIN
c) EEMNE, WIFI 8RR REZEFNEIRE
d)&BEWR, ZXEGS5HE, ERERE/DIIETR
e) BAREREH AT RS, REMAEERE
f) TEB SRS, KEFIEESSFIRE
g) =% (MZE. /KEE. BEZE) BIE, HUHD, ELTEBRDRIMIBEZENG
h) BRNMAZZBRLEENER, WEHMT 8/ IR, Rialk SRR ERERE
BRAMNEEENAARDRRETHRERE, SEER
B EN RS IZERT, R EW R/ VB2

i)
j) R

However, in addition to the unmet needs of social intercourse and league building, why doesn't a warm home that reduces
commuting time serve as an office space? We explored the factors behind it, and listed more than 10 points as follows:

a) The dining chair is not a professional office chair, so it is not suitable for sitting down for a long time;

b) There is no dedicated and quiet office environment, which is constantly disturbed by family life;

¢) In the bedroom, WiFi is so slow that you can only rely on mobile data;

d) Without double screens, when checking the manuscript and data, the laptop screen is so small that eyes become sore;

e) Unable to quickly log in to the company's system to obtain the company's information resources;

f) Unable to participate in enterprise training or obtain senior guidance and learning path

g) The three fees (network fee, water fee and electricity fee) need be taken care of by oneself. In the spring and autumn, they are OK, but
the air conditioning fee in summer and winter is even higher than the outdoor oil subsidy;

h) While enjoying the freedom of working at home without monitoring, it also blurs the boundary of the 8-hour working system.
Night online meeting becomes the best time for enterprises to choose;

i) Working from home has no atmosphere of face-to-face company communication synchronization, and the efficiency is reduced;

j) While reducing commuting distance, it also means passively reducing the amount of exercise.

FIMEEM, AMIBERERDL2NEBR/LRERL TR ERERSIANREZE: HED T @
8], PSR TYISIERERE T,

TRYYHT-R, MESTESISTRT(E, 183 BHMITESRER, @R RS EE R (EtiEk)
b) #Axf B =EIZEAS, BILUEDNR. . ER. BEREMEARIE;

C) T IBENRTE], B YIS IEBIEA

d) IUERAE, BNFRERRE

a

)
)

In addition, according to the survey, the main factors that people prefer working from home are shown in the table below. One of
the most attractive factors is that it reduces commuting time and avoids the problem of rush hour congestion.

a) There is no need to clock in on duty. You only need to complete the work in the task project system. And you' re free to manage
your time. Avoid going to public places (such as hospitals) during the peak flow of people;

b) Relatively free space control, you can work anywhere in sofa, on the carpet, one the dining table and desk;

¢) Reduced commuting time and avoid congestion during rush hours;

d) You can eat at home, which leads to a healthy diet.

EBENERTFREERDANAL, IR MATSU JEHIHE 6
&%Aﬁh&m&ﬁ(%%b@+ﬁjbm,EE%W%D
DABXFARNEIR, FEA—RL2RENRZERIZITA
] Gensler tHigH: B&7 ’R*ﬁiﬁamIﬂéWﬂJ"RgﬂJ"Rﬁm_
BHAEEEANIESR, MR AERXTNEBTRE
RNATEEZIEREEENRSR, MBEEMhTRERNM
EHEE, FEHENTERMESCENE, TEREE, i
IR T ERVRE IR TS

RE, RINBELERARE, BT LLERPATBRTER
BEXRDR, MEEHEEEASHIESE.
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The three most troublesome aspects of working from home are:

53 people believed that they did not have a dedicated and quiet office
environment and were constantly disturbed by family life;

58 people can't quickly log in to the company's system to obtain the company's
information resources;

59 people who work from home do not have the atmosphere of face-to-face
company communication and synchronization, and it is not easy to transpose
thinking, so the communication efficiency is reduced.
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The end of the epidemic does not mean the end of working at home. Nearly
60% of the people in the MATSU survey chose the mixed mode (working at
home + working in the office), which fully indicates the arrival of the era of
mixed office mode. Gensler, a global well-known architectural design company,
also pointed out that the mixed office mode refers to the combination of office
work and remote work. This new office mode not only helps to solve the
problems existing in the office space before and after the epidemic, but also
helps to explore new real estate strategies, and is also conducive to the
improvement of efficiency and creativity, job satisfaction, and the ability to deal
with work independently.

Finally, we hope that the lockdown in Shanghai will be lifted as soon as

possible, and that Shanghai workers will no longer be forced to work at home,
but will be free to choose a more efficient mixed mode.
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MATSU IBE$R IR TREDQEF KRR IDERTID %)
TREADATEERNRRKEIER, ER5F2E, D
NEEEZE, BB e, T —TER I ERYHT &,
RTHNTESERFRBEOPNAE, ERAEHIZHIT
EREF, SHEME BT

MATSU IBIEE MR TRIEDRLHKRRIDERTII K]
EBIEER BT ELL RN I ITIT Joeri Reynaert F
2020 Regit, SF, BRITBREDARIIESTFARENF
ERRSENBEAXIEH: T, WEITTH. DEER.
ERIEEE, LEFRZTTFREERRE. fE R —E
MR R

MATSU' s seven "new leisure and collaboration sofas" break the clear regional
pattern inherent in traditional office spaces, allowing the world to penetrate
and blend between office and life, forming a new kind of fusion and
collaboration. Operating mode. Let employees keep their love for work and life,
and achieve team goals efficiently in a collaborative atmosphere full of
magnetic fields.

MATSU's seven "flexible office new leisure collaboration series sofas" were
originally designed in 2020 by the Belgian independent designer, Joeri
Reynaert, who was invited by MATSU. This year, we will place the flexible office
series in different natural landscapes with Chinese characteristics: mysterious
western regions, elegant bamboo forests, red walls and green tiles, and cave
cliffs, so that international design can collide with Chinese charm and combine
different visual effects.

FLEXIBLE OFFICE

MATSU NEW SEVEN COLLABORATIVE AND LEISURE PRODUCTS

H EREDR” RITFEINETIF
MATSURRTMEDL Z R 5

dRiE: T BEF: B MATSURM  Editor:QianPeng  Photo provided by MATSU

*Fi&it)f Designer:
Joeri Reynaert

Joeri Reynaert {5 — & 38 17 i& i+ I, fib 7€ b FI B9 B89
Interieur 2012 FEAFIE Salone del Mobile 2012 ER/=
THHE—IRY, ZRVEELKEH. ERMUEETE,
£ DeTao Master Academy 8, BthEhin LWFELR
ERTMHHEE, WE, Joeri ELBEZXEBH IR IEER,
2018 T, Joeri FFIA5 MATSU &1E, %1t morse Theeifigit,
EX&ERITT “REDR" ERDERTIERE R

Designer:
Joeri Reynaert

As an independent designer he presented his first collection atinterieur 2012,
Belgium and Salone del Mobile 2012, Italy, which got publishedworldwide.
Later he moved to China and became studio manager for Dirk Wynantsdesign
studio in Shanghai, and teaches at the DeTao Master Academy, where he
established a 4 year undergraduate program, transferring his large experience
in the market to his students. Now Joeri runs his own design studio in
Shanghai. In 2018, Joeri began to cooperate with MATSU to design Morse
functional bridge, and then cooperated with MATSU to design seven sofa series
of "flexible office” and other original products.

IR EGAPFL G I Ry ok, R Z AR THEFZE,
AR A — RR, #BIFAHNE, XETCHET
EREXAEGZE, FAETECESGERENEZ,

The mystery and burning light of the western regions make North of the Gobi
desert look sacred.

People closed one eye to avoid the direct light, while seeing through it:

The classics of art and civilization, and give it the highest and constant respect.

Prestige AR X £ HB%It, WFESENEESR,
Prestige ¥ 8HigIt, BIE. WMADRSK/NF]BECH
FEAEZN, LHMKAFARNARERETRELS, SATE
GV NS =S L VNS C e

The Prestige collections breathes elegance, style and class and is therefore a
perfect match for any high end interior or manager office. The sofa stands out
through carefully designed leg details and use of premium materials only.

01

Prestige

BORN WITH ELEGANCE
ABY & 281, RER & fiLFF

ARAR BB, FHE AR, FA M A ALIE ISR

The undulating eaves interpret the world inside and outside of the wall, and spread the courtesy between people.

Bowler FiBH9I%IT, EELMUPEE’JLi FERMIVRE LERNER. %LmEE’WI\}’&E*E}ZF*ﬁE’\JTX?,
HEMEDEABEAMERTE, IHIWRIAELEH, ik Bowler (HBRIELIRIT “Sh)

Smooth design paired with the style of bowler hat gives the sofa an interesting look. The brim of the "hat" evolves into armrest,
which fits the framework support of edge curve. The smooth chair design provides maximum comfort during use with
consideration to the ergonomics of seating. Clever as a trick, the lightweight bearing structure of framework can support the
weight of user and the chair itself. This "hat" will provide a fresh and interesting experience in your office space.

ZRiahE, BIREEE

Bowler (RELRESFRAY “ILIEER" 5N, SZHEACUSEEF S HER: KRS R AT (iR,
TREME: “tLIEZR" AR, ERHEEANRE MERN D =8,

ANEIPURRE: ERARMZIE, BARBRI Bowler FERIEGE, FRERY;
TRERRE. SABSTE, EMNEERM, FRER,

Three Styles of Chair Leg, Different Magic

In addition to the most characteristic "bowler hat" framework, wooden leg and swivel base are also available.

Metal four-leg: "bowler hat" chair legs, suitable for more characteristic and iconic office space.

Wooden four-legged legs: suitable for leisure space, with the unique shape of wood and Bowler, conveying soft charm.
Metal disc chair: suitable for business space, hard metal texture, conveying perseverance.

02

Bowler

“"HAT"” TRICK
“VEF” XiE

PITRIRE

Bowler Wi FEHHM, X I KM
Mo ZERMPIGEMBOER, RE
S5NmEETRTR.

Two Finishes Available
The look of Bowler is retro, smart, and elegant.

There are two finishes available: leather and
textile for different scenarios.
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oA, AR 4 At AE; WIS, B W BB
BEXDTENDATEF I LS. S TFARIADRIIFE
BIRIT, EENMDATENELLSHMET . M Collar
WERRAR U Biglt, RMXERIBBHE, XBEFE
E—ERALI RIS, LEAEHALR.

FRpATER, BUUIRKESISEL D REGEE, mRE%S
TUDAFHANSH, ETEPAIURERR, £AEEH
1R, BISENEE, CollaritfERAEZERG, # ‘KW
BIERFFAIFLSE, EEMEREREBREBNILBTIE, £
MHRGETEN, ERLB=E,

In the ancient times, "Collar" was deemed as a symbol of etiquette and respect.
Nowadays, the various attributes of "Collar" are used to differentiate office
spaces and work types. The prevalence of open office environment at present
has resulted in the integration of various forms in an office space. The unique
design of Collar sofa not only gives consideration to communication and
collaboration, but also endows space with a certain sense of etiquette,
indicates its class, and provides a gentleman-like use experience.

In traditional office space, partition or wall is often used to divide space into
different areas. However, the diversity of office styles advocated today enables
flexible transformation in space, and user' s freedom of choice seems even
more important. The sense of security and smooth style of "Collar" create an
ultimate comfortable experience. When seated, the user will be surrounded by
the softness of "Collar" . Choose "Collar" to form courteous reception in a
flexible social setting.

05

Collar

"Collar" is
more than etiquette
“417, SIEFAL

ARG &K\, AR SR E L Z ],
A ALk A48 G,

Between you and me, between mountains, it is etiquette to let
us meet.

neE W LRER

GBI BRI OB H D R MR SR, —F
BERRIT, EEERNLATRRE.

B W IRTERA TR

Collar W EBEBAMBABETE LS, AIREOA
7, ERFTENDS; MMERHESRER
x, ‘B DRACEAEREELENGER,
EiEHAtT. AFNSEZR.

i 7 IRITERLE
FEHRBONNAKALER, BUHE 2
5. SUEIEST, RSN b, XA,
AR AT, BiRAEHAE, HEREEE
BT 20 T,

Two-tone Design of “Collar”

The two-tone design of "Collar" highlights the elegant
silhouette of sofa, and its integrated back creates a contrast of
clean lines

High “Collar” Design of Gentleman Style

Collar sofa has one-seater and love seat to choose from, which
can be combined flexibly when adapted to different scenarios.

"High collar" version is available for both kinds, offering a
more private seating experience, and creates a gentleman-like
bearing with a sense of inclusiveness.

Side "Collar" Design

Optional side table with charge port can be used with floor
receptacle, edge receptacle or wall receptacle, with wires hided
in a column. Users can charge their cell phones or laptops in a
more relaxing work environment.

L0 %, Ak, AR Marsh, 525G,

In the lingering fog and the soft and charming light, | just want to fall into Marsh and become sentimentally attached to it.

EERARE, F Marsh FUSMIZAHIE, iRz, LZRMA,
BEREDREMRZNE, hllERERERRZ LR
EFiERN. FEEE, RBEPSZEDT.

EEK

RIRURFNT A KEAMERAS, SRETERT.
AT, REFEKS, REFRIRAE.

xEHR

Marsh K&, BUARR, &UEE, KN—RE2, J57F
S INA A ERER.

WL iEE S KRR L, EUMMNEN, BFEZH
Thiett, PIRBRYZEER, RERI/MA

ThRESEML: RV, EEHThEE, ATEREESME
&%

BYR. TRV RZEEREYR, it=EEARD M.

Round and fluffy cushion defines the appearance of March. Sinking into the
soft Marsh, user will experience the comfort of sitting on the cloud. Even just a
break after work will relieve fatigue. The relaxing sitting experience of Marsh is
just addictive.

Flexible Combination

The features of modular system make it possible to extend bench linearly
through combination. Suitable for reception hall, art hall and rest & waiting
area, Marsh satisfies the needs of different scenarios.

Practical Function

Soft as cloud, Marsh bench sofa is designed to be concise but lacks for nothing. It
can be used with a variety of optional accessories.

Side table: with wires from floor receptacle hided in table leg, it is beautiful as well
as functional. Charge whenever you want; anywhere can be office. Functional
headrest: soft and sensible headrest creates more comfort sitting experience.
Shelve: can be placed between two sofas for more flexibility in space.

Side table: with wires from floor receptacle hided in table leg, it is beautiful as well
as functional. Charge whenever you want; anywhere can be office. Functional
headrest: soft and sensible headrest creates more comfort sitting experience.
Shelve: can be placed between two sofas for more flexibility in space.

04

Marsh

MARSH,
ADDICTIVE

RELAXATION
B Marsh, 52 &%
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Panache

BORN WITH ELEGANCE
5%mE

kG FR, FEFHik

In the bamboo forest and the breeze, we share elegance with gentlemen.

Panache ZFIEMIMRIEZEMEY, LEMIERIING, BUL
MENYE, M—£35EES— AT, SHmE. 7
EBEHERIZIT, EHRNAETRIE, EETFRHSHER
YA KEERBS

Panache series are smooth like feathers. An innate sense of elegance is
demonstrated by its classic appearance, selected quality materials, and
scrupulous attention to every detail. The tubular design of sofa legs gives it a
novel look, and exhibits the contemporary and youthful temperament of this
high-end series.

5R&E

Panache 70 %, FIHEECIREENAIRFEABRILER,
HITRENPESHEIGAERNKIE, MBHE,

Contrast with Cement

Panache sofa can be paired with tea table with cement-casted base,
thus forming a harmonious contrast between delicate light feather and
coarse heavy cement.

06

Pulse

The "Ticking" Sound of Space
TEM HE Z2E

HREK, BEZE, RS EZR; @ Pulse S
B 8RR RO, AT G R T AAe “HE
ZFo

The dripping water and falling sound of the cave are the music of the heart
rate of the cave; The leg shape design of Pulse heart rate chart seems to bring
the "ticking" sound of life to the space.

Pulse BiZit 2N THAZELNMAREIB MM E ‘B
EZ " (Barcelona Chair), ERE IR . N, . EZ B,
X FEBANBFHBERERHESRMEENS %, 1982
FENtHESEEERTERAMNSTERMEE, ZE2E5EN
RASHEW, MUBZABARI NG T BEESBHERID
BEEMERE, XERSAEERET T —F=0E, EES
WHISET, SNEARR(I M.

The design of Pulse salutes the famous Barcelona Chair, a classic work of
modern furniture, and its designer Mies vander Rohe. Its exceptionally large
volume indicates a noble and dignified identity clearly. In the 1982 World Expo,
the design concept of the German Pavilion was so unique that no matching
furniture could be found. So Mies van der Rohe had to design the Barcelona
Chair specifically to welcome the king and queen, which was a great boost for
the German Pavilion, and led to its efficient completion and delivery on
schedule. Today office space usually appears in a "quite” form, and Pulse
increases the "heart rate" of space by breaking the silence and fills it with vigor
and enthusiasm. With a unique and iconic design resembling the curve in an
electrocardiogram, the chair leg of Pulse is integrally formed with a specially
made mould. Pulse is a boost of efficiency for your office space.

e SERL
Pulse EB B AT K2 “mnrE

Coffee-bean-shape cushions

27, ATFFEEFEDN Pulse is equipped with long coffee-bean-shape cushions for

more comfortable experience.

07

Plume

RETRO STYLE AND

SIMPLE DESIGN
BREL

LTESRRETRONRZE,
Y plume ZHRIEREELER,
EENKGYNEANZE, FHA
KRB R

When the red walls and green tiles are changed
into quiet modern colors, Plume, with its retro
style and simple design, can fit into any interior
space, revealing the vintage from the modern.
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MATSU 2021 TOP TEN BEAUTIFUL OFFICE SPACE PROJECT

YRIE: & B PR B|IAR  Editor: Qian Peng  Photographer: Feng Chen, Sam Huang
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The remarkable Winter Olympics ended brilliantly.

China has completed this icy and snowy journey with the best results in history
since we attended Winter Olympics.

While MATSU cheers for Beijing Winter Games,

it also feel honored and proud of the office space they built for Winter Olympics
Organizing Committee,

Which has left its own set of footprints

for MATSU at the Winter Olympics.

Not only at the Winter Olympics, MATSU understands the spirit of athleticism deeply
and sails against the current,

With projects that thrive all around the country in 2021:

Shanghai, Beijing, Guangzhou and Shenzhen...

TOP

MATSU 2021

LRRPEFR, HW BE

<

BE/JING 2022

The Organizing Committee of the Winter Olympics

Reformed

Shougang' s Factory Building

“Slashes"
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I, “FHL /" AR=(E

Linmon Pictures, the company with a number of hit TV series such as Nothing but
Thirty and A Little Dilemma, has set up a new subsidiary, Streamland. The new office
is located in Shanghai's SOHO Fuxing Plaza, with its interior design by UStudies
Architects, the business partner of LinmonPictures, and overall office furniture
solution by MATSU. All parties join hands to create a scattered/orderly and
interesting/premium slash (diversified) office space.

By echoing the architects with slashes, the overall layout of the space breaks the
straight frame of row and column and changes the social pattern and moving line of
the conventional reception space; and by taking advantage of the division of social
and office spaces created by the diagonal linear space, it creates the contrast
between moving and quiet spaces, and the right sense of proportion between order
and strew.

B :Ll:l
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Streamland,

Office Space

IAEFRILTS 2022 LRZBRAZDNAMNEBEATESHKEM
RSHNTT. 2022 LRFEAZTDNARUTEREWNAEK, 7
AEEFFBRENAE B. BHRIRITHBERRZS 2022
LREWOS “TDERARSHAFERE HES.

MATSU was selected to be the overall space and furniture planner and supplier of
office building for 2022 Winter Olympics Organizing Committee. The office building
of 2022 Winter Olympics Organizing Committee is located in the original west zone
of Shougang, which basically utilizes the original Shougang' s existing factory
building. The overall design also officially fits with the concept of 2022 Winter
Olympics slogan, "Economical Olympics and sustainable development”.
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Happg Cocks

Happy Socks

Magic Paradisein Socks

U EiEd, BRBURE R AR, XL
RAZABHKENENTE, Glaks=s
B EmHEREHREARIRAIEE.

4 P

In July 2021, Happy Socks moved into its new head
office. As a Swedish legendary sock brand
fashionable the world, the overall interior design
style reveals their corporate philosophy 'Color world,
Happiness everywhere!" . Adhering to the design
concept of ‘Born to be Seen', the founder of Happy
Socks gets rid of the old concept that 'socks hidden
in shoes and pants only need to keep warm, without
the sense of design', and gives full play to the
fashion of ankles.

From carpets to lighting finishes then to table screens,
MATSU and anySCALE together ‘transplant’ the red,
yellow, blue and green with high brightness and
saturation from Happy Socks' products into the space.

2021 £ 7 B, Happy Socks If-NEH 2 SEHNATE, (FA—REELSERWNIHMRKRGME, BEANERISITRISTARE
BEMINNEIES “BEMNHER, =R/LLMTIE!", Happy Socks FHhEBISAARAEE “Born to be seen" BNGIHER, 12
BT “BRFREBEEET. ETERIREBYE, FTHEEOHR NIEER, BB AIER TR,

MBEENTHMEBER EFX, MATSU 5 anySCALE —ERESRESIIEMERNLI. &, &, £, M Happy Socks BI#E
FL “BiE BzEE,

STF R F I RNTIE], REREERRE MATSU BY Westermann R5H X-brick, X-brick 2—4AHIEFRE. RE. &
RUBFRHSHNWAEGRET M, RESHRBMEREBY, FUSNTENERINEMIEERE—REE,

1.4kg AR A IGIT, EIRIZAE 200kg, MNZREXRIFE, iE X-brick EEFBRZMAERR “EBEW”. “NE party”, “k
MIXE” | anySCALE BEBIAZ—R7EHR; “K-brick FBEEMEE. EERIN. IESEHE, AELE/\ SEEZFNSH
Yas, EB—1 ‘W FrE!

AR5 Sime Darby APEX SO RBIERE, B SIAD #FE
FEFITERIRIT. ZEKIEIE BRIF TIEE NOVUM
DESIGN AWARD &%, M MATSU I33BEII AFRAPERME T
BUDAREBRASRE, SHEF, HEITE— P ERERE
BEX R RBELAEESR TN ATE,

#ZFIBE (SimeDarby) BR—RIFBEEFEAEHEZEEMREE
HERATEEAR. BEELMRE—FEERNERE, FHit
DRZEENEIHESRERSIL, NFTEBHENImEER
Fria, MEEAZBEX—SENAE, INBEBEIL, X
EMEERTEEMNSER, W RENEEAER, KRIETH
WEREE RPN EIT B Rk, MAER SRR,
EFMEDENDARE, 2022, EHN—F, iLt=E " &
R IRSR—H !

The reconstruction of Sime Darby China headquarters was designed by Storybox
Interior Architect Design (SIAD). Previous projects of SIAD have won the NOVUM
DESIGN AWARD gold medal in France. MATSU provides Sime Darby an overall office
furniture solution, and works with them to create an office space both expressing
the sense of historical culture and maintaining pure vitality.

Being a Malaysian multinational company with 100 years of history and
international reputation, Sime Darby is like a thick classic book, the design concept
of its office space is therefore based on the classic book as the lead line, extending
from the front desk, the starting page of the century history of Sime Darby, to the
ceiling, the thick wave-like pages, symbolizing the beautiful future context with the
continuous development of the enterprise, and constituting an office atmosphere
with dynamic order and convenience for collaboration and communication. In the
new year of 2022, may space be "renewed" and shine!

A Space Highlighting
the Historical Culture

Sime Darby China Headquarters Office Space

04

4 MATSU Westermann Motu FHF 5

BRBEAFEXCZEL, k=8 “BR"
C

For such a flexible space, the best match is the
x-brick from Westermann series of MATSU. X-brick is
a group of very light, flexible, modular and creative
combined furniture products. Its wealthiness in
sporty texture and youthful attributes makes the
demand function and emotional expression of the
meeting and training space hit it off immediately.
The lightweight design of 1.4kg can bear a wight of
200kg, and the modular features give access to a
variety of different modes here, such as 'ordinary
meeting’, 'small party’, and 'brain storm' ! Said by
Tom, one of the founding partners of anySCALE,
"X-brick cleverly accommodates roadshow ladders,
normal meeting services, and bar counter and chairs
in a random and varied manner, ‘wonderful' is not
enough to describe it."

SEANAERARIIUB BV RARERIG R IER “HFE” AT E
PEELTERIRER, EMERKBBEH X, MBNEE ST
SEMEERBN—FFE, SREESHLEERY,
FRIEEEEHOATI, ATIEXEBILZTUNRELHED

=, MR R

FHROAKERT unit&morse, 75 Sputnik | AIFEEHFHE
BRAE, Unit B Y EREISTERSEIEETL, HREN
BACRIETIRE, LR RIOBES AR RESE
RAFRS—MIT A, MBI Sputnik | FEIME/NEE,
f2& 1.4kg B9 X-birck B &4/ AT R A B EFZHBH
N D RESHEERME, BREHR” NEIBEET
& EFRIL I

The smooth flowing ceiling continues to derive the "classic" arc elements of the
corporate wall into the interior, winding out at the end of sight; the color and shape
of the carpet are just like a quiet river flowing slowly, set off against each other with
the overlapping curves of the ceiling. All information flows here for employees to
share, cooperate and communicate.

Unit & Morse is chosen for the open office area, supported by Sputnik | movable lift
square table, and the perfect fusion of the Y-shaped table feet of Unit with the
space eliminates the flatness and rigidity of concretes, reflecting the interest and
humanistic care brought by the arc in every detail of the space and furniture. The
mobile Sputnik | is like a tiny satellite, circling people in communication together
with the 1.4 kg X-Brick, enabling a form of "Liquid Office" , which also fits the design
of streamline theme.
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W /REPRES R, H1HE “Fiz” O 5

BRRIEARERKSEN T —, —ERNTFHLESE
BRIM. 2021 4F, HR/REFRNEPOUITF LEHIIFC T8
S oF, EMIRITHARIRIHEN, BAEBINNEEMT
BAEDAKEBRASRE, EEH—MHAGLTHRBINNE

As one of the leading enterprises in the fashion world, Youngor has always worked
on business fashion clothing for gentlemen. In 2021, Youngor" s International
Fashion Center was located on the 9th floor of T8 Building, Honggiaohui, Shanghai.
The interior design was led by BNJN Design, while MATSU offered an overall office
furniture solution, creating a fashion “runway" that bubbles with an elegant quality
of gentlemen.

L BIER, BRT AREER TRIES TR,

% k 5“' Youngor International Fashion Center,

YOUNGOR

Ltk Z i8], #ht7EiE), MATSU kD&

Between Mountains and Rivers, There's No Difference Between Gentlemen - MATSU Mountains and Rivers Sofa

"Runway” of Gentlemen' s Elegant "Quality”

HRIED etea RWHETFEENESBFENL
%

SWENZAEEITREREORERES RN, F
BATENMUBINRATNRIE, EHE—E
BHRE, UNER. AR,

5. 18, A, RGOSR Njord FRMHE
WEBL, ILFARKAXTEERES T
Mo Fit, 8MRTHIPEE “GL”7, =F0
TEMNEN, REERVS, BUER, BIS T,

The Etea conference chair possesses a sense of gentleman, easy for
taking a seat and leaving the table.

The artistic installations in the conference room break the silence
and dullness of conferences. An elegant gentleman not only
controls the details of his appearance but is also an interesting
soul, with an vision of taste.

Branches, grates, wood and the pure felt texture of Njord leisure
chair that won the Red Dot Award fill the half-open leisure area
with the elegance of Chinese gentlemen. Here, every staff plays the
role of a "gentleman” , with an open mind to listen to advice,
speaking continuously and pleasantly of their opinions, responsible
and flexible.

TEH, BERATRERNN RS E. MKRTE.
E, REREZBENRNITRE.. ...
In the space, blue is a fashionable brightening color of genteel

warm gray. From between the ceiling, carpet, furniture and interior
design, it echoes in rhythm...
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BEBIMESFRIENPETREELRINESAR, FE/NKD
BFffiz—, SETETD “Bf” MAEEEREENHEA,
REBESNE VIE 2Ep98)HiRit, EXNPEERKMNKE
BERRENX; BESFMI 30 BFZIT, BFRBDAZE
ENIER CBD ROWER —E, HBXKA=MEE, FIHRE
AIAY 500 ZURMNR. AILRMRIBENERNIRIT, 318
BUNHEREBEDLREBRST R,

H T EFESH A

COMMERCE & FiNaNcE Law OFFICES

As a top commerce law office and one of the eight red-circle law offices in China,
Tongshang has created several "first" and milestone cases, among which the most
well-known is the founding design of VIE structure. It means a lot to Chinese
internet development; on the 30th anniversary of Tongshang law offices, it moved
its offices into Building 2 of China World Trade Center in the centre of Beijing' s
CBD. The rental area includes three floors, which can contain more than 500
lawyers. The interior design was led by Beijing Ujing, while MATSU provided an
overall office furniture solution.

WRERFT, ABEEMRITZA () 7

Tongshang Commerce & Finance Law Offices,

Playing with Art
In Top Law Firms in China

XE—MMARIT, BEBIANERETBEDLORABRTR.

This is a local bank, and MATSU offers an overall solution for its office furniture.

06

RAZHGIRIT, BB “BnhES”

A Famous Local Bank,

Refined Color of
“Fried Eggs with Tomatoes”

&, A ENEP cRAEERENET S, BT |BIELER{E  The spectacular use of yellow and red color match is the highlight of this plan.
S8, MATSU Bt AREas, UREHEER, 7T The original office space was rather traditional and classic. With the enterprise's

signature red color and an auxiliary yellow color, MATSU lights up the whole

E*ﬂ\ PEiCN *jﬁtquﬁilig/P?|Eﬂ77k7\§7£u:-i'f_€m%-[:0 space with modern sunshine in terms of the balance in area, structure and
SENURERZ R DN SE, BEFANEIEFETIHERENX, texture The golden interior design perfectly decorates the space, properly
B ENEE i, QIE%)\(Q‘E’\J@,;TEZ, ﬁi%ﬁ’.ﬁi‘%‘é&@o defining the style of mild luxury, whilst the restraint of black allows colors that

easily turn into a cliche, like yellow and red, to successfully play with a sense of
high-fashion.

ERRENEAMHUSTNEW: ARG EBRIEFERZET  Asthe founder of Ujing, YE Shanhe introduced that the idea of this design came

RENZRIGE R XEZARWE AT ITRE T ®EH
BIEEREM, FNBERT RE—IARXEZRRHEE
DRER, BRREDATENERIIEE, L ZEPMRI5Y
BB

BRTZR, EAMUTREL, FFERN/LFEREARS,
MEMBRENTERR. L, BETERINZARERR
HABER, REFESHNZIAER, HEGLXBEAKRE,
BRT RSN 2.6 KFFBNZEED; REMzESELE
BER%, BZREABEERR.

from the art collection owned by the law offices, which provided valuable
inspirations for designers as well as challenges - how to lay out the art work in the
offices without wasting the functionality of the office space and make them a
perfect match.

Apart from art, in terms of humanized comfort, almost all the lawyers are equipped
with height adjustable desks that meet their needs of switching between standing
and sitting posture. In color, the whole space simulates the light-colored background
of an art gallery, highlighting the diverse art work. Also, coordinating with
light-colored furniture, it avoids any spacial suppression caused by only 2.6 meters
in floor height. Finally, it is decorated with blue, the signature color of Tongshang,
and supplemented with dark wood color that enriches the gradation.




| BT | i&it=siE), R REFERENCE |

SHEHSEENY, TAR & BEEN O 8

ERBWRITZ—SRNE, HSHBUF L
BEERE, SHERZ 3288 F5XK, Hf
EfRERBANBLERTZ—, HEMiRITH
ERBNRITMTSHAR, BERETRT
ZATEITEBHB AR FEHH. MATSU Uy HE iR {3t
TEEDNAREBRS .

The financial institution, one of the five commercial banks,
headquarters in Jinzhuan Building in Shanghai, covering an area
of 3,288 square meters, one of the commercial banks with the
longest history in China. The design of its headquarter was
contracted by East China Architectural Design and Research
Institute. The overall style is an echo of the bank's corporate spirit
of innovation and surpassing. MATSU provided an overall office
furniture solution.

A Well-known Fund Management Enterprise,
B, 46, BER=REILENTEIZTEEE  The three primary colors, biue, red and yellow, fill the whole space

| B, T ES S E, TERT VY't_h gontrast fashion. With peachy pmk conswdereq to be the -4 - L : +
e " PN finishing touch, a sweet and cool office space that is the most L ny’
B in BUEHEE R A8, trendy at the moment has been created. 2 i : '

y L]

.
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ERITZ—, TRFH “THEX

One of the Top Five Banks,

"Sweet and Cool” Style
in the Financial World

2021 Ff, ZWME LEeWwhATETUE ERaE—
FEREEMAZX EEROLKE, ERIEITHREREE L
1 EDG EEFHIBAIEEN, MATSU REREHT XWNSHRREKE
BEDAREBRAR. ZHARRTEE “GABN 2
#F B9 LEED (Leadership in Energy and Environmental
Design) £i&,

FA—KERMAE, FrEWETE-LALIAR
Bk, ZAEERE, MEAENRATHESRIENES, it
BB nBEaRE.

In autumn 2021, This company moved his office to Shanghai Tower Lujiazui Finance
and Trade Zone, the highest building in Shanghai. With interior design by EDG Team,
the international professional agency, and overall office furniture solution provided
by MATSU, The project won the Golden Award of LEED (Leadership in Energy and
Environmental Design), the Green Building Certification.

Other than sticking to a single formal stability of black, white and gray tone, as a
financial company, boldly incorporates bright and jumping colors, filling the overall
space with a superior sense.
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Shum Yip Holdings Company Limited,

"City Cloud Living Room" at 300 Meters Above the Ground
.10

AR, 300m EEN WHnET

RIS T LI S ICONICAWARDEZ N EREARN KK
anySCALE A#ZETHHAERTE. BRENNSMARLHL
IS, MATSU IBHRHBIAEITEBENARAMBRA R,
IR EIE S BAESURREA Z AMEHE,

ERRAANEEMEXNITITRARENIRFHIEUE, T8
NEMBEX RN =&T. =, BEREAR, TBEEER
o, RIIMBRSIGNNTSE, RER— ‘&7 F!
mET, WKFEEEX ENRT, ILTHAEETESN
FRAM, BERET. BT BE SWOARR, FRIE .
AT R HBE5I1HR. BEREEESINEE,

anySCALE, who has won multiple international awards for interior design, like the
Red Dot Award and ICONIC AWARD, undertook the design tasks for indoor space,
exhibition advice and guidance system, while MATSU created an overall office
furniture solution for it, allowing building space to be in harmony with natural views
and furniture.

For the unique location that allows for admiration of this irreplaceable view, the
project name was determined to be "Cloud Living Room" . Cloud is a metaphor for
highness as well as cloud information technology. The leading technology and high
vision of Shenzhen was condensed into the word “Cloud” ! As for Living Room, it
differs with ordinary exhibition hall and equips space with more compatibility,
including four major segments of exhibition, accommodation, road shows and
conference, with multiples functions of corporate promotion, talent communication,
investment and business attraction, policy decision etc.

FT, BEEaEkRs,
Ry, REEENEERE, BARERLIIEE,

FIT GRmET), FE 3 KE 3 KESH LED &5FS.

FIT, NESERER

M=o

AT WHRET) MET (EE2FT) NREELEEFAER
WAE, BLHTHE 3 KENERBABTHEINNZEF.
ENBAREHITNR, ILERLRLN, XMFHT!
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ZET TR N 1 EREE 64F, XZREET. @5,
BEIZERFEERN—AEN 300 XKaT “BHsRT . HMIE
BAA=AFRAR, SWAMBEELSERLEBAES.

Led and guided by Futian District Party Committee of Shenzhen, the "City Cloud
Living room" designed and constructed by Shum Yip Holdings Company Limited is
located on the top floor, 64th floor of Building 1 of Shum Yip Upperhills. This is a
“City Cloud Living Room" that unites the functions of exhibition hall, commerce and
government affairs accommodation. Its location is surrounded by three major
central parks, allowing perception of natural views like Lotus Hill and Bijia Mountain.

Y e

!
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The lobby, reflected through wall atmosphere, can switch between 3 modes: the
window mode exhibits scenes, the dark mode is like a roll film, and the bright mode
returns to purity.

In the East Hall ( City Exhibition Hall ), there are two LED HD screens that are 3
meters wide and 3 meters high.

In the Lobby, the double-sided wall surface atmosphere projection surrounds the
clear, shadowy magic mirror in the middle, with three sides surrounding it. Three
adjustable modes allows for freely changing the exhibition hall atmosphere: the
window mode exhibits scenes, the dark mode is like a roll film, and the bright mode
returns to purity. The space adopts an electric close screen, video images and smart
lighting device that gradually bring in windows and scenes.

The East Hall ( City Hall ) and South Hall ( Main Living Room ) allocate two screens of
crouching tiger style alongside the windows, of which the content correspond with
the view outside. The magical effect similar to transparent screen makes information
invisible but closely associated with the space!

The laser ultrashort-focus projection array that hides in the ceiling, along with the
main background cloth cover wall in the South Hall ( Main Living Room ), creates a
frameless, long and flowing art scene for the two walls in the East Lobby, bright,
novel, reserved and amiable.

BININE B RITFHIE o

THRF R B 64F RSE, BATEEBE 27 XEHF,
EHIE B 3m % x3m 5, XE= kEF'E'EA B,
SEMABERLSERLSERES

The view outside the window is the best exhibit.

The Cloud Exhibition Hall is on the top floor, 64th floor of Shum Yip Upperhills. The whole space has a span of 27 meters without pillars.
One piece of the french window is 3m wide x 3m high.
Surrounded by three major central parks, one is able to see the natural view of Lotus Hill and Bijia Mountain.

EENESWT, BREFHEEYNE—EXFNELE
K, SZXMNNEEEE, WANERR LTS HLTHS
BARAVINIMERFIESRE O, ZEH ARRYRFFLRRE
MRHE. AREEERASAR, ESEHARIT AT
Fr@E, EWBL, BBEKEFWL!

In the main conference hall on the North, opposite to the long french window is the
boundless green hills and rivers. On the other side, the south wall is carved by laser
and full of holes of different sizes that are arranged in an order, illustrating the
signature buildings that stand for Shenzhen' s skyline. A light guide plate has also
been inserted into the back, creating a picture of the greatness of the city, yearning
for both treasures and natural scenery!

2022,

BEES, BEER.
MATSU

P EPAS L]
USEINES 2021 BIRK,
HARRRPBISIE S AR,
BRI EIE =BT,
2022, —iEEmAFRRK!

2022,
With a normalized epidemic, we're sorry for our loss.
MATSU

Are we still fighting? Yes, we must!

With our primary dream and growth in 2021,

For the sobs and roars in the dark nights,

We are the heroes who create light,

TOGETHER FOR A SHARED FUTURE in 2022.
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2022 F, HRSARBGE T HiZNSSNK N AZE,
MATSU B85 H HIREDATEBREG R, UFENSX
KmpmmE N IaEE R S, MIREE A SRR
BERMTZENEE, 85— NMEERYZE, HEZET
SHDATE,

Founded in 1997 and headquartered in Shenzhen, Mingyuanyun is a leading
"Internet +" service provider in the real estate ecological chain in China,
committed to building a mobile Internet integrated service platform at the
forefront of China's real estate marketing.

In 2022, Mingyuanyun upgraded its Shenzhen headquarters and Wuhan office
space, and MATSU provided office space solutions for it. Taking neat zoning
and smooth dynamic lines as the functional basis, and using the minimalist
white space and open and innovative design language to blur the thickness of
the space, an office environment with a simple posture, but with a variety of
space is created.

—+—+— g e // \\
EPCA=POVIVA
BRIR RIS &R & EUX I ZE (8]

YRiE: TH, Y45 BRUM: PREE  Editor: Qian Peng, Alisa Liu  Photographer: Feng Chen

T KAMZE, EEZTES

Measuring Diverse Forms With an Open Posture

BHESESHZTMANRGRERES, 81T MESBHEEILAY  Mingyuanyun advocates using multiple perspectives to expand thinking. The
ERERE, B ‘SN AT TR HASR designer combines Matsu' s rich furniture configuration to create a new type of

office space through "diversified office scenes”, "open office methods" and

SREARBNASCEIR EEMENDATE, FENAHI) "warm and delicate humanistic care". Each public function unit is placed in turn
. — T BEETTRREN, ITEEEBEHNTRIFEY], Mm#EEIL{E tocreate a progressive space sequence, so as to meet the various forms of

2 = b —a & work.
&No
l - YIRS RZIMBEE TR, DAXKIFEIEIT E, BHEhESE, Shenzhen Mingyuanyun headquarters project has ten floors. In the design of
. - EE RS TR |’$E’]*Hmﬂ L REENHISIEX, & the office area, from dynamic to static, a harmonious coexistence of privacy

, SHRAAEILRTHE
== = R, MRS R

d and openness is created. The undefined multi-function area and various
EE Y T LPRSHTE. i furniture combinations allow employees to find the field that best suits their

15 L,U%o SRNEX, WEEWEIE  current working state. The leisure reception area is warm to both inside and

RE X-brick BHEIRET, =52 XNERFLERS outside. The brainstorming area is filled with inspiration factors py hghtwewght

creative furniture X-brick. The training and conference area is suitable for

wE5NEE. FB¥ L, BEZELUAE. RBAE, M private negotiation and sharing training. In terms of color, the overall space is
AR B R X 8 @ R B BRI ER B S A ERIZ A mainly white and gray, while the public rest and leisure area injects great

N olEEs

momentum into the workplace through the contrasting colors of soft furniture.

BILLIARD TABLE AND MASSAGE CHAIR TOGETHER

CREATE A VERSATILE OFFICE
MINGYUANYUN SHENZHEN HEADQUARTERS & WUHAN OFFICE SPACE

| ZIEEDR, MAENX

EZPRED AKX, AIBmRERURE TR UREAS:
BEABRKNHEEDIRAR, BESENETIIENES, BRI
BEEX.. . OITENXEMETERS, BT ERRES
BAXRHHAES RE— EXFREHRHARSEXNSZY
AEX I, A'—ﬁAZI‘EﬂE’\JEEﬁFJ&IJﬁtMﬁ, EIPA S EBA Z 8]
MEE AR

Multifunctional Office, Never Defined

In the multi-functional office area, the mobile modular furniture elements can
be flexibly combined: there is an open shared desk, a bar suitable for short-time
work, a leisure reception area... Different furniture build a spatial form, avoiding
the closure and singleness of the traditional compartment and wall area. In
such a multi-functional area without clear boundaries and definitions, the
sense of distance between people is also shortened, and the cooperation
between teams is smoother.

4 MATSU Zen 7%

T MATSU Anole REEZD &
MATSU Bowler 7h%&
MATSU Velax #4670 %

W |'
bbb -rII

'y

MATSU Bowler 0%

MATSU Lax M #8360 %

MATSU Westermann %751 Motu FHF 5

MATSU Westermann 25!l X-brick R 2 IRRK A

J MATSU Phone box BBiE= 4 MATSU Lax M #5670 %

T MATSU Planmébel Unit TYE{iL
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TEWISINEEERR A X brick ARPRBNZX, BEEE

EEFUMBKAZRER. KERW Xbrick, BENE
1.4kg, AEIZAE 200kg, X—iBsgltRe, ILHS@EET, &
BOFRTA: SedE, AEME, AERF, HEBaE, =
EE R

Brainstorm Sharing is Easier than Moving Bricks

The brainstorm sharing area composed of lightweight multi-function module
furniture X brick aims to create an innovative and interesting communication
mode. The X brick is shaped like a brick, with a self weight only 1.4kg, but can
bear 200kg. This super performance makes it easy to carry and can be used at
will: a stool, a footstool, a table, a bar, or a basic pedestal...

T MATSU Westermann 2751 X brick BEHIEREK A

N4 SENE N 4
KRR, RIEURF Leisure Reception with Affection

ERRERENESHHAENIZITH, AR IX{LEERE. 38 In the design of Mingyuanyun's new office, cultural and creative walls, cargo e
HEESRT. SR8, BRBRUNEATIRES5NEME illustration graffiti, or wall design can be seen everywhere, imperceptibly - : = om—
Al e A T — N 4 o 5 = - = integrating the company's vision and values into the hearts of every . -
ASPHERRTOS, THERSHHE M R, Mingyuanyun employee, constantly infecting and motivating them; At the i 1 - v

WIEEE U X BET B EIERAATII TR SE1EI . same time, it also accurately conveys the application space of corporate 3 - -
culture to visiting customers and partners. L

BRI EES) VN TR ZE T — A R YR iA], The changes of the times make the eight-hour work not only stick to a fixed
TR EXBALN, FIBED), DAZRARREE—FARZHE  schedule but also allow you to take care of your heart from time to time,

Hitr, BRI ENTES, ST aRg T T RS sort out and interact. The office is not only a dull and closed space, but also

the continuation of extreme life. The designer set up different scenes such as R e N - SR AR S o 5 Ay
SR R [E £\ 4 ol FIEh N ML, T MATSU Prestige b & 2% T EANTEE, HYHEABRKNERRNITIER SR NEXR, iLBASEFEAXEEFAZE, P MATSU eTea &=iX#%
BEIERRT R, KEARERRKEMADAKENZI,  entertainment and sports in the space. The design that integrates billiard ge oz - i - a - Wi woojﬁy;

HEMEXREEMBIR AT ASER, EBFAPAMESR  table, massage chair and tea room into the office area also reflects the
E3]:5) —%*E"H'\JiﬂiﬁﬂﬂEit%ﬁiEE)ﬁ:D%ﬁEI'\J?\JE humanistic care of this Internet technology company. When a teamwork
s >4

- atmosphere is needed, a wonderful billiard match is enough to make all the
%20 spectators cheer for it.

L MATSU Lax M &340 % ¥ MATSU etea &t
MATSU Bowler 3b% MATSU Cuka =R
1 £330, AE—FiEz Conference Training, More than One Mode T
MATSU 3 ARE X, T8, IWE. =iXHITH  MATSU gives the most suitable meeting environment under . % - —
SEEREN, BPREGHE FEE NS iNIFE, different scenes for different functional requirements of [ - = — = -
- N - negotiation, discussion, brainstorm and meeting. There is a
BfRiEE 5-7 MEXEXSVNHLE SN, private meeting space for a small group of 5-7 people in the
— WEREERNKRERNES + 0%, BES compartment, a more relaxed bar + bar chair in the -
AL Heiyesig T gi3)| compartment, combined with the meeting space of multimedia
Q &%{Zklﬂé'?ﬁlyﬂﬂj’ e E'ﬁ? . %f{%ﬁf] iy equipment, and a training chair with its own small table, which 1
. - R, AIAH 100-200 AR Z = (8] can accommodate 100-200 people. i
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Gone Viral Relying on Capital and Space

In the tide of the sharing economy, joint office is famous for its capital and the
challenging space to subvert the traditional office. The dynamic and passionate
office and social space, which distinguishes it from the monotonous workplace,
has also attracted the love of countless start-ups, and even become a hotspot
of urban travel photography. In addition to its practical functions, the office
space also has its own communication attributes, with a unique "influencer
characteristics".
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OU CENTRAL AXIS + URBAN RECEPTION
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CO-WORKING SPACE WITH A NEW RECORDING-BREAKING OCCUPANCY RATE
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A Combination of Space and
Community

From a certain point of view, a co-working space !
is not only an office space, but also an - = R —
entrepreneurial ecological community, which
reorganizes and integrates the different business
forms and service contents of the same group, so
as to maximize the value of streams of people.
Working people in a co-working space can not

only focus on office work, negotiate and meet I
guests, brainstorm, but also enjoy coffee and
desserts here; Start-ups can even get company
registration, corporate financing, fiscal charges
and other related services here...
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Advantages of A Co-Working Space:

e It's very convenient to carry a bag and settle. It saves office furniture, equipment
maintenance management operation cost and time, as well as administrative
manpower.

e The tenancy term and tenancy area are more flexible and the cost is low. Various
instabilities of small start-ups make it impossible to rent large-scale office buildings
for a long time, while the public areas of a co-working space ean share office space
with other users, such as front desk, conference room, leisure area, bathroom,
entertainment room and public equipment, so as to save costs.

* Itis not only an office space, but also an entrepreneurial ecological community.
Companies in different industries can socialize and interact.

o |t can provide start-up registration, enterprise financing, fiseal charges and other
related services
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The Epidemic Isolates Working People from Each Other
But Brings Their Hearts Together

The normalized epidemic has made more enterprises and workers passively
experience working at home, and also realize that work does not necessarily
need to be in the office. However, people in the post-epidemic era are more
eager to return to the real working group and feel the team atmosphere. After
all, it is difficult to establish interpersonal communication when working alone.
Deep in our hearts, none of us can leave the community. According to MATSU's
Home Office survey data, nearly 60% of the people who participated in the
survey chose mixed office: 2-3 days in the enterprise office space, and the rest
of the working days at home. The reason is that the mixed mode allows workers
to have different advantages between home and enterprise space: the freedom
of home office and the avoidance of morning and evening peak congestion. At
the same time, they can also enjoy the cooperation tacit understanding and
team atmosphere of face-to-face communication in office space. The trend of
mixed office also makes joint office organizations realize again the importance
of social space and collaborative atmosphere to offline office space.

High-Rise Landscape Makes Co-Working Space Profits Up

Part of the profit model of a co-working space is to meet the number of rigid
demand work stations as much as possible, so as to increase the rental volume
and earn more rent; The shared cooperation area is reduced to a relatively small
area as an auxiliary atmosphere. The first five branches of Ouxi Space in
Guangzhou are also built according to this principle, with the exception of Ouxi
Space ICC Co-Working Space. It is located in the central axis of Guangzhou
City, with an excellent geographical location, a public area of 700 square
meters, a 360 degree curtain wall, and a super high-rise spatial structure with a
full view. In the era of dense skyscrapers, this kind-of-high-rise.landscape;
which can only be found by accident, has made Quxi give up the traditional
workstation construction, and choose to build this area with the concept of
"urban reception hall" as a collaborative space, taking it as one of the most
important highlights. The area of traditional workstation and public space of
Ouxi ICC store accounts for 50% each, and the proportion of public space is
much higher than that of traditional co-working space.
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An architect once said: traditional office buildings are full of soul-crushing
sound-absorbing ceilings, ugly gray carpets, and drab fluorescent lights in an
inspiration-less environment - no one wants to work like this anymore.
Humanized and pleasant office space are about human nature...

The addition of the original MATSU furniture adds weight to the appearance
and comfort of the high-quality co-working space, and creates an "urban
reception hall" with its own hot spot attribute, a tropical-rainforest-style
telephone booth, a trendy and cool tea room... And it is this series of actions
that make the occupancy rate of the Ouxi Space ICC store reach 70% even
under the interference of the epidemic environment, which has been officially
put into use for nearly three months, exceeding the occupancy rate of many
co-working spaces in the market.

In view of the success of this co-working space, Ouxi Space realized the
necessity of upgrading other co-working space points, and said that it would
renovate the brand in the other five points in Guangzhou according to the
successful path of ICC store, and would again invite the future office to
cooperate with MATSU furniture.

About Ouxi Space

As an asset management enterprise focusing on light asset racing, Ouxi Space
focuses on enterprise services, creates an industrial community and high-quality
office space for the integration of office and life in the future, and provides
targeted operation and management services to lead a new model of work and
life space for the future.

Ouxi provides the service mode of the whole ecological chain for enterprises at
different stages of the development process. The products provided by Ouxi
include: providing space operation management for commercial asset holders,
office space leasing for enterprises, office space customization, value-added
enterprise services, and providing leisure and social experience for individuals.

At present, Ouxi has built many science and innovation centers in Guangzhou
Tianhe CBD, International Financial City, Tianhe IBD, Pazhou High Tech Industrial
Development Zone and other places. With high-quality space environment
design, professional space operation management, diversified space products,
high value-added enterprise services and understanding of young people's
consumption experience, Ouxi has won the trust of customers in different
industries.
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Candlelight Concert,
Not Just Office

On July 9, 2022, Ouxi Space teamed up with the
well-known art brand, Trouvaille Space to
appreciate art for the first time, introduced art
experience into the workplace space in the
form of "meeting friends on a concert", so that
the artistic atmosphere gave a tacit feeling to
the office space "slow social".

ERF, MARKIEEERKIEX
XL, Rtemmy, vE2
E—#pm, BFEUTFRAHD,
RS REIH

In the future, Ouxi will rely on the Great Bay of
Guangdong, Hong Kong and Macao, taking a
deep root into the South China market,
becoming distributed throughout the first-tier
cities in the country, adhering to the tenet of
customer-oriented, and keeping developing and
innovating.
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High energy efficiency
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With energy-efficient building operation, the minimum energy requirements can
be significantly undercut. This includes a 40 percent improvein‘ent in structural
thermal insulation. When it came to the technical building equipment, the focus
was on high energy efficiency. The three floors of the institute enclose a green
inner courtyard. This simple ring shape leads to short distances, differentiated
development options and open areas that serve to network scientists from a
wide variety of disciplines.
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MATSU' s partner Nimbus has recently redesigned the
Institute for Machine-Brain Interface Technology
(IMBIT) on the campus of the Faculty of Engineering
at the University of Freiburg together with Hein
Lewischer Architects. IMBIT is developing a way for
people with paralysis, brain or neurological disorders
to regain a self-determined life with the help of
robotic assistance systems.

In the words of Gisela Splett, Secretary of State for
Finance, Rooms for interdisciplinary cutting-edge
research are now available on almost 3,300 square
meters. Test areas, laboratories, offices and
communication zones as well as an event room
offer the best opportunities for scientists from
computer science, robotics, microsystems
technology and medicine for their work in the field
of neurotechnological applications.
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IMBIT, FREIBURG
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Entering the building, a spacious foyer opens up. Here, a light structure of
round, white elements floats under the exposed concrete ceiling.That is exactly
the luminaire of MATSU's Nimbus Modul R Project series. Its slim shape and
light material not only make the space more transparent, but also have a
certain high-efficiency and energy-saving effect, which greatly reduces the
energy demand.

&% Nimbus BREBITEEY, ZENMLI S SHEFE S X
Z: #®ZI% Nimbus Modul R Project RFIFREA/NKESHE
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ZK,
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For the representative function, they also
wanted "large lights that have an attractive
design and ensure good illumination of the
surfaces.”

Referring to the Nimbus lighting fixtures, the planning company Heinlewischer
stated: By combining different sizes of the Nimbus Modul R Project series with
Rossoacoustic PADS, we have succeeded in creating a room that has a calm and
appealing character and at the same time covers the building physics
requirements.
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About Megyur Dojee:

Megyur Dojee, Chairman of Lhayak Plateau Yak Ecological Technology
Development Co., Ltd., and Chairman of Sichuan Lhayak Yak Leather Products
Co., Ltd.

Graduated from the Department of Sociology and Philosophy, Linfield
University, USA in 2015 with honors. He won the HOWD Sociology Award for
his English paper "The Transformation of Tibetan Consciousness". In 2016, he
returned to China. In order to solve the problem of nomads' yak hide waste and
increase the income of nomads, he founded the "Lhayak Yak Leather" brand,
which has become one of the most influential social enterprise brands in Tibet.

In 2017, he founded Aba Youth Entrepreneurship Association, which aims to
lead the youth of Aba County to return home and start their own businesses,
and has also become one of the earliest youth entrepreneurship associations in
Tibet
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Interview with Megyur Dojee, Founder of Lhayak
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In 2021, MATSU entered into a strategic cooperation with Lhayak and launched
a tour on nomadic yak hides collection in Tibet in December of the same year,
applying yak hides in furniture products and integrating the nomadic culture
and ethnic craft into the nomadic product series jointly named by MATSU and
Lhayak, in an effort to contribute to nomads' income and encourage nomads to
stay in Tibet and continue to maintain the plateau environment through
ecological grazing. Growing up in reinforced concrete, we yearn for the last
piece of pure land in the world - the Qinghai-Tibet Plateau; accustomed to
being constrained by institutions, we are extremely curious about the free
nomadic culture. With these expectations and curiosity, we had the
opportunity to interview with Megyur Dojee, Founder of Lhayak brand, and
listen to his story of the Qinghai-Tibet Plateau and nomads.
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Q: MATSU
A: Megyur Dojee

Q1: We understand that you studied philosophy and sociology in the
United States. Why did you choose these majors? Many people say that
philosophy and Buddhism are similar to a certain extent. Philosophy
needs to be dialectic, and so does the Debate in Buddhism. So is your
choice of your majors related to the Buddhist education you received in
Tibet as a child?

A1: Many people in Tibet believe in Buddhism as it is a tradition. So we started
chanting sutras when we were very young. In the summer, when the fish might
be in danger due to the drying up of small rivers, we move them to big rivers
nearby! We do these little things (for maintaining nature and ecology) all the
time. In my Grade Six, | was very interested in Buddhist content (philosophical
level), especially in my middle school time, my mind became active. At that
time, | loved to debate and analyze things with critical thinking. Every time
after school, | would go to the temple to learn Buddhism from the master, to
learn and understand its logic, as well as the philosophical thinking of
Buddhism, and thus naturally, | developed a strong interest in philosophy. As a
result, | chose philosophy as my major when was studying in the United States.

Initially, I had the other goal on pedagogy. | grew up wanting to do something
to change the world, to promote the overall development of national culture
and society. At that time, | thought education was the essence. Therefore, after
graduating from junior high school and before going to the United States, |
learned a lot of theoretical knowledge of pedagogy by myself, and | had a deep
understanding in it.

Later, | found that there are many social conditions that constrain and limit
everyone' s access to a fair education; and that changing the society is not just
a question of unilateral education. So when | was in the United States, | chose
sociology as my major. Because | am aware that only sociology can study the
whole society from the cultural level, the economic level, the political level, and
the consciousness level.
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Q2: When did you have the idea of establishing Lhayak to support the
Tibetan economy? There are many ways for entrepreneurship. Why did
you choose a social business?

A2: Interestedly, many people will find that Lhayak is not a traditional business,
but more like a school in some sense. It is right because of my values and my
education that Lhayak was founded not solely for profit, especially not with the
goal of maximizing profits; the meaning of its existence is to solve social
problems and contribute to the society.

Since 2014, there has been a rise of entrepreneurship in China under the
support and encouragement of the country. But at that time, many people did
not know how to start a business, how to run a modern enterprise, and what
the business development model in the market was; entrepreneurs in Tibet
were especially confused. Without experience and education in this field, many
people even started to oppose business development, believing that the
business model would hurt and restrict Tibetan spiritual culture. So, | was
thinking about how to translate our national culture into corporate culture. For
example, how to combine the altruistic thinking, moral sense and causation in
Buddhist spirit with modern enterprise operation and management model, so
that ethnic culture and business economy can promote and coexist with each
other, and ethnic culture and spirit can be protected and inherited backed by
economic development. Therefore, with these thoughts in mind, | founded
Lhayak for the purpose of solving social problems in Tibet.

Specifically, the utilization rate of yak hides is not as high as that of ordinary
cowhide due to various processing procedures and non-division of head-layer
and second layer. Therefore, yak hides are rarely used in leather products in the
market, but Lhayak buy them in Tibet at a higher price. Of course we are faced
with challenges and difficulties. For example, as we treat and process yak hides
in a more environmentally friendly way and take human health as the first
priority, without the use of chemical agents and heavy metals, the cost of our
products is higher than that of peers. But when we overcame these difficulties,
Lhayak was respected by many people, especially those in Tibet. | have tens of
thousands of students in Tibet alone. There is no need for us to invest in
advertisement, as they are spontaneously and enthusiastically promoting and
spreading the story and values of Lhayak.

So this kind of altruistic thinking, coupling with this kind of love, not only has
its meaning, but also has its wisdom! Your business will benefit from this in the
long run if you stick to it and get better bit by bit.

When we think back to where the idea of starting and running a social
enterprise came from, it must have a philosophical origin by asking: "What's
the value of my life? What does my life mean to society?" While we are
thinking about philosophy, pedagogy, sociology and other issues for a long
time, we can realize our self-value and constantly discover and explore the
meaning of our life in the process of studying and solving social problems.
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Q3: We came to know that Lhayak uses 5% of its profits for social welfare activities. Can you name a few?

A3: For example, Lhayak often organizes cultural exchanges, women empowerment events and free economic literacy training
sessions. We will sort out the present social problems and then organize discussions to raise people" s attention and awareness.

In addition, we have held seminars on environmental protection. Lhayak proposes to recycle the products that can no longer be
used by its brands at a price of 5% of the cost, and then we will dispose them in a unified and environmentally friendly way. In
particular, the Qinghai-Tibet Plateau does not have many recycling points or industrial waste disposal facilities, moreover, it is the
Water Tower of Asia and the source of water, so we should take extra care to eliminate any possibility of ecological damage.

In 2019, we spent more than RMB 100,000 on the Animal Husbandry Sustainability Forum, as we see more and more nomads
leaving the grasslands. Less and less grassland area, more and more population, coupled with the rise of modern urban civilization
and the relative backwardness of pastoral areas have caused nomads to abandon the life style based on ecological grazing. In fact,
nomads are the guardians of the Qinghai-Tibet Plateau. They regard mountains as sacred mountains and waters as sacred lakes,
protecting nature through their cultural beliefs. It is them who protect the Qinghai-Tibet Plateau, the last pure land. No other way
can achieve this ecological preservation effect. Therefore, the best way to protect the Qinghai-Tibet Plateau is to let nomads exist
there in the original way. That's why MATSU has partnered with Lhayak to help nomads generate income, find and increase their
value, and encourage them stay in the grasslands.

Q4: Since working with Lhayak, we have learned that yaks are closely
related to nomads and ecology. The implementation of scientific free range
grazing can allow yaks to trample grass seeds and put them into the ground
to avoid being burned by ultraviolet radiation on the plateau and blown
away by wind and sand, in addition to the manure of yaks that can be used
as fertilizer to provide nutrients for the growth of grass seeds. But will the
prevalence of yak products brought into the cities by Lhayak lead to
overgrazing and put animal husbandry and ecology out of balance again?

A4: In this regard, we must first emphasize that free-range grazing must be
carried out in the most ecological way on the Qinghai-Tibet Plateau.

In addition, we must emphasize that only in this ecological way can the unique
value of the Qinghai-Tibet Plateau be brought into full play. If we adopt captive
rearing, the Qinghai-Tibet Plateau will lose its unique value. Captive animals
can be found all over the world, but on the Qinghai-Tibet Plateau, every yak is
kept free range for 4-5 years, drinking mountain spring water and eating grass
without industrial pollution, which are the natural conditions not found in
other places. So, all we need to do is to create a premium brand that reflects
the added value. Only when the value is reflected in the market can nomads be
willing to continue to inherit the ecological grazing lifestyle.

One of the greatest challenges facing modern society is the unsafe food chain.
Nowadays, there are companies rearing yaks in a captive and industrial way,
which is damaging to the ecology and the food chain. So | hope that
consumers can be enabled access to truly safe and humanized products and
things through the model of social enterprises.
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Q5: In the era of capital-oriented market economy, cities are full of exquisite egoists. As a social enterprise, how can

Lhayak be accepted and loved by exquisite egoists in cities?

AS: It's not difficult to communicate and promote this kind of
(social enterprise) idea with a really smart person who has an
entrepreneurial spirit. Many great thinkers and entrepreneurs
have achieved extraordinary results not simply because they
want to make money, but because they want to solve social
problems or have higher ideals. But it's hard for 99% of people
to accept altruistic thinking when they haven't been brought
up to do so. After all, what they value is the immediate and
short-term quick money.

Good brands are never solely for profit. For example, the goal
of Elon Musk, the founder of Tesla, is to explore the universe,
expand the energy future, and hopefully migrate human life to
Mars. These fairytale-like dreams are sublime. Moreover, Jobs'
fundamental goal did not fall on creating things that made
money, but on “Think Different" , on creating something
unique, remarkable and extraordinary. And we also have Cao
Dewang, a respected Chinese entrepreneur, who has
compassion, altruism and unwavering faith.

When an enterprise only aims at short-term and immediate
interests, its entrepreneurship is meaningless in the long run,
and it is impossible to provide solutions for human social
problems, therefore, it is meaningless to society, and naturally
there will be no market for it. It may be flying when placed
against the wind, but from the perspective of business
sustainability, it is doomed to failure, not to mention
recognition and respect.

Buddhism says: good fruit is infinite, so is evil fruit. In business,
itis also a process of accumulating good and bad fruits. Now,
when we present the brand culture and spirit of Lhayak on
domestic and international platforms, we are very confident
and respected and recognized. The development of Chinese
market will also absolutely be toward an ecological and
humanized development. Therefore, those enterprises that
pursue short-term interests will one day be eliminated and
disappear in the market.

Q6: What is the drive that prompted Lhayak and MATSU to cooperate and experience nomadic life in Tibet together?
And what do you think the cooperation can bring to both of us?

A6: it is common values that bring us together. Lhayak has
relatively good results in concept and pursuit, but in practical
projects, such as design, product planning and market
promotion, we need the support from MATSU.

|'am quite impressed with MATSU's work efficiency, MATSU can
efficiently put its knowledge into practice. For example, the
nomadic series products were launched very quickly from
conception to design and then to production.

| believe MATSU is an enterprise with credibility, passion and
vision, and suitable for long-term and in-depth cooperation.
During the cooperation, | have also seen some changes and
progress of your employees. | am particularly glad that you are
getting closer to life, closer to the essence of your soul, and
that the way you speak and the way you think are changing
and with more sense of mission. It is rare that the two brands,
Lhayak and MATSU, influence each other and get closer the
values of both.
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Q7: What difficulties do you think enterprises will encounter in the process of fulfilling their social responsibilities? Or what
difficulties have you encountered on your path to social entrepreneurship? And how did you overcome them?

A7: It has always been difficult for Lhayak to find like-minded people who are willing and able to work for our goal. Social
enterprises have high requirements on talents. This is because we are more challenging than the average companies. We buy hides
at a higher price, we process them in a more ecological and more expensive way, therefore we have to sell it at a higher price. So,
how to make consumers in a capital-oriented age accept such products and let them care about the stories behind these products,
or how to find the right people for these products, will absolutely need the joint efforts by people with stronger ability and higher
will, and with our goal as their pursuit in the meaning of life.

These challenges and difficulties have been there, but at the same time, we have always been harvesting. It's amazing to work for a
company that has such a concept and creates such value products, so every day we feel very full, happy and joyful! Even if we are
gone tomorrow, we feel fulfilled and accomplished, because we're doing something that really matters.
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Q8: Which one do you like most in the upcoming nomadic series
furniture products of MATSU? Why? And how do you think about
integrating nomadic concept into furniture design?

A8: Well, I like them all. Because each product is like a child grown up bit by bit
in a company, backed by everyone's concerted efforts, and the result of
struggling for dream. And at the heart of this dream is the altruistic thinking
and love! How beautiful is such a product full of love! So | have an emotional
attachment to the nomadic series products with MATSU. | also hope to
contribute more to this series of products.

This series of products created intelligently by both of us, including the
Designer Joeri Reynaert, through the experience of nomadic culture, and
evolving from personal perception to deep understanding, are definitely with
soul and passion. If the purpose of designing a product is not only to satisfy
Party A, but also to make some contribution to nomads and do something
valuable for ecology, then the whole process of creating such a product with
such an attitude will be very meaningful.

For Lhayak, our primary focus is the meaning behind the product; with respect
to the appearance and functionality of the product, | trust the partner, MATSU,
and the Designer Joeri Reynaert, who are experienced and professional in the
office furniture market.

Q9: Could you share with us new plans of Lhayak for this year? What is
your future vision? Has the pandemic affected your plans? If so, how do
you make adjustments?

A9: Lhayak needs to expand to 100 stores this year.

Moreover, | have been thinking about a new model, which is to turn some
nomadic families on the Qinghai-Tibet Plateau into an ecological and humane
ranch, into a high-end integrated experience program, so that nomads can
continue to maintain the ecology through grazing, and more urban people can
come here to experience and feel, not only the yak hides and meat, but also the
ecological rearing way of yak and the healing nature. In this way, nomads can
achieve high-value multi-dimensional income generation and enhance their
sense of superiority and social status. It is really hard for modern urban people
to get close to nature. But here on the Qinghai-Tibet Plateau, you can graze
yaks, climb mountains, play in rivers, enjoy accommodation... in a seemingly
pastoral resort. Our good thoughts and wisdom will make here a place where
modern civilization and ecological nature meet in harmony. The pastoral project
was originally planned to start in 2022, but due to the pandemic, we can only
make our planning for the time being. Local governments of Tibetan regions are
communicating with us for cooperation, we are also looking forward to the
joining of like-minded people.

In 2022, our partnership with MATSU is also a priority. This is the first time for
Lhayak to cooperate with a brand from a non-Tibetan region. We hope that we
can join forces to promote the ecological culture of nomads, create better value
for them, and enable urban people access to humanized and safe products and
things.
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Holzmedia Germany GmbH
Head Office and Showroom
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Nimbus Group
SieglestraBe 41

70469 Stuttgart
Deutschland

www. nimbus-group.com
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