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Magazine Section Information:

Consistent with our magazine's title and theme, each section is named using a Chinese character that uses
the character "K" ( pinying: mu, chinese meaning: wood ) as a component, or radical, of itself. The
following list gives the sound of each character and the content of each section.
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MATSU & LHAYAK’S ROAD TRIP TO TIBET FOR A TASTE OF NOMADISM

YRiE: XK 2258 =1 B%: X3X  Editor: Da Liy, Qian Peng, Christal Li - Photographer: Da Liu

2021 F 12 B,
BERIEEKEEELE
EA=LERIE N

BESE B EEFIBSAYIR I Joeri,
SHHER B A RS T REER—EE,
MERRE ET R IFRANZ1T,
HEEITHE,

On December 2021, leading a team by himself, Mr. Cai
Yanguo, Board Chairman of MATSU, invited the Belgian
designer Joeri to take a road trip to Tibet together with
the founder of LHAYAK Megyur Dojee and his team, to
experience the nomadic culture with deep reverence.
And | was part of the team.

BINNERELE, =HHBEHNT XFUEPWE—FHH
o MEEMEHRBHZEENEE 21T,

The three parties met in Chengdu. After discussing details of yak hide purchase
during the trip, we embarked on the road trip to Tibet.

/P
EREC ANk RN E, ZAMEREEH A
BNEHNEE. EEFMAT. (EE)

BRAGHRE T, BABIEEKERELE
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FRXNE—R, FANEFHTHERIBAZRSEL
Ko RFERFMIPBEREBEMEN, BLR-FNFHE T
BRI EF AN AR YT N ETITL, “EHI5
B SK, EHNRRE, FHEEF.” ERITEEMENOH
MY, RO, MRFENRR, ‘YT IEANE,
BINESIERYERESF L. FR, ENRTE, ZAR
REHFEE

On the first day upon arrival in Tibet, the team visited the home of Megyur
Dojee, the founder of LHAYAK. We noticed that blocks of yak dung burning in
the stove, and Megyur' s grandma started to talk about the various benefits of
yak dung excitedly, "Yaks drink mineral water and eats cordyceps, and yak
dung is also a treasure.” To the herdsmen, the filthy excrement in our eyes
actually represents cleanliness. "When we can' t find tableware, we would put
food on yak dung, because it is clean." Megyur added.

MBEEME, FIZEF LA OHIA, BEIAORE ‘W 18E, REZHIEEREE. XHEE,
FAREPAZEIFEE, th SIERNINABRANEE! ZNBFERZIE S ZARS ANEEEA.

BNRERZAARB? (TARED? HFRAIARARBUFRF HE" & 8" ZEHNER.
BEEAUBHRK. RATMUREER SR, AIUBEHTRNESAREENT S, XL H)
HTENERAEEERECHNAA, AIRSREER LEHFZIEFN “KEEIR". ELE
AR TERIES, HEFHBRE “RFE": BRT IEFENERZI, BFEERRSENR
hERAMES,; ERRELHNNE, AMSERRNETFERRTHEAANEARER, FAREU
KA EHIRE,

From hesitation and reluctance to careful examination of the yak dung in hand, and then the "flavorless” surprise which eventually
resulted in mutual trust, the team bonded and gradually developed trust in nature. We also started to realize how far away we used
to be from nature.

A taste of yak dung led us to reconsider the connotation of cleanliness. Cleanliness is not a result of artificial "disinfection" or "puri-
fication" with chemicals. What' s real clean are directly drinkable spring water, natural food and untainted air. These are strange or
even luxuries to urban residents, but commonplace to yaks freely roaming on the grassland. Due to a clean living environment, yak
dung has a rich variety of functions: yak dung itself is a source of clean energy, and the smoke from burning yak dung can be sued
for disinfection; in Tibetan weddings, people would fill exquisite baskets with yak dung and wrap them with Hada as a symbol of
happiness, good luck and fortune.

L ER, BEHNRRESBMENESE

WRERIESSR, KEDBYIRAR “BE” 89K,
HIRTFERMREL

MEBFENGH, FHEEASWLEREK, NESREIUEI
SMREERAUMREANEE, MTHNFREEEcEET
BENES. K, ARTUE—T, ZARE—MRERXFAR
KA, AT BR WINZAE, t—0R—LFECHE
BET R, MEEDATEDNA. FIEHNAZEKRT IR,
EERBIREXE-—MERAR 2R B HF RN
=, EHREFAKE, ERE—RTEE.

Due to the cleanliness of diet, yak dung doesn' t stink at all; plus the
bactericidal effect of the strong ultraviolet rays and extremely low humidity on
the plateau, sundried yak dung even smells like hay. "Come on. Try it!" Megyur
likes to joke. To "lure" us into eating yak dung, he popped a block into his
mouth while talking, and handed out yak dung to all of us. Our eyes widened in
surprise—little did we know that the first thing we did in Tibet would be eating
dung! Unexpectedly, yak dung does not have any flavor—it is more like dried
bred.

r AY /-
% B
A Taste of Yak Dung
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Yak Hide Purchase

MEZERERBRN, BARTEEEFRENNMA, DB, XILHRZIANZ
E%ﬁFW%L&O%EEﬁW B, BEHINTAEREMXIERERR, BB
WR+DPBRNNTIR, EREEREN, L=0H, WEFE/NKEN, FRESLEN
TR R EAORREENERE, RikERMEMIREITENERES,

AER R, BIFHIRELLENERRRNAEZRE T EAT I BRI SFES ATHEX
) HBEES W+ A BRI RN, I ERBUBERR,.

M T SKEE R SR B R B AMGTEES . WA, B—IKKIRIE, ZIFFE RIR
S5ERRATIEN. FEtnEN, BIESUNSEBAIZRNKRE; F—OrEE1i]
IEWBIRIETS I, MBS R EHERAEA T TSI,

During our trip, we regretted to see severe desertification of Zoige Grassland, the once favorite place of yaks. This
made us realize the urgency of ecological protection profoundly. With certain heaviness in mind, later we arrived
at Tangke Town in the Zioge Area to purchase yak hides. Looking forward to our visit, the local herdsmen succes-
sively arrived at the acquisition point by motorcycle, tricycle, minivan, etc. In the sparsely populated Tangke, herds-
men gradually gathered to sell hides and watch.

The enthusiasm of herdsmen with expectant looks on their faces made us more deeply aware of the social respon-
sibilities of an enterprise and the purpose of our trip: we hope to increase the income of local herdsmen through a
purchase of yak hides, thus keeping them on the grassland.

Since the hides were all from free-range yaks, we had to examine each hide carefully to eliminate those with worm
holes and large scars. If the hide was up to standard, we would pay cash to the seller; also, we informed them one
by one of the correct way to skin a yak, so as to prevent unwanted artificial damage to leather at source.

BRibz 4, EIDEMK, RITELTIERAREERENERFIZRE
SRR (DS, 2E, BNSOMARXEERNELE, B,
T ERFLZMHERT. AARIEE, ILERERTAEFRIEA,
—EFRRBBLRTHNENE RN, IR “MEEN; Er L
—S@BE eI 518, ILEFENFTZAUARKANEEZRERMRS.
HXEFTZAI LR KRR, RINUFBEOERKRET.

In addition, we have also visited and purchased local folk traditional handicraft yak leather prod-
ucts (horsewhip, etc.) in Maqu. Then we will analyze and study these traditional leather products,
and give new vitality to traditional handicraft through innovation. Because we believe that better
inheritance of traditional culture does not merely mean taking the previous patterns as decoration
and creating a "new national style" , but more importantly, injecting innovation and design, so
that traditional handicrafts can serve the needs of modern people" s life. The evolution of these crafts
will eliminate our worry about their loss.
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SREFNFHTVEES T TEUT, EFRURNDEE
=t b, INAEEZRDNEESE, LEMT. HMKE
EXEXG;, EAFENGIL, ARIERENERED,

BRERIFH Joeri &EERET MEMEFE EFE, BER, A
TR FHEri A IaERTR , FA B A A UEFH A 78 MM AN RIRIE ,

M Joeri —iAMES—iBS MR, “(EA—N BRI
i, HRBEHEFSEFRILEEZh, EﬂﬁgF'E'Juéﬁiﬂl?&,f
EMigit, BRENALEEMEEXNES, Eifzh °
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BT —RAMUEMBELTHONS, WFHERE, BHEEN
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Full of excitement, designer Joeri said while puffing and panting, “As an
independent designer, | often had to make a compromise with the reality, and
follow the client' s way of thinking in design. However, deep down in my heart,
I long for something meaningful, which | call ‘passionate design.’ This time, as a
designer for MATSU/LHAYAK, | have a chance to design with passion, which is a
kind of rare happiness for me, and gives me confidence and courage to do more
similar designs.”

After yak hide purchase, we started shearing.

One of the features of yaks is the long hair growing on the abdomen and legs.
Herdsmen used to collect yak hair to make ropes for their black tents and the
leash for yaks. However, in the process of modernization, fewer and fewer
people have carried on this time-consuming and laborious tradition. With the
popularization of plastic tents, natural and durable yak hair has become waste
material; furthermore, the large quantity of chemicals used for dehairing in the
conventional industrial processing of leather has resulted in tremendous
pressure on the environment. Therefore, we try out best to shear and collect yak
hair to give it to the herdsmen in the future or explore new commercial purposes.

The average temperature of the plateau in winter is below -10°C. In a dry and
sandblasted open field, several people were shearing yaks with great efforts.
The blood, salt and dust sticking to yak hair made it hard and tough; due to the
restriction of conditions, people had to kneel or squat to do the job. Joeri with
bad knees eventually chose to lie on his side on a yak hide to work. Before long,
with aching fingers and numbness and tingling in four limbs, people became
short of breath under plateau hypoxia.

O I Shearing

HMN—ETFETRZE. E'JTH_ , IR IERRN SR
BT, BERMBESR, RBEEA—TAER. AKEARN
“*&i’émMETEEﬁjzf’EBTE’JF,_\, “TONY EMBTIEEEIR
EEE’J'" XMEMREEN “TANSD, AILEHNIRRZ
AT XEEIRENABER, S5kEBAZEMHNE R,

We worked until it was dark. Eventually, the girls didn' t even have the
strength to flip over a yak hide. But no one complained the entire time. The
fatigue from work was cancelled out with an optimistic and positive attitude.

“It'" s not easy being a barber!" This seemingly cheap "manual work" made us
feel a strong human touch behind it and recognize the preciousness of raw
materials from nature.

R RS R SE SR T EE— N AE, &Ra—
R EA AN RELZ ] —#E, BRAERE—F—HERET
—Iif 17 REKBEEZE, Bi—T/\E2KE, SEZ+/1H,
MEEIRE, T —8X, iLRMNBE, XEER(]—1A
SEANIRIE, —DHXERFRZENE, NKET FrE
AR R R, BROETRY; NN Am, AHE
#&Eiﬁiﬁﬁ’]ﬁﬁi, XEXNHANTRANEE; = RXERE
MHE, W T HNREZRVERT

The purchase of yak hides took nearly a month. On the last day, LHAYAK" s
team together with herdsmen and women loaded a 17m-long truck with over
1800 yak hides weighing more than twenty tons in total. From dawn to
sundown, it was a whole day" s work. We were especially touched to see that
the women kept chanting and praying for the yak hides while working hard to
load the truck. All the yak hides we purchased are blessed; the furniture and
leather products that we make with them are loaded with the herdsmen' s
hopes. This is the greatest encouragement for us, and it is also our most
important responsibility to be worthy of their blessings and hopes.

B T e

“Blessed” Yak Hides
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Many would ask what is "social enterprise.” It is not a charity organization, and
its profitability and sustainability in the market economy era requires wisdom.
At present, there is no universal definition of so&nterprise. It mainly refers
to the mobilization of social forces through social innovation and ma
mechanism, and the utilization of business strateg
improving the living conditions of human and t
naximizing the interest of exters olders

5 -

ver, like rit.y, everything we do is driven by good
ogy, nomadic culture and herdsmen, as they are the last guardian of the
plateau. If they vanish, the heaven-like environment will turn into the world" s
g and the treasures of civilization with thousands of years of

h

:histry will all be lost. - -

It may be more understandable if we explain "social enterprise” with another
example. During our purchase of yak hides, someone asked, "Which area has
the best leather?” Megyur Dojee smiled meaningfully and answered seriously:

“It depends on how you define the purpose of our purchase. If we only pursue
leather of the highest quality, areas without abundant water and grass but no
trees (as branches iy scratch leather) would be the best, like Qinghai. Never-
theless, for LHAYAK and MKTSU, our main purpose is to increase the income of
herdsman, rather than focusing on a certain region, especially not regions with
relatively advantageous ions. Therefore, we need to strike a balance
between h’lg herdsm ecting good leather. This is what a social
enterprise should consider and strive to acl

We also believe that the future belongs to businesses boun
With the support of herdsmen and attention from people, the t
the future is filled with tender feelings, just like a cup of steaming hot bu
tea in the cold winter of Tibet.
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Inspiration from the Roof of the World
Innovative Nomadic Furniture Series

WiE. W, X ERBBEBISEAM Westermann £

Editor: Qian Peng, Alisa Liu  Photoprovided by Westermann

NI RE RS BIBERIL (MATSU) SBREMEHREKS SIERNMS KA R ZR7 0
BEZERETFEFZRIA JRS (Joeri Reynaert Studio) EbFIBFIZHEIBAFF k. 2021 E£EX,
MATSU. #i#%e, Joeri Reynaert —{THE T AR IT, 2022 &, HIVGLTRENBIREH
REEMZBBAFRIGHESH, HETFSE 11 AETNELBZREBER. EHNFERIKR
MIBMER, NiZRFBEANLET, &ItNFRTZNL, AR BRERBEHAYBAN
M HNFERXMBANEEESREINBHOREE, HitESEH AR SOER AL
S5EBHXE, XEEBRSEHRIXE,
The "nomadic inspiration series" is a unique furniture series jointly created by MATSU and a plateau brand, LHAYAK. This series was
developed by the Belgian design team of JRS (Joeri Reynaert Studio), which has many years of working and living experience in
China. In December 2021, MATSU, LHAYAK and Joeri Reynaert went on a nomadic experience leather collecting trip. In 2022, we
incorporated the inspiration from the roof of the world into our product design concept, and will launch the first exhibition at
Xiaohui Wang's Shanghai Art Museum in November this year. The enrichment of life is like an inexhaustible grassland, and should
come from the return of nature. So is the enrichment of design. The inspiration of nomadic series comes from the city people's

yearning for nature! We hope to instill urban office life with this natural freshness and authenticity, and let more people and
enterprises pay attention to the relationship between nomadic culture and ecology.

NOMADIC
FURNITURE

TR HEETREFHNARGF, BENEABIBFISRESE. ERRAUBERR, ENWAH
BRI, MATRA, MERTNREDRENENME, SRMABEMMIRIIRE. TR
7 ER—ECHEFTKRHMRNTENESTmRY, ERFERYREAR, TEALFRING
BIEN, HUEEMNARET2NENA, HEE 11 FFm, BFThR. Rl &1 TR, &
BERASIN, BRIUTB=ZFEL/ G, MIEFREKEF mEF R IFRAFRI R T £,

FRRBRINZITER:

Tz, BkZiR. BENEETE, TRENSRE, HEARLNES, BREAFRNR
Sfkbits, tEREFNRREEAAKREA. MITEREHRNABESIR, BEESYERN
SEMRIB. NS, UHREENAR, FRIPEECHR - ER. B4 ERETHNERFERTT
NAREREER, FREAL, £RAT, DBRRKANESSREIIELNMH. XMRERTHIX
R EFRSRA SRS B N ES T,

MAEMNZE, XMXUERHEEL.... ARALSTIKNEERERRE, EFERER, KREFEME,
IHERESHNN —REEEF. T2, BRI, tENBEER, BERIEES, &7
— P EEBEFNESRIPE: BIRIPEE, BERFRIPABRA, RIPFFEERZX—IEMKE,

TR RBRINBNFEN IR, ERER I RNFERTERSRRENTIEE 1R,
MRMITERT, BAXEXRERMIMERHR AR DEBRESHTE, TERE TRNXARE
WEFHATF. XURIBHARITSHMHCHKE SIEFRRBRRIINER. RITARELISNUE,
EE Ut RIWHBIHSNER, HNER—RANEHRERRSEEMIIXKER, FEIFM
], BMEEX “BHHHHER", RFRATUMSEENERIRIES. HIFEEIHSEI AR
mFHERBEHENE, KRl KRR AEEEATHRE AR ERFF .

The "nomadic inspiration series" is just a set of perfect ecological product series made of yak skin. It adheres to the principle of making the best use of everything by herdsmen, without any chemical additives, and
presents and applies in a creative way. It includes 10 types of products. In addition to sofa, leisure chair, tea table, lamps, tapestries and other furniture, three peripheral pieces have also been designed, so as to give
new life to the remaining scraps removed during the production of large furniture products.Yak herding is a prime example of micro circular economy, where nothing of the animal is going to waste. Hides are used for
cloths, hair is used to make fabrics for tents, meat is used for food, even yak dung is used as construction resource as well as fuel to keep warm and cook. The following features can be clearly presented in this series of
furniture: rich in diversified products that are made of yak skin, based on the nomads' principle of turning material resources to good account, without any chemical additives, presenting and applying with all sorts of
creative methods.

Design Background of Nomadic Inspiration Series

The top of thousands of mountains is the source of thousands of waters. The towering snow-capped peaks, the vast highland pastures, the thin and cold air and the challenging natural environment of the plateau have
made the herdsmen living here revere the nature from generation to generation. They understand the cruelty and loneliness of life, and they also know more about respect and enthusiasm for life. They protect their
home grassland with faith and nomadic life. The grass seeds carried in the yak hair are inadvertently sown during free range breeding, and are stepped into the soil to take root and germinate, instead of being blown
away by the wind and being burnt by the ultraviolet ray on the plateau. This unique nomadic culture maintains a unique and delicate ecological balance between people and animals on the Qinghai Tibet Plateau.

Unfortunately, this culture is disappearing... With the rapid development of modernization and industrialization, the reduction of grassland area and the economic difficulties of herdsmen, more and more second
generation herdsmen choose to leave. As a result, helping herdsmen to earn income, let them stay on the grassland and keep their herding lifestyle has become an ecological protection chain with a virtuous circle: we
protect herdsmen, herdsmen protect nature, and the Qinghai Tibet Plateau, an Asian water tower, will be protected.

The motive force of this nomadic inspiration series is kindness! We hope to keep the last defenders (herdsmen) of the Qinghai Tibet Plateau. If they disappear, the paradise-like environment here will become the highest
desert in the world; The treasures of civilization handed down for thousands of years will also disappear. This is also the reason why MATSU and LHAYAK jointly created the nomadic inspiration series. We expect to help
local herdsmen earn income and build a sense of social value by collecting skin at a high price, encourage the young generation of yak herdsmen to continue to inherit their cultural heritage, and tell them that even in
the face of the "brave new world", they can also learn wisdom from ancient traditions. We hope to mobilize social forces through social innovation and market mechanism to maximize the use of business strategies to

improve human and environmental living conditions.
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Skin | Double Life

MAEHANFERE LBEREALE, ERTHS. ERERNBHEEE ASIAG, LIETH,
AEER, HMSEZLHEATRNEILSRERNN 2R Skin RIS REFRAFTIER
DENEE, —MINEEFTREANEARSRZE, S—MNERGFITEFERY,

BA4E, ATITRE, ARALRHASHUAR; EHMNBEFHFIHT, EREBLEFFIE
FRFMEMBIKIER XEARBAKWER, HEFIERKE IMRHNR). MERSHIZE BIRINBH,
BAEARAERHIKRET ‘Bz’ RELSHTHRENERERTFL THT “WHRA”
FFRRBRVSHRKXAMET, FELEESHHNE BRTFREFIZUNE.

Today's urban beauties are living a double life every day, in the city life of being exhausted and drifting with the tide; In front of or
behind people, on or off work, in the office or at home, we can always take out a completely different state to face everything. The
Skin collection features cushions upholstered with yak leather on one side, and yak hair fabric on the other side. The yak hair fabric
is originally made to construct tent homes and is handwovenin the mountains by nomads themselves.

Yak hair has not been developed for many commercial purposes due to its hardness; But we insist on cutting it by hand to avoid
water pollution caused by its dissolution with chemical agents; Or we leave it to herdsmen to make black tents (herdsmen's homes).
What is gratifying is that through our efforts, yak hair has also found a "useful place" in furniture. The traditional weaving
techniques collected during this trip have been used in many types of furniture finishes of nomadic inspiration series, such as Skin,
to bring more market value into play and give folk handicrafts a new life.

DOUBLE LIFE

4 5E ] LABB/CAFR AR

Skin WERB=ZAW K. SHfE. RKiRfE =t
e, AEOAES, ERFRNTR.

You can live as you like

There are three types of Skin sofas: three-person sofas,

reclining chairs and leisure chairs, which can be combined
at will and adapted to different scenes. -

16-17
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Shades of yak | Searching for the Breadth of Life

BREREEANFD: BFHNRKATRIVEE, BFNELLTRIKE, BFHATATR
TMERNAE, FEATRINEERXBZRBNIR, MEFNRSNEAT RNER. 2ESF,
BURHANTSEBRR, BTFEEK, BTRENES ELFEHHAANKE, MEREFRS
HERFIRBHERRTMEN R,

RITMEEFEF TRAMMEIRY), QIEHEY, METRNAERNSINEENERAL

A poem that has been echoing for a long time on the plateau goes: "The yak's
skin gives us warmth, the yak's hair gives our homes, the yak's milk gives us
health and strength, the yak's dung gives us an inexhaustible source of fire for
generations, and the yak's flesh gives us survival." It is yak that brings herds-
men to the snow-covered plateau. For thousands of years, yak has nourished
herdsmen from generation to generation with its life span, and the spirit of
symbiosis and survival in a harsh environment has also deeply affected herds-
men.

A patchwork of yak hide, create a rug that expresses the very essence of this
collection; a tribute to the versatility of the yak hide applications.

PLENBR “RI5”, His

= E **n " A n n .
KAEHHNRERS, NS LangChan | The Natural "Island" of the Office
Drumroll | The most beautiful Sanskrit sound that never stops LangChan REE S “87, Hi MR SEEN S ALEY
UEAMRREXIE™m, BER—M1RIENTEH. EBF
ME/N\GBANG R, WENRENIYUREEH—MEA
MEMNAE, MRISERWEE, FEXA BI55 RO
MmN, REMS THREEPRTIETF!

S EMITHIRINRBRBRAR, EREX, REFERUEAHEMNS5IEN;
M ERELEE LN BE” 175, £RK, WRREmEZAS UM JMUERKEBZ B,
S EREREBSREERNEFERM T HATE,

LangChan, Tibetan for “Island" , is a modular system of blocks, held together
with leather straps, that shape a seating area, accessible from all sides.The
modular configuration of LangChan makes it possible to build this island at
will, making it look like what you need for office and life today!

Drumroll floor lamp and tea table are inspired by the prayer wheel. In Tibetan areas, the prayer wheel is used to carry beliefs and
blessings; The "Unicom" symbol on the Drumroll concrete base, in Tibetan areas, is to express the connection between the
praying people and the mountains, forests, heaven and earth. Drumroll endows the office space with the beautiful implication of
the prayer tube and Unicom pattern.
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HREFOFEA, KESBEEMITHERN .

BREMINSZBARTRERRE, FAUMMNEE. ERFTIEEMNEZFMXAFHZRE, WIIAF
SEMENEANER, TAEZWHERNSESE, EXETEESHRNLHRSKRHNE) LHEXS,
LN RE G HESF IR FER—R. EAMIINEFE, BIESKEE, WEKBHEZELL ]
HNREREBEESE, B2, RENERAZREMETINAM, MHEER EERAREIMT,
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sz 4O By =
IR, B
Mesh| Capturing Light and Shadow
Mesh ZAMMTNEN AN, BESFEREEHRTAMETE

HREIWNE, BRETE, HHAELEHN, EREEE
BB RERAMEBKIERI R

Mesh uses the laser cutting method to cut and pull the yak leather slices to
make a floating grid to wrap the lamp tube, as if it is a net that wraps light
and shadow, creating a hazy atmosphere and interesting light and shadow at
night.

£EWHE, 7EEF,
EIBe 3y P

Disk| Sitting on Disk, Rippling Youth

HSEARMR FH AR FERZRM T MADRAK —FE
PMAEBNARES, LIMAEHBHITTASLER T LE
MEE ,BREN. BEME—MSE, BERIIETA
ANERRZEMPARIN R, DUERVEERAEFERA
M. iLFA1LE ‘Y, FIEMPBLEMNES, %
FNIORE, BRAFTEE!

The suspended disc made of solid wood and leather provides a simple
and interesting way to relax in the modern office area, allowing modern
urban workers to sit on the Disk and regain their youth and vitality.
Youth is a kind of attitude, a stage in our life when we are kindling for
our dreams. The lanyard of duckweed is made of yak hair. Let's sit on

the "Disk", grasp the reins to gallop our dreams, ripple our youth which
passes as a fleeting wave, and ignite our youth again!

_*l'.l_?:m ’
HHRZ SIS & FE

Tag and Coaster
One Tag for Two Purposes

ZEFINFE - mEBECA IR Matsu x HIHREXE LOGO
REME, HINEHERRBERIAHNEAZEINTX D —
M _RANENRETEMENRER, KRTRENIREER
RS, —ZANAR, IREER R ERRTES,
IR HE— TR SENETES . B TERBETRE
KEGmANL AR, SRARERMIRE,

All products in this series are equipped with a unique Matsu x LHAYAK
co-branded LOGO leather label. We instill the two-purpose leather with the free
dream carried by the nomadic inspiration series, which is both a label and a
coaster. The large version of the label can also be used as a coaster. The way of
using one thing for multiple purposes allows labels to get rid of the fate of
disposable trademarks and design to create a sustainable lifestyle. In addition,
the label is made of leftover materials of yak leather furniture products to
minimize waste.

ITAG AND
COASTER
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A—ENTREE, MllEEE

Saken | A Lifetime Exclusive Bag

Saken fEEIIEHE “B" WER. ERXMEAEITH, HITTH
A MREAE — M IRBEFRERNE, H BT E—4%,
MENRERHETEEFR, AMNPORER—DX—NER
Frig#. RET R0, IBT Riit. EURMAN=mERIF RN
®ite EREHA, HIEFE-—ANMAEFTINNEREE.
Saken HLM4E, EEMR EEEANRFEEDML T
EHENEE, AT —REUA—ENTREE!

Saken means "bag" in Tibetan. In the Tibetan experience trip, we learned that
every herdsman has a bowl to follow his nomadic grassland, which can last for
a lifetime. And in the urban life with material desires, people's desires are filled
with one new style after another. Products are thrown away when dirty and
replaced when old. It is said that durable products are the most environmental-
ly friendly design. As urbanites, we also need a durable and timeless exclusive
bag. Saken was born for this. It has made a creative transformation among the

most commonly used bag types in the world and has become a special bag that
can be used for a lifetime!

LINK: P46-P47 —4£—Hi | EMER

oz, BRAMER

Clutch| Source of Life

Clutch BRERHIKEEL, HAWhmENNARFIERM
—NAEEES. JEEERNAETREN. KBESZR, BR
TABRERABEE 2500 ZAEGRIKETESHIERK, A
Mm% ALRETT, RBFTH—REMEKRET, MATSU HE
Clutch, BEMEANN FEBZRNEIE!IEMGEZIEMTITH
FH, BEIREHRAE!

RRTE, REMEIXBERBARISHRRFRRBRRTIN
BE. HIAEIUKEBERER, BEESHKNAR. HIR
PR, BRRIPABR, RIPFSEBEX—ILMKE,

Clutch is a cross-body water bottle set, which provides a portable and reusable
vacuum insulated cup for modern digital nomads in the city. Water is the source of
life. According to statistics, the human body needs about 2,500 ml of water every
day to make up for its loss. However, for many trips, the unfinished disposable
bottled water was forgotten. MATSU hopes that Clutch can arouse people to cherish
the source of life! It is like a walking stick that supports you on a long journey and
live a nomadic life with you!

As long as the source is here, the hope is here! This is also the intention of MATSU
and LHAYAK's nomadic inspiration series. We hope that herdsmen can stay on the
grassland and have an ecological way of grazing. We protect herdsmen, herdsmen
protect nature, and the Tibetan Plateau, the Asian water tower will be protected.
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LEREYNACENE, TEWEGBIBTEZ A,



o

| AN | igitEs, RESEA NEW PRODUCTS |

HEFSREIIIS D ERIANRAME

YR48: 27 Qian Peng EIFH BAEEIL SYEIKEE westermann $21E Photoprovided by MATSU Partner westermann

BRI EE S EKAHE Westermann
LR EWIER RS Xbrick & flomo, [EE “EAANA” SIFNEL,

MATSU introduced Xbrick & Flomo, a brand-new training system from the German partner Westermann. It will turn the traditional
industry of office furniture upside down, and be your best buddy for nomadic office.

Xbrick & flomo

4 HIIERAS & 3 MR
4 working scenarios & 3 different areas

NEW FURNITURE THAT OVERTURNS
TRADITIONAL TRAINING AND SHARING MODELS

Xbrick & flomo: 4 working scenarios & 3 different areas
RO REEFMABEE, RBT=EN 8 M BEXET, M—1RE WA,
F3 “HEX D FERHR, BLRTRELATIEFTRERSENDAKE 588, UBRRBBEZNRES;
MATEREDRXEEFTH, EE MBI RENES T,
HES—TRA, & BT —#F, SLHERBOMT, ETEN, EEHDARIERRSR, tRBNER LM FREXER, BREK, BIBHENER NSS!

Nomad' s Workplace, you can be away from daily life and escape from the hollow 8 m' cubicle, being a "herder" of workplace and experiencing "grazing" office. Nomad' s Workplace allows
employees to choose appropriate office area and posture according to the current working needs to maintain efficiency while realizing freedom; and when they move through different office areas,
there will be unexpected sparks of inspiration and “magnetic field effect” . We hope that everyone in the workplace will be like a "yak", carrying the seeds of inspiration. When you are walking and
communicating with each other in mobile office, your inspiration will be the seeds spreading with wind on the grassland, growing wantonly, and showing free vitality and creativity!

7 =¥ & 3Fill Conference & Training

25BN 6-16 A, AREMBEEH, REXFD, [F32 |
ZERN IS MERHITIE R, £S5 D EC. .
Meeting, for 6 to 16 people. Suitable for project presentation or launching, v

especially ready for cooperation and task-distribution among multiple depart-
ments.

SEEN, 6-8 AHR, EEILELF
» 2 BYE], BEFAEE flomo B
W&, it %89 & HITE RIEI

FEIRRESE.

Training, for teams of 6 to 8 people. Book the
sharing time in advance. Use VCR or flomo
whiteboard for scheduled product training or
idea sharing.
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y
2
JEER i3
& KRR

Collaboration
& Brainstorr

WitE%k. MBEETEITIEN 2-4
EZRFEZEIHITHNMENESR, b
. SRMBERE, ETRZEEHY
I TR R /38,

Discussion, for 2 to 4 people. People in charge
of a project can interact to solve problems and

find solutions. Bosses and staff can communi-
cate and discuss on the latest progress.

KRN, RTZEIEMEBRD, &
FRRE, FHWUENBERN, BB
By, BXEMNHITEIELRR, BEE
ZEBREIERT idea,

Brainstorming. As a project launches, people
need to look for inspirations, build teams with

specific objectives, discuss creative ideas on a
certain topic, and note down on a whiteboard.

3 REE

Leisure Life

4

KR REE BEEMEZ B
=, BIER?OVLS, EIRFIE.
XETRBARRNDREFL, £T
NEX, SRERTNMRILEES
RNRERNEEREF,

Leisure life. A chair? A cushion? A table? Or a
portable desk? Within seconds, it can be what-
ever you want. It is a must for leisure life with
various colors at your choice. The light materi-

als and user-friendly designs can easily become
a part of your leisure life.

BERAEED. FTERERNNEF
4b, Xbrick EREILABBE RS A 5ET,
BIFMEC S EIPAERD, BITRK, 2R
ZHE.

Team building. Be it indoors or outdoors, Xbrick
helps you play better. It can make team building

activities more interesting and help break the
ice for a joyful and harmonious atmosphere.

39+ 4

Focus area \

TiERL. TAEEIEAEEEETERESANNS,
HERERSIELIE, ILBERAS. FLUE flomo BEHN=
B, HLEERRA, suh, SA7E Xbirck £, SER, Ik
SENRRIETE, WEIEREIRS.

Focus area. Take a pause and consider how to proceed better. If you want to
take a break from work, come to the enclosed space of flomo with a notebook.
Feel free to stand, or take a seat in Xbrick. This is a good spot for inspirations
and a short while of beautiful solitude to drive away your exhaustion.

8T hA=iE, Xbrick 5 flomo =1471a

ARG, iR, 2T, B2 3 MR R ek
PG ESETIER, Hd: 7EATIR.

WS, Refikh)LE.

In addition to the workspace, Xbrick and flomo
can also be your partner for sports, leisure and
learning. It works both indoors and outdoors,
e.g. in the gym, at the pool, at home, orin a
kindergarten.

3 different areas
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Xbrick, multiply your persmpectives flomo ’ expand your work it T{EeIZBTIR
iﬁﬁﬂ]&?’&ﬁ%ﬁﬂg “Eg” '—ﬁiﬂ!ﬁ“ flomo, unleash your imagination

Xbrick, perspectives and ideas supported by “bricks REREHT, CREEESE, SUREE—NASKEAN, M flomo HIUEXM W5 B
AT R RN FEHEIE, flomo MRIEER T MIRF L. E/LFRMEE—#AER, flomo 2
Bk 1L Xbrick LUR B SIEEMR AT S AR Z BN, HERKT German design award 5 —EBEBMITHRS. flomo BRRRBICRY RIIANR—MIIFNE, CEEREMR, A8
Focus Open £XZEFET, Xbrick EEEITI L SHELER, SENE 1.4kg, MARASE SN REHNENTZEIRE. flomo BEEXSMELLMMS, thin, #migitBL, =ATIENER, s
200 AF, HRIGEE, BEBRANTEY, ASRASHSHMIHIGRN, BEEENAENE BREZRVSEEAFFRR.
Bl%EH. Inspiration is like an excited particle. It does not stay on a fixed spot, and it can appear at anytime anywhere. Now flomo can help

capture this "wanderer" and grasp the uncertain inspiration by building up partitions and creating a center of knowledge. It can be
used almost everywhere. As a highly adaptable system, flomo is a recorder and amplifier of inspiration. Additionally, the materials

Eegn: fERERUCAR, X, SEFNEMKEESSIRANFIIR. SWREF. Xbrick B=(EH can absorb noises to create a relatively quiet and private space. flomo has unrivalled advantages such as enriching ideas, improv-
RN, NITERBERBRSE, BREESEPFNARINER) . KRFAEH, RIEFFHNA AR ing efficiency, and meeting various needs with quick transformations.

=PI ick 3@ A 8 B y iy il
Bil=, Xbrick BITIREREMAN SR, RETEHBEBEMS. *flomo B—EBEENENERS, SETEEMGYNRERS:

n * flomo Xbelt &, BEFRM Xbrick 2 FIEREE—IEE;
The amazing modular Xbrick and simple yet multi-functional furniture designs have won several awards including the German rl Ck & fl 0 m 0 * flomo belt &#5, AR
Design Award and Focus Open Gold Award. Featuring crafty structures and ingenious use of materials, Xbrick is light, portable, and * flomo markerset ST EESE

weighs only 1.4kg, but it can bear 200 kilograms. It can assemble into various settings and turn office layout traditions upside * flomo magnets B, flomo gecko EIEIRE, flomo point 1F, SHIATFHEFRREEEENRE. K. BikkL;

down. e * flomo rail with onesuspension BEZIEH, EETH LHETREE, BETFNSE 2 RETR;

For example, it can be used as a chair or a footrest and, with a table board, it can assemble into a desk or even a conference table. elght: 1.4kg Load-bearing: 200kg * flomo easel #7%8; flomo caddy J\#%; flomo paper %F, ERTHARR, BHEME;

Xbrick is a clever partner of space. It adds fun and vitality to the working environment, facilitating people to communicate and * flomo train #£F, flomo train S #&;

interact. Innovations make opportunities. Xbrick helps users to change their perspectives and, therefore, their ingrained opinions. * flomo is a highly adaptable system thanks to its rich and crafty accessories:
* flomo Xbelt, connects the tablet to an Xbrick box;
* flomo belt, with adjustable length;
* flomo markerset; flomo magnets, flomo gecko, flomo point, fixate the tablet to a steel surface, a glass surface or a wall respectively;
* flomo suspension wall-rail, black, fixed to the wall and can hang two tablets at one time;
* flomo easel; flomo caddy trolley; flomo paper clip, suitable for white paper boards, pen slot available;
* flomo train closet, flomo train S wall;

Focus Open

Special Mention

Xbrick HfEENZABERAKE (EPP) HI6L, BiK, FIEE, M 100%AEWW, R2XHKEFE
BEMILER, THARKERYHIH. BN T ZA SRR ENEHAOENERE, HHR
TRIFHIFR.

Xbrick IEF=OHASEHHA MERNFE CREE—REMTF) £RED, EAFRAITEE.
RES—IR, B8 Xbrick JREBXMEFAR: HAENRE—F BHEEZS MR ML IR
RRBRFTARETR, UEFHEIHRTS.

Xbrick is made of German EPP. It is water-proof and sterilizable. The materials are safe, odorless, free from harmful plasticizer, and
100% recyclable. It can store both food and toys. Processed using laser technology, it features convertible structures and a smooth
surface with a unique texture.

The almost hollow inner structure is ensured by two halves that stick together. It is light yet crush-resistant. Its production has
special significance and is worth mentioning: the last step of assembling is accomplished by two German local community work-
ers, manually, as a better feedback to the society.

Xbrick SRARBIRIE R BN F & 5 ,iE 86 5 2 BERMIEF:

* X-Bench & X-Table A&, &5 Xbricks E#ZFE—iS, HAHEMKE. HEEMH.

% X-Connector & X-Belt, &M, AILUEZ A Xbrick iHEHRLME—IE,
RUIEBRSHHRE, WEROARBERE, SEMETERIVERES;

* X-Lean, EENBIAFISES, BIRF Xbrick HEFEME;

* X-tseat, Xbrick RNFJLALRLEE(L - RFAE, ERIUMEABE/NBR. X-tseat RENET
HREARNGRERURE, HEIUSIRER

* X-Tray, EEFEEWE—NMRENNKT, DEHMASUBRMBL;

* X-Toolbox, TE#, EFXEFM/WIRKMA;

The great modularity of Xbrick exists not only within itself but also in its matched accessories:

% X-Bench & X-Table wooden board, connect to Xbricks to form benches or tables;

% X-Connector & X-Belt, connect and bind multiple Xbricks together, and can be placed vertically
or horizontally to form trapezoid podiums or other modules to ease transport;

% X-Lean, makes Xbrick comfier by inserting into a wooden backrest;

% X-tseat, Xbrick can transform into a setting of chairs and tables or serve as portable desks,
whereas a X-tseat board helps stabilize the structures according to the weight of the user
(X-tseat can be used independently);

% X-Tray, metal tray with protuberant fringe to assemble into a mini table, is stable and can
prevent vessels on the tray from falling;

% X-Toolbox, is perfect for stationery and other small items.
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MAT

JpiE: WiH HE  EF: BIBMAERBIEM  Editor: Alish Liu, QianPeng Photo provided by MATSU

KT RARTIESNA:
Introduction of Nomad Series:

TRENAETEFN— AT, BENEAROHTIWRES. BF
IR AT AR SRAEIRER, HEAERIHIEMIKE, RRRA, MIERFIEED
R ER R AR B BE A IR BN o

Matsu 1 JRS (Joeri Reynaert studio) Shiftsm&1EHoE T —RTHEFN
RE, LD ATEEBSKBABRITFNGEE, HAHGREZEATES
B, XLEFEEBREBBMNAMERRIIRER: EEBEFRFIKNS
ToEm, RFEEMEYREA, TEACFERMENEL, USHLEENA
XNEMSNA.

Nomadism is a typical example of micro circular economy. No parts of animals will be wasted.
Animal skin can be used to make clothes, animal hair can be produced into tents, animal meat can
be consumed. Even yak droppings can be used as a building material and a fuel for heating and
cooking.

Matsu and JRS (Joeri Reynaert studio) cooperated with LHAYAK and created a series of unique furni-
ture, allowing Chinese office space to be better connected with nature and bringing more natural
atmosphere to the office space. The following features can be clearly presented in this series of
furniture: rich in diversified products that are made of yak skin, based on the nomads' principle of
turning material resources to good account, without any chemical additives, presenting and apply-
ing with all sorts of creative methods.

Q: IBFEERIL MATSU
A HAR BRI @I&ITIA Designer, Joeri Reynaert

T Ql REMEERSHBARIANE, ET —RIRSORE. HE,
REBEEM, EElk. BN ANKRENELESL, BEERATY
TREEKRREOFTEEERR. “ALEMBEHR, MEEREMYHR." A
R—aiEER T RAANEES R, BECIEHN/RZITE, HTENT
BIER B A LU B 2 e ABALXYRKRIRG A PN EANERE A
FREORFRR BRI R U AGIAS BAZ ERZHNR7ET 4R
BIRIXATIRLS, BN FHH RS IR B T ATERNEEN?

Q1: It is a great pleasure to have you again cooperating with MATSU. In recent years, under the
impact of the pandemic, short journeys and travelling around have become the first choice for
many people to relax. Camping is also a new consumer focus with the fastest growing heat.

"Men are born free, but always in chains." This saying of Rousseau frankly points out the true
lifestyle of modern people. The moment of silence created by camping has provided urban
people under pressure with a space for resting. So what do you understand about the needs of
future people at work for nature? How does this nomad series demonstrate human' s connec-
tions with nature? What different thoughts of urban civilization and nomad' s culture do you
have throughout the travel experience of Tibetan areas?

terview with Joeri Reynaert,
Designer of the Innovative Nomadic Furniture Series

AL AMITFET SRRV TR IR T RIME, XH
FR—MHR. BERENIE, BENES, BXRNE
A, REBFKREABNIZRRIEDAINIES, 20 Fal,
DRERREEAFERERENEERER; 10 F7, &
MREMTETELETIRITNEEGE; WE, ERANE
SRR E AR FE S B AR TAEIF IR AR TR LL LU (R AT AT 2 2B
BREHHUNER. 5 Lhayak WEEREIX—BTH
TEER. ZRVIFNNE—KDE, EXREENDLER
BE—PER, BIRMNEBIARRIFE,

Al:ltis not a new phenomenon that people look for compensation in an ever
faster paced urban work environment. Think healthy diets, gym routines, week-
end escapes into nature. There is a clear need for this being reflected into the
office environment as well. 20 years ago the leisure area’ s in offices became a
main focus point for leading furniture brands. 10 years ago dynamic and
flexible workspaces took over this spot. Now, more than ever, a blend between
indoor and outdoor and working in a more natural working environment is a
logical consequence of urbanization. The collaborationship with Lhayak is the
perfect starting point for this. More than just a sofa this collection aims to
create a natural, relaxing and playful leisure environment within the office.

Q2: THEEIXRNBEITABREREHE, AR
mABEIRIT REAFREET IR ENIENER
BB RMEER, BaFalzang?

A2: igitm. BRI AR CEO MEREESTIMM
AOBFHER, FIARAENIZENX—R, MR
AR UER T RSB E SRS, M
BERBRT FRNBHHRFRENEBNTHEENNERS
o

Q2: We understand that you' re targeting young people this time, so what
features of new products are specially designed for young people? What do
you think of young people nowadays, anything special?

A2: Designers, architects and furniture brand CEO" s tend to be older than the
average age of an urban population. The furniture should adapt to this though.
That is why this collection is not only rooted within the traditional materials
and practices from Tibetan and Yak Nomad culture, but also reflects the playful
and dynamic lifestyle of young urban nomads.
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T Q3: AXFATRF, RURT FEEDLMTANIGT,

T T RZEBE) =M, NS RERS. BRZBEMN
M, R)IRBE. FAMER. BRERNAREIXLE
mE?EPE T AHBIHREL?

A3 ) lfe B EMIEAN ERER B RN~ MR, E
IR] LA 9t Th = R B % £ TR R A (E R M e 8 sh 9 — 3899,
MANNRE—HRET. ENESTHARN AR, B
EREFTRSBARERR, MRNE— T ERNFRR
BESREZ RN, BRI —HAANBERIEHE AT LIS
LR, HFRRAETRERMIFLL Lhayak BEFHE
NEE, LRGN ASYRIKAH KA EBIFIR.

Q4: BRI FXRRIZIHTHL, BRBITARMERIHLT,
B EIR AR RRRBIE?

Ad: FRBIBEEE SISO R SRR EE S S WA
WARYREXBRZEFE, ATESHENBAREE
EUXHEARNRE, FEEZRREZAER. flm: MRS
B SHAGthEER, @IS ENES,

Q3: Among the new products, we can see that despite the ordinary design of
sofa and lamps, many fascinating small products have also been launched, for
instance, Scrap, Tag and Coaster, Saken and Crutch. May | ask how you came
up with these products? Any interesting stories behind them?

A3:Especially Saken and Crutch are functional objects that can be part of the
daily life of moving city people, rather than just another piece of furniture.
They are personal objects, with a clear link with natural culture through the use
of the Yak leather. They aim to create a personal connection, replacing a simple
tote bag, often thrown away too easily. When made of leather, backed by the
Lhayak circular story, these will become objects that people create a bond with
and will want to keep using.

Q4: May | ask what problems and difficulties you have encountered during
the design and research development process? And how did you solve them?

A4: The biggest challenge was to find a balance between the simple and
essential lifestyle of Nomad culture and the more modern and materialistic
vision of city people. To translate this big contrast in shapes and user experi-
ences took a lot of consideration. Active dynamics versus relaxation and reflec-
tion of the moment. Playfulness versus integrity.

.

Q5: BMHWAFRE=MARRENEFNX (ZADE G K
), EMNDIE T AS5IRIERB?ERBMHIRARLE
FRBHIAKLBRANENERS L, URBAMARAGEE
FH ‘R EIRIFEER, EEARMNNALSFENER?

AS: BHEMAZRN R EEAEEEPREFRESHAE
BB, ERSHRRIATLIED B 2F TRAESEMH
TERIKE. MEHWARIINE MBS MRS, 5
BN—MBETRE, Z—NBEFTELY. XTRFILE—
BRHED AV RBEESH—MHREZE. RHRITREET
HRREEHEERNAR. ERNNEBEIME, TR
RIERAE SEE,

Q6: Drumrol XA T RELMEH B EEMAENFAFSTEH,
BRX—MBEURSSTRNIEAE A 2 805? LURX
ORI R A LURIRAPNERETHE, BEFEER
B, ETENE—TETNREETSED?

A6:Drumroll FHITHNEHN T BRREBXNEZRE. B
TREFZEEXPRREERANBFRNFT S, T LA
TRENSE, T5E=RNKRET BRANERNEENIEE,
FRAEA A B R AR RE X Fh R E

Q7: Disk XFRIRIT AT R E B A F R AR 7 —id
EREMEBNKRES, EEARNNMBCOASARER?

AT:Disk IR ANELIER BN EBEEGENNARNAR,
MBI ENTTRRIRERE, BIAOE; FEER
HEMERNRES, RTNZENFEath L SAER!

Q8: PIRBEFNRERNRTF, MHHTEEMRE,
BERNRNIN AL S ENER?

A8: FREFANERM, EAMEKRS ! ERTPHEFHR
RBE/NEANREFRR, BEXERFHAFERRAM
B, BETHY, BT, FEUF, ENREINEL.
Saken B—RBEEREFREMFAWNFNEAEIRITIE
XRMAFRE, RNERRFRESEAERUEERES
KARBRRR, EE~ERNE, LEKHEERS®.

Q5: There are three different forms of Skin products (sofa for three people,
lounge chair, leisure chair). What special functions do they have? | can see the
cushion of Skin is connected with the bottom wood in a special way, and the

"belt" decorations behind Skin is very interesting. Could you explain for us
your considerations?

Ab:Skin is a tribute to the multiple uses of Yak within daily life of the nomads.
The Skin collection features cushions upholstered with yak leather on one side,
and yak hair fabric on the other side. The yak hair fabric is originally made to
construct tent homes and is handwoven in the mountains by nomads them-
selves.More than your average office sofa, this collection creates a more
laid-back feeling.The leather strap detail is a clear reference to daily objects
used by nomads. It is not only decorative, but also holds the cushions into
place.

Q6: Drumrol adopts mixed concrete material and unique symbolic elements.
May | ask what is special about this material and the application of symbolic
elements? Also, it seems that this floor lamp can be moved up and down by
user' s needs, which is very fascinating. Could you tell us about the evolution
process for your design inspiration?

A6:The Drumroll floor lamp and side table draw inspiration from the Tibetan
praying wheel. The Tibetan symbol for interconnectivity and circularity is
patterned on the concrete base. On the Tibetan plateau, adaption towards
nature is fundamental, and | wanted to reflect this flexibility within the furni-
ture as well, hence why the lamp is adjustable in angle and height.

Q7: Disk, a suspended disk made of solid wood and leather, provides a simple
and playful way for relaxing. Could you explain to us how it interacts with
users?

A7: | want to motivate people to sit in a more playful and dynamic way during
their work break. This can relax your mindset and promote interaction between
employees, in order for them to really have a break and come back to their
desk, more productive.

Q8: Saken is a product that has creatively changed the most commonly used
bag types in the world. Could you explain for us your considerations?

A8: Every young urban nomad has several (usually branded) tote bags, they
use on a daily basis. Those bags are not that durable and get thrown away
quite easily. My goal was to create a premium version of this by using quality
materials such as Yak leather and stainless steel, transforming the tote bag into
an object the user can create a bond with, giving it a much longer lifespan.
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mong the new products, there are many demonstrations of sustainable
design, like the use of yak hair. With Mesh, laser cutting technology is used,
giving the lamp a flexible decoration with very few leather materials; with
Scrap, a large amount of waste leather is also used, interconnecting into prod-
ucts for space separation. Could you explain your considerations behind these
sustainable design?

A9: Translating the “"zero waste" circular vision of Tibetan nomad culture was
the main goal for this collection from the beginning. Every opportunity | saw to
show this, was used.

Q10: Among this nomad series, what piece of design do you love the most?
Why?

A10: From a conceptual point of view | would say the Saken bag is my
favorite object and | hope to see people using it in Shanghai, when | go grocery
shopping in Shanghai next year.

Q11: Has this sudden work-from-home experience of Shanghai caused by the
pandemic given you a lot of design inspirations? Are there any special demon-
strations in recent products? Or do you have any expectations or predictions of
future office space?

A11: | missed a variation of working environment for sure as a source for
refreshing creative inspiration. Being forced to transform my small apartment
into a full-time workspace was not easy. That is why | look forward for my
other new Matsu project called "Boxwork" to be released and reach my home. It
offers a very compact but versatile workstation, suitable for working at home.

Q12: What do you think of Matsu" s collaboration with Lahyak this time?
Based on your past cooperations with Matsu, what kind of office furniture
enterprise do you think Matsu is?

A12:1 was very pleased to discover that Mr. Cai, CEO of Matsu, had decided to
cooperate with Tibetan leather brand Lhayak. In my opinion it has the power to
transform Matsu from a more commercial minded office lifestyle brand into a
brand which values true social social impact.
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About Megyur Dojee:

Megyur Dojee, Chairman of Lhayak Plateau Yak Ecological Technology
Development Co., Ltd., and Chairman of Sichuan Lhayak Yak Leather Products
Co., Ltd.

Graduated from the Department of Sociology and Philosophy, Linfield
University, USA in 2015 with honors. He won the HOWD Sociology Award for
his English paper "The Transformation of Tibetan Consciousness". In 2016, he
returned to China. In order to solve the problem of nomads' yak hide waste and
increase the income of nomads, he founded the "Lhayak Yak Leather" brand,
which has become one of the most influential social enterprise brands in Tibet.

In 2017, he founded Aba Youth Entrepreneurship Association, which aims to
lead the youth of Aba County to return home and start their own businesses,
and has also become one of the earliest youth entrepreneurship associations in
Tibet
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Interview with Megyur Dojee, Founder of Lhayak
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In 2021, MATSU entered into a strategic cooperation with Lhayak and launched
a tour on nomadic yak hides collection in Tibet in December of the same year,
applying yak hides in furniture products and integrating the nomadic culture
and ethnic craft into the nomadic product series jointly named by MATSU and
Lhayak, in an effort to contribute to nomads' income and encourage nomads to
stay in Tibet and continue to maintain the plateau environment through
ecological grazing. Growing up in reinforced concrete, we yearn for the last
piece of pure land in the world - the Qinghai-Tibet Plateau; accustomed to
being constrained by institutions, we are extremely curious about the free
nomadic culture. With these expectations and curiosity, we had the
opportunity to interview with Megyur Dojee, Founder of Lhayak brand, and
listen to his story of the Qinghai-Tibet Plateau and nomads.
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Q: MATSU
A: Megyur Dojee

Q1: We understand that you studied philosophy and sociology in the
United States. Why did you choose these majors? Many people say that
philosophy and Buddhism are similar to a certain extent. Philosophy
needs to be dialectic, and so does the Debate in Buddhism. So is your
choice of your majors related to the Buddhist education you received in
Tibet as a child?

A1: Many people in Tibet believe in Buddhism as it is a tradition. So we started
chanting sutras when we were very young. In the summer, when the fish might
be in danger due to the drying up of small rivers, we move them to big rivers
nearby! We do these little things (for maintaining nature and ecology) all the
time. In my Grade Six, | was very interested in Buddhist content (philosophical
level), especially in my middle school time, my mind became active. At that
time, | loved to debate and analyze things with critical thinking. Every time
after school, | would go to the temple to learn Buddhism from the master, to
learn and understand its logic, as well as the philosophical thinking of
Buddhism, and thus naturally, | developed a strong interest in philosophy. As a
result, | chose philosophy as my major when was studying in the United States.

Initially, I had the other goal on pedagogy. | grew up wanting to do something
to change the world, to promote the overall development of national culture
and society. At that time, | thought education was the essence. Therefore, after
graduating from junior high school and before going to the United States, |
learned a lot of theoretical knowledge of pedagogy by myself, and | had a deep
understanding in it.

Later, | found that there are many social conditions that constrain and limit
everyone' s access to a fair education; and that changing the society is not just
a question of unilateral education. So when | was in the United States, | chose
sociology as my major. Because | am aware that only sociology can study the
whole society from the cultural level, the economic level, the political level, and
the consciousness level.
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Q2: When did you have the idea of establishing Lhayak to support the
Tibetan economy? There are many ways for entrepreneurship. Why did
you choose a social business?

A2: Interestedly, many people will find that Lhayak is not a traditional business,
but more like a school in some sense. It is right because of my values and my
education that Lhayak was founded not solely for profit, especially not with the
goal of maximizing profits; the meaning of its existence is to solve social
problems and contribute to the society.

Since 2014, there has been a rise of entrepreneurship in China under the
support and encouragement of the country. But at that time, many people did
not know how to start a business, how to run a modern enterprise, and what
the business development model in the market was; entrepreneurs in Tibet
were especially confused. Without experience and education in this field, many
people even started to oppose business development, believing that the
business model would hurt and restrict Tibetan spiritual culture. So, | was
thinking about how to translate our national culture into corporate culture. For
example, how to combine the altruistic thinking, moral sense and causation in
Buddhist spirit with modern enterprise operation and management model, so
that ethnic culture and business economy can promote and coexist with each
other, and ethnic culture and spirit can be protected and inherited backed by
economic development. Therefore, with these thoughts in mind, | founded
Lhayak for the purpose of solving social problems in Tibet.

Specifically, the utilization rate of yak hides is not as high as that of ordinary
cowhide due to various processing procedures and non-division of head-layer
and second layer. Therefore, yak hides are rarely used in leather products in the
market, but Lhayak buy them in Tibet at a higher price. Of course we are faced
with challenges and difficulties. For example, as we treat and process yak hides
in a more environmentally friendly way and take human health as the first
priority, without the use of chemical agents and heavy metals, the cost of our
products is higher than that of peers. But when we overcame these difficulties,
Lhayak was respected by many people, especially those in Tibet. | have tens of
thousands of students in Tibet alone. There is no need for us to invest in
advertisement, as they are spontaneously and enthusiastically promoting and
spreading the story and values of Lhayak.

So this kind of altruistic thinking, coupling with this kind of love, not only has
its meaning, but also has its wisdom! Your business will benefit from this in the
long run if you stick to it and get better bit by bit.

When we think back to where the idea of starting and running a social
enterprise came from, it must have a philosophical origin by asking: "What's
the value of my life? What does my life mean to society?" While we are
thinking about philosophy, pedagogy, sociology and other issues for a long
time, we can realize our self-value and constantly discover and explore the
meaning of our life in the process of studying and solving social problems.
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Q3: We came to know that Lhayak uses 5% of its profits for social welfare activities. Can you name a few?

A3: For example, Lhayak often organizes cultural exchanges, women empowerment events and free economic literacy training
sessions. We will sort out the present social problems and then organize discussions to raise people" s attention and awareness.

In addition, we have held seminars on environmental protection. Lhayak proposes to recycle the products that can no longer be
used by its brands at a price of 5% of the cost, and then we will dispose them in a unified and environmentally friendly way. In
particular, the Qinghai-Tibet Plateau does not have many recycling points or industrial waste disposal facilities, moreover, it is the
Water Tower of Asia and the source of water, so we should take extra care to eliminate any possibility of ecological damage.

In 2019, we spent more than RMB 100,000 on the Animal Husbandry Sustainability Forum, as we see more and more nomads
leaving the grasslands. Less and less grassland area, more and more population, coupled with the rise of modern urban civilization
and the relative backwardness of pastoral areas have caused nomads to abandon the life style based on ecological grazing. In fact,
nomads are the guardians of the Qinghai-Tibet Plateau. They regard mountains as sacred mountains and waters as sacred lakes,
protecting nature through their cultural beliefs. It is them who protect the Qinghai-Tibet Plateau, the last pure land. No other way
can achieve this ecological preservation effect. Therefore, the best way to protect the Qinghai-Tibet Plateau is to let nomads exist
there in the original way. That's why MATSU has partnered with Lhayak to help nomads generate income, find and increase their
value, and encourage them stay in the grasslands.

Q4: Since working with Lhayak, we have learned that yaks are closely
related to nomads and ecology. The implementation of scientific free range
grazing can allow yaks to trample grass seeds and put them into the ground
to avoid being burned by ultraviolet radiation on the plateau and blown
away by wind and sand, in addition to the manure of yaks that can be used
as fertilizer to provide nutrients for the growth of grass seeds. But will the
prevalence of yak products brought into the cities by Lhayak lead to
overgrazing and put animal husbandry and ecology out of balance again?

A4: In this regard, we must first emphasize that free-range grazing must be
carried out in the most ecological way on the Qinghai-Tibet Plateau.

In addition, we must emphasize that only in this ecological way can the unique
value of the Qinghai-Tibet Plateau be brought into full play. If we adopt captive
rearing, the Qinghai-Tibet Plateau will lose its unique value. Captive animals
can be found all over the world, but on the Qinghai-Tibet Plateau, every yak is
kept free range for 4-5 years, drinking mountain spring water and eating grass
without industrial pollution, which are the natural conditions not found in
other places. So, all we need to do is to create a premium brand that reflects
the added value. Only when the value is reflected in the market can nomads be
willing to continue to inherit the ecological grazing lifestyle.

One of the greatest challenges facing modern society is the unsafe food chain.
Nowadays, there are companies rearing yaks in a captive and industrial way,
which is damaging to the ecology and the food chain. So | hope that
consumers can be enabled access to truly safe and humanized products and
things through the model of social enterprises.
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AS5: It's not difficult to communicate and promote this kind of
(social enterprise) idea with a really smart person who has an
entrepreneurial spirit. Many great thinkers and entrepreneurs
have achieved extraordinary results not simply because they
want to make money, but because they want to solve social
problems or have higher ideals. But it's hard for 99% of people
to accept altruistic thinking when they haven't been brought
up to do so. After all, what they value is the immediate and
short-term quick money.

Good brands are never solely for profit. For example, the goal
of Elon Musk, the founder of Tesla, is to explore the universe,
expand the energy future, and hopefully migrate human life to
Mars. These fairytale-like dreams are sublime. Moreover, Jobs'
fundamental goal did not fall on creating things that made
money, but on "Think Different" , on creating something
unique, remarkable and extraordinary. And we also have Cao
Dewang, a respected Chinese entrepreneur, who has
compassion, altruism and unwavering faith.

When an enterprise only aims at short-term and immediate
interests, its entrepreneurship is meaningless in the long run,
and it is impossible to provide solutions for human social
problems, therefore, it is meaningless to society, and naturally
there will be no market for it. It may be flying when placed
against the wind, but from the perspective of business
sustainability, it is doomed to failure, not to mention
recognition and respect.

Buddhism says: good fruit is infinite, so is evil fruit. In business,
itis also a process of accumulating good and bad fruits. Now,
when we present the brand culture and spirit of Lhayak on
domestic and international platforms, we are very confident
and respected and recognized. The development of Chinese
market will also absolutely be toward an ecological and
humanized development. Therefore, those enterprises that
pursue short-term interests will one day be eliminated and
disappear in the market.

Q6: What is the drive that prompted Lhayak and MATSU to cooperate and experience nomadic life in Tibet together?
And what do you think the cooperation can bring to both of us?

A6: it is common values that bring us together. Lhayak has
relatively good results in concept and pursuit, but in practical
projects, such as design, product planning and market
promotion, we need the support from MATSU.

|'am quite impressed with MATSU's work efficiency, MATSU can
efficiently put its knowledge into practice. For example, the
nomadic series products were launched very quickly from
conception to design and then to production.

| believe MATSU is an enterprise with credibility, passion and
vision, and suitable for long-term and in-depth cooperation.
During the cooperation, | have also seen some changes and
progress of your employees. | am particularly glad that you are
getting closer to life, closer to the essence of your soul, and
that the way you speak and the way you think are changing
and with more sense of mission. It is rare that the two brands,
Lhayak and MATSU, influence each other and get closer the
values of both.
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Q7: What difficulties do you think enterprises will encounter in the process of fulfilling their social responsibilities? Or what
difficulties have you encountered on your path to social entrepreneurship? And how did you overcome them?

A7: It has always been difficult for Lhayak to find like-minded people who are willing and able to work for our goal. Social
enterprises have high requirements on talents. This is because we are more challenging than the average companies. We buy hides
at a higher price, we process them in a more ecological and more expensive way, therefore we have to sell it at a higher price. So,
how to make consumers in a capital-oriented age accept such products and let them care about the stories behind these products,
or how to find the right people for these products, will absolutely need the joint efforts by people with stronger ability and higher

will, and with our goal as their pursuit in the meaning of life.

These challenges and difficulties have been there, but at the same time, we have always been harvesting. It's amazing to work for a
company that has such a concept and creates such value products, so every day we feel very full, happy and joyful! Even if we are
gone tomorrow, we feel fulfilled and accomplished, because we're doing something that really matters.
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integrating nomadic concept into furniture design?

A8: Well, I like them all. Because each product is like a child grown up bit by bit
in a company, backed by everyone's concerted efforts, and the result of
struggling for dream. And at the heart of this dream is the altruistic thinking
and love! How beautiful is such a product full of love! So | have an emotional
attachment to the nomadic series products with MATSU. | also hope to
contribute more to this series of products.

This series of products created intelligently by both of us, including the
Designer Joeri Reynaert, through the experience of nomadic culture, and
evolving from personal perception to deep understanding, are definitely with
soul and passion. If the purpose of designing a product is not only to satisfy
Party A, but also to make some contribution to nomads and do something
valuable for ecology, then the whole process of creating such a product with
such an attitude will be very meaningful.

For Lhayak, our primary focus is the meaning behind the product; with respect
to the appearance and functionality of the product, | trust the partner, MATSU,
and the Designer Joeri Reynaert, who are experienced and professional in the
office furniture market.

Q9: Could you share with us new plans of Lhayak for this year? What is
your future vision? Has the pandemic affected your plans? If so, how do
you make adjustments?

A9: Lhayak needs to expand to 100 stores this year.

Moreover, | have been thinking about a new model, which is to turn some
nomadic families on the Qinghai-Tibet Plateau into an ecological and humane
ranch, into a high-end integrated experience program, so that nomads can
continue to maintain the ecology through grazing, and more urban people can
come here to experience and feel, not only the yak hides and meat, but also the
ecological rearing way of yak and the healing nature. In this way, nomads can
achieve high-value multi-dimensional income generation and enhance their
sense of superiority and social status. It is really hard for modern urban people
to get close to nature. But here on the Qinghai-Tibet Plateau, you can graze
yaks, climb mountains, play in rivers, enjoy accommodation... in a seemingly
pastoral resort. Our good thoughts and wisdom will make here a place where
modern civilization and ecological nature meet in harmony. The pastoral project
was originally planned to start in 2022, but due to the pandemic, we can only
make our planning for the time being. Local governments of Tibetan regions are
communicating with us for cooperation, we are also looking forward to the
joining of like-minded people.

In 2022, our partnership with MATSU is also a priority. This is the first time for
Lhayak to cooperate with a brand from a non-Tibetan region. We hope that we
can join forces to promote the ecological culture of nomads, create better value
for them, and enable urban people access to humanized and safe products and
things.
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A Bowl for A Lifetime: The Wisdom of Nomads
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If you get to choose one thing to be used for a lifetime, what would you choose?
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ing efforts of the craftsman are incorporated, as well as the ultimate pursuit of beauty; It Ysz,
must be durable, accompanying you through a long time and not easily damaged; It will
make you so fond of it that you're willing to share it at any time; It is like a loyal partner. The

longer it's with you, the stronger your dependence on it; You will not choose to discard it,

even if it can no longer be used. It will be passed down like a legend.
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For Tibetan nomads, their bowls have such attributes. Their nomadic
life force them to migrate constantly. Fragile or heavy daily necessi-
ties generally have no place in nomads' homes. So traditional
nomads' bowls are mostly made of wood. They will choose hard
wood, such as paulownia, mulberry or birch. It takes a total of 12
processes to make a delicate and smooth wooden bowl.
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The exquisite workmanship makes it difficult for these wooden bowls and the exquisite hand-painted patterns on them to crack
under the extreme conditions of the plateau. Relatively more delicate nomads will decorate the outside of the bowl with silver
ornaments and jewelry. A bowl that involves a lot of time and painstaking efforts has a "lifelong contract” with its owner:
"a bowl for life". In order to better protect their bowls, they will also make strong yak leather bowl! covers. Even in the 21st centu-
ry, the lifestyle of traditional nomads contains the essence of modern minimalism and durable design.

A bowl is only used by one person, and even a family will have their own bowls, which will not be mixed up at all; Guests come
with their own bowls. Although more and more wooden bowls are being replaced by porcelain bowls, the tradition of "one bowl for
one person” continues.

The bowl is also multifunctional, which can be used for drinking tea and eating. When visiting nomads' houses, we will drink tea
with bowls first, and then eat. After a meal, everyone will lick the bowl to clean it, drink another bowl of tea, or rinse it
with some water, and the bowl will be as clean as ever. The reason for licking bowls is not that they are "poor" or "haven't got
enough to eat", but that they cherish food and labor. In Tibetan areas, nomad parents will teach their children: "When a grain is
wasted, our cattle will shed a tear", and everyone who has been to the nomads' home as a guest will be conquered by rich cuisines.
However, bowls that are licked clean do not require any chemical cleaner to remove oil. This seemingly primitive habit avoids pollu-
tion of water sources and reduces the use of water. Even though they live in the "water tower of Asia", water is not a "capi-
tal" to be squandered in their eyes, but a holy and precious "resource”, which should not be wasted or polluted.
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However, a bowl and a pot must not be cleaned together because a pot is
shared by everyone and is the "pet" of every god of fire who lives in the stove.
The "status" of a pot will be higher. This traditional custom greatly reduces the
risk of food borne diseases and is another manifestation of nomads' wisdom.

Many people may not accept the habit of licking bowls psychologically, but
just imagine that this is a bowl that you use for eating and drinking all your
life. What's so unacceptable to lick it after every meal? At the same time, this
greatly reduces the waste of disposable products and the pressure on the
environment!

This "multipurpose” bowl also makes people feel that any "choice” of more
bowls is redundant; Our addictive pursuit of materials is precisely the result of
the serious lack of items that can have our passions aroused in modern life,
because the material desire makes us forget to cherish, makes our soul more
empty and cold, and even treats the people around us with an attitude of "give
up with someone if you don't like them". However, when the owner is old,
they will carefully and solemnly pass their lovable bowl to their descen-
dants. There won't be too many bowls in a herdsman's family, but they may
have been passed down for generations; The host will also prepare a special
bowl for friends and close relatives who often come to visit. A small bowl|
contains so much human touches.

This is the real humanistic spirit.
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